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PERIODICAL  NEWSPAPER 


On  April -25,  nearly  43  million  newspaper  readers  saw  the  side  of  Mark  McGwire 
that  struggles  to  be  a  good  father,  candidly  discusses  psychotherapy  and  believes 
life's  greatest  challenge  is  maintaining  a  relationship  with  the  opposite  sex.  Every 
week,  USA  WEEKEND  provides  a  fresh,  relevant  perspective  on  today's  most  talked 
about  people,  issues  and  events.  Take  a  closer  look  at  our  new,  re-styled  pages 
and  see  for  yourself  why  we're  the  nation's  fastest- growing  newspaper  magazine. 
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In  1997,  SMP  launcKeJ 
process  improvement  in  tKe 
newspaper  industry  as 
the  designers  of 
NAA®  Partners  2000. 

Today,  SMP  works  with  its 
newspaper  clients  to  prepare 
leaders  to  face  future 
competitive  challenges, 
huild  operational  excellence, 
and  develop  hest-in-class 
customer  service. 

Our  consulting  products  are 
customized  to  your  needs. 

Look  for  us  at  tke 
NAA  Annual  Convention 
Hotel  Del  Coronado 
San  Die^o,  April  25-28 

Carmen  Lamar,  PresiJent 
Thomas  ArnoU  &  Kim  KaclJatz 
Managing  Partners 

•  NAA  Partners  2000 

•  Leadership  Development 

•  Team  Development 

•  Process  Improvement 

•  Facilitator  Training 

•  Activity  Based  Costing 

•  Cost  of  Quality 

E-mail:  inIo@smpllc.com 

Or  call:  (303)  526-7906 
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22-25  GMA  Users  Group  Annual  Conference, 

El  Paso  Airptm  Hilton,  El  Paso,  Texas 
25-27  Heidelberg  Newspaper  Mailrixtm  Users  ! 
Group  National  Conference,  Holiday  Inn  ! 
Hotel  &  Conference  Center,  Everett,  Wash. 
26  AssiK'iated  Press  Annual  Meeting  & 
Luncheon,  Del  Coronado  Hotel,  San 
Diego,  Calif. 

26-27  Newspaper  AsstKiation  of  America  Annual  Convention,  Hotel 

del  Coronado,  San  Diego,  Calif.  j 

29-1  British  Columbia  &  Yukon  Community  Newspapers  AssiKiation,  | 
Coast  Pla/a  Hotel,  Vancouver,  B.C.  , 
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Chicago,  111. 


20-23  Minority  Writers  Seminar,  Vanderbilt  University,  Nashville,  Tenn.  ! 
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Conference,  International  Hotel,  Miami,  Fla. 
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25- 29  AsstK'iation  of  Free  Community  Papers  Annual  Convention,  Ritz 

Carlton  Pentagon  City,  Arlington,  Va. 

26- 28  Catholic  Press  AsstK'iation  Convention,  Westin  Hotel,  Chicago,  III. 
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Peabtxly  Hotel,  Memphis,  Tenn. 


2- 4  Inland  Press  AsstK'iation  Online 

Management  Conference,  Chicago,  ill. 

3- 6  Investigative  Rept)rters  and  Etlitt)rs  Annual 

Ct)nference,  Marrit)tt.  Kansas  City,  Mo. 
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Agencies  Financial  Conference,  Grand 
Hyatt  Union  Square,  San  Francisco,  Calif. 
13-15  Newspaper  AsstK'iation  of  America  Classified  Conference.  Hotel 
Vanctiuver.  Vancouver,  British  Columbia 
13-15  Newspaper  AsstK'iation  of  America  Research  Conference,  Hyatt 
Regency  Vancouver,  Vancouver.  British  Columbia 
13-16  52nd  World  Newspaper  Congress.  6th  Wtirld  Editors  Ftirum.  Info 
Services  Expt)  '99,  Zurich,  Switzerland 
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Monitor  conducts 
a.m.  sampling 

Some  Boston  and  Manhattan  residents 
found  a  free  copy  of  the  The  Christian 
Science  Monitor  on  their  doorsteps  last 
week.  The  world  events  newspaper  deliv¬ 
ered  20,000  copies  in  each  city  to  test  the 
acceptance  of  morning  delivery. 

Following  the  trend  to  morning  distribu- 


Cnidri  cne  for  menuDy  disabled 


tion,  the  Boston-based  Monitor  is  switching 
from  mail  delivery  to  better  meet  readers’ 
preference  for  morning  newspapers  and 
reverse  a  10-year  circulation  decline,  says 
circulation/marketing  manager  Brook 
Holmberg.  The  goal:  to  boost  circulation 
5%  to  75,000  by  this  time  next  year,  he  says. 

The  plan  is  to  expand  market  by  market; 
the  project  started  in  Manhattan  and  Boston 
because  it  was  easy  to  deliver  the  papers 
through  its  distributor,  Mitcbell  Newspaper 
Delivery  Service.  The  Monitor  targeted 
high-income  and  high-education  neighbor¬ 
hoods  that  reflect  its  existing  readership, 
Holmberg  says.  —  Lucia  Moses 

WSJ  to  produce 
financial  package 

The  Wall  Street  Journal  plans  to  launch 
a  new  business  news  Web  site,  its  latest 
online  venture,  and  sell  a  weekly  package 
of  personal  finance  and  career  articles  to 
major  metro  Sunday  newspapers. 
Dowjones.com  will  offer  news  and  infor¬ 
mation  from  the  Journal  and  Dow  Jones 
Newswires,  as  well  as  stock  quotes  and 
some  free  database  searches.  The  weekly 
story  package  will  be  produced  by  a  dedi¬ 
cated  staff  at  the  Journal,  the  cost  and  ad 


revenues  will  be  shared  by  participating 
newspapers  and  Journal  parent  company 
Dow  Jones  &  Co.  —  Lucia  Moses 

CNHI  sells  Boca 
Raton  News 

Boca  Raton  (Fla.)  News  publisher 
Michael  Martin  has  agreed  to  buy  the 
newspaper  from  Community  Newspaper 
Holdings  Inc.  (CNHI),  bucking  the  trend 
of  group  ownership  of  small  newspapers. 
The  sales  price  was  not  disclosed,  but 
Martin  confirmed  that  he  negotiated  an 
option  in  November  to  buy  the  paper  for 
$10.5  million,  minus  the  land  and  build¬ 
ings,  which  CNHI  plans  to  sell  separately. 

Martin,  whose  brother,  Ralph  Martin, 
is  CEO  of  CNHI,  says  the  newspaper  will 
still  benefit  from  the  family  connection 
by  getting  bulk  newprint  rates.  He  plans 
to  build  a  new  printing  plant  for  the  news¬ 
paper,  daily  circulation  about  15,(KK),  and 
build  on  the  community’s  recent  growth. 

Birmingham.  Ala.-based  CNHI.  which 
owns  95  daily  newspapers,  bought  the 
News,  its  only  Florida  newspaper,  in  a 
package  deal  with  Knight  Bidder  in 
December  1997.  —  Lucia  Moses 

A  paper  chase 
on  foot  in  SF 

After  years  of  watching  the  aftemcxin 
San  Francisco  Examiner  reap  thousands  of 
dollars  of  promotion  from  its  support  of 
the  7.5-mile  Bay-to-Breakers  run  every 
year.  The  San  Francisco  Chronicle  has 
joined  the  running  game  by  sponsoring  the 
city’s  annual  26.2-mile  marathon,  slated 
for  July  II.  Examiner  promotions  director 
Cindy  Myers  says  she  is  not  worried  about 
tbe  marathon  overshadowing  the  Bay-to- 
Breakers.  which  continues  to  boast  more 
participants  than  any  single-day  athletic- 
event  in  the  world.  —  Joe  Strupp 

Trying  to  keep 
NATO  honest 

While  western  reporters  in  Yugoslavia  are 
still  restricted  in  covering  the  far-llung  air 
war  by  NATO  against  Serb  forces.  Paul 
Watson  is  in  an  enviable  position.  Watson, 
the  Vienna  bureau  chief  for  the  Los  Angeles 
Times,  is  currently  the  only  western  jour¬ 
nalist  in  Kosovo,  reporting  from  its  capital. 
Pristina.  He  was  able  to  get  back  into  the 
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country  by  simply  driving  back  in.  the  day 
after  government  officials  in  Belgrade 
rounded  up  western  reporters  and  ordered 
them  to  leave.  When  the  ban  on  western 
reporters  was  Uwsened  the  following  day, 
Watson  decided  to  simply  re-enter  Kosovo  at 

_  its  border  with 

Macedonia. 

“All  we  have  here 
is  five  Greek  TV 
crews,  one  Turkish 
TV  reporter,  two 
Russian  still  pho¬ 
tographers,  and  the 
rest  are  .Serbs.  There 
Paul  Watson  is  a  Serbian  core¬ 

spondent  for  AFP 
lAgenee-France  Presse|,”  says  Watson,  a 
former  reporter  with  the  Toronto  Star. 

While  he’s  been  there,  two  of  his  vehi¬ 
cles  were  stolen  by  the  poliee.  He  gets 
around  by  hitching  a  ride  with  the  Greek 
TV  crews  or  with  the  Serbian  photogra¬ 
phers.  Travel  is  limited  by  access  to  fuel. 

He  says  many  of  bis  stories  have  been 
about  the  so-called  “ethnic  cleansing”  cam¬ 
paign  by  Serb  forces,  which  has  involved 
murders,  foreing  out  ethnic  Albanians  and 
kxiting  and  burning  villages. 

Watson.  .39.  was  one  of  the  western  re¬ 
porters  who  went  to  the  scene  where  civil¬ 
ians.  traveling  in  a  convoy,  were  killed  by 
NATO  forces.  Being  in  Kosovo,  Watson 
says,  he  can  question  pronouncements  by 
NATO  officials  on  what  is  going  on. 

“A  lot  of  what  they  INATO]  say  doesn’t 
match  up  with  the  truth  that  I  see  here.  I 
feel  privileged  to  see  what’s  really  going 
on  here  and  to  keep  NATO  from  lying  or  at 
least  misunderstanding  what  they  see  from 
the  air,”  says  Watson.  —  David  Noack 

All  CTP  at  The 
New  York  Times 

With  the  purchase  of  imagers  from  St. 
Louis-based  Western  Litbotech.  The  New 
York  Times  will  likely  become  by  next  year 
the  first  U.S.  major  metro  daily  to  convert 
entirely  to  eomputer-to-plate  output. 

The  first  unit  ships  to  the  Edison.  N.J., 
plant  May  3 1 ,  with  three  more  to  ship  in 
July.  All  are  expected  to  be  in  operation  in 
August,  when  four  more  DiamondSetter 
imagers  will  be  shipped  to  the  Times' 
College  Point.  N.Y..  plant.  Other  major 
customer  commitments  came  from  The 
Columhus  (Ohio)  Dispatch,  News  Inter¬ 
national,  in  the  U.K.,  and  Italy’s  Corriere 
della  Sera.  —  Jim  Rosenberg 

www.mediainfo.com 
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“We’re  delighted 
to  have 
Parade  back.” 


— Janis  Heaphy,  Publisher, 
The  Sacramento  Bee 


Fresh.  Lively.  Engaging.  Parade  connects  with  readers  by  presenting  today’s  compelling  issues, 
trends,  and  personalities.  So  when  readers  of  The  Sacramento  Bee  demonstrated  a  strong 
j  preference  for  Parade  as  their  Sunday  magazine,  Janis  Heaphy  l^sponded. 
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NOTHING  MOVES  AMERICA  LIKE 


H.S.  shooting  kept  off  Page  One 

Chicago  Sun-Times  decides  to  put  horrific  inside  for  children’s  sake 


by  Mark  Fitzgerald,  Lucia  Moses 
and  Joe  Strupp 

For  the  second  time  in  a  year,  the 
Chicago  Sun-Times  was  alone 
among  big-city  newspapers  in  keep¬ 
ing  a  horrifying  school  shooting  off  its 
tabloid  front  pages. 

In  a  front-page  editor's  note  in  its  April  2 1 
edition,  editor-in-chief  Nigel  Wade  says  the 
paper  did  not  play  the  Littleton,  Colo.,  shcxn- 
ing  on  its  front  page  "because  we  are  con¬ 
cerned  that  such  treatment  could  harm  or 
frighten  vulnerable  children  ...  We  see  a  dan¬ 
ger  that  publicity  surrounding  such  attacks 
could  be  contributing  to  the  phenomenon.” 

The  Sun-Times  gave  full  coverage  to  the 
story  on  pages  2.  3,  and  4,  with  four  IcKal- 
ly  written  sidebars  including  one  by  televi¬ 
sion  critic  Phil  Rosenthal  chastising  Denver 
television  station  KUSA  for  broadcasting 
live  a  cell  phone  interview  with  a  student 
hiding  from  the  two  alleged  "Trenchcoat 
Mafia”  gunmen. 

While  other  U.S.  dailies  gave  the  story 
prominent  play,  ethical  considerations 
played  a  role  in  choice  of  photos,  story 
placement,  and  headline  picks  and  feelings 
were  mixed  on  how  to  present  the  story 
about  the  latest,  most  violent  of  schtxil 
shootings  in  recent  years. 

Some  newspapers  went  for  the  most 
shocking  photos,  while  others  avoided 
them,  citing  concerns  about  copycats. 

For  the  Raleigh.  N.C..  News  Ohsen  er, 
the  issue  wasn't  whether  to  put  the  story  on 
Page  One  but  which  photos  to  use.  The 
newspaper  picked  an  overhead  photo  of  the 
schcx)l  scene  instead  of  an  image  of  scream¬ 
ing  kids  that  was  widely  used  elsewhere  but 
which  executive  editor  Anders  Gyllenhaal 
considered  "voyeuristic.”  But  he  disagreed 
with  the  Sun-Times'  decision  to  keep  the 
story  off  Page  One. 

“I  think  what  you're  saying  is.  you're 
going  to  wish  it  didn't  happen,  we're  going 
to  control  based  on  what  you  do  and  do  not 
like.”  he  says. 

The  Columbus  (Ohio)  Dispatch  heard 
from  some  offended  callers  after  running  a 
wire  photo  of  a  dead  student  on  its  front 
page,  says  Ben  Marrison.  managing  editor 
for  news.  “No  one  likes  to  see  dead  kids, 
but  this  is  a  case  where  reality  hurts.” 
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SHATTERED 

At  least  1 5  dead  as  teens  open  fire  at  Cxilumbine  High 


The  weekly  Columbine  Courier  put  out  its  first-ever  four-page 
extra  section  wrap  following  the  April  20  high  school  shooting. 


While  the  Colo¬ 
rado  shooting  may 
have  been  an  obvious 
front-pager,  many 
editors  say  they  have 
used  restraint  when 
reporting  teen  sui¬ 
cides  and  bomb 
threats,  stories  that 
have  been  linked  to 
copycat  incidents. 

Anecdotal  evi¬ 
dence  supports  the 
copycat  phenome¬ 
non,  says  Deni 
Elliott,  director  of 
the  University  of 
Montana's  Practical 
Ethics  Center,  who 
has  written  on  the 
subject. 

While  supporting 
the  Sun-Times'  deci¬ 
sion.  she  says,  "It's  a 
hard  call  because  we 
desperately  need  to 
understand  why  these 
tragedies  happen.” 

Sue  Carter,  jour¬ 
nalism  professor  at 
Michigan  State  Uni¬ 
versity.  also  lauded 
the  newspaper's  de¬ 
cision.  "They  have  not  backed  off  the  cov¬ 
erage  yet  they  considered  the  totality  of  the 
audience.  The  coverage  is  there,  but  it's  not 
used  to  sell  the  paper.” 

Wade  first  took  this  contrarian  journal¬ 
ism  stance  for  the  paper's  coverage  of  the 
May  21.  1998  shooting  at  a  high  schtxd  in 
Springfield.  Ore.  That  shcxning  —  in  which 
a  15-year-old  allegedly  killed  his  parents, 
then  went  to  the  schcxd  and  killed  four  stu¬ 
dents  and  a  teacher  while  wounding  10  — 
climatized  a  blwxly  school  year  in  America 
that  saw  similar  killings  in  Bethel.  Ark.; 
Pearl,  Miss.;  and  West  Paducah.  Ky. 

Readers  of  all  kinds  —  parents  especial¬ 
ly  —  warmly  greeted  that  decision  then  and 
now,  Wade  says  in  an  interview. 

“Reader  reaction  is  absolutely  the  same: 
My  voice  mail  was  full  when  1  got  here. 
The  calls  are  running  20  to  1  in  favor  of 
what  we  did.”  Wade  says.  "There  is  very 


strong  support.  ...  Parents  tell  us  this  gives 
them  a  choice  of  whether  to  let  their  chil¬ 
dren  see  this.” 

While  the  Littleton  shootings  didn't 
appear  on  the  Sun-Times  front  page,  a  head¬ 
line  nevertheless  referred  to  horrific  vio¬ 
lence.  "NATO  reveal  atrcKities,”  read  the 
page-wide  head  over  a  story  about  Kosovo. 

“As  1  have  said,  we  are  not  going  to  keep 
wars  and  disasters  off  the  front  page,” 
Wade  says.  "But  there  is  particular  psy¬ 
chosis  at  work  with  these  schtx)l  shtxnings. 
We're  not  dealing  with  the  likes  of 
Milosevic  with  his  reprehensible  deeds.  We 
are  talking  about  unstable  teenagers  taking 
frightening  actions  because  of  some 
impression  they've  been  wronged.  It's  part 
of  a  cycle  we  don’t  want  to  feed  into.” 

Trying  to  minimize  harm  may  interfere 
with  good  news  coverage,  warns  Bob 
Steele,  director  of  media  ethics  at  the 
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H.S.  shootings  shook  up  newsrooms 


Poynter  Institute.  “The  front  page  ...  carries 
particular  weight.”  he  says.  "What  the  Sun- 
Times  is  doing  by  not  placing  it  up  front  is 
potentially  minimizing  its  importance.” 

Story  placement,  of  course,  is  only  one  of 
many  criteria  —  and.  some  argue,  one  of  the 
more  minor  ones  —  of  responsible  story  play. 
Headline,  photo  choice,  design  and  story  con¬ 
tent.  are  more  important  to  the  story's  impact 
than  where  it  appears,  says  Bob  Giles,  execu¬ 
tive  director  of  the  Media  Studies  Center, 
which  is  funded  by  The  Freedom  Forum. 

With  ironic  timing.  The  Freedom  Forum 
released  a  report  the  day  after  the  Colorado 
shooting  examining  news  coverage  of  tragedy. 
Based  on  an  examination  of  an  earlier  sch(X)l 
shooting  in  Jonesboro,  Ark.,  the  report  recom¬ 
mended.  among  other  things,  that  newspapers 
avoid  demonizing  suspects  or  glorifying  vic¬ 
tims.  stick  to  simple  language  and  know  when 
to  move  the  story  off  Page  One. 

Bill  Babcock,  director  of  the  Silha  Center 
for  the  Study  of  Media  Ethics  and  Law  at  the 
University  of  Minnesota,  says  the  Colorado 
case  is  a  gixxl  time  to  tone  down  graphics 
and  reject  gory  photos.  While  he  thought  the 
story  needed  to  be  on  Page  One,  he  criticized 
the  use  of  another  widely  played  photo  that 
showed  a  bloody  victim  on  the  ground,  tend¬ 
ed  to  by  emergency  workers. 

John  Walter,  managing  editor  of  the 
Atlanta  Journal  and  Constitution,  points  out 
that  readers  had  been  hit  with  so  much  TV 
coverage  that  some  bloody  photos  in  the 
newspaper  were  not  likely  to  be  offensive. 

“After  America  watched  it  for  six  long 
hours,  no  warnings  were  needed,”  says 
Walter,  whose  paper  put  out  a  special  eight- 
page  section  on  the  shooting.  “No  picture  we 
were  going  to  use  or  language  we  were  going 
to  print  could  match  what  people  saw  on  TV.” 

The  fact  that  the  Littleton  shootings  were 
the  most  lethal  ever  in  an  American  school 
made  the  decision  to  keep  it  off  the  front 
page  harder,  Wade  says.  “It  goes  against  all 
of  your  instincts.  One  wants  to  take  the 
strongest  story  story  to  the  top,”  he  says. 

Inside  the  Sun-Times  newsroom,  some 
staffers  felt  hampered  by  the  newspaper’s 
policy,  columnist  Richard  Roeper  says. 

“We  all  knew,  from  the  start,  that  this  was 
not  going  to  be  on  the  front  page  because  of 
the  pledge  by  editor-in-chief  Nigel  Wade,” 
Roeper  said  in  an  interview  on  the  Chicago 
TV  show  “Fox  Thing  in  the  Morning.”  “In 
another  aspect,  we’ve  painted  ourselves  into 
the  comer  [with  the  policy]  because  this 
was  such  a  big  story.”  Which  is  how  the 
paper  played  it,  Wade  says.  “1  want  to 
emphasize  this  was  an  issue  of  presentation. 
The  full  story  was  there.  This  was  not  cen¬ 
sorship  by  any  means.”  Hi 


by  Joe  Strupp 

While  Denver’s  major  newspapers  put 
dozens  of  reporters  and  thousands 
of  dollars  of  resources  toward  covering  the 
bloody  high  school  shooting  in  Littleton. 
Colo.,  last  week,  the  weekly  Columbine 
Courier,  which  covers  the  Littleton  area 
regularly,  was  forced  to  get  by  with  five 
reporters,  one  photographer,  and  an  intern. 

Gritting  their  collective  teeth  on  April 
20,  the  staff  of  the  24,000-circulation 
paper  put  out  its  first-ever  extra  wrap¬ 
around,  despite  a  freelance  photographer 
who  would  not  show  up  and  the  paper’s 
only  copy  editor  out  on  vacation. 

‘This  was  a  monumental  story,”  says 
editor  Casey  Ehmsen,  who  had  to  borrow 
three  reporters  from  the  two  other  week¬ 
lies  he  edits.  The  weekly  paper  normally 
goes  to  press  on  Monday  for  a  Wednesday 
edition.  But  when  the  shooting  erupted  on 
April  20,  a  Tuesday,  Ehmsen  says  his  staff 
had  to  react  quickly  to  create  a  special 
four-page  section  that  wrapped  the  regular 
weekly  edition,  a  first  for  the  small  paper. 

Ehmsen  says  his  chief  writer  was  first 
on  the  scene  at  Columbine  High  School, 
which  is  located  about  a  mile  from  the 
newspaper’s  office,  and  gave  first-hand 
accounts  of  shots  being  fired  and  explo¬ 
sions.  He  says  the  young  staff,  with  an 
average  age  of  22,  reacted  well.  ‘To  go  out 
and  experience  that  kind  of  thing  was 
good  for  them,”  Ehmsen  says.  “They  were 
pretty  shaken  up,  but  they  did  it.” 

Denver’s  two  daily  newspapers,  mean¬ 
while,  took  decidedly  different  approaches 
to  first-day  coverage  of  the  shooting, 
which  is  being  called  the  worst  mass  mur¬ 
der  in  U.S.  history.  Although  The  Denver 
Post,  owned  by  MediaNews  Group,  and 
the  Denver  Rocky  Mountain  News,  a 
Scripps  Howard  paper,  each  threw  the 
majority  of  their  staff  at  the  story,  the  ini¬ 
tial  reporting  showed  marked  contrasts. 

While  the  tabloid-style  News  put  two 
extra  editions  on  the  street  just  hours  after 
the  shooting,  the  Post,  published  in  broad¬ 
sheet,  waited  until  the  next  day’s  regular 
edition  to  report  on  the  rampage. 

Post  editors  say  they  wanted  to  wait 
until  specific  details  about  the  number  of 
dead  and  wounded,  and  other  elements  of 
the  story,  were  clear  before  going  to  press. 
“The  thinking  was  that  we  wanted  to 


have  as  much  accurate  information  as  we 
could,”  says  Fred  Brown,  a  Post  newsroom 
spokesman.  “We  had  the  very  latest  when 
it  was  available.” 

But  News  editor  John  Temple  says  his 
staff  wanted  to  get  information  to  readers 
as  soon  as  possible.  “We  felt  that  if  we 
could  [put  out  an  extra  edition],  it  would 
help,”  he  says.  “So  we  rolled  it  out.” 

The  News  published  15,000  copies  of 
the  first  extra  edition  at  3:15  p.m.,  which 
included  three  new  pages  added  to  the 
April  20  issue  that  was  sold  at  newsstands 
and  through  hawkers.  Another  5,000 
copies  of  a  second  extra  hit  the  streets  two 
hours  later  with  a  new  front  page  on  the 
same  morning  edition.  Both  issues  sold 
out  within  a  half  hour. 

The  News'  April  21  issue,  published 
with  30,000  extra  copies,  included  19 
pages  of  coverage,  while  a  24-page  spe¬ 
cial  section  wrap  went  into  the  April  22 
edition.  Temple  says  more  than  50  report¬ 
ers,  including  sportswriters,  contributed 
to  the  coverage,  which  rivaled  the  report¬ 
ing  done  for  a  1994  mountain  fire  that 
killed  14  firefighters. 

“We  pushed  the  limits  of  coverage,” 
Temple  says.  “It  was  also  emotionally 
overwhelming  because  we  had  people 
here  with  kids  in  that  school.” 

The  Post  put  out  14  pages  of  coverage 
in  its  April  21  issue,  with  an  extra  75,000 
copies  on  newsstands,  according  to  circu¬ 
lation  and  marketing  director  Vem 
Mallinen.  He  says  hawkers  also  stayed  on 
the  street  past  their  usual  10  a.  m.  quitting 
time  through  the  lunch  hour  to  meet 
demands  for  papers. 

Brown  says  30  Post  reporters  were  put 
on  the  story,  along  with  nine  sportswriters. 
He  says  the  close  proximity  of  the  shoot¬ 
ing,  which  involved  a  high  school  that 
some  staff  members  had  connections  to, 
kept  the  newsroom  tension  level  high. 

“There  was  shock  more  than  anything,” 
Brown  says.  “Everyone  was  just  stunned 
and  there  was  none  of  the  joking  around 
that  usually  accompanies  these  kinds  of 
big  stories.” 

The  coverage  occurred  as  the  375,000- 
circulation  Post  and  the  359,000-circula¬ 
tion  News  continue  one  of  the  fiercest  cir¬ 
culation  battles  ever,  which  has  driven  the 
papers  to  institute  cut-rate  subscription 
offers  and  stepped-up  promotions. 
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UPI  looks  for  way 
out  of  massive  debt 


by  Allan  Wolper 

United  Press  International  (UPI) 
officials  are  searching  for  U.S. 
investors  while  their  six  Saudi 
Arabian  owners  debate  how  to  finance  the 
wire  service’s  massive  debt. 

The  Saudis  wired  $3  million  to  UPfs 
Washington  headquarters,  on  April  16,  to 
pay  off  a  fraction  of  the  $18.8  million  the 
Saudis  had  pledged  by  the  close  of  the 
1998  calendar  year.  The  $3  million  pay¬ 
ment  is  the  first  since  a  Feb.  1  emergency 
meeting  between  Amaud  de  Borchgrave, 
UPl’s  CEO  and  president,  and  the  wire 
service’s  principal  Saudi  owners.  The 
Saudis  now  say  they  will  wire  bimonthly 
payments  to  UPI  until  the  wire  service 
can  make  it  on  its  own.  a  promise  it  made 
and  reneged  on  last  year.  The  financial 
debacle  is  convincing  de  Borchgrave  to 
sound  out  U.S.  investors  about  purchas¬ 
ing  shares  of  UPI.  a  privately  held  news 
organization. 

“We  hope  to  meet  with  groups  in  the 
United  States  who  might  be  interested  in 
investing  in  UPI,”  says  de  Borchgrave. 

The  money  crunch  became  so  severe 
UPI  switched  two  consecutive  biweekly 
payrolls  to  paper  checks  from  direct  de¬ 
posit  to  gain  an  extra  24  hours  of  breath¬ 
ing  room,  according  UPI  employees.  The 
Saudi  owners,  UPI’s  Board  of  Directors, 
and  shareholders  will  meet  next  month  in 
Paris  with  de  Borchgrave  to  try  and  work 
out  the  various  internal  disputes. 

De  Borchgrave  became  UPI’s  CEO  last 
December  just  as  the  Middle  East 
Broadcasting  Centre  (MBC),  a  Saudi- 
owned  television  network,  was  divesting 
itself  of  most  of  its  holdings  in  the  wire 
service. 

UPI  is  becoming  World  Wide  News 
Holding,  a  London-based  organization 
which  is  controlled  by  a  variety  of  Saudi 
industrialists  and  bankers,  according  to 
officials. 

Sources  say  the  group  includes  Shafiq 
bin  Laden,  Mohammed  H.  A1  Amoudi, 
Sheik  Abdullah  Alireza,  Sheik  Omar  al 
Isai,  Sheik  Mari’e  Abdullah  Bugshan.  and 
Ahmed  H.  Badeeb,  chairman  of  the  board 
of  World  Wide. 

The  names  of  the  new  board  are  so 


secret  that  UPI's  public  relations  office 
still  lists  Middle  East  Broadcasting  as 
UPI's  parent  company. 

Badeeb  replaced  Sheik  Waleed  Al 
Ibrahim  as  chaimian  of  the  UPI  board. 
Ibrahim,  whose  sister  is  married  to  King 
Fahd.  remains  on  the  UPI  bt)ard  and  retains 
a  small  financial  position  in  World  Wide. 

The  internal  dispute  that  cost  Al 
Ibrahim  contrt)!  of  UPI  also  ends  the 
reign  of  Dr.  Abdallah  H.  Masry. 
of  ARA  Group  International 
(AGI).  the  umbrella  organiza¬ 
tion  of  the  Arabic  News 
Service,  MBC.  and  UPI/ 

World  Wide  News. 

De  Borchgrave  refuses 
to  confirm  the  new  lineup 
of  Saudi  businessmen  who 
have  acceded  to  power 
positions  at  UPI. 

De  Borchgrave  is  the 
first  UPI  CEO  to  have 
access  to  the  wire  service’s 
bleeding  bottom  line 
books.  He  also  received 
assurances  that  he  would 
receive  regular  subsidies 
until  the  company  regains 
its  financial  health. 

MBC  bought  UPI  in 
1992  out  of  bankruptcy 
court  and  has  been  subsi¬ 
dizing  its  increasing  debt  —  which  hit 
$120  million  last  year  —  ever  since. 

“Nothing  has  changed."  says  a  disgust¬ 
ed  UPI  insider.  “They  do  things  the  Middle 
East  way,  very  slowly.  They  just  don’t 
understand  how  this  business  works.” 

De  Borchgrave,  72,  a  former  editor  in 
chief  of  The  Wa.\hinf>t<m  Times  and  a  long¬ 
time  chief  foreign  correspondent,  ran  UPI's 
Bmssels  bureau  more  than  40  years  ago. 

He  was  lured  back  to  UPI  by  the 
Saudis  with  a  promise  that  he  could 
embark  on  a  two-year  plan  to  get  the  wire 
service  out  of  the  red.  “I  budgeted  us  for 
$18.8  million  for  the  next  two  years,” 
says  de  Borchgrave.  “My  job  has  become 
immensely  complicated  by  all  this.” 

Just  before  de  Borchgrave  joined  UPI. 
the  wire  service  closed  down  its  presti¬ 
gious  New  York  City  bureau,  firing  some 
newspeople  and  shifting  others  to  offices 


Amauld  de  Borchgrave  was 
enlisted  last  year  to  save  UPI. 


at  the  United  Nations. 

UPI’s  reporters  outside  of  Washington, 
D.C.,  work  in  their  homes  in  what  are  vir¬ 
tual  bureaus,  serving  mostly  broadcast 
outlets.  The  wire  service  has  only  30 
newspaper  clients  left  from  its  glory  days 
of  the  196()s. 

De  Borchgrave’s  predecessor,  James 
Adams,  a  fiamboyant  former  London 
Sunday  Times  managing  editor,  resigned 
last  August  to  set  up  his  own  firm  and 
took  seven  key  staffers  with  him.  Several 
key  officials  accused  Adams  of  using 
wire  service  personnel  and  equipment  to 
set  up  his  own  firm,  a  charge  that  he  has 
strongly  denied. 

Adams,  who  joined  UPI  in  August 
1997.  with  a  promise  to  revitalize 
the  organization,  quickly  found 
himself  in  a  financial  quag¬ 
mire.  At  one  pt)int.  Adams 
threatened  to  close  down 
the  wire  service  if  the 
Saudis  did  not  deliver  the 
promised  operating  capi¬ 
tal.  He  eventually  wrote  a 
letter  to  MBC  warning  that 
his  fiduciary  responsibility 
I  was  being  compromised  by 
I  its  alleged  refusal  to  alienate 
?  the  funds  needed  to  run  UPI. 
^  Adams  went  searching  for 
I  new  capital  and  came  to  an 
'  agreement  with  Pattinson 
Hayton,  a  controversial  Aus¬ 
tralian  investment  adviser 
with  Netvest.  a  Hong  Kong 
company. 

The  Saudi  investors,  how¬ 
ever,  rejected  Hayton ’s  offer. 

He  tells  L&P  that  the  Saudis 
hemmed  and  hawed  tex)  long  for  a  deal  to 
be  consummated. 

“They  wanted  us  to  fly  around  Saudi 
Arabia  for  a  couple  of  weeks.”  Hayton 
says.  “You  have  to  know  the  Middle  East 
mentality.  They  take  their  time  doing 
things.  That  wouldn’t  be  practical  for  us.” 

UPI  officials  maintain,  however,  that 
they  rejected  Hayton’s  oft'er  after  a  back¬ 
ground  check  that  included  the  reading  of  a 
harsh  profile  of  him  in  Wired  News  Online. 

The  article  in  March  1998  alleged  that 
Hayton  had  been  “sanctioned  repeatedly 
over  the  last  1 5  years  by  security  regulators 
in  both  the  United  States  and  Great  Britain” 
and  avoided  a  U.S.  Immigration  and 
Naturalization  order  to  be  deported  by  mar¬ 
rying  a  U.S.  citizen. 

Hayton  says  the  Wired  article  is  filled 
with  “hearsay  and  innuendo.  You  can’t 
fight  that  kind  of  thing.”  Bi 
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Reuters  faces  walk-out 

Union  votes  to  authorize  strike  if  demands  aren’t  met 


by  Joe  Strupp 

Union  workers  at  Reuters’  U.S.  opera¬ 
tion  voted  last  week  to  authorize  a 
strike  that  could  affect  more  than 
600  employees  of  the  global  news  operation, 
which  is  considered  one  of  the  United 
States’  leading  financial  news  sources. 

The  Newspaper  Guild  of  New  York  says 
the  vote  gives  the  union’s  president,  Barry 
Lipton,  and  the  Guild’s  nine-member  bar¬ 
gaining  committee  the  right  to  call  a  strike  at 
Reuters  America  Inc.  if  it  is  deemed  neces¬ 
sary,  but  say  no  strike  date  has  been  set. 

The  union  represents  about  585  U.S.  edi¬ 
torial,  technical,  and  sales  support  staff  at 
Reuters  America,  the  main  U.S.  operating 
subsidiary  of  the  London-ba.sed  company. 
The  last  U.S.  strike  at  Reuters  was  in  1980. 

In  the  first  required  step  for  a  strike,  210 
members  voted  between  April  1 3  and  April 
15,  with  187  in  favor  of  walking  off  the  job, 
17  against,  and  six  abstaining,  says  Peter 
Szekely,  a  Newspaper  Guild  unit  chair. 

A  strike  would  require  authorization  from 
the  Communications  Workers  of  America. 
Szekely  says.  The  union  is  a  local  unit  of  the 
CWA.  Union  workers  represent  about  26% 
of  Reuters  U.S.  staff  of  2,285,  says  Reuters 
spokesman  Robert  Crooke. 

Negotiations  between  the  union  and 
Reuters  started  in  October  1997  and  a  previ¬ 
ous  contract  expired  on  March  1,  1998.  The 
terms  of  that  contract  remain  in  effect  as  long 
as  the  negotiations  continue,  officials  say. 

In  a  statement,  the  union  criticized  man¬ 
agement’s  demands  to  cut  pay  and  remove 
current  protections  that  provide  for  retrain¬ 
ing  and  redeployment  of  workers  whose 
jobs  are  being  cut.  “There  have  been  a 
number  of  issues  that  affect  job  security,’’ 
Szkeley  says.  “Among  them  is  the  removal 
of  protections  for  employees  in  the  event  of 
jobs  being  sub-contracted.’’ 

Szkeley  also  cites  a  dispute  over  a  provi¬ 
sion  that  protects  jobs  if  new  technologies  are 
implemented  and  a  request  by  the  union  that 
management  exhaust  all  other  cost-cutting 
options  before  resorting  to  layoffs. 

Union  leaders  also  are  fighting  a  pro¬ 
posal  to  relocate  the  agency’s  New  York- 
based  TV  financial  coverage  to  London, 
which  could  threaten  up  to  20  jobs, 
Szekely  says.  “That’s  a  job  security  issue 
and  a  work  quality  issue,”  Szekely  says. 
“We  think  the  quality  will  suffer  if  they 
move  it  to  London.” 

1  0 


Responding  to  the  union  vote,  Reuters 
America  says  it  is  seeking  a  competitive, 
flexible,  and  fair  contract  with  provisions 
on  job  security,  pay,  and  benefits  that  match 
its  major  competitors.  It  also  is  criticizing 
the  strike  vote. 

“With  intensive  negotiations  continu¬ 
ing,  it  seems  counterproductive  to  me  that 
the  Newspaper  Guild  of  New  York  should 
be  whipping  up  scare  tactics  like  this,” 
Glen  Russo,  Reuters  director  of  employee 
and  labor  relations  and  its  chief  negotiator, 
says  in  a  statement.  “However,  no  one 
should  doubt  the  company’s  determination 
to  get  the  contract  it  needs  to  further  legit¬ 
imate  business  goals,  or  its  determination 
to  continue  operations  in  the  unfortunate 
event  of  a  strike.” 

Reuters  provides  news  and  financial  data 
to  more  than  485,000  customers,  with  near¬ 
ly  2,100  journalists  in  182  bureaus.  Its 
worldwide  staff  is  nearly  17,000. 


by  Randy  Dotinga 

After  a  bout  of  internal  wrangling,  the 
Society  of  Professional  Journalists 
(SPJ)  has  decided  to  help  a  Las  Vegas 
reporter  pay  for  a  lawsuit  that  accuses  the 
local  sheriff  of  interfering  with  her  report¬ 
ing.  intimidating  her  bosses,  and  violating 
her  free-speech  rights. 

At  its  twice-annual  meeting  April  17 
in  Indianapolis.  SPJ’s  board  of  directors 
agreed  to  let  stand  a  committee’s  earlier 
decision  to  give  $l,0tX)  to  Cathy  Scott,  a 
former  reporter  at  the  Las  Vegas  Sun. 

“It’s  a  vindication,”  Scott  says.  “It’s  a 
vote  of  support  for  my  lawsuit,  and  it 
means  more  than  just  the  money.” 

In  September,  Scott  filed  a  federal 
lawsuit  against  sheriff  Jerry  Keller  and 
the  Las  Vegas  Metropolitan  Police 
Department,  which  Keller  oversees. 
Scott  claimed  that  the  department  violat¬ 
ed  her  First  Amendment  right  to  free 
speech  and  her  14th  Amendment  right  to 
due  process.  She  contends  that  the  sheriff' 
and  his  department  conspired  against  her, 
defamed  her,  and  denied  her  access  to  the 


In  another  development,  the  company’s 
U.S.-listed  shares  fell  4%  after  it  posted 
lower-than-expected  first-quarter  revenues. 
The  company  reported  just  under  $1.24  bil¬ 
lion  in  revenues:  it  was  expected  to  post 
$1.24  billion  to  $1.26  billion.  Reuters  at¬ 
tributed  the  shortfall  to  weaknesses  in  for¬ 
eign  markets  and  poor  foreign  exchange. 

Union  members  say  they  will  keep  work¬ 
ing  as  bargaining  continues,  but  the  vote 
increases  pressure  on  managers  to  reach  an 
agreement.  “They’ve  tried  to  dismantle  our 
contract,”  says  Lipton.  “We  haven’t  set  a 
strike  deadline  yet,  but  if  things  don’t  go 
well,  the  next  step  is  to  set  a  strike  deadline.” 

Russo  believes  a  strike  can  be  averted. 

“We  hope  very  much  that  the  negotia¬ 
tions  will  result  in  an  agreement  that  is  sat¬ 
isfactory  to  all  and  that  the  Guild  does  not 
pull  the  trigger  on  the  strike  vote  authoriza¬ 
tion,”  Russo  says. 

Reuters  America  Inc.,  which  is  based  in 
New  York,  is  a  subsidiary  of  Britain’s 
Reuters  Group  Pic,  which  supplies  global 
financial  markets  and  news  organizations 
with  a  wide  range  of  real-time  data,  news, 
video,  and  photos.  ■} 


workings  of  government. 

According  to  the  Las  Vegas  Review- 
Journal,  the  suit  alleges  that  “Keller 
instructed  Metro  employees  to  go  over 
Scott’s  stories  word  for  word,  line  by  line, 
looking  for  errors  so  he  would  have  an 
excuse  to  complain  about  her  to  the  Sunl' 

The  suit  aLso  contends  that  the  police 
department’s  actions  caused  her  to  suffer 
from  severe  anxiety  and  health  problems. 
Police  officials  deny  the  charges. 

Scott,  author  of  the  true-crime  book  “The 
Killing  of  Tupac  Shakur,”  was  fired  from 
the  Sun  a  week  after  she  filed  suit.  The  Sun 
accused  her  of  “abandonment”  because  she 
didn’t  return  to  work  after  a  stress  leave; 
Scott  says  she  was  fired  for  being  a  “biased 
reporter.”  Scott  is  now  a  freelance  writer. 

“1  could  have  done  what  other  reporters 
in  this  town  have  done  when  an  elected 
official  interferes  with  their  job,”  she  says. 
“1  could  have  tucked  my  tail  between  rny 
legs  and  walked  away.  I  didn’t  do  that.  I’m 
standing  up  for  myself  and  future  journal¬ 
ists  in  this  town.” 

The  13,500-member  SPJ  has  a  Legal 
Defense  Fund  that  members  may  tap  into 


SPJ  allocates  funds  to  help 

Its  Legal  Defense  Fund  awards  $1 ,000  to  aid 
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Union  puls  brakes  on  JOA 


by  Lucia  Moses 

While  the  afternoon  Seattle  Times 
lurches  confidently  toward  the 
day  it  begins  morning  delivery,  a 
newspaper  union  is  trying  to  keep  the 
planned  conversion  from  becoming  a  fore¬ 
gone  reality. 

In  a  historic  move,  the  Times  would  com¬ 
pete  directly  with  its  joint  operating  agree¬ 
ment  partner,  the  Post-Intelli^encer,  which 
would  get  an  increased  share  of  the  profits, 
to  40%  from  32%,  under  an  amended  JOA. 
The  Times  hopes  to  approve  an  operating 
plan  by  early  to  mid-May,  then  set  the  time 
line  for  conversion.  Times  president  Mason 
Sizemore  says  factors  affecting  the  date 
include  negotiations  with  the  unions  and 
rescheduling  employees. 

The  Teamsters  Local  174,  which  repre¬ 
sents  about  90  workers  at  the  two  newspa¬ 
pers,  has  asked  the  Justice  Department  to 
stop  the  conversion,  which  the  union 

Vegas  reporter 

free-speech  lawsuit 

in  cases  involving  "public-access  litiga¬ 
tion.”  James  Gray,  executive  director  of 
SPJ,  declined  to  say  how  much  money 
is  in  the  fund. 

The  SPJ  usually  gets  8-10  requests 
for  funds  a  year,  says  Mark  Scarp, 
director  of  the  SPJ  region  that  includes 
Nevada.  Over  the  past  year,  the  SPJ 
allocated  $9,000  in  1 1  cases,  according 
to  its  Web  site  (www.spj.org). 

SPJ  bylaws  allow  grants  of  $1,{XX)  or 
less  to  be  awarded  if  two  out  of  three 
members  of  a  Legal  Defense  Fund  com¬ 
mittee  approve,  says  Scarp,  a  reporter  at 
The  Tribune  in  suburban  Phoenix. 

The  committee  voted  to  give  $1,000 
to  Scott.  But  .some  SPJ  leaders  balked  at 
the  award,  and  the  grant  was  held  up  for 
weeks  as  another  committee  and  the  full 
SPJ  board  of  directors  discussed  the 
matter.  Scarp  says.  The  board  agreed 
that  proper  procedures  had  been  fol¬ 
lowed,  Scarp  says,  and  allowed  the 
$  1 ,000  grant  to  be  awarded.  H 


Dotinga  is  a  reporter  at  the  North 
County  Times  in  San  Diego,  Calif. 


believes  will  pave  the  way  for  one  of  the 
newspapers  to  close,  eliminating  Jobs. 

Under  the  current  JOA,  if  economic  con¬ 
ditions  become  adverse  and  one  of  the  news¬ 
papers  stops  publishing,  the  newspapers 
would  return  to  the  68% -32%  profit  split. 

By  making  the  P-l  compete  for  the  a.m. 
slot,  the  amended  JOA  weakens  the  P-/’s 
position,  and  combined  with  the  financial 
incentive  for  the  paper  to  close,  violates 
antitrust  laws,  says  Dmitri  Iglitzin,  the 
union’s  lawyer,  in  a  March  25  letter  to  the 
Justice  Department’s  antitrust  division.  He 
says  if  the  Justice  Department  approves  the 
deal,  he  may  file  an  antitrust  lawsuit. 

Both  newspapers  dismiss  the  union’s 
claims.  "The  intent  is,  we’ll  have  two  a.m. 
papers  competing,  and  both  can  be  success¬ 
ful  doing  that,”  Sizemore  says. 

Some  speculate  that  the  Times  is  the  like¬ 
ly  survivor  because  it  dominates  in  circula¬ 
tion  —  albeit  barely  —  and  the  Blethen 
family,  which  has  majority  ownership,  has 
strong  ties  to  the  paper. 

"I  think  the  general  assumption  is  that 
only  one  paper  will  survive,  and  it  will  be 
the  Times,"  says  Knute  Berger,  editor  in 
chief  of  the  alternative  Seattle  Weekly. 

"I  think  that’s  a  very  cynical  way  of  look¬ 
ing  at  it,”  says  J.D.  Alexander,  editor  and 
publisher  of  the  P-l.  The  modified  JOA  is  a 
protection  for  both  newspapers,  he  says. 


"It’s  a  very  creative  way  of  bringing  effi¬ 
ciencies  to  a  business  that  often  has  much 
trouble  finding  them.” 

Meanwhile,  planning  has  been  intense, 
with  the  Times  upgrading  the  editorial  com¬ 
puter  network,  ordering  press  equipment, 
conducting  market  research,  and  studying 
how  the  changeover  would  impact  every¬ 
thing  from  Jobs  to  advertising  cycles, 
according  to  an  April  7  memo  to  employees. 

The  immediate  impact  of  the  February  an¬ 
nouncement  was  to  stir  up  competition  on¬ 
line.  The  new  agreement  allows  the  P-l  to  add 
news  to  its  online  site,  which  previously  was 
barred  from  competing  with  the  Times’  site. 

At  the  same  time,  competing  publica¬ 
tions  are  planning  for  the  conversion  white 
speculating  about  the  impact  of  a  shutdown. 
Both  compete  heavily  in  the  key  suburbs 
with  the  Eastside  Journal  and  South  County 
Journal,  morning  papers  that  have  a  total 
weekday  circulation  of  about  50,000. 

Publisher  Peter  Horvitz  has  been  work¬ 
ing  to  make  the  two  suburban  papers  more 
competitive  in  the  last  few  years,  redesign¬ 
ing  the  content  and  eliminating  some  over¬ 
laps  in  operations.  He  expects  the  biggest 
impact  of  the  conversion  will  be  on  the  P-l, 
which  is  seen  as  more  feisty  and  hard-news- 
oriented  than  its  sister  paper. 

Should  one  of  the  metros  fold,  Horvitz 
fears  one  remaining  paper  will  dominate 
and  make  it  tougher  for  him  to  compete.  For 
the  city’s  alternative,  having  one  big  daily  to 
go  up  against  instead  of  two  might  not  be  a 
bad  thing,  Berger  says.  HI 
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High  revenue  reported 

Solid  ad  revenue  and  lower  newsprint  prices 


Publicly  owned  newspaper  compa¬ 
nies  continued  last  week  to  report 
solid  financial  results  for  the  first 
quarter  of  1999. 

Companies  reported  revenue  gains  in 
the  4.5%  to  5%  range,  buoyed  by  strong 
advertising  revenues  and  lower  news¬ 
print  prices. 

Editor  &  Publisher  will  update  the 
Earnings  Scorecard  as  results  become 
available,  in  the  magazine  and  at  its  Web 
site,  www.mediainfo.com. 

CENTRAL  NEWSPAPERS  INC. 

The  Phoenix-based  company  reported 
net  income  declined  2.3%  for  the  first 
quarter  to  $20. 1  million,  as  revenues  grew 
4.3%  to  $193  million. 

The  company  attributed  the  net  income 
decline  to  an  expected  increase  in  interest 
expense  due  to  a  stock  buyback  program 
in  fall  1998. 

In  the  newspaper  division,  first-quar¬ 
ter  ad  revenues  grew  5.2%,  with  solid 
results  at  the  company’s  flagships.  The 
Arizona  Republic  and  Indianapolis  Star 
and  News.  Newspaper  circulation  grew 
3.4%. 

Central’s  other  operating  revenue 
declined  3.8%,  due  to  a  weak  quarter  at 
Westech,  its  80%-owned  subsidiary. 

Central  announced  it  has  agreed  to 
buy  the  remaining  20%  of  the  job  fair 
and  resume  business  with  hopes  of  gain¬ 
ing  more  control  over  costs  and  growth. 

THE  McCLATCHY  CO. 

First-quarter  net  income  Jumped  47% 
from  the  year-ago  period  to  $13.6  million 
on  the  strength  of  newspaper  ad  revenue 
growth  and  lower  newsprint  prices. 

The  Sacramento,  Calif.-based  compa¬ 
ny  reported  revenues  of  $258  million,  a 
58%  increase  over  first-quarter  1998. 

A  major  contributor  was  the  newly 
acquired  Minneapolis  Star  Tribune, 
whose  results  were  not  included  in  most 
of  first-quarter  1998.  Excluding  the  Star 
Tribune  and  other  unusual  items,  overall 
revenues  rose  5.1%  to  $161  million  and 
advertising  revenues  climbed  5.2%  to 
$126.4  million. 

A  decline  in  newsprint  costs  was  offset 
by  higher-interest  income  associated  with 
the  Star  Tribune  purchase. 

McClatchy  publishes  The  Sacra- 
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mento  (Calif.)  Bee  and  The  News  &  Ob¬ 
server  in  Raleigh,  N.C.,  nine  other 
dailies,  and  13  nondailies. 

PULITZER  INC. 

Including  one-time  merger  costs.  St. 
Louis-ba.sed  Pulitzer  Inc.  reported  a  $30 
million  loss  in  net  income  in  the  first 
quarter  of  1999,  compared  with  net 
income  of  $14  million  in  the  .same  period 
one  year  ago. 

The  one-time  costs  include  $26.7  mil¬ 
lion  in  payments  to  employees  in  connec¬ 
tion  with  the  broadcasting  division’s 
merger  into  Hearst-Argyle  Television  in 
March  and  a  loss  from  that  division’s  dis¬ 
continued  operations. 

First-quarter  revenues  were  $94.4 
million,  up  4.6%  from  the  comparable 
year-ago  period.  Ad  revenues  increased 
5.8%  thanks  to  strong  gains  at  The 
Arizona  Daily  Star  in  Tucson  and 
Pulitzer’s  community  newspapers  and 
due  to  the  acquisition  of  the  Troy  (Ohio) 
Daily  News  in  October  1998. 

Pulitzer  also  publishes  the  St.  Louis 
Post-Dispatch  and  12  smaller  dailies. 

TIMES  MIRROR 

Net  income  grew  7.8%  to  $48.8  mil¬ 
lion  for  the  first  quarter  of  1999,  led  by 
revenue  gains  at  Long  Island.  N.Y., 
Newsday  and  The  Sun  in  Baltimore.  The 
earnings  numbers  beat  analysts’  consen¬ 
sus  estimate  from  First  Call. 

Those  gains  offset  an  expected 
decline  in  operating  profit  at  the  flag¬ 
ship  Los  Angeles  Times.  CEO  Mark 
Willes  says  that’s  because  cost-cutting 
measures  at  the  Times  have  yet  to  be 
realized  but  adds  that  the  company  is  on 
track  to  meet  its  earnings  goal  for  the 
year. 

First-quarter  revenues  grew  4.5%  to 
$746  million  at  Los  Angeles-based 
Times  Mirror. 

In  newspaper  publishing,  revenues 
climbed  5.6%  to  $573.5  million  for  the 
quarter,  reflecting  the  past  year’s  addi¬ 
tions  of  shopper  and  preprint  advertising 
businesses. 

Excluding  those  purchases,  revenues 
rose  2%,  with  Eastern  Newspapers  up 
2.8%  and  the  Times  up  1.1%.  Advertising 
revenues  rose  7.4%  in  the  first  quarter,  or 
3.3%  excluding  acquisitions.  Hi 


Grant  given  for 
science  institute 

The  Scripps  Howard  Foundation  will 
give  a  $3()0,(XX)  grant  to  the  Foundation 
for  American  Communications  and  the 
California  Institute  of  Technology  in 
Pasadena.  Calif.,  to  fund  a  new  science 
program  for  journalists. 

The  new  Jack.  R.  Howard  Science 
Institute  for  Journalists  is  named  for  Jack  R. 
Howard,  the  late,  former  president  of  the 
E.W.  Scripps  Company.  The  Foundation 
grant  includes  funding  for  three  years. 

The  new  learning  center  will  provide 
reporters  with  an  opportunity  to  improve 
their  understanding  of  science  through  an 
interactive  program  of  teaching,  experi¬ 
mentation,  writing  exercises,  and  visits  to 
local  laboratories.  Dr.  David  Goodstein, 
vice  provost  of  CalTech.,  will  serve  as  the 
institute’s  director  during  the  first  week- 
long  session  beginning  June  21. 

Ex-Chiquita  lawyer 
calls  charge  unfair 

George  G.  Ventura,  the  former  Chiquita 
Brands  International  Inc.  lawyer  charged 
with  helping  Cincinnati  Enquirer  reporter 
Mike  Gallagher  steal  voice  mails  from  the 
company,  wants  to  know  why  others  are  not 
being  prosecuted.  Ventura’s  lawyers  on 
Monday  argued  he  has  been  unfairly  singled 
out,  according  to  The  Associated  Press. 

Prosecutor  Daniel  Breyer  said  Ventura 
was  not  being  singled  out  for  prosecution. 
Breyer  said  Ventura  betrayed  his  company 
and  broke  the  law.  Ventura’s  attorneys 
asked  the  judge  in  the  case  if  they  can  ques¬ 
tion  a  former  prosecutor,  the  sheriff,  and 
Enquirer  employees.  The  judge  has  not  yet 
ruled  on  the  request. 

Ventura’s  case  arose  from  a  series  of 
Enquirer  stories  published  last  May  charg¬ 
ing  Chiquita  with  corrupt  business  practices. 
Former  reporter  Gallagher  later  admitted  he 
gained  information  from  the  story  by 
improperly  accessing  the  company’s  voice 
mail.  Gallagher  also  said  Ventura  helped  him 
break  into  the  private  phone  system. 

A  few  weeks  after  the  series  was  pub¬ 
lished,  Gallagher  was  fired  and  the  newspa¬ 
per  retracted  the  stories.  The  Enquirer  also 
said  it  paid  Chiquita  $10  million  to  settle 
any  claims. 

Ventura  faces  five  counts  of  unlawful  inter¬ 
ception  of  communications  and  five  counts  of 
unauthorized  access  to  computer  systems. 

—  staff  reports 
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Politically  correct  press 

Research  shows  Reps,  Dems  treated  equally  in  papers 


things,  without  looking  at  the  possible 
downside.”  he  says.  "Those  things,  I 
think,  are  more  prevalent  biases  and  hard¬ 
er  to  be  corrected.”  Hi 


by  Jennifer  Peltz 

During  the  1972  presidential  cam¬ 
paign,  Republican  national  chair¬ 
man  Bob  Dole  accused  The  Wash¬ 
ington  Post  of  running  “a  journalistic  res- 
cue-and-salvage  operation”  for  Demo¬ 
cratic  candidate  George  McGovern.  Dur¬ 
ing  Republican  President  George  Bush’s 
re-election  bid  20  years  later,  bumper 
stickers  read:  “Annoy  the  media,  re-elect 
George  Bush.” 

But  .say  what  politicians  may,  newspa¬ 
pers  generally  don’t  show  political  bias  in 
their  news  coverage,  according  to  a  new 
study.  After  comparing  20  years  of  stories, 
political  scientist  David  Niven  found 
Republican  and  Democratic  governors 
were  treated  much  the  same  when  their 
records  were  similar  in  two  high-profile 
areas:  crime  and  unemployment.  His  study, 
finished  this  winter,  is  scheduled  to  run  in 
December’s  Social  Science  Quarterly. 

“The  point  wasn’t  to  say  that  no  paper 
has  ever  treated  a  Republican  candidate 
poorly,  or  that  no  paper  has  ever  treated  a 
Democratic  candidate  poorly  but  that  the 
claim  that  on  the  national  level  there’s  a 
bias  can’t  be  substantiated,”  says  Niven, 
who  teaches  at  Florida  Atlantic  University 
in  Boca  Raton. 

Besides  hoping  to  put  the  question  of 
political  bias  to  rest,  Niven  aimed  to 
develop  a  fair  way  to  measure  it.  The  key, 
he  says,  was  comparing  coverage  of  com¬ 
parable  situations,  to  isolate  political 
prejudice  from  other  considerations  that 
could  affect  coverage. 

Niven  started  by  pairing  Republican 
and  Democratic  governors  whose  admin¬ 
istrations  saw  the  same  unemployment  or 
crime  rates,  like  North  Carolina  Democrat 
Jim  Hunt  and  Virginia  Republican  George 
Allen.  Then  he  analyzed  local  papers’ 
coverage  of  those  issues,  looking  mostly 
to  objective  factors  like  length  and  place¬ 
ment.  With  100  pairs  of  governors,  he  rea¬ 
soned  that  any  widespread  differences  in 
coverage  could  reflect  only  a  basic  bias 
against  a  political  party. 

While  Niven  didn’t  find  any  political 
prejudices,  he  did  spot  some  telling 
trends.  Governors  were  more  likely  to  fig¬ 
ure  prominently  in  stories  when  crime  and 
unemployment  were  improving,  rather 
than  worsening,  he  says  —  but  overall. 


bad  news  got  more  attention  than  good. 

Niven  considers  his  method  a  promising 
yardstick  for  studying  how  newspapers 
approach  all  sorts  of  issues  and  public  fig¬ 
ures.  Journalism  experts  called  the  idea 
intriguing,  though  they  warned  against 
expecting  too  scientific  an  answer  from  an 
essentially  unscientific  business. 

In  any  examination  of  newspaper  cov¬ 
erage,  “you,  by  the  nature  of  the  process, 
exclude  some  items  and  emphasize  oth¬ 
ers.”  says  Jean  Chance,  who  teaches  jour¬ 
nalism  at  the  University  of  Florida.  “[But] 
journalists  do  this  day  in  and  day  out.” 

“I  don’t  know  where  the  threshold  is 
that  shifts  from  calling  it  a  difference  in 
news  judgment  to  being  a  bias,”  adds 
Keith  Woods,  a  fellow  at  the  Poynter 
Institute  for  Media  Studies.  But  he  has  no 
doubt  reporters  and  editors  come  with  pre¬ 
conceptions.  “The  question  really  comes 
down  to:  how  successful  are  the  news 
organizations  at  controlling  these  biases 
when  it  comes  to  what  people  see,  what 
people  read?”  Woods  says. 

And  while  a  political  bias  may  be  fair¬ 
ly  easy  to  spot,  “it’s  a  little  different  when 
you  decide  not  to  go  to  the  poor  every  day, 
so  you  never  cover  poverty,  or  you  treat  all 
changes  in  immigration  laws  as  good 


Peltz  is  a  higher-education  reporter 
at  The  Palm  Beach  Post  in  Florida. 

Convicted  rapist 
sues  Caiif.  paper 

The  San  Diego  Union-Tribune  was 
named  as  one  of  several  defendants 
in  a  lawsuit  filed  by  a  convicted  rapist 
who  contends  that  the  newspaper  wrong¬ 
ly  portrayed  him  as  a  child  molester. 

The  Union-Tribune  reported  April  17 
that  David  James  Robinson.  41,  of  San 
Marcos,  filed  the  suit  in  San  Diego 
Superior  Court  alleging  that  the  newspa¬ 
per  libeled  him  and  that  he  also  was  slan¬ 
dered  by  San  Diego  County  sheriff  Bill 
Kolender. 

The  suit  stems  from  a  news  conference 
in  March  held  by  Kolender  in  which  he 
allegedly  portrayed  Robinson  as  a  child 
molester  during  comments  about  the  need 
to  monitor  sexual  predators.  The  Union- 
Tribune  allegedly  libeled  Robinson  when 
it  reported  the  comments,  according  to 
court  records. 

Robinson  was  convicted  in  1983  of 
rape  and  attempted  rape,  but  neither  inci¬ 
dent  involved  minors,  according  to 
reports.  —  Joe  Strupp 


The  sun 
will  rise  in 
the  West. 
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Delivered  at  dawn 

Earlier  deadlines  mean  many  youth  carriers  lost 


by  Joe  Strupp 

If  it  seems  like  newspapers  are  appearing 
on  the  doorsteps  of  America  earlier  than 
usual  these  days,  don’t  be  surprised. 

In  the  late.st  move  to  stem  the  falling  tide 
of  circulation,  many  large  and  small  news¬ 
papers  are  moving  up  delivery  times  so 
readers  can  get  papers  early  enough  to  read 
before  heading  off  to  work. 

Citing  demands  from  readers  who  are 
commuting  farther  in  the  morning,  getting 
more  done  before  breakfast,  and  having 
less  time  in  the  morning  to  read  a  newspa¬ 
per,  circulation  and  marketing  directors  say 
they  have  to  deliver  papers  earlier  or  face 
canceled  subscriptions. 

“There  are  thousands  and  thousands  of 
people  who  are  up  and  out  a  lot  earlier,” 
says  Rolf  Arend,  strategic  planning  manag¬ 
er  for  The  Boston  Globe,  which  went  from 
a  7  a.m.  delivery  deadline  to  6  a.m.  last 
year.  “A  lot  of  it  has  to  do  with  people  mov¬ 
ing  out  farther  from  the  city  and  having  a 
longer  commute  to  work.” 

The  Globe  is  not  alone. 

According  to  a  1997  survey  by  the 
Newspaper  Association  of  America  (NAA), 
82%  of  morning  newspapers  had  a  target 
delivery  time  of  6:30  a.m.  or  earlier,  with 
44%  providing  a  6  a.m.  delivery.  Among 
those  surveyed.  18%  had  initiated  a  change 
within  the  last  two  years. 

A  more  recent  NAA  survey  showed  that 
20%  of  newspaper  executives  blamed  lost 
Sunday  circulation  on  late  delivery  times, 
while  29%  planned  to  implement  an  earlier 
delivery  deadline  within  the  next  two  years. 

“Readership  studies  tell  us  that  readers 
want  the  paper  earlier  and  earlier,”  says  Terry 
Thompson,  circulation  director  of  the  San 
Jose  Mercury  News,  which  will  switch  from 
a  6:30  a.m.  delivery  to  5:30  a.m.  in  the  fall. 

The  earlier  deadlines  have  caused  some 
conflict  for  newspapers,  ranging  from  the 
impact  on  editorial  deadlines  to  the  elimina¬ 
tion  of  youth  carriers  who  cannot  legally 
work  before  6  a.m.  in  some  states.  For  edi¬ 
tors,  earlier  deadlines  often  mean  leaving 
out  late  meeting  coverage,  west  coast  sports 
scores,  or  other  night  events. 

Arend  says  the  Globe  implemented  the 
earlier  delivery  by  moving  up  the  deadlines 
of  editorial,  production,  and  delivery  by  20 
minutes  each.  About  70%  of  the  Globe's 
470,000  readers  receive  the  paper  through 
home  delivery,  says  Arend,  who  says  that 

1  4 


makes  them  the  most  important  readers. 
The  earlier  delivery  did  not  add  additional 
costs  to  the  production  expenses,  Arend 
says,  but  he  says  it  required  the  phasing  out 
of  youth  carriers. 

At  the  St.  Paul  (Minn.)  Pioneer  Press, 
the  targeted  delivery  went  from  6  a.m.  to  5 
a.m.  beginning  last  June,  according  to  metro 
home  delivery  manager  Paul  Kutzik.  He 
says  35%  of  the  subscribers  initially 
received  the  newspaper  by  5  a.m.  at  the 
start,  with  50%  getting  it  by  January  1 999. 
He  hopes  to  have  the  percentage  up  to  60% 
by  the  end  of  the  summer. 

Kutzik  says  the  move  did  not  affect 
youth  carriers,  who  have  not  been  used 
since  1 989.  He  says  that  a  100%  delivery 
rate  for  5  a.m.  would  require  a  “huge  price 
tag”  of  more  employees  and  equipment  but 
says  it  is  being  discussed. 

Across  the  river  from  St.  Paul,  The 
Minneapt)lis  Star-Tribune  has  also  experi¬ 
mented  with  an  earlier  delivery  time,  mov¬ 
ing  up  its  usual  6:30  a.m.  deadline  to  5:30 
a.m.  in  targeted  areas,  according  to  distribu¬ 
tion  manager  Paul  Holland.  “The  commut¬ 
ing  pattern  is  earlier  and  we  are  just  taking  a 
look  at  it  in  some  areas.”  he  says. 

Detroit  Newspapers,  which  handles  cir¬ 
culation  for  The  Detroit  Free  Press  and  The 
Detroit  News,  also  is  testing  an  earlier 


by  Mark  Fitzgerald 

In  the  first  industry-wide  campaign 
specifically  aimed  at  safeguarding  paper¬ 
boys  and  girls  working  their  routes,  the 
Newspaper  Association  of  America  (NAA) 
is  distributing  a  safety  instructional  video¬ 
tape  free  of  charge  to  all  member  papers. 

“Newspaper  Carrier  Safety:  It's  Your 
Business.  Be  Safe.  Be  Cool”  was  origi¬ 
nally  developed  for  use  by  the  Leader- 
Telegram  in  Eau  Claire,  Wisconsin.  The 
tape,  which  runs  about  20  minutes,  uses 
MTV-style  editing  and  features  actual 
Leader-Telegram  carriers  and  other  local 
teenagers  giving  advice  about  avoiding 
dog  bites,  dressing  for  bad  weather, 
avoiding  harassment,  staying  safe  while 
working  in  the  dark  and  around  traffic. 

In  a  letter  to  member  papers  accompa¬ 
nying  the  video,  NAA’s  vice  president/cir- 


delivery  deadline  in  some  targeted  areas, 
according  to  circulation  director  Dick 
Hartnett.  He  says  the  6  a.m.  delivery  dead¬ 
line  has  been  pushed  back  to  5:30  a.m.  in 
areas  where  the  need  is  greatest. 

In  Erie,  Pa.,  the  Morning  News  switched 
from  a  7  a.m.  to  6  a.m.  delivery  deadline  in 
1998  after  reader  research  showed  sub¬ 
scribers  wanted  a  5  a.m.  delivery.  Glenn 
Caruso,  suburban  supervisor,  says  the  key 
element  was  changing  from  placing  newspa¬ 
pers  in  more  than  3(X)  drop  boxes  for  carrier 
pick-up  to  four  satellite  locations,  which  can 
be  reached  earlier.  Caruso  says  the  change  is 
already  affecting  the  newspapers’  3(X)  youth 
carriers,  most  of  whom  will  be  phased  out  if 
they  cannot  meet  the  6  a.m.  deadline. 

The  early  delivery  trend  is  responsible,  in 
part,  for  the  declining  number  of  youth  car¬ 
rier  jobs  nationwide,  according  to 
observers.  The  National  Newspaper 
Association  reports  that  the  number  of 
youth  carriers  nationwide  dropped  from 
373,269  in  1990  to  282,601  in  1992  to 
206, 1 36  in  1 996,  the  last  year  for  which  sta¬ 
tistics  are  available. 

The  Seattle  Times,  which  recently 
announced  a  switch  from  afternoon  to 
morning  delivery  sometime  in  the  next  two 
years,  is  expecting  to  lose  most  of  its  l.UK) 
youth  carriers  when  the  morning  delivery 
begins  because  of  a  5:30  a.m.  delivery 
deadline.  Newspaper  executives  also  say 
they  expect  costs  to  increase  by  as  much  as 
30%  with  adult  carriers,  but  have  yet  to 
determine  exact  budgeting.  HI 


culation  marketing,  John  P.  Murray,  suggests 
making  the  tape  part  of  a  youth  carrier  orien¬ 
tation  program  or  in  contract  sessions 
between  carriers  and  district  managers. 

“Carrier  safety  is  a  serious  concern  in 
communities  all  over  the  nation.”  says  NAA 
President  and  CEO  John  F.  Sturm.  “Local 
newspapers  are  concerned  about  helping  to 
keep  youth  carriers  safe  as  they  deliver  their 
routes.  This  videotape  is  a  useful  training  tool 
the  help  educate  youth  carriers  on  the  impor¬ 
tance  of  safety  as  they  deliver  newspapers.” 

Some  child  labor  law  advocates  have 
been  critical  of  the  newspaper  industry  for 
not  doing  more  for  carrier  safety.  But  Sturm 
says  the  issue  “is  addressed  most  effective¬ 
ly  in  local  communities.” 

NAA  bought  copies  of  the  tape  from  its  pro¬ 
ducer.  Tele  Video  Productions  Inc.,  a  sister  com¬ 
pany  of  the  Leader-Telegram,  and  is  sending 
one  complimentary  copy  to  circulation  execu- 
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Back  in  Times, 
advertising 

The  New  York  Times  is  going  back  in 
time  to  promote  its  classified  ads  with  a 
new  version  of  its  famed  1950s  promo¬ 
tion  that  ended  with  the  tag  line,  “1  got 
my  job  through  The  New  York  Times.” 

As  part  of  its  current  “Expect  the 
World”  campaign,  the  paper  hopes  to  use 
the  phrase  to  boost  classified  ads  related 
to  jobs,  car  sales,  and  home  listings. 

“We  are  thrilled  to  bring  back  this  clas¬ 
sic  campaign,”  says  Alyse  Myers,  the 
paper’s  vice  president  of  promotion  and 

safety  videos 

tives  at  member  newspapers.  The  association 
also  has  arranged  for  its  members  to  pur¬ 
chase  additional  copies  finom  Tele  Video  at 
10%  off  the  regular  price  of  $49.95. 

The  package  includes  a  related  safety 
brochure  that  can  be  reproduced  and  dis¬ 
tributed  to  carriers.  Original  art  for  the 
brochure  is  available  for  download  at 
NAA’s  Web  site,  www.naa.org/circulation. 

“SiiKe  you  were  a  little  kid,”  the  brochure 
says,  “you’ve  been  warned  to  look  both  ways 
before  crossing  the  street,  not  to  pet  strange 
dogs,  and  never  to  take  candy  from  a  stranger. 
But  now  you’re  older,  wiser  and  you’ve  taken 
on  the  respcmsibility  to  be  a  newspaper  carri¬ 
er .. .  You’d  be  .surprised  at  how  many  of  those 
basic  mles  you  learned  as  a  kid  are  important 
now  as  you  work  your  route. 

“Some  of  the  obvious  things  you  need 
to  be  aware  of  are  dogs,  weather 
extremes,  creepy  people,  and  traffic.” 


marketing.  “It’s  a  simple  message  that  gives 
us  the  opportunity  to  illustrate  to  a  new  gen¬ 
eration.  in  a  creative  way.  the  value  of  clas¬ 
sified  advertising  in  The  New  York  Times.” 

The  promotion,  beginning  May  2,  also 
will  allow  readers  who  have  successfully 
used  classified  ads  to  find  a  job.  home,  or 
car  to  vie  for  a  spiot  in  a  TV  commercial. 

—  Joe  Strupp 

Get  Sunday’s 
news,  Saturday 

The  Indianapolis  Star  will  begin  offer¬ 
ing  an  early  edition  of  its  Sunday  news¬ 


paper  on  Saturdays,  while  also  combining 
its  Saturday  edition  with  The 
Indianapolis  News,  newspaper  officials 
announced  last  week. 

Beginning  Saturday,  April  24,  The 
Sunday  Star  Early  Edition  will  debut 
with  early  press  runs  of  news,  features, 
classified,  and  sports  sections  available 
on  Saturdays. 

The  News'  weekly  TV  Time  listing  will 
move  to  Mondays,  as  well.  Newspaper 
officials  say  the  changes  are  aimed  at 
serving  the  changing  needs  of  readers. 

—  Joe  Strupp 

Business  paper 
goes  tabloid 

The  Journal  of  Commerce,  the  daily 
business  newspaper  focusing  on  interna¬ 
tional  trade  since  1827,  will  drop  its  tra¬ 
ditional  broadsheet  format  in  favor  of  a 
new  tabloid  design.  The  new  format  is  set 
to  debut  June  1. 

The  redesign  has  not  been  completed 
but  is  being  created  by  Roger  Black 
Consulting,  according  to  a  statement 
released  April  19. 

The  business  publication  also  plans  to 
shift  some  coverage  of  breaking  news 
and  commodity  prices  to  its  Internet 
site,  www.joc.com,  to  leave  more  room 
in  the  print  edition  for  news  analysis 
and  trend  stories,  according  to  editor 
Peter  Tirschwell.  —  Joe  Strupp 


Politicians 
will  be 
honest. 
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Let  freedom  ring 

Eighth  annual  World  Press  Freedom  Day  set  for  May  3 


by  Joe  Strupp 

Although  fewer  journalists  are 
being  killed  and  imprisoned 
around  the  world,  organizers  of 
the  eighth  annual  World  Press  Freedom 
Day,  set  for  May  3,  say  the  need  to  pro¬ 
mote  the  rights  and  safety  of  reporters 
and  editors  remains  vital. 

At  a  time  when  journalists  continue  to 
be  persecuted  in  Latin  America,  Algeria 
and,  most  recently  in  war-torn 
Yugoslavia,  press  rights  advocates  con¬ 
tend  that  the  annual  day  of  press  freedom 
continues  to  be  a  key  element  in  helping 
to  preserve  press  freedom  worldwide. 

“There  are  significant  steps  made  each 
year,  but  that  doesn’t  dinlinish  the  need 
for  World  Press  Freedom  Day  this  year,” 
says  Peter  Whitehead,  a  former  journalist 
in  London  and  Hong  Kong  who  heads  the 
World  Editors  Forum  of  the  World 
Association  of  Newspapers  in  France. 
“One  of  the  main  things  we  highlight  is 
the  international  effort  to  seek  the  release 
of  jailed  journalists.  Sometimes  it  can  be 
like  beating  your  head  against  the  wall, 
other  times  you  are  successful.” 

Whitehead  credits  last  year’s  World 
Press  Freedom  Day  with  sparking  the 
eventual  release  of  three  journalists 
imprisoned  in  Cameroon,  Nigeria,  and 
Vietnam.  He  says  their  situations  were 
highlighted  during  last  year’s  events, 
which  pressured  those  governments  to 
release  them. 

This  year’s  World  Press  Freedom  Day 
takes  place  as  117  journalists  remain 
imprisoned  in  25  countries,  according  to 
Whitehead.  The  1999  event  also  follows 
the  murder  of  28  journalists  in  17  coun¬ 
tries  in  1998. 

While  both  figures  show  a  decrease, 
Whitehead  says  the  problem  of  press 
freedom  remains. 

“There  were  fewer  journalists  killed  in 
1998  than  in  (any  year  during)  the  previ¬ 
ous  decade  and  that  is  due  to  a  related 
peace  in  Algeria,”  Whitehead  says.  “But 
Latin  America  still  remains  a  danger  pri¬ 
marily  because  of  drugs  and  the  corrup¬ 
tion  between  drug  mafia  and  government 
entities  who  go  after  journalists  who 
expose  them.” 

The  Yugoslavian  conflict  also  has 
claimed  the  life  of  one  editor,  who  was 


assassinated  last  week  in  Serbia  after  offi¬ 
cials  labeled  him  “anti-government.” 

Dana  Bullen,  a  former  Washington  D.C. 
journalist  and  current  senior  advisor  at  the 
World  Press  Freedom  Committee  in 
Virginia,  says  that  as 
long  as  any  journalist  is  tJTu 

in  danger  or  impris-  • 

oned,  the  pressure  for  .  ... 

freedom  must  continue.  oignilic 

“The  killing  of  jour-  maH**  p 

nalists  continues,  the 
jailing,  expulsion,  and  x  xi.g 

harassment  of  journal¬ 
ists  also  continues.”  diminish  1 

Bullen  says.  “This 
should  stop.  It  is  vitally  WoHd  PfG 
important  that  every¬ 
one  rededicate  them-  Day  th 

selves  to  upholding 
and  expanding  one  of  _ 

the  most  threatened 
fundamental  human  HEAD  OF 

rights  in  our  world.”  ASSOCIATION 

May  3  marks  the 
anniversary  of  the 
Declaration  of  Windhoek,  a  statement  of 
principles  drawn  up  by  African  journal¬ 
ists  in  1991  calling  for  “a  free,  indepen¬ 
dent  and  pluralistic  media  on  their  conti¬ 
nent  and  throughout  the  world.” 

The  World  Press  Freedom  Day  has 
been  acknowledged  by  dozens  of  press 
rights  as.sociations  and  the  United 


“There  are 
significant  steps 
made  each  year, 
but  that  doesn’t 
diminish  the  need  for 
World  Press  Freedom 
Day  this  year.’’ 

—  Peter  Whitehead, 

HEAD  OF  THE  WORLD 

Association  of  Newspapers 


Nations  as  a  day  to  recognize  the  rights 
and  needs  of  journalists  worldwide. 

The  World  Association  of  Newspapers’ 
Web  site,  www.fiej.org,  plans  to  provide 
essays,  news,  and  case  studies  of  journal¬ 
istic  oppression  on  May  3,  along  with 
updates  on  journalists  killed  and  impris¬ 
oned  worldwide,  and  a  Web  interview 
with  President  Bill  Clinton. 

Bullen.  Whitehead,  and  officials  from 
around  the  world  also  will  gather  in 
Bogota,  Columbia,  on 
May  3  for  a  two-day 
’  3**®  conference  on  press 

rights  as  part  of  World 
It  steps  Press  Freedom  Day, 

'h  MMr  Whitehead. 

At  that  event, 

Joesn’t  Whiiehead-s  group 

Will  award  its  annual 

i  need  for  Pen  of  Free¬ 

dom”  to  Iranian  joum- 
I  alist  Faraj  Sarkohi, 

who  was  jailed  and  tor- 
yesr.’’  tured  by  Iranian  police 

for  a  year  before  being 
HITEHEAD  exiled  to  Germany  fol¬ 

lowing  accusations  of 
E  World  .pyj^g 

Newspapers  At  t^te  same  time, 
UNESCO  —  United 
Nations  Educational, 
Scientific  and  Cultural  Organization  — 
plans  to  bestow  its  own  press  freedom 
award  to  Mexican  journalist  Jesus 
Blancomelas.  who  was  severely  wounded 
in  a  gun  attack  in  Mexico  last  year. 

The  New  York-based  Committee  to 
Protect  Journalists  will  mark  the  day  by 
releasing  its  annual  list  of  the  10  Enemies 


See  threat  to  press  freedom 


by  Mark  Fitzgerald 

Two  press  freedom  groups  say  the  libel 
suit  Philippine  President  Joseph  Estrada 
filed  against  The  Manila  Times  threatens  the 
nation’s  independent  press. 

Estrada  dropped  the  lawsuit  after  the  paper 
printed  a  front-page  apology.  The  paper’s  top 
editors  resigned  after  the  apology,  saying 
they  believe  the  Times,  owned  by  the  family 
of  tycoon  John  Gokongwei,  withdrew  the 
story  that  angered  Estrada  because  it  feared 
government  pressure  on  its  vast  business 
holdings  including  department  stores,  airline 
operations,  food  manufacturing,  and  real 
estate.  The  article  at  issue  said  Estrada  had 


.served  as  an  “unwitting  ninong,”  or 
godfather,  in  a  contract  deal  between 
the  National  Power  Corp.  and 
Argentine  IMPSA  Engineering  Ltd. 

In  an  April  13  letter  to  Estrada, 
the  Committee  to  Protect  Journalists 
says  it  is  “deeply  disturbed  by  the 
threatening  signals  your  administra¬ 
tion  has  sent  to  the  independent 
press  in  the  Philippines.” 

"This  libel  suit  has  indeed  set  a 
dangerous  precedent  for  journalists 
who  attempt  to  explore  .sensitive 
issues  such  as  the  awarding  of  gov¬ 
ernment  contracts.” 

The  World  Association  of 


[r 
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Violence  against  press 

Threats  to  safety  in  the  Middle  East  and  Africa 


of  the  Press,  according  to  deputy  director 
Joel  Simon.  The  1998  list  included  Cuban 
President  Fidel  Castro  and  China 
President  Jiang  Zemin.  The  group’s  Web 
site,  www.cpj.org.,  also  will  provide  infor¬ 
mation  about  events  worldwide,  as  well  as 
a  copy  of  this  year’s  enemies  list. 

Simon,  who  also  plans  to  speak  in 
Bogota  about  the  killing  of  Journalists  in 
Columbia,  says  the  day  is  not  only  aimed 
at  reducing  the  number  of  Jailed  or  assas¬ 
sinated  journalists  but  also  at  raising 
awareness  of  the  need  for  a  free  press 
worldwide. 

“Most  of  the  world’s  population  still 
exists  without  a  free  press,”  he  says. 
“Most  Journalists  around  the  world  still 
face  reprisals  for  printing  most  anything.” 

Freedom  House,  meanwhile,  will 
release  its  21st  annual  survey  of  press 
freedom,  “Censorship  by  Stealth,”  on 
April  29. 

World  Press  Freedom  Day  organizers 
have  sent  out  copies  of  newspaper  adver¬ 
tisements  promoting  the  day  to  more  than 
15,000  newspapers  worldwide,  requesting 
that  they  be  published  to  publicize  the 
plight  of  international  journalists. 
Whitehead  says  more  than  1.0(X)  newspa¬ 
pers  printed  the  ads  in  1998. 

“We  are  asking  them  to  promote  the  con¬ 
cept  of  press  freedom.”  Whitehead  .says. 

Bullen  says  one  of  the  themes  of  this 
year’s  day  is  to  push  intergovernmental 
organizations  such  as  the  U.N.  to  take  a 
more  active  role  in  freeing  Jailed  Jour¬ 
nalists.  “They  can  set  an  example  for 
others  in  their  commitment  to  press  free¬ 
dom  and  the  free  flow  of  information,” 
he  says.  {■ 


in  Philippines 

Newspapers  (WAN)  also  condemned 
the  libel  suit. 

“The  Philippine  press  has  enjoyed  a 
reputation  as  one  of  the  most  diverse 
in  Asia,  but  this  recent  criminal  libel 
complaint  and  its  reverberations 
threaten  to  curb  media  freedom  in 
your  country,”  the  Paris-based  WAN 
says  in  an  April  10  letter  to  the  presi¬ 
dent. 

“We  respectfully  remind  you  that  the 
heavy  fining  of  newspapers  is  a  wholly 
inappropriate  means  of  dealing  with 
the  alleged  issue  of  defamation  and  is  a 
clear  restriction  on  the  right  to  freedom 
of  expression.” 


by  Karim  Mostafa 

The  Kosovo  Crisis  is  not  the  only 
hot  spot  on  the  globe  where  Jour- 
nali.sts  are  risking  their  lives  in 
their  attempts  to  provide  breaking  news. 

A  five-nation  panel  of  military  experts 
that  monitors  a  1996  Lebanese-Israeli 
cea.se-fire  announced  April  20  that  the 
Israelis  violated  the  cease-fire  by  firing  on 
Lebanese  journalists  last  week.  On  April 
15,  the  Israelis  seized  the  Lebanese  vil¬ 
lage,  Amoun,  and  enclosed  it  with  barbed 
wire.  The  Associated  Press  reported  that 
on  the  morning  of  April  16.  10  Journalists 
approached  the  enclosed  village  as  Israeli 
soldiers  lobbed  smoke  grenades  and 
shouted  warnings  not  to  come  closer  into 
a  loudspeaker.  As  the  Journalists  contin¬ 
ued  forward,  the  soldiers  opened  fire  and 
shot  Kassem  Dergham  in  the  back. 
Dergham.  a  Lebanese  soundman  working 
for  Abu  Dhabi  television  in  the  United 
Arab  Emirates,  was  taken  to  a  nearby  hos¬ 
pital,  where  a  rubber  bullet  lodged  next  to 
his  spine  was  removed.  He  is  currently  in 
stable  condition. 

In  other  parts  of  the  globe.  Reporters 
without  Borders,  a  media  watchdog 


group  based  in  Paris,  released  a  statement 
last  week,  announcing  Sierra  Leone  as 
the  world’s  bloodiest  hot  spot  for  Journal¬ 
ists.  As  of  Jan.  1,  1999,  the  current  death 
toll  for  Journalists  is  nine.  Eight  of  them 
were  killed  by  rebel  forces  in  January  in 
the  midst  of  the  rebels’  failed  bid  to  cap¬ 
ture  Freetown.  Sierra  Leone’s  capital. 
Another  Journalist  was  killed  in  February 
by  the  Nigerian-dominated  ECOMCXj, 
the  West  African  military  alliance  sup¬ 
porting  the  Sierra  Leone  government. 
Five  other  Journalists  are  missing,  and 
others  have  reported  mutilation,  torture, 
wounds,  and  kidnapping. 

In  Iran,  more  than  345  Journalists 
signed  a  letter  sent  to  President  Mohamed 
Khattami  in  protest  of  the  media  crack¬ 
down  by  his  hard-line  rivals,  reported  AP. 

The  Iranian  daily,  Hamshahri,  report¬ 
ed  on  April  18  that  the  letter  claimed 
eight  daily  and  weekly  newspapers  have 
been  closed  in  the  past  year.  The  paper 
also  mentioned  the  mysterious  circum¬ 
stances  under  which  three  writers  were 
killed  last  year. 

The  Sudane.se  government,  in  the  midst 
of  a  civil  war  and  recent  withdrawal  from 
a  cease-fire,  is  reportedly  detaining  two 
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journalists  who  work  for  foreign  media. 
On  the  night  of  April  18,  Maha  Hassan 
Ali  and  Abdel-Qader  Hafez  were  arrested 
on  suspicion  of  links  to  foreign  intelli¬ 
gence  agencies.  Ali  is  an  editor  for  the 
!  official  Sudan  News  Agency  and  also 
I  writes  for  Egypt’s  Middle  East  News 
I  Agency.  Hafez  is  a  correspondent  of  the 
Saudi  newspaper  Al-Jazeera.  Mohammed 
j  Abdel-Sid,  correspondent  for  the  Saudi 
Asharq  Al  Awsat,  based  in  London,  was 
arrested  early  April  16.  Hi 

NATO  isn’t  ensuring 
journaiists’  safety 

In  Washington,  the  Pentagon  once 
again  warned  Western  news  agencies  that 
the  safety  of  journalists  in  Belgrade  can¬ 
not  be  guaranteed. 

According  to  The  Associated  Press, 
Kenneth  Bacon,  spokesman  for  defense 
secretary  William  Cohen,  said,  “We  can’t 
talk  about  targets.  We  did  issue  a  warning 
from  this  podium  to  the  press  several 
weeks  ago  in  response  to  inquiries  we’ve 
gotten  from  many  news  organizations,  and 
that  warning  said  that  we  cannot  guaran¬ 
tee  the  safety  of  any  people  in  Belgrade, 
any  people  in  news  organizations  in 
Belgrade,  It’s  a  dangerous  area,  and  news 
organizations  should  react  accordingly.’’ 

Concern  over  the  possible  bombing  of 
Serbian  television’s  main  office  has  result¬ 
ed  in  partial  evacuations.  Several  foreign 
reporters  using  the  office  to  transmit 
reports,  including  CNN,  have  left  tem¬ 
porarily.  —  Karim  Mostafa 

Serbs  mistreat 
reporter 

On  the  ground  in  Yugoslavia,  an  Italian 
journalist  was  harassed  and  expelled, 
while  a  German  television  journalist  is 
reportedly  missing. 

According  to  The  Associated  Press, 
Italian  TV  journalist  Lucia  Annunziata 
was  on  assignment  for  the  Italian  TV’s 
“Pinnochio,”  a  current  affairs  program. 
She  was  headed  back  to  Italy  April  16  via 
the  Croatian- Yugoslav  border,  where  she 
was  detained. 

She  said  she  was  searched,  stripped, 
handcuffed,  hit,  and  then  taken  back  to 
Belgrade,  where  she  was  interrogated  for 
nearly  eight  hours.  Her  treatment  and 
final  expulsion  outraged  the  Italian  gov¬ 
ernment. 

Annunziata,  one  of  Italy’s  best  known 
journalists,  is  married  to  Washington  Post 
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correspondent  Daniel  Williams. 

Meanwhile,  NATO  spokesman  Jamie 
Shea  announced  April  20  that  a  German 
TV  journalist  en  route  to  Zagreb  April  16 
did  not  make  his  final  destination. 

On  April  8,  the  German’s  equipment 
was  confiscated.  Eight  days  later  he  left 
Belgrade  but  never  arrived  in  Zagreb. 
The  Yugoslav  government  has  not 
released  any  information  despite  requests 
from  the  German  government. 

—  Karim  Mostafa 

Web  reporter  sends 
news  from  Balkans 

USAToday.com  journalist  Kirk  Spitzer 
is  in  the  field  to  cover  the  Kosovo  crisis 
as  of  April  19.  As  assistant  news  editor 
for  USAToday.com,  Spitzer  will  be  one 
of  the  first  exclusively  online  reporters  to 
be  on  the  scene. 

Spitzer  has  broken  several  stories  and 
has  provided  daily  journal  updates  that 
can  be  linked  to  from  the  home  page  of 
USAToday.com. 

Spitzer  will  .stay  in  the  Balkans  for 
several  weeks  to  not  only  provide  news 
stories,  but  his  personal  perspective, 
says  Jim  Schulte,  vice  president  and  edi¬ 
tor  in  chief  of  USAToday.com. 

—  Karim  Mostafa 

Clinton’s  promise 
for  more  info 

Not  three  days  after  Clinton  stood 
before  the  American  Society  of  News¬ 
paper  Editors  Conference  in  San  Fran¬ 
cisco  and  promised  a  more  open  flow  of 
NATO  information,  did  London's  Daily 
Telegraph  run  a  report  quite  to  the  con¬ 
trary  on  April  18. 

A  senior  NATO  official  told  UPl  that 
the  United  States  blocked  the  release  of 
the  cockpit  video  of  an  air  strike  that 
allegedly  killed  dozens  of  refugees  trav¬ 
eling  in  a  convoy  in  the  Serbian 
province  of  Kosovo.  The  NATO  official 
continued  to  say: 

“We’re  not  sure  there  is  any  sort  of  a 
cover-up.  It  may  just  be  that  the 
Americans  are  trying  to  get  their  stories 
to  tally  and  will  release  the  video  later 
when  the  public  attention  is  off.” 

Footage  of  the  mistaken  air  strike, 
which  bombed  a  Kosovar  refugee  convoy, 
finally  appeared  on  the  networks  this 
week,  one  week  after  the  tragic  error. 

—  Karim  Mostafa 


Newspaper  jobs 
sent  via  e-mail 

Job  seekers  who  regularly  check 
Editor  c?  Publisher's  printed  and  online 
job  listings  for  new  employment  can  now 
have  the  ads  come  to  them. 

The  new  Ad  Alert  feature,  developed 
and  managed  by  Thomson  Interactive, 
allows  Web  site  users  to  input  specific  job 
types  and  requirements  to  the  Editor  & 
Publisher  Web  site,  www.mediainfo.com. 
and  have  specific  job  listings  e-mailed  to 
them  in  the  future.  Criteria  used  in  search¬ 
es  can  include  a  general  category  of  posi¬ 
tion.  such  as  editorial,  promotion,  advertis¬ 
ing.  or  circulation,  along  with  more  defined 
elements  such  as  level  of  job,  geographic 
location,  and  type  of  publication  sought. 

Ads  that  are  e-mailed  to  prospective 
employees  may  also  include  links  to  the 
potential  employer’s  Web  site  or  reply  e- 
mail  links.  The  new  feature  is  free  of 
charge  to  anyone  accessing  the  Editor  & 
Publisher  Web  site.  Editor  &  Publisher 
has  been  the  premiere  source  for  advertis¬ 
ing  and  newspaper  industry  jobs  for  more 
than  1 00  years. 

Web  news  page 
database  on  E&P 

A  newly  designed  database  on  the 
Editor  &  Publisher  Co.’s  Web  site, 
www.mediainfo.com.  makes  it  easier  to 
find  online  news  pages  anywhere  in  the 
world  —  whether  it  is  a  search  for  what’s 
happening  in  your  hometown  or  a  com¬ 
parison  of  all  angles  of  a  local  news  story. 

The  user-friendly  interface  on  E&P's 
Media  Links  page  allows  users  to  browse 
or  search  through  maps,  keywords,  and 
drop  down  lists  on  a  single  screen. 

The  database  of  more  than  1 1  ,(XX) 
news  Web  sites  is  the  most  comprehen¬ 
sive  available  anywhere.  It  includes  infor¬ 
mation  on  content,  update  frequency, 
advertising  contacts,  launch  dates,  and 
more.  Users  also  have  the  option  to 
bypass  details  and  directly  link  to  the  site. 

Users  can  begin  by  clicking  on  a  map 
graphic  to  select  an  area  of  the  world,  or 
by  entering  specific  criteria  to  find  an 
exact  type  of  news  page.  “We  are  con¬ 
stantly  looking  for  ways  to  improve  our 
site,”  says  Colin  Phillips,  publisher  of  the 
Editor  and  Publisher  Co.  “Our  Media 
Links  page  has  been  one  of  our  most  pop¬ 
ular  features.  These  advances  make  it 
even  more  practical.” 
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Weak  circulation  flow 
increases  the  pressure 


by  Lucia  Moses 


With  fewer  people  reading  and 
buying  daily  newspapers,  the 
heat  is  on  circulation  depart¬ 
ments  to  turn  the  numbers  around. 

“I  think  circulation  directors  are  under 
the  microscope  right  now,”  says  Jake 
Terrell,  a  past  president  of  the  Inter  State 
Circulation  Managers  Association, 
which  covers  five  eastern  states  plus  the 
District  of  Columbia.  Being  circulation 
director  today,  he  says,  is  “almost  like  a 
24-hour  job.” 

They’re  feeling  the  pressure.  At  a 
roundtable  discussion  of  circulation 
executives  at  last  month’s  America  East 
Conference  in  Hershey,  Pa.,  “frustrated” 
was  among  the  words  several  partici¬ 
pants  used  to  describe  themselves.  Their 
concerns  ranged  from  single-copy  and 


Sunday  sales  to  Web  competition  to 
reader  retention. 

Today’s  circulation  directors  also  face 
new  ordinances  regulating 
newsrack  placement,  the 
shift  from  youth  to  adult  car-  ‘ 
riers  and  consumer  protec- 
tions  against  telemarketing. 

“The  do-not-call  list  is 
going  up  tremendously,” 
says  Rick  Forgay,  sales  and 
marketing  manager  at  The 
Morning  Call  in  Allentown. 

Pa.,  of  the  9-year-oId  law 
that  protects  against  unwant-  mmHll 
ed  telemarketing  calls.  “For  jo^n  Murray 
circulators,  that  is  a  huge 
concern  right  now.” 

The  Morning  Call  reaches  nonsub¬ 
scribers  in  other  ways,  such  as  knocking 
on  doors,  setting  up  kiosks  and  partner¬ 


ing  with  local  restaurants  and  universi¬ 
ties.  Forgay  also  put  some  circulation 
employees  on  direct  sales  and  had  tele¬ 
marketers  put  a  greater  focus  on  reten¬ 
tion.  As  a  result,  he  says,  the  newspaper 
has  been  logging  300  new  home  delivery 
orders  per  week. 

‘it’s  a  tough  market,  but  we’ve  been 
successful  in  converting  a  lot  of  single¬ 
copy  buyers  to  subscribers,”  he  says. 

Other  newspapers  are  rebuilding  circu¬ 
lation  through  market  research,  better  cus¬ 
tomer  service,  more  local  cov- 
erage,  and  improved  communi- 
\\  cation  among  departments. 

They’re  using  single-copy 
sales  as  a  gateway  to  home 
^  ^  delivery.  Terrell  says  that’s  evi- 

^  ^  denced  by  the  growing  atten- 

*  dance  to  an  annual  focus  group 
^  %  he  founded  10  years  ago  to 

M  help  circulation  executives 
with  single-copy  sales.  “If 
directors  aren’t  looking  at  sin¬ 
gle-copy  sales,  they  should 
be,”  he  says. 

Circulation  directors  still  need  to  do 
more,  says  John  Murray,  vice  president 
of  circulation  and  marketing  for  the 
Newspaper  Association  of  America. 
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4/21/99 

4/14/99 

4/22/98 

1""""' 

4/21/99 

4/14/99 

A.H.  Belo  Corp.  (NY)+ 

19.688 

19.063 

26.750 

:  McClatchy  Co.  (NY) 

35.875 

33.938 

29.000 

American  Media  Inc.  (NY) 

6.688 

6.625 

7.250 

Media  General  Inc.  (AM) 

45.875 

47.500 

50.375 

Central  Newspapers  Inc.  (NY) 

34.875 

33.375 

37.250 

New  York  Times  Co.  (NY)+++ 

32.813 

31.250 

36.625 

Dow  Jones  &  Co.  Inc.  (NY) 

54.375 

53.063 

52.625 

News  Corp.  Ltd. 

33.438 

33.188 

28.625 

E.W.  Scripps  Co.  (NY) 

48.938 

47.500 

58.375 

Pearson  Ltd. 

20.750 

21.500 

16.625 

Gannett  Co.  Inc.  (NY) 

71.000 

68.500 

71.563 

i  Pulitzer  Inc.  (NY) 

43.500 

40.000 

41.032 

Gray  Comm.  Sys.  (NY) 

15.875 

16.125 

19.688 

Quebecor  Inc.  Class  A 

21.250 

21.250 

20.500 

Harte-Hanks  Inc.  (NY)++ 

23.688 

25.688 

23.563 

Sun  Media  Corp.  (TSE)* 

21.000a 

21.000a 

14.750a 

Hollinger  International  (NY) 

14.438 

16.375 

15.313 

Thomson  Corp.  (TSE) 

45.950a 

48.350a 

41.950a 

Journal  Register  Co.  (NY) 

13.563 

13.750 

23.188 

Times  Mirror  Co.  (NY) 

61.188 

56.750 

60.063 

Knight  Ridder  (NY) 

53.688 

53.375 

57.688 

Tribune  Co.  (NY)** 

80.000 

78.875 

67.625 

Lee  Enterprises  Inc.  (NY) 

28.625 

28.813 

32.250 

Washington  Post  Co.  (NY) 

544.500 

532.938 

530.000 

*  Initial  public  offering  closed  on  12/15/97 
**  Adjusted  for  2-for-1  stock  split 

+  Adjusted  for  2-for-1  stock  split  as  of  6/5/98  (a)  Canadian  dollars 

++  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
+++  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 
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Newspapers  need  to  commit  to  ongoing  marketing  research 
and  make  it  easier  for  customers  to  buy  and  pay  for  the 
paper,  he  says. 

“The  reality  hit  about  10  years  ago,  but  we  still  have  a  lot  of 
catchup  to  do,”  he  says.  “Consumers  are  harder  to  reach.” 

With  competing  forms  of  media  in  television  and  the  Internet, 
newspapers  can’t  miss  an  opportunity  to  be  available  to  readers, 
says  Terrell,  former  director  of  single  copy  sales  at  The 
Washington  Post,  where  he’s  now  a  circulation  consultant. 

Circulation  directors  can  take  comfort  in  the  latest  data  com¬ 
piled  by  the  NAA’s  Competitive  Media  Index.  Even  as  people 
log  onto  the  Internet  in  huge  numbers,  the  data  show  that  read¬ 
ership  has  nearly  maintained  its  1997  level. 

And  that’s  more  important  than  paid  circulation  levels, 
Murray  says,  because  it  gives  advertisers  —  who  provide  80%  of 
newspaper  revenues  —  a  better  picture  of  how  many  people  are 
looking  at  the  paper. 

“I  think  what’s  remarkable  is,  with  things  happening  so  fast, 
that  newspapers  remain  so  stable,”  Murray  says. 

Liberty  buys  shopper 

Chicago-based  Liberty  Group  Publishing  has  bought  The 
Shopper  of  Northwest  Minnesota,  a  mailed  publication  with  a 
free  distribution  of  35,0(X)  in  Minnesota  and  eastern  North 
Dakota,  from  Doris  Nelson  and  family. 

Rickenbacher  Media,  the  Dallas  newspaper  broker  firm,  rep¬ 
resented  the  Nelson  family  in  the  transaction.  No  terms  were 
released. 

Macromedia  grows  in  N.J. 

Macromedia  Inc.,  which  owns  The  Record  in  Hackensack, 
N.J.,  and  The  North  Jersey  Herald  &  News  of  Passaic,  N.J.,  is 
growing  its  Bergen  County  base  with  the  purchase  of  the  Twin- 
Boro  News  in  Cresskill,  N.J.,  from  Horace  Spafford,  who  is  retir¬ 
ing.  The  Twin-Boro  News  is  free  weekly  distributed  to  22.800 
households  in  Bergen  County. 

The  deal  places  the  Twin-Boro  News  in  Macromedia’s  North 
Jersey  Newspapers  group,  which  includes  the  Herald  &  News 
and  20  weeklies.  Macromedia  says  it  will  keep  the  Twin-Boro 
News'  current  staff  of  10.  No  terms  were  released. 

Montana  weekly  sold 

Montana  Home  Town  Newspapers  has  bought  the  Townsend 
(Mont.)  Star,  a  102-year-old  weekly  with  a  paid  circulation  of 
about  1,7(X). 

Bolitho-Cribb  &  Associates  represented  the  sellers,  Kate 
Murray  and  Jeff  Stoffer.  No  terms  were  released. 

Jewish  weekly  bought 

Newly  formed  Capital  Jewish  Publishing  has  bought 
Washington  Jewish  Week,  a  64-year-old  weekly  newspaper  .serv¬ 
ing  Washington,  D.C.,  Maryland  and  northern  Virginia  with  a 
circulation  of  more  than  13,000. 

Craig  Burke,  former  director  of  advertising  at  the  weekly, 
was  appointed  publisher.  Dirks,  Van  Essen  &  Associates  repre¬ 
sented  the  former  owner,  Jonathan  Kapiloff,  in  the  sale.  No 
terms  were  released. 
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BSP  VIEWPOINT 


Locking  up  media 
access  in  Caiifornia 

In  a  flurry  of  legal  legerdemain  with  frightening  implications,  California  Attorney 
General  Bill  Lockyer  is  using  a  prisoner's  lawsuit  against  state  officials  to  harass  a 
respected  journalist  with  no  real  connection  to  the  case.  Ever  since  Peter  Y.  Sussman 
was  named  as  a  possible  witness  in  the  lawsuit,  the  attorney  general  has  flotxled  the 
Berkley-based  freelance  Journalist  with  demands  for  notes,  e-mail  messages,  Internet 
postings,  phone  records,  financial  statements  —  and.  astoundingly,  anything  related  to 
his  “opposition,  either  as  an  individual  or  as  an  officer  or  former  officer”  of  the  Society 
of  Professional  Journalists  (SPJ),  to  California’s  restrictive  policies  on  the  news  media’s 
access  to  prisoners. 

With  that  last  demand,  the  attorney  general  is  showing  his  real  intent:  To  intimidate 
a  journalist  who  has  been  an  effective  voice  in  the  drive  to  overturn  California’s  ban  on 
one-on-one  media  interviews  with  prisoners  —  and  to  discourage  other  reporters  from 
pressing  the  issue  with  authorities.  As  the  former  president  of  SPJ’s  Northern  California 
chapter,  Sussman  led  a  lobbying  effort  that  in  1997  very  nearly  succeeded  in  overturn¬ 
ing  the  ban.  Several  years  ago,  the  State  Department  of  Corrections  unilaterally  imposed 
the  ban  after  more  than  30  years  of  permitting  journalists  to  conduct  face-to-face  inter¬ 
views  and  exchange  confidential  correspondence  with  inmates.  SPJ  crafted  a  bill  to 
restore  media  access  that  was  passed  by  large,  bipartisan  margins  but  was  vetoed  by 
then-Gov.  Pete  Wilson.  Sussman  sums  up  the  harassment  bluntly:  “You  testify  before 
the  legislature,  baby,  and  we’re  going  to  serve  you  with  a  subpoena.” 

There  really  is  no  other  explanation  for  the  state’s  obsessive  targeting  of  Sussman. 
The  journalist  was  called  as  a  possible  witness  by  prisoner  Robert  “Boston”  WcxnJard. 
who  sued  the  state  after  he  lost  his  post  as  prison  newspaper  editor  at  the  California 
Men’s  Colony  in  San  Luis  Obispo.  Woodard  had  suggested  to  another  writer  —  not 
Sussman  —  that  one  way  to  get  around  the  one-on-one  interview  ban  would  be  to  do  a 
group  interview  for  a  story  about  a  prison  band.  Sussman  has  bent  over  backwards  to  be 
accommodating,  handing  over  some  public  policy  statements  and  documents  and  even 
undergoing  14  hours  of  depositions  from  state  lawyers.  But  the  demands  from  the  attor¬ 
ney  general  keep  coming  —  and  grow  ever  more  outrageous.  Apparently  learning  that 
he  was  writing  a  story  for  Harper's  Magazine  on  media  access  to  prisoners,  the  state 
demanded  to  see  that  contract  and  any  other  contracts  he  might  have  for  future  maga¬ 
zine  stories. 

Now  California  is  asking  for  the  subpoena  power  to  troll  through  all  the  ptistings 
from  anyone  who  comments  about  media  access  on  The  Well,  an  online  community  ser¬ 
vice.  This  dangerous  government  hunt  for  one,  two,  many  Peter  Sussmans  is  a  chill  on 
free  expression  that  attorney  generals  are  elected  to  prevent,  not  impose. 

It  is  time  for  the  California  attorney  general  to  call  off  his  dogs  and  get  out  of  the 
unconstitutional  business  of  policing  political  opinions  and  expression. 
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LETTERS 


Pulitzer’s 
rightful  owner 

Please  note  that  the  Pulitzer  Prize  won  by 
The  Denver  Post  while  David  Hall  was  its 
editor  (Hot  Type,  March  27)  was  won  while 
the  paper  was  owned  by  Times  Mirror,  a 
year  before  it  was  purchased  by  Dean 
Singleton’s  MediaNews  Group.  No  paper 
under  Singleton’s  ownership  has  ever  won  a 
Pulitzer  —  which  should  go  without  saying. 

David  Butler 
Houston  Post,  1983-95 

Should’ve  dug  the 
spike  deeper 

In  David  Noack’s  story  of  March  6,  “AP 
denies  ‘spiking’  story,”  (E&P,  p.8)  Noack 
fails  to  mention  that  the  majority,  if  not  all, 
carriers  are  considered  to  be  independent 
contractors. 

50  YEARS  AGO  ... 

NEWSFAPERDOM® 

from  Editor  &  Publisher,  April  23, 1949 

Two  Franklin  and  Marshall  College 
professors  have  announced  plans  to 
publish  a  weekly  Pennsylvania  Dutch 
newspaper.  Dr.  J.  William  Frey  and  Dr. 
Alfred  L.  Shoemaker  said  their 
Pennsylvania  Dutchman  will  be  the 
first  Journal  of  its  kind  to  appear  in 
more  than  30  years.  First  issue  is 
scheduled  for  May  5. 

The  St.  Louis  Star-Times  has  posted 
a  standing  offer,  good  for  three  years, 
to  pay  $5,0(X)  to  the  person  giving 
information  leading  to  the  arrest  and 
conviction  of  anyone  guilty  of  tapping 
the  paper’s  telephone  lines. 

All  daily  newspapers  in  Wisconsin 
would  be  licensed  or  taxed  under  a 
substitute  bill  introduced  in  the  legisla¬ 
ture.  The  original  bill  would  levy  a 
one-half  cent  per  copy  tax  on  the 
Milwaukee  Journal,  Madison  Capital 
Times,  and  Wisconsin  State  Journal. 
The  substitute  would  require  a  $25 
annual  license  fee  from  every  newspa¬ 
per  circulating  in  Wisconsin,  while  the 
tax  would  be  on  a  graduated  scale 
according  to  the  number  of  papers  sold 
above  50,000  circulation. 

www.mediainfo.com 


Independent  contractors  are  not,  in 
most  states,  eligible  for  worker’s  compen¬ 
sation  coverage  under  a  newspaper’s 
insurance. 

Why  did  Noack  not  look  further  into  the 
facts? 

Jim  Mis.sett 
J_mi.ssett@dailybulletin.com 

Spoiled  Sunday 

I  was  surprised  to  read  in  the  Feb.  27 
issue  of  E&P  (“Homegrown  Sunday  maga¬ 
zines,  Can  they  survive  in  harsh  climate?”; 
p.  26)  that  our  local  Sunday  Examiner 
Magazine  in  San  Francisco  is  “the  second 
most  profitable  newspaper  magazine  in  the 
country  after  The  New  York  Times,"  per  edi¬ 
tor  Paul  Wilner.  Because,  for  the  most  part, 
the  magazine  is  a  disappointing,  unsubstan¬ 
tial  piece  of  fish  wrap. 

In  my  house,  we  rarely  find  reason  to 
give  it  more  than  a  passing  glance  before 
tossing  it  straight  into  the  recycling  bin. 

It  is  embarrassingly  evident  that  the 
Examiner  Magazine  kowtows  to  advertis¬ 
ers’  —  not  readers’  interests,  with  such 
examples  (or  is  the  current  correct  term 
‘synergy’?)  as  cooing  ‘articles’  about  a 
vacation  destination  —  accompanied  by  a 
full-page  ad  on  the  facing  page  for  the 
tourist  bureau  of  the  very  same  place, 
lengthy  lightweight  fashion  spreads  (with 
details  on  which  local  department  stores 
sell  these  lovingly  presented  items),  book 
excerpts  rather  than  original  reporting,  and 
.self-indulgent,  first-person  commentaries 
on  trivial  topics  by  uninteresting  writers. 

I  wonder  who  is  really  reading  this  stuff. 
So  if  that  is  today’s  recipe  for  a  ‘successful’ 
Sunday  magazine,  then  these  magazines  are 
in  even  worse  trouble  than  your  writer  Joe 
Strupp  indicated. 

I  am  a  reader  who  would  love  to  read  a 
substantial  Sunday  magazine  that  focuses 
on  the  vibrant,  cosmopolitan  town  where  I 
live,  so  I  am  baffled  and  sorely  disappoint¬ 
ed  by  what  is  offered  instead. 

Mary  Harrison 
San  Francisco.  Calif. 


Corrections 

An  article  entitled  “Shoppers,  a.m.’s 
growing,”  (April  17,  p.  12)  about  the 
release  of  the  Editor  &  Publisher 
International  Year  Book  incorrectly  used 
the  term  readership  in  place  of  circulation. 


Readership  numbers  are  calculated  using  a 
special  formula  based  upon  pass-along 
reader  numbers.  The  increase  referred  to 
was  actual  circulation. 

The  newspaper  daily  circulation 
growth  was  173.521  (includes  all  daily 
newspapers  and  a  seven-day  average  of 
nondaily  newspapers);  shopper  publica¬ 
tion  growth  was  414,869;  for  a  total  Jump 
in  newspaper  and  shopper  circulation  of 
588,390  daily. 

An  entry  in  the  Newspeople  section  of 
the  April  3  edition  of  Editor  &  Publisher 
magazine  misidentified  the  owner  of  the 
Nebraska  City  News-Pre.ss.  It  is  owned  by 
Maverick  Media  Inc.,  not  Boone  News¬ 
paper  Inc. 

Clarification 

In  the  April  issue 
of  mediainfo.com,  a 
supplement  to  this 
issue  of  E&P,  a 
story  about  online 
coupons  identifies 
Nando  Media’s 
coupon  partner  as 
NetValue.  Since  the 
supplement  went  to 

press,  NetValue  has  changed  its  name  to 
Bright  Street,  com. 

The  company  is  located  in  Mountain 
View,  Calif. 

Malvern 

Professional  Placement 


Walter  Lynn 
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ASSOCIATED  PRESS 

KRIS  GOODFELLOW  to  director  of 
graphics  for  the  news  service  in  New 
York,  from  graphics  editor  at  The  New 
York  Times. 

CHICAGO  TRIBUNE 

FRANK  CALLEA  to  director  of  tech¬ 
nology  for  the  Chicago  daily,  from  senior 
technology  manager. 

COMMUNITY  NEWSPAPER  CO. 

BOB  UNGER  to  editor  in  chief  of  the 
company’s  metro  unit,  which  includes  the 
weekly  TAB  publications,  from  executive 
editor  of  the  News-Press,  in  St.  Louis,  Mo. 

DAILY  OKLAHOMAN 

STAN  TINER  to  executive  editor  of  the 
daily  in  Oklahoma  City,  from  editor  for 
The  Mobile  (Ala.)  Register.  He  replaces 
managing  editor,  ED  KELLEY,  who 
returns  to  the  paper’s  Washington  bureau. 

EMPORIA  GAZETTE 

JEFF  BURKHEAD  to  executive  edi¬ 
tor  of  the  daily  in  Emporia.  Kan.,  from 
editor  and  publisher  of  the  Southwest 
Daily  Times  in  Liberal.  Kan. 

HARTFORD  COURANT 

GINA  GREENLEE  to  strategic  plan¬ 
ning  director  for  the  Connecticut  daily, 
from  a  leadership  training  program  as  a 
METPRO.Biz  as.sociate. 

NANCY  STIMAC  to  classified  adver- 
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('.RKKNLKE  STIMAC 

HARTFORD  HARTFORD 

COVRANT  COURANT 


tising  director,  from  classified  advertising 
manager. 

RICH  MEDEIROS  to  display  adver¬ 
tising  director,  from  general  advertising 
manager. 

JOURNAL  REGISTER  CO. 

NANCY  M.  CAWLEY  to  publisher  of 
the  company’s  paper,  the  Daily  Local 
News  in  West  Chester,  Pa.,  from  vice  pres¬ 
ident  and  general  manager  of  the  compa¬ 
ny’s  subsidiary.  Suburban  Newspapers  of 
Greater  St.  Louis. 

She  succeeds  RICHARD  T.  STENG- 
ER  who  was  promoted  to  publisher  of  The 
News-Herald  in  Lake  County,  Ohio.  He 
succeeds  JOSEPH  A.  COCOZZO  who 
retired  on  Feb.  15. 

DENNIS  L.  PFEIFFER  to  publisher  of 
The  Mercuiy  in  Pottstown.  Pa.,  from  pub¬ 
lisher  of  Acme  Newspapers  in  Media,  Pa. 

DAVID  A.  ALPHER  to  publisher  of 
Acme  Newspapers  in  Media.  Pa.,  from 
publisher  of  Suburban  Publications. 

DIANNE  RYAN  to  publisher  of 
Suburban  Publications  in  Wayne,  Pa., 
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from  advertising  director  of  the  Daily 
Local  News. 

CHRISTIE  L.  MAZUREK  to  director 
of  investor  relations  for  the  company, 
from  research  associate  at  Morgan  Stanley 
Dean  Witter  in  New  York. 

McCLATCHY  NEWSPAPERS 

CHERYL  EBRIGHT  to  director  of 
sales  and  marketing  strategy  for  the  daily 
paper.  The  Fresno  (Calif.)  Bee,  from 
advertising  director  at  the  company’s 
other  daily.  The  Modesto  (Calif.)  Bee. 

ORLANDO  SENTINEL 

VAN  McKenzie  to  deputy  managing 
editor  of  sports  for  the  Florida  daily,  from 
managing  editor  of  the  former  National 
Sports  Daily  in  New  York. 

PECOS  ENTERPRISE 

YORK  M.  BRIGGS  to  publisher  of 
the  daily  in  Pecos.  Texas,  from  Lubbock 
attorney,  and  previously,  a  reporter  at  the 
Taylor  (Texas)  Daily  Press,  and  the 
Clinton  (Mo.)  Daily  Democrat. 

PHILADELPHIA 
NEWSPAPERS  INC. 

CHARLES  CAMMACK  to  vice  pres¬ 
ident  of  human  resources,  from  director  of 
human  resources. 

SCRIPPS  CO. 

DEBORAH  G.  SMIDDY  to  president 
and  publisher  for  the  company’s  daily 
paper,  the  Redding  (Calif.)  Record 
Searchlight,  from  advertising  director  of 
company  paper  The  Knoxville  (Tenn.) 
News-Sentinel. 

SYRACUSE  NEW  TIMES 

CHRISTINA  A.  SCHWAB  to  editor 
in  chief  of  the  alternative  weekly  paper  in 
central  New  York,  from  managing  editor. 

TIMES  UNION 

KATHLEEN  A.  CODDINGTON 
to  advertising  director  for  the  daily 
in  Albany,  N.Y.,  from  director  of  adver¬ 
tising  at  The  Hartford  Courant  in 
Connecticut. 
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by  Vernelle  Dorvil 


UINTA  COUNTY  HERALD 

KEITH  BRAY  to  publisher  of  the 
weekly  paper  in  Evanston,  Wyo.,  from 
publisher  of  the  weekly  paper  The 
Kemmerer  (Wyo.)  Gazette. 

WILSON  DAILY  TIMES 

KAREN  BOYKIN  to  assistant  adver¬ 
tising  director  for  the  daily  in  North 
Carolina,  from  classified  advertising 
director. 

WAYNE  JOHNSON  to  advertising 
director,  from  retail  advertising  manager. 
He  succeeds  RAY  McKEITHAN,  who 
served  as  sales  and  marketing  director. 


BSfP  OBITUARIES 


JOHN  BIBB,  72,  retired  sports  editor 
for  The  Tennessean,  died  of  cancer  on 
April  4.  He  began  his  career  at  the  paper 
in  1942,  and  retired  in  1993.  He  was  also 
a  two-time  president  of  the  Golf  Writers 
As.sociation  of  America,  and  a  member  of 
the  Tennessee  Sports  Hall  of  Fame. 

HERNANDO  SANTOS  CASTILLO, 
the  director  of  the  Bogota.  Colombia,  daily 
El  Tiempo,  died  April  20  of  a  cerebral 
hemorrhage.  He  was  77.  A  journalist  for 
more  than  50  years,  since  1981  Ca.stillo  led 
Colombia’s  biggest  paper  during  the  coun¬ 
try’s  reign  of  terrorism  from  drug  gangs 
and  guerrilla  forces.  In  1990,  his  son  Fran¬ 
cisco,  the  paper’s  editor,  was  kidnapped  by 
members  of  Pablo  Escobar’s  cocaine  cartel 
and  held  for  242  days  before  release. 

ROBERT  V.  COX,  72,  a  Pulitzer  Prize 
winner  for  a  deadline  piece  on  a  manhunt 
that  ended  with  the  killing  of  a  crazed 
sniper,  in  1967,  died  April  5.  Cox  pub¬ 
lished  two  books:  “Deadly  Pursuit”  and 
“Missing  Person.”  He  retired  in  1989. 

CHARLES  DAVIS,  a  computer  col¬ 
umnist  and  assistant  news  editor  for  The 
Daily  Oklahoman,  died  of  cancer  on  April 
12  at  the  age  of  45.  He  had  been  with  the 
newspaper  since  1980. 

RAYMOND  F.  “BLD”  HARVISON, 

7 1 ,  a  former  Associated  Press  newsman 
died  in  Kansas  City,  Mo.,  on  April  10. 
He  Joined  the  AP’s  Washington  bureau 
in  1947  after  working  as  a  reporter  for 
The  Seattle  Times.  Over  the  years,  he 
transferred  to  .several  AP  bureaus 
throughout  the  states.  When  he  returned 
to  Kansas  City,  he  remained  there  until 
he  retired  in  1989. 


ROBERT  B.  MILLER  SR.,  92.  for¬ 
mer  publisher  of  the  Battle  Creek  (Mich.) 
Enquirer  died  on  April  6.  In  addition  to 
working  in  the  newspaper  industry  for 
over  50  years,  he  played  a  major  role,  as 
investor,  in  the  rebuilding  project  of 
downtown  Battle  Creek. 

In  1918,  his  father,  Albert  Miller, 
merged  the  Morning  Enquirer  and  the 
Evening  News  into  the  Battle  Creek 
Enquirer  and  News. 

Robert  Miller  started  as  reporter  in 
1928,  and  became  publisher  in  1952,  until 
1979,  when  his  son.  Robert  B.  Miller  Jr., 
became  the  third  generation  Miller  to  run 
the  newspaper. 

The  Miller  family  acquired  six  news¬ 
papers  over  the  years,  forming  Federated 
Publications.  In  1971,  that  company  was 
purchased  by  Gannett  Co.  Inc. 

THOMAS  M.  TALLARICO,  who  in 
his  career  headed  business  operations  at 
the  old  Chicago  Daily  News,  Chicago 
Sun-Times,  The  Dallas  Morning  News, 
and  St.  Louis  Post-Dispatch,  died  of  a 
heart  attack  April  17  while  playing  golf  in 
Allentown,  Pa.  He  was  54. 

Though  Tallarico  spent  the  longest 
stretch  of  his  career  in  Chicago,  he 
became  best  known  in  1989  when  he  left 
the  liberal  Post-Dispatch  after  three  years 
as  senior  vice  president  for  business  oper¬ 
ations  to  become  publisher  of  Ralph 
Ingersoll’s  conservative  start-up  tabloid, 
the  St.  Louis  Sun. 

The  paper  folded  after  just  .seven 
months,  and  proved  to  be  Tallarico’s  last 
job  in  newspapering. 

He  began  professional  life  as  an 
accountant  for  Arthur  Anderson  when  in 
the  early  1970s  he  came  to  the  attention 
of  Field  Enterprises,  then  publisher  of 
the  Chicago  Daily  News  and  Sun-Times. 
He  was  general  manager  when  the  Daily 
News  was  folded  in  1978  and  left  the 
paper  in  1984  when  it  was  sold  to 
Rupert  Murdoch. 

He  is  survived  by  his  wife,  Molly;  a 
daughter,  Polly;  and  a  son,  John. 

MAURY  WHITE,  80,  former  sports 
columnist  for  The  Des  Moines  (Iowa) 
Register  died  of  a  stroke  on  April  9. 
After  WWII,  and  his  discharge  from  the 
Navy  in  1946,  he  began  working  full 
time  at  the  newspaper. 

White  made  sports  columnist  in  1965 
and  continued  in  that  position  until  he 
retired  in  1989.  He  continued  to  serve  as 
contributor  and  curator  of  the  paper’s 
Hall  of  Fame. 


SAUL  KOHLER,  70.  retired  execu¬ 
tive  editor  of  The  Patriot-News,  Harris¬ 
burg,  Pa.,  died  march  30.  He  joined  the 
Patriot-News  as  a  sportswriter  in  1950, 
two  years  after  starting  his  career  at  the 
Atlantic  City  (N.J.)  Tribune.  Taking  a 
reporting  job  at  the  Philadelphia  Inquirer 
in  1956,  Kohler  rose  to  chief  of  its 
Harrisburg  and  Washington  bureaus. 
After  a  brief  stint  as  legislative  assistant 
to  the  late  U.S.  Sen.  Hugh  Scott  of 
Pennsylvania,  he  became  in  1971  a  polit¬ 
ical  reporter,  then  a  White  House  corre¬ 
spondent  for  Newhouse  News  Service. 

A  year  after  returning  to  Harrisburg  in 
1978  as  The  Evening  News  editor,  Kohler 
was  promoted  to  executive  editor  of  both 
newspapers  —  the  same  day  that  the 
biggest  local  story  broke  —  the  partial 
meltdown  of  the  nearby  Three  Mile 
Island  nuclear  power  plant.  “That  was  the 
a  nice  day  to  start,”  he  told  the  Patriot- 
News  in  a  1992  interview. 

Upon  leaving  the  newsroom  in  1984, 
Kohler  directed  media  relations  for  Bell 
of  Pennsylvania.  In  1992.  he  opened  his 
own  public  relations  firm.  In  addition  to 
numerous  community  activities,  Kohler 
was  a  former  president  of  the  Pennsyl¬ 
vania  Legislative  Correspondents  Associ¬ 
ation  and  a  governing  board  member  of 
the  White  House  Correspondents’ Associ¬ 
ation.  He  won  a  Philadelphia  Press 
As.sociation  award  for  coverage  of  a  1966 
plane  crash  that  killed  the  state’s  attorney 
general.  —  Jim  Rosenberg 


AWARDS 


One  of  the  eight  women  to  receive 
the  prestigious  Matrix  Award  for 
women  in  communications  was  editor 
in  chief  of  the  New  York  Daily  News, 
Debby  Krenek. 

The  award  is  presented  by  New  York 
Women  in  Communications  to  women 
who  have  demonstrated  outstanding  lead¬ 
ership  skills  in  their  fields.  In  the  Daily 
News'  80-year  history,  Krenek  is  the  first 
female  editor  in  chief. 

Crocker  Stephenson,  of  the  Mil¬ 
waukee  Journal  Sentinel,  is  the  recipient 
of  the  1999  Nixon  Newspapers  Inc. 
National  Journalism  Writing  Award 
for  his  article,  “The  Phoenix  Man,” 
which  chronicles  the  recovery  of  a  bum 
v-ictim. 

He  received  a  plaque  and  a  $  1 ,500  prize 
from  Ball  State  University’s,  department 
of  journalism. 
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BY  JOE  NICHOLSON 


NAA  Partners  2000  program  helps  The  San  Diego  Union^Tribune 


When  a  sales  rep  at  The  San 
Diego  Union-Tribune  calls  an 
advertiser,  the  advertiser’s 
comments  often  reflect  the  newspaper’s 
underlying  troubles. 

“It’s  not  unusual  for  the  advertisers  to 
start  unloading  about  problems,”  says 
Jerry  Thomas,  the  newspaper’s  director  of 
process  improvement  and  team  leader  for 
its  NAA  Partners  2000  program. 

Advertisers  gripe  about  mistakes  in  ads 
and  billing,  about  a  dizzying  variety  and 
complexity  of  ad  rates,  about  enduring 
hassles,  and  on  and  on. 

“Advertisers  in  general  find  it  very  diffi¬ 
cult  to  deal  with  newspapers,”  says  Thomas. 
“They  go  off  and  advertise  with  other 
media,  whether  it  is  print  or  radio  or  TV.” 

This  hassle  prompted  the  Union- 
Tribune  to  join  Partners  2000,  which  was 
designed  to  improve  relations  between 
newspapers  and  advertisers. 

The  Union-Tribune's  first  step  was  per¬ 
suading  its  staff  to  work  as  a  team. 
Thomas  brought  together  seven  sales  reps 
with  advertising  artists,  composing  room 
ad  builders,  and  accounting  staffers. 

“You  kind  of  have  this  almost  adversar¬ 
ial  environment  where  you  are  not  aware 
of  what  the  other  people  are  doing,”  says 
Thomas.  “There  is  no  sense  of  account¬ 
ability  or  responsibility.  It  was  always 
kind  of  finger-pointing.” 

In  the  past,  there  had  been  occasional 
raised  voices  between  departments,  which 
operated  out  of  different  floors  and  differ¬ 
ent  buildings,  says  Thomas,  adding, 
“Beyond  that,  people  might  internalize 
their  anger.” 

Meeting  in  a  common  space,  the 
atmosphere  changed  “almost  immediate¬ 
ly,”  says  Thomas.  Finger-pointing  was 
forgotten  and  staffers  helped  each  other 
reduce  errors. 


Before  Partners  2000,  the  pilot  team’s 
seven  sales  reps,  and  others  who  worked 
with  them,  ran  up  as  many  as  75  errors  a 
month  in  ad  copy  and  billing.  But  over  the 
last  four  months,  errors  have  been  slashed 
by  50%  to  70%. 

With  those  results.  Thomas  was  asked 
if  he  was  surprised  that  a  Partners  2(XX)- 
style  makeover  wasn’t  attempted  years 
ago.  “Yes.  1  guess.  Yes  and  no,”  says 


Thomas,  a  38-year  Union-Tribune  veter¬ 
an.  “In  some  businesses  this  would  have 
been  done  a  lot  sooner.  But  we’re  such  a 
traditional  industry  that  it’s  hard  to  break 
from  the  past.  People  get  locked  into 
doing  things  certain  ways. 

“We’ve  had  a  tremendous  reduction  in 
what  we  call  deadheads  and  credits,” 
says  Thomas,  referring  to  full  and  partial 
ad  refunds. 


ors  slashed 


Projections  of  the  newspaper’s  even¬ 
tual  savings  run  into  hundreds  of  thou¬ 
sands  of  dollars.  Moreover,  the  reduced 
volume  of  errors  means  sales  reps  spend 
less  time  rectifying  problems  and  more 
time  selling.  Added  time  has  helped 
them  exceed  monthly  sales  revenue 
goals  by  5%  to  15%. 

“1  didn’t  have  a  whole  lot  of  surface 
resi.stance,”  says  Thomas,  “but  you  could 


kind  of  hear  the  murmurs  in  the  back¬ 
ground  and  the  rumors:  ‘It’s  not  going  to 
work’  ...  ‘We’ve  tried  a  lot  of  things  in 
the  past,  and  sooner  or  later  everybody  is 
back  to  what  they  were  doing  ...  ‘It’s  just 
another  flavor  of  the  month’...” 

Cooperation  was  easier  to  achieve, 
says  Thomas,  because  president  and  CEO 
Gene  Bell  “has  been  tremendously  sup¬ 
portive.  He  has  stood  up  a  number  of 


times  at  management  meetings”  to 
demand  aggressive  support  for  the  pro¬ 
gram  from  executives  and  managers, 
Thomas  .says. 

With  marching  orders  from  above, 
managers  attended  presentations  by 
Thomas  and  joined  in  animated  Q&A 
exchanges. 

All  steps  in  ad  selling  and  billing,  pro¬ 
ducing,  and  publishing  were  reviewed, 
and  many  were  consolidated  and  simpli¬ 
fied.  “We  changed  how  a  client  should  be 
billed.  Now  a  bill  is  verified  before  it  is 
generated.”  says  Thomas. 

Sales  reps  used  to  spend  most  of  their 
time  “researching  problems  and  trying  to 
solve  them.  They  were  trying  to  figure  out 
how  to  get  certain  kinds  of  art  work  into 
advertisements,”  says  Thomas.  “They 
might  even  have  gone  as  far  as  typing 
copy  that  went  to  a  production  artist,  who 
had  to  key  it  into  a  computer.” 

Now  the  seven  reps  on  the  pilot  team 
have  been  freed  to  focus  on  clinching 
deals,  and  the  program’s  benefits  are 
expected  to  multiply  as  it  is  rolled  out 
through  all  members  of  the  display  ad 
staff  in  months  ahead. 

Some  other  newspapers  probably  will 
be  receptive  to  the  program  and  some 
won’t,  predicts  Thomas.  “It  depends  on 
how  much  of  a  problem  a  newspaper  feels 
it  has.  At  some  papers  they  may  say, 
‘What  do  you  mean  the  advertising 
department  is  not  doing  its  job?  We  know 
how  to  sell  advertisements,  and  we  know 
how  to  treat  advertisers,”’  he  says. 
“People  can  get  a  little  testy.” 

With  that  sort  of  resistance  likely, 
Thomas  warns  that  newspaper  CEOs 
“can’t  be  swayed  by  someone  coming  into 
their  office  two  or  three  months  after  start¬ 
ing  and  talking  them  out  of  it.  They  have 
to  really  believe  in  what  they  are  doing.” 

CEOs  should  support  Partners  2000, 
says  Thomas,  because  it  “could  really 
turn  the  newspaper  industry  around  and 
promote  growth.” 

The  price  of  belonging 

Circulation-based  fees  to  join 
NAA  Partners  2000  are; 


Circulation  Cost 

Under  15, 000 .  $18,000 

15,001-25,000 .  $25,000 

25,001-40,000 .  $30,000 

40,001-55,000 .  $35,000 

55,001-75,000 .  $40,000 

75,001-100,000 .  $45,000 

Over  100,000 .  * 


•call  NAA’s  Chris  Sabo:  440-717  0799 
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NAA  gets  raves 

The  Newspaper  Association  of  America 
invested  $1.2  million  to  set  up  Partners 
2000,  a  program  to  improve  relationships 
between  newspapers  and  advertisers.  Now 
early  results  are  coming  in,  and  they  are 
provoking  rave  reviews. 

“It’s  what  they  call  in  basketball  a 
layup,”  says  NAA  president  and  CEO  John 
F.  Sturm.  “A  layup  is  about  as  high  a  per¬ 
centage  shot  as  you’re  going  to  get.” 

The  program  is  designed  to  get  staffers, 
such  as  sales  reps  and  billing  accountants. 


to  put  aside  differences  to  work  together. 

“I  wouldn’t  call  it  finger-pointing  and 
blaming  each  other,  but  it  was 
clear  that  sometimes  people 
were  not  taking  responsibility 
for  their  own  errors.”  says  Sturm. 

The  result,  .says  Sturm,  is  that 
advertisers  find  buying  space  in 
newspapers  “less  of  a  headache.” 

Happy  customers  are  expected  to 
result  in  more  ad  revenue. 

Some  program  participants 
wonder  why  this  sort  of  cooper¬ 
ative  effort  wasn’t  tried  years  —  Chris  Sabo 


perhaps  even  generations  —  ago. 

Sturm  can’t  say  why  it  took  so  long, 
explaining,  “1  don’t  know 
because  1  wasn’t  here  10  or  20 
years  ago.” 

Look  at  what  participants 
claim: 

•  The  San  Diego  Union-Tribune 
says  its  pilot  team  reduced  ad 
copy  and  billing  errors  by  50% 
to  70%; 

•  The  Anderson,  Ind.,  Herald 
Bulletin  says  it  has  reduced 
newspaper  redeliveries  by 
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60%;  and 

•  Loveland  (Colo.)  Daily  Reporter- 
Herald,  which  created  its  own  successful 
redesign  program  before  it  joined  Partners 
2000,  says  the  NAA  program  cut  reporter 
and  editor  errors  by  58%. 

Partners  2000  began  in  1997  with  pilot 
programs  at  three  newspapers,  and  there 
are  now  nine  newspapers  participating. 
Another  six  or  seven  newspapers  are 
expected  to  join  in  the  months  ahead. 

The  program,  or  process,  begins  with  a 
two-day  management  workshop  designed 
to  include  a  paper’s  publisher  and  top 
executives,  including  the  editor  as  well  as 
the  advertising,  circulation,  and  produc¬ 
tion  directors. 

The  management  team  workshop  is  fol¬ 
lowed  by  a  four-day  operational  team 
workshop  for  the  pilot  program’s  interde¬ 
partmental  participants,  such  as  sales  reps, 
artists,  accountants,  and  billing  clerks. 
These  are  the  people  who  do  the  work  that 
the  program  aims  to  make  more  efficient. 

The  operational  team  goes  on  to  hold 
periodic  meetings.  One  of  their  primary 
tasks  is  mapping  out  the  work  they  do,  says 
Chris  Sabo,  director  of  Partners  2(XX),  so 
they  can  “analyze  their  process”  and  plan 
improvements. 

Typically,  they  tape  sheets  of  newsprint  to 
a  conference  room  wall  and  dot  it  with  Post- 
It  notes  that  identify  each  step  in  a  process. 

While  the  program  was  originally 
designed  to  improve  relations  between 
newspapers  and  advertisers,  it  can  be 
used  by  papers  to  make  operations 
smoother  in  various  departments,  includ¬ 
ing  the  newsroom. 

“Let  me  just  add  a  note  of  caution  as  far 
as  [the  program]  working  out  very  well. 
What  1  really  am  looking  forward  to  is  a  lot 
more  papers  out  there  taking  advantage  of 
the  program,”  says  Sturm,  who  would  like 
to  see  virtually  all  of  the  nation’s  dailies 
participate.  After  NAA’s  $1.2  million  start¬ 
up  expenses.  Sturm  says  the  program’s 
ongoing  annual  co.sts  are  “relatively  small.” 

“The  program  is  designed  to  help 
newspapers  streamline  their  processes,” 
says  Sabo. 
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Homemade 

Success 

A  publisher  who  wants  to  save  a  dime  may 
be  tempted  to  concoct  a  do-it-yourself 
vereion  of  NAA’s  Partners  2000  program. 

Newspapers  with  circulations  under 
15,000  must  pay  $18,000  to  participate  in 
the  program,  and  those  with  circulations  of 
more  than  100,000  must  spend  upwards  of 
$45,000.  What  publisher  wouldn’t  like  to 
save  those  dimes? 

NAA  officials 
doubt  newspapers 
will  be  able  to 
develop  their  own 
program  from 
scratch  or  succeed 
in  copying  their 
NAA  Partners 
2000  program  at 
another  paper.  “I  Sally  Lee 
don’t  think  so,” 

says  one  NAA  official.  “It  strikes  me  that  it 
is  different  enough  from  place  to  place  that 
that  is  not  going  to  happen.” 

One  newspaper  tried  and  appears  to 
have  succeeded.  Colorado’s  Loveland  Daily 
Reporter-Herald  created  a  made-at-home 
program  that  was  similar  to  Partners  2000. 

“It  is  do-able  on  your  own.  We  did  it 
here,”  says  the  newspaper’s  advertising 
director,  Sally  Lee,  who  proposed  and  car¬ 
ried  out  the  redesign. 

“We  probably  could  have  done  it  a  lot 
more  efficiently  with  Partners  2000’s  struc¬ 
ture,”  she  says,  referring  to  the  expertise 
offered  by  the  NAA  program.  “Partners 
2(XX)  just  offers  that  experience  and  offers 
the  tools  to  put  the  pieces  together  quickly.” 

The  results  of  the  home-made  redesign 
have  been  “enormous.”  says  Lee. 

A  veteran  of  19  years  at  the  ad  end  of 
weeklies  and  dailies.  Lee  spent  eight 
months  in  late  1997  and  early  1998 
redesigning  the  work  spaces  and  work  flow 
in  her  sales  department  and  composing 
room,  where  artists  design  ads. 

In  the  past  an  ad  would  pass  through  the 
hands  of  various  staffers  in  the  composing 
room.  Now  there  are  teams  of  sales  reps, 
compositors  and  artists  who  work  side  by 
side,  which  means  an  ad  remains  in  the 
hands  of  the  same  people  from  beginning  to 
end.  Shouting  matches,  which  Lee  says 
were  “pretty  frequent,”  have  been  replaced 
by  cooperation  and  greater  accuracy. 

"The  goal  has  been  reducing  errors  by 
50%,  and  we  have  exceeded  that  in  every 
month  but  two”  over  the  last  year,  she  says, 
adding  that  the  errors  had  been  causing  the 
newspaper  to  lose  1%  to  1.7%  of  ad  revenue. 
Although  Lee  describes  the  industry  average 
as  high  as  2%  to  6%,  she  regards  the  losses  at 


her  paper  as  “a  lot  of  money.” 

In  addition  to  what  is  saved  by  cutting  the 
number  of  errors  by  more  than  half,  she 
points  out,  “You  can’t  measure  how  much 
business  you’ve  lost  because  you’ve  made 
people  mad.” 

Lee  says  she  was  prompted  to  undertake 
the  staff  redesign  by  “a  general  perception 
of  a  problem,”  including  a  hunch  the  paper 
was  writing  too  many  credits  to  reimburse 
advertisers  for  errors. 

Before  bringing  her  proposal  to  higher¬ 
ranking  executives,  Lee  talked  with  six 
other  newspapers  that  carried  out  redesigns. 


including  one  that  was  using  the  Partners 
2000  program. 

To  aid  in  redesigning  the  operation,  the 
newspaper  conducted  a  customer  survey  in 
late  1997  of  its  800  advertisers  over  the  pre¬ 
vious  four  to  six  months. 

“We  got  back  220  letters  and  maybe  a 
third  of  those  people  said  they  had  had  prob¬ 
lems  over  the  last  year,”  she  recalls,  referring 
to  mistakes  that  ranged  from  billing  errors  to 
faulty  execution  of  proof  corrections. 

Lee’s  redesign  in  management,  caught 
the  attention  of  NAA  officials  who  were 
developing  Partners  2000. 
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“I  give  her  all  the  credit  for  bringing  it  to 
fruition,”  says  Lee’s  boss,  editor  and  gener¬ 
al  manager  Bob  Rummel.  A  35-year  veteran 
of  newspapers,  Rummel  calls  Lee’s  success 
merging  tbe  sales  department  and  compos¬ 
ing  room  “a  bit  unusual.” 

“I  don’t  view  what  Sally  did  and  the 
Partners  program  as  being  exactly  the 
same,”  says  Rummel,  who  doesn't  think 
most  papers  can  redesign  their  process 
without  joining  Partners  2000. 

“I  would  doubt  that  they  could  unless  they 
had  a  good  road  map  to  follow  and  that’s 
what  Partners  gives,”  says  Rummel,  who  has 
participated  in  both  the  homemade  and  the 
Partners  2000  program.  “Partners  is  a  more 
in-depth  transition  . . .  [It]  gives  you  a  system 
that  is  applicable  to  all  departments.” 

Homemade  plans  are  unlikely  to  succeed, 
says  Rummel.  “I  would  say  it  is  unlikely  not 
because  people  couldn’t  do  it,  but  because 
we’re  so  busy  running  our  own  business,”  he 


says.  “It  takes  a  hell  of  a  lot  of  work  ...  I 
wouldn’t  say  they  wouldn’t  succeed.  I’d  Just 
.say,  ‘Have  a  model.  Have  a  plan.’” 

Certainly,  NAA  was  impressed  with 
what  Lee  accomplished.  “They  had  already 
developed  a  homegrown  change  process.” 
says  Chris  Sabo,  director  of  NAA  Partners 
2(XX),  who  recruited  the  Daily  Reporter- 
Herald  as  a  test  site  for  NAA’s  program. 

The  Daily  Reporter-Herald  was  offered 
free  participation  in  return  for  allowing  on¬ 
site  training  of  four  NAA  facilitators.  “We 
had  executives  at  that  newspaper  who  were 
experienced  in  change  management,”  says 
Sabo,  who  adds.  “When  you  are  testing  a 
new  process,  and  there  are  so  many 
unknowns,  it  is  better  to  have  the  deck 
stacked  in  your  favor.” 

Rummel  used  Partners  2000  to  curtail 
errors  in  stories,  headlines,  and  cutlines. 
Lee  became  process  guardian,  or  team 
leader,  for  the  newsroom  program.  The 


newsroom  reduced  errors  by  58%  during 
three  months  through  February,  1999,  the 
most  recent  stati.stics  available. 

Lee  and  Rummel  concede  a  number  of 
factors  contributed  to  the  errors  that  cannot 
be  cured  by  a  new  work  process.  There  has 
been  staff  turnover,  a  reporter  fired  for  mak¬ 
ing  repeated  mistakes,  difficulty  finding 
people  to  hire  for  night-shift  Jobs,  and  a  copy 
editor  position  that  was  unfilled  for  a  year. 

While  sales  reps  make  an  average  salary 
of  $40,(XX),  the  paper’s  beginning  reporters 
average  only  $24,000.  The  cost  of  living  in 
Loveland,  says  Lee,  makes  it  “a  stretch”  to 
think  a  reporter  can  live  on  that  salary. 
Rummel  calls  his  reporters’  salaries  “com¬ 
petitive,”  but  concedes,  “Not  too  high  on 
the  hog,  but  they  can  live.” 

Despite  handicaps.  Partners  2000  slashed 
editorial  errors,  and  Lee  praises  NAA’s  pro¬ 
gram  as  “the  most  important  initiative  that 
I’ve  seen  in  the  newspaper  industry.” 


An  ink  cartridge  and  disgruntied  customers 


You  know  the  old  story:  For  want  of  a 
nail,  the  shoe  was  lost;  for  want  of  a 
shoe,  the  horse  was  lost:  for  want  of  a 
horse,  the  cavalryman  was  lost;  for  want  of 
a  cavalryman,  the  battle  was  lost...  ? 

That  story  has  an  echo  at  The  Herald 
Bulletin  in  Anderson.  Ind.,  where  the  role 
of  the  nail  was  played  by  an  ink  cartridge. 

For  years,  the  newspaper  had  received 
complaints  about  scores  of  undelivered 
papers.  But  it  wasn’t  until  the  new.spaper 
Joined  Partners  2000  that  various  depart¬ 
ments  teamed  up  to  track  down  the  cause. 

The  result  has  been  a  cut  in  the  average 
number  of  daily  redeliveries  of  papers 
from  205  to  82,  a  60%  drop. 

JoAnn  Reed,  publisher  and 
vice  president  of  readership 
development  of  the  Herald 
Bulletin,  and  nine  other  mem¬ 
bers  of  an  interdepartmental 
team,  mapped  out  the  steps  of 
production,  distribution  by 
contractors  to  carriers,  and 
delivery  by  carriers  to  homes. 

“We  made  some  assump¬ 
tions  that  the  people  delivering 
bundles  to  the  carriers  were  Anna  Hinton 
counting  accurately,”  says 
Redd.  “We  found  that  that  was  not  the 
case.  So  the  carriers  were  being  shorted 
newspapers,  and  we  never  knew  about  it.” 

Reed’s  interdepartmental  team  took  a 
four-day  workshop  and,  subsequently,  met 
a  dozen  times.  By  last  September,  the  team 
had  discovered  why  bundle  haulers 
weren’t  counting  accurately  and  used  the 
discovery  to  slash  redeliveries  by  60%. 


The  discovery  was  made  after  two 
members  of  the  interdepartmental  team, 
the  transportation  director  and 
the  single  copy  sales  manager, 
turned  detective  for  a  night 
and  followed  the  trail  of  " 

papers  from  the  production 
plant  to  the  packaging  center,  / 

which  is  3  miles  away,  and  ^ 

into  the  van  of  a  bulk  hauler. 

Out  in  a  van  in  the  predawn 
hours  they  discovered  that  the 

bulk  hauler  could  not  read  the  ,  .  «  ^ 

JoAnn  Reed 

instructions  on  the  tops  of  bun¬ 
dles,  which  they  distribute  to 
carriers  for  delivery,  because  it  was  still  dark. 

Each  issue  of  the  paper  runs  a 
statement  on  page  2A  telling 
subscribers  to  call  if  they  don’t 
get  their  papers  by  6  a.m 
The  team  members  collect¬ 
ed  several  sets  of  unreadable 
instructions  and  brought  them 
to  next  meeting  of  the  inter¬ 
departmental  team. 

“It  was  Just,  like,  ‘Wow, 
this  is  a  problem!”’  says 
1  Anna  Hinton,  production 

coordinator  and  a  co-facilita¬ 
tor  of  the  inter-departmental  team,  recall¬ 
ing  the  unreadable  instructions  cau.sed  by 
a  faulty  ink  cartridge.  “Something  so 
small!” 

“The  number  of  newspapers  that  were 
identified  on  a  bundle  top  was  not  really 
readable,”  says  Reed. 

Other  written  me.ssages  on  the  tops  of  the 
bundles  were  also  unreadable,  says  Hinton. 


There  were  unreadable  notes,  says  Hinton, 
with  instructioas  like,  “Mrs.  Smith  is  on 
fe  vacation  so  don’t  deliver  her 

newspaper.” 

Newspaper  executives 
never  realized,  says  Reed, 
that  the  problem  was  recur- 
EP  ring  “every  third  day  because 
*  the  ink  cartridge  would  run 
out  of  ink.” 

cartridge  was  used 
by  a  customer  service  clerk, 
who  operates  a  three-foot-by- 
three-foot  printer,  says 
Hinton,  but  it  “only  had  a  life 
of  about  two  days.” 

“1  Just  don’t  think  it  was  anything  we 
paid  attention  to.  In  the  day  light  it  would 
have  been  readable,”  says  Reed.  The  notes 
were  also  readable  in  the  packaging  center 
under  florescent  light,  but  not  out  in  the  dark 
predawn,  where  the  paper’s  18  bulk  haulers 
struggled  to  decipher  their  instructions. 

As  a  result,  many  of  the  paper’s  260 
carriers  got  too  few  papers  to  complete 
their  routes.  The  Herald  Bulletin  went  for 
years  without  solving  the  mystery 
“because  we  never  had  a  cross-departmen¬ 
tal  look  at  it,”  says  Reed. 

“What  we  each  would  do  would  be 
focus  on  our  own  area,”  says  Hinton,  “and 
try  to  improve  our  own  area  as  much  as  we 
could  without  linking  together.” 

Reed  is  looking  for  other  problems  that 
might  be  solved  using  the  Partners  2000 
approach.  Now  a  True  Believer,  she 
declares,  “The  whole  process  takes  you 
from  tunnel  vision  to  panavision.” 
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■Real  Answers' 
receives  wai'iu  welcome 
from  editors 


Surveys  indicate  that  newspaper 
readers  are  much  more  spirituatty 
oriented  and  interested  than  is  the 
typicai  newspaper  staff. 


ByDONUNDMItlll 

LANSING,  M!-The  Amy  Internet  Syndicate 
Column  service  has  caught  the  attention  of  week¬ 
ly  and  daily  newspapers  across  the  country. 

Launched  on  Oct  1,  1998.  under  the  heading 
of  “Real  Answers."  the  service  provides  opinion 
columns  that  are  distributed  through  the 
Syndicate  web  site  at  www.amyfound.org. 
Editors  can  read  current  and  past  columns, 
choose  whatever  interests  them  and  receive  the 
selected  columns  via  e-mail. 

And  the  icing  on  the  cake,  according  to  many 
editors,  is  that  they  are  free. 

This  is  possible  because  well-known  journal¬ 
ists  like  William  R.  Mattox.  Jr.  of  USA  Today, 
and  Russell  Pulliam  of  the  Indianapolis  News, 
volunteer  their  ser¬ 
vices.  They  head  a 
li.st  of  18  columnists 
drawn  primarily  from 
winners  of  the  presti¬ 
gious  Amy  Writing 
■Awards. 

All  of  the  writers 
do  so  as  a  service  to 
the  community.  And 
all  of  the  columns 

represent  the  Amy  Foundation's  commitment  to 
offering  secular  print  journalism  an  option  of  bib¬ 
lically-based  opinions  on  current  events  and  on 
the  general  issues  of  life. 

Surveys  indicate  that  newspaper  readers  are 
much  more  spiritually  oriented  and  interested 
than  is  the  typical  newspaper  staff.  The  Amy 
Internet  Syndicate  exists  to  help  editors  bridge 
that  gap  by  providing  material  directed  to  where 
their  readers  live,  resulting  in  more  reader  inter¬ 
est.  greater  circulation  and  increased  advertising 
revenue. 

Joe  Genco,  managing  editor  of  the  daily 
Tonawanda  (NY)  News,  is  a  regular  user  of  the 
service.  He  was  already  aware  of  The  Amy 
Writing  Awards  and  its  annual  booklet  of  prize¬ 
winning  entries,  when  he  discovered  the  exis¬ 
tence  of  the  syndicated  columns. 

"When  1  realized  there  were  columns  out  there 
comparable  to  the  articles  in  the  booklet.  I  decid¬ 
ed  to  try  them,”  he  said.  The  result  surprised 
him.  Readers  usually  don’t  respond  unless 


they're  upset  or  angry,  but  the  Tonawanda  News 
received  positive  phone  calls  almost  every  time  it 
published  a  column.  “I  know  1  would  get  a  lot  of 
complaints  if  I  quit  running  them.”  Genco  adds. 

"Clear,  wonderful  writing  and  excellent  sub¬ 
ject  material.”  is  the  reaction  of  Maurice  Pujol. 
Jr.,  publisher  of  two  county  newspapers  in  the 
Florida  panhandle.  His  newspapers  run  the 
columns  regularly,  as  do  a  six-paper  chain  in 
north  central  Massachusetts. 

.Mike  Warner,  publisher  and  editor  of  The 
Homer  (MI)  Index,  was  already  acquainted  with 
the  Syndicate’s  work  through  its  predecessor, 
called  "Crossroads,”  which  was  distributed  in  tra¬ 
ditional  fashion  through  the  mail. 

"Our  readers  are  aware  that  the  typical  news¬ 
paper  lacks  this  view¬ 
point  and  are  glad 
we’re  carrying  it,”  he 
says.  “As  a  publish¬ 
er.  I  like  that.  "Real 
Answers’  adds  some¬ 
thing  to  the  paper 
that  is  very  hard  to 
find  anywhere  else.” 

The  unique¬ 
ness  of  what  the  syn¬ 
dicate  offers  is  echoed  by  a  number  of  other  edi¬ 
tors  and  publishers. 

"To  my  knowledge,  this  is  the  only  available 
source  of  this  kind  of  writing,  and  our  readers 
enjoy  it.”  volunteered  Bill  Mock,  editor  of  the 
Beaumont  (TX)  Examiner. 

It  provides  "a  dimension  that  we  haven’t  been 
able  to  find  anywhere  else,”  adds  Brian 
Hamilton,  general  manager  and  editor  of  The 
Chelsea  (Ml)  Standard  and  the  Dexter  (Ml) 
Leader. 

But  perhaps  Conrad  Easterday,  editor  of  the 
daily  Pratt  (KS)  Tribune,  best  sums  up  editor 
reactions. 

“A  lot  of  web  sites  offer  religion-based 
columns,  but  all  seem  to  have  a  narrow  agenda,” 
he  says.  "This  service  is  different”. 

"The  columns  are  timely,  topical,  and  not  lim¬ 
ited  to  a  narrow  viewpoint.  We’ve  searched  for  a 
long  time  for  something  like  this.  It’s  just  as 
good  as  the  nationally-known  subscription  ser¬ 
vices  we  have  used  in  the  past.” 


Toto,  we’re  net  in  Kansas  anymnre 

Courage,  heart,  and  brains  are  moving  this  war-torn  paper  closer  to  Oz 


staff  members  of  the  Bosnian  paper  Nezavisne  Novine  discuss  their  new  desiga 


by  Ed  Kohorst  and  Olivia  Casey 

HERZEGOVENA.  Bosnia.  March  21, 
1999  —  Banja  Luka  is  a  six-hour  drive 
north  from  Sarajevo  on  a  narrow,  twisting 
road  through  the  mountains.  The  scenery 
is  magnificent,  and  you  are  reminded  why 
the  city  to  the  south  was  host  to  the  1 984 
Winter  Olympics. 

A  clear  river  rumbles  near  the  road  and 
proves  to  be  a  constant,  soothing  compan¬ 
ion  for  the  entire  journey.  An  occasional 
rock  slide  and  hand-tooled  tunnels  com¬ 
plete  the  fantasy.  Ju.st  as  you  begin  to  think 
you  are  riding  the  Matterhorn  at  a  Disney 
theme  park,  a  village  comes  into  view  that 
startles  you  back  to  reality. 

Homes  have  been  destroyed.  Entire  vil¬ 
lages  blasted  by  tanks  and  sprayed  with 
automatic  weapons.  Lives  disrupted  and.  in 
many  cases,  lost.  The  hills  appear  to  be 
salted  with  white  grave  stones.  A  rusted 
factory  is  in  the  grip  of  decay. 

And  yet  there  are  signs  of  life  as  a  shep¬ 
herd  and  his  flock  work  their  way  down  the 
slopes  of  a  hill.  And  in  the  river  —  people 
fishing  for  trout. 

We  are  in  Banja  Luka,  the  capital  of  the 
Republika  of  Srpska  as  design  consultants 
hired  by  IREX  —  the  International 
Research  Exchange/ProMedia  program 
based  in  Washington.  D.C.  Another 
American  journalist,  Rosemary  Armao, 
bureau  chief  from  the  Baltimore  Sun,  is 
also  here  to  teach  computer-assisted  inves¬ 
tigative  reporting. 

The  Dayton  Accord  brought  peace  to 
Bosnia  in  1996,  but  the  agreement  didn’t 
guarantee  an  independent  press.  IREX  is 


working  to  change  that. 

By  supporting  a  free  press  through 
grants  and  seminars,  they  are,  in  effect,  the 
great  equalizer  —  offsetting  the  govern¬ 
ment-controlled  press  by  building  aggres¬ 
sive  independents. 

The  systematic  approach  to  this  process 
is  to  bring  in  a  range  of  industry  experts  to 
selected  papers  and  have  them  work  direct¬ 
ly  with  existing  .staff  to  improve  content 
and  design.  At  the  request  of  David 
DeVoss,  resident  director  for  Bosnia- 
Herzegovena.  we  are  here  for  the  design 
part.  And  it’s  clear  from  the  start  that  this  is 
not  going  to  be  anything  close  to  routine. 

The  paper  in  Banja  Luka,  Nezavisne 
Novine,  is  a  fair-sized  tab  that  is  printed  in  a 
Cyrillic  alphabet.  The 
director/editor,  Zeljko 
Kopanja.  is  a  marvelous 
character.  He  appears  in 
dungarees  and  a  work  shirt 
putfing  on  a  Lucky  Strike. 
His  hair  is  a  shaggy  white 
and  his  complexion 
rugged. 

Through  my  inter¬ 
preter  Jasmine  Zeherovic, 
the  director  makes  it  clear 
that  he  is  not  interested  in 
fluff  or  frills.  He  and  his 
paper  are  tough  and  will¬ 
ing  to  go  the  distance.  He 


is  a  large  man  with  a  deep  voice.  And  the 
Bosnian  language  adds  considerable  dimen¬ 
sion  to  his  stance. 

The  paper  itself  is  located  some  dis¬ 
tance  away.  The  chief  editors  and 
reporters  work  in  one  location,  while  the 
production  staff  are  in  another.  Both  are 
merely  small  houses  that  have  been  fitted 
for  their  task.  The  staff  is  small.  Two 
chief  editors,  a  few  subeditors,  some 
reporters,  and  a  production  crew.  The 
resources  are  few.  The  electricity  fails 
daily.  They  are  at  the  mercy  of  the  gov¬ 
ernment  printing  presses.  They  make 
transparent  page  impressions  on  onion 
skin.  The  reporters  use  manual  typewrit¬ 
ers.  The  pay  is  low  and  often  late.  They 
work  12-14  hour  days.  When  finished 
with  the  edition,  they  help  to  deliver  it. 
They  smile  a  lot  and  their  dedication, 
enthusiasm,  and  willingness  to  improve 
is  extraordinary. 

After  a  lengthy  session  with  the  chief 
editors  we  agree  on  a  direction  to  improve 
the  presentation  of  Nezavisne  Novine's  con¬ 
tent.  Our  time  is  limited.  And  the  director  is 
anxious  to  see  some  results. 

Jasmine  and  1  position  ourselves  at  the 
production  table.  There  are  three  comput¬ 
ers  that  are  running  PC  versions  of 
QuarkXPress.  I  had  done  some  research 
prior  to  arriving  and  had  brought  with  me 
some  well-designed  typefaces  in  the 
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Cyrillic  alphabet.  No  good.  My  versions 
are  Russian  and  don’t  have  the  proper 
Bosnian  characters.  Onward.  Working 
quickly  now  with  Milana  Duric,  Sandra 
Matic,  Sladana  Pepic,  Zlatan  Gunic,  and 
Zelih  Babic,  I  take  the  last  issue  and  begin 
to  redraw  the  cover.  None  of  these  people 
speak  any  English,  so  Jasmine  is  in  high 
gear  as  we  bat  around  ideas. 

Quite  often  1  am  warned  that  the  direc¬ 
tor  will  not  like  what  I  am  asking  the  staff 
to  do.  Fearless,  1  forge  ahead.  Several 
hours  later,  we’ve  produced  three  versions 
of  the  cover  and  two  inside  pages.  We’re 
feeling  rather  good  about  ourselves  when 
the  director  suddenly  appears  with  the 
chief  editors  and  two  fellows  I  hadn’t  seen 
before.  There  is  quite  a  commotion  as  he 
shuffles  through  the  proofs.  His  voice 
grows  louder,  and  he  becomes  very  ani¬ 
mated.  I  am  prepared  to  defend  our  work 
but  am  now  secretly  wishing  I’d  heeded  the 
warnings  of  the  staff. 

Jasmine  is  interpreting  at  a  feverish  pace. 
The  staff  is  braced  against  the  far  wall.  Then 
the  director  grabs  my  hand  and  shakes  it 
forcefully. 

“He  likes  it,’’  Jasmine  says  with  a  broad 
grin.  “He  likes  it  so  much  that  he  wants  to 
begin  the  new  design  tomorrow.’’ 

“No.  That’s  not  possible.”  1  say  to  the 
director  as  he  continues  to  pump  my  arm. 

Over  the  next  few  days  we  work  together 
to  refine  our  early  efforts.  Templates  must 
be  drawn  and  style  sheets  prepared. 

I  am  amazed  at  how  talented  this  staff  is. 
Already  they  have  adapted  to  the  new  style 
and  in  a  few  days  are  producing  pages  with 
little  input  from  me. 

We  have  convinced  the  director  that  it 
would  be  good  to  market  the  new  design  to 
his  readers.  He  agrees  to  a  week-long  pro¬ 
motion  but  is  adamant  that  the  redesign 
appear  the  following  Monday. 

I’ve  learned  a  valuable  lesson.  It’s  not 
always  necessary  to  labor  over  endless 
prototypes,  presented  to  nervous  editors 
who  hesitate,  hem  and  haw.  It’s  possible 
to  nail  the  solution  with  the  first  blow.  All 
it  takes  is  a  sure-footed  editor  with  a 
cracker-jack  staff  filled  with  conviction 
and  purpose. 

And  besides,  the  U.S.  Embassy  Just 
called  and  told  us  to  get  our  butts  out  of 
Banja  Luka. 

Ed  Kohorst  is  design  editor  at  The 
Dallas  Morning  News  and  president  of 
the  Society  for  News  Design. 

Olivia  Casey  is  an  editor/producer  for 
dallasnews.com  and  technology  chair 
for  the  Society  for  News  Design. 


Class  amid  adversity 

Despite  the  bombs  nearby,  school  was  still  in  session 


by  Rosemary  Armao 

SARAJEVO,  Bosnia  —  Little  did  I  know 
it  at  the  time,  but  as  I  taught  a  class  on 
investigative  reporting  in  a  computer  lab  at 
the  University  of  Banja  Luka,  I  was  on  the 
verge  of  becoming  an  international  incident. 

Banja  Luka  is  the  capital  of  the  Republika 
Srpska,  the  Serb-dominated  portion  of 
Bosnia  that  emerged  from  the  Dayton  peace 
settlement  in  1995  that  ended  ethnic  warfare 
ripping  apart  what  had  been  Yugoslavia.  The 
settlement  had  not  prevented  further  fighting 
between  groups  living  in  another  part  of  the 
Yugoslav  federation,  Kosovo,  and  on  March 
24,  NATO  bombs  began  falling  in  Europe. 
The  next  day,  pro- Serbian,  anti-NATO 
protests  broke  out  worldwide,  including  in 
Banja  Luka.  And  on  March  26,  as  I  wrapped 
up  a  week-long  class  for  professional  jour- 
nali.sts  and  editors,  I  was  the  last  American 
known  still  to  be  in  the  city. 

While  I  dutifully  lectured  my  class,  the 
U.S.  government  was  readying  a  convoy  of 
humvees  to  “extract”  me  from  the  lab.  Had 
my  class  ended  at  1 1  a.m.  instead  of  10, 
you’d  have  seen  me  on  CNN  in  an  armored 
vehicle. 

I  could  tell  you  I  stood  up  boldly  for  the 
principals  of  a  free  press  in  the  face  of 
imminent  danger.  But  the  truth  is,  I  felt 
more  at  risk  from  the  second-hand  cigarette 
smoke  that  clogs  the  restaurants,  shops,  and 
offices  of  Banja  Luka  than  from  pro- 
Milosevic  radicals. 

But  to  government  officials  determined  to 
keep  American  casualties  low,  my  seemingly 
uncomplicated  choice  to  finish  up  the  five- 
day  course  IRE  (Investigative  Reporters  and 
Editors)  had  arranged  to  do  with  IREX,  the 
nonprofit  Washington-based  International 
Research  and  Exchange  Board,  briefly  posed 
a  threat  to  conduct  of  the  war. 

David  DeVoss,  the  director  of  IREX’s 
Promedia  program  in  Bosnia,  has  gone 
before  a  furious  U.S.  Ambassador  Richard 
Kauziarich  to  explain  why  he  should  not  be 
declared  persona  non  gratis  and  expelled  for 
not  getting  me  out  of  Banja  Luka  earlier.  We 
stand  accused  of  disregarding  embassy  advi¬ 
sories  about  danger.  U.S.  personnel  in 
Bosnia  have  drawers-full  of  such  advisories 
from  cautious  bureaucrats. 

And  as  I  found  in  Bosnia,  it  was  even 


harder  to  play  cautious  in  front  of  people 
who  have  gone  through  real  hell.  As  the 
efforts  to  talk  Milosevic  into  a  settlement 
failed  and  NATO  warned  of  imminent 
bombing,  my  students  remained  eerily 
unperturbed.  It  had  to  happen;  it  was  all 
that  Milosevic  would  listen  to,  they 
shrugged. 

At  the  IREX  journalism  seminars  in 
SArajevo  and  Banja  Luka,  I  met  reporters 
who  were  tired,  thin,  living  with  parents  to 
make  ends  meet. 

“What  would  happen  at  the  Baltimore 
Sun,”  an  editor  asked  me,  “if  the  reporters 
had  not  been  paid  since  December?”  How 
would  you  motivate  reporters  who  are  trau¬ 
matized,  another  journalist  asked.  I  usually 
tell  American  journalists  I’m  training  to 
work  harder.  I  didn’t  in  Bosnia. 

In  Bosnia,  where  people  went  through 
four  years  of  shelling,  starvation,  and 
homelessness,  they  tell  you  about  the 
unutterable  joy  of  four  hours  of  electricity 
after  months  of  power  blackouts,  about 
hospitals  so  cold  women  shivered  through 
childbirth  without  feeling  pain,  about  cut¬ 
ting  down  trees  in  the  city  parks  for  fire¬ 
wood,  and  about  watching  their  father  die 
because  there’s  no  way  to  get  insulin  to 
control  his  diabetes. 

It  would  have  just  been  too  hard  to  tell 
these  people  that  1  had  to  cut  short  the  class 
because  of  danger.  And  too  hypocritical.  As 
DeVoss  wrote  in  an  official  letter  of  expla¬ 
nation,  American  journalists  can’t  “ask 
Bosnians  to  stand  up  to  Republika  Srpska’s 
radicals,  if  we  ourselves  run  for  cover  when 
confronted  by  the  prospect  of  unpleasant¬ 
ness.” 

There  was,  to  be  sure,  trouble  in  Banja 
Luka  in  the  days  after  the  air  raids  began. 
High  school  students  smashed  windows  at 
the  British  and  American  embassies,  broke 
up  equipment,  and  slathered  slogans  on  the 
buildings. 

Only  four  students  showed  up  for  that 
last  class  that  got  us  into  trouble.  Late 
nights  watching  and  writing  breaking  news 
had  taken  their  toll. . 

“Do  you  think  a  free  press  such  as  you 
have  in  America  will  ever  happen  here?” 
Muric  asked  me  in  class  one  day.  1  do,  but 
not  without  some  people  willing  to  forego 
their  safety  to  make  it  happen.  IB 


www.mediainfo.com 


EDITOR  &  PUBLISHER  /  APRIL  24,  1999 


35 


NAA  sees  a  bad  moon  a-rising 

Despite  good  economic  conditions,  newspapers  contemplate  coexistence 
with  the  Internet,  single-copy  sales  figures,  and  lag  in  recruitment 


by  David  Noack 

For  the  newspaper  industry,  the  good 
times  just  keep  rolling.  Advertising 
revenue  last  year  was  up  6.3%  more 
than  in  1997  —  to  nearly  $44  billion  — 
fueled  by  respectable  growth  in  national 
retail  and  classified  ad  spending. 

“This  growth  continues  to  reflect  the 
ongoing  strength  in 
local  markets  across 
the  country  and  is  con¬ 
sistent  with  our  earlier 
forecast  for  the  year,” 
boasts  Newspaper 
Association  of 

America  (NAA) 

President  and  CEO 
John  F.  Sturm  .”  We 
expect  to  see  another 
year  of  share  growth  as 
advertisers  continue 
their  spending  in 
newspapers.” 

It’s  under  these  rosy 
economic  conditions 
that  about  1,200  news¬ 
paper  publishers,  industry  consultants,  and 
experts  gather  in  San  Diego  from  April  25- 
28  for  the  NAA’s  1999  Annual  Convention 
at  the  Hotel  del  Coronado,  where  the  state  of 
the  industry  will  be  assessed  and  discussed. 

The  four-day  gathering  will  feature 
speakers  such  as  former  president  Gerald 
R.  Ford,  talk  radio  personality  Dr.  Laura 
Schlessinger,  and  ex-Coca-Cola  market¬ 
ing  guru  Sergio  Zyman. 

But  serious  business  will  be  conducted, 
as  newspaper  industry  officials  tackle 
such  issues  as  single-copy  sales,  how  to 
keep  readers,  classified  advertising,  and 
the  impact  of  the  Internet. 

While  the  news  for  the  industry  is  good 
overall,  there  are  storm  clouds  on  the  hori¬ 
zon  and  issues  that  publishers  will  have  to 
grapple  with. 

One  example  of  how  others,  especially 
in  the  online  world,  view  the  newspaper 
industry  is  highlighted  in  the  March  issue 
of  Business  2.0,  in  an  article  titled  “Are 
You  Next:  20  Industries  to  be  Fossilized 


by  the  Net.”  Newspapers  are  on  the  hit  list. 

The  biggest  threat  to  newspapers,  says 
theBusiness2.0  article,  is  in  classified  ads, 
where  there  are  all  sorts  of  newcomers 
taking  a  piece  of  the  lucrative  action.  Out 
of  the  $44  billion  in  ad  sales  last  year, 
classified  ads  pulled  in  roughly  $18  bil¬ 
lion. 

And.  it’s  that  cla.ssified  franchise  that 
concerns  Cindy  Sease, 
who  chairs  the  NAA’s 
Classified  Advertising 
Federation. 

"The  concerns  I 
have  are  that  we  don’t 
work  together  as  an 
industry  well  enough. 
We  have  too  many 
groups  within  our 
industry  that  are  all 
trying  to  respond  to 
online  threats  them¬ 
selves;  people  are 
drawing  together  in 
their  little  clusters,” 
says  Sease. 

The  one  area  where 
the  industry  has  cooperated  is  with 
Chicago-based  Classified  Ventures,  a  com¬ 
pany  funded  by  Central  Newspapers  Inc., 
Gannett  Co.  Inc.,  Knight  Ridder,  The 
McClatchy  Company,  The  Times  Mirror 
Company,  Tribune  Company,  The 
Washington  Post  Company,  and  The  New 
York  Times  Company. 

“When  we  are  up  against  huge  software 
industry  giants.  We  need  to  band  together  as 
an  industry  and  stop  worrying  about  knock¬ 
ing  one  another  off  or  being  exclusive  of 
certain  parts  of  our  own  industry  and  be 
inclusive  of  the  industry  and  come  together 
with  the  full  breath  and  depth  of  our  credi¬ 
bility  to  fight  off  our  competitors,”  asserts 
Sease.  who  is  also  the  classified  advertising 
director  of  the  Sioitx  City  (Iowa)  Journal. 

She  says  there  are  300  newspapers  that 
have  not  yet  placed  their  classified  ads 
online.  “1  think  that  as  a  mature  industry 
there  was  a  tendency  to  be  a  little  bit  com¬ 
placent  and  to  look  down  from  our  loft 
towers  and  say  this  is  just  the  interloper 


coming  in.  we  don’t  have  to  worry  about  it 
because  we  are  the  newspaper,  and  we  are 
going  to  retain  what  we  have,”  says  Sease. 

Frederick  T.  “Fritz”  Jacobi,  president  and 
publisher  of  the  Nev^s-Press  in  Fort  Myers. 
Ra.,  agrees  the  industry  is  in  the  midst  of 
good  financial  times,  but  sees  trouble  spots. 

“Although  it’s  nice  to  look  at  those 
advertising  numbers,  1  am  concerned 
about  the  circulation  volumes.  Here  in 
south  Florida  we  are  showing  gains  over 
last  year  but  that  is  only  due  to  the  fact 
that  we  have  been  able  to  grow  home 
delivery  to  cover  the  losses  in  single  copy 
sales.  I  still  haven’t  seen  any  hard  research 
that  explains  the  decrease  in  single  copy 
sales.  Some  of  the  .suspects  are;  the  econ¬ 
omy  is  too  good;  time,  poverty,  the 
Internet,  and  a  move  to  broadcast  media,” 
says  Jacobi. 

He  says  that  while  the  paper  is  making 
strides  in  developing  its  online  version, 
the  nature  of  cyberspace  is  that  nothing 
stays  the  same. 

“We  have  a  site  that  blends  print  with  the 
Internet  for  employment,  real  estate,  new 
home  development,  and  .soon  to  be  automo¬ 
tive.  The  use  of  both  mediums  to  cross  pro¬ 
mote  each  other  has  worked  well  to  generate 
traffic  and  most  importantly  show  results  for 
our  adverti.sers.  However,  we  can’t  sit  back 
and  pat  ourselves  on  the  back.  The  arena  of 
new  media  is  changing  rapidly  and  will  con¬ 
tinue  to  be  dynamic  over  the  near  future.  We 
iieed  to  be  very  flexible  and  adjust  to  this 
new  medium  as  it  changes,”  he  says. 

Dr.  William  M.  Boyd  11.  an  associate  in 
leadership  and  management  studies  at  the 
Poynter  Institute,  says  newspapers  will 
face  a  critical  juncture  of  either  doing 
business  as  usual  or  adapting,  what 
Microsoft  chairman  Bill  Gates  calls  “busi¬ 
ness  at  the  speed  of  thought.” 

“1  think  the  industry  is  at  a  critical  cross¬ 
roads.  One  fork  leads  to  more  of  the  same 
...  and  serious  trouble.  The  other  leads  to 
rapid  adaptation  and  a  relatively  bright 
future.  Factors  requiring  adaptation  are: 
digital  delivery  systems  and  demographic 
changes  both  of  which  favor  compietitors 
more  than  newspapers.”  asserts  Boyd. 


“The  concerns  I 
have  are  that  we 
don't  work  together 
as  an  industry 
well  enough.” 

—  Cindy  Sease, 
classified  ad  director,  the 
Sioux  City  (Iowa)  Journal. 
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He’s  also  concerned  about  the  industry 
being  able  to  attract  and  keep  the  best  and 
the  brightest. 

"Can  the  newspaper  industry  compete 
effectively  in  getting  and  keeping  the  tal¬ 
ent  necessary  for  rapid  adaptation? 
Everything  from  equity  opportunities  to 
salary  to  chances  for  rapid  development 
favors  competitors 
more  than  newspa¬ 
pers.  And.  even  the  “W©  cHll! 

notion  that  it’s  more 
prestigious  to  work  for  ^  ^ 

a  top  newspaper  is  .  .  . 

suspect  —  for  younger  WrllCn  V\ 

people,  working  for  thinnc  a 

Yahoo!  or  Salon  may  niiny&  d 

have  more  cachet,”  alwaVS  t 

says  Boyd.  ^ 

Robert  Cauthorn,  even  aS  tl 

director  of  new  tech¬ 
nologies  at  starNet,  rapidly  I 
the  online  version  of 
The  Arizona  Daily  arOUf 

Star  in  Tucson,  says 
while  the  newspaper 
industry  has  made  —  Rober 
substantial  efforts  dire< 

in  adopting  new 
technologies  and  new  tec 

a  new  way  of  think-  at  St 

ing,  more  work  needs 
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“We  cling  too  long 
to  a  dream  in 
which  we  can  do 
things  as  they’ve 
always  been  done 
even  as  the  world  is 
rapidly  changing 
around  us.” 


—  Robert  Cauthorn, 
director  of 
new  technologies 
at  StarNet. 


to  be  done. 

"We  cling  too  long  to  a  dream  in  which 
we  can  do  things  as  they’ve  always  been 
done  even  as  the  world  is  rapidly  changing 
around  us.  Our  fat  profit  margins  have 
lulled  us  into  a  complacency  that  is  very 
dangerous.”  says  Cauthorn. 

He  says  that  declining  newspaper  read¬ 
ership  is  more  than  just 
a  cyclical  blip  but  may 
too  long  be  a  permanent  life¬ 

style  and  technology 
am  in  change. 

.  “Interestingly,  the 

can  QO  economy  is  retool- 

..  ,  ing  and  transforming 

ey  Ve  faster  than  we  have 

retooled  and  trans- 

en  done  „  ,  ... 

formed  our  industry. 

I  world  is  happens  if  we 

step  entirely  out  of 

tanging  cycle  because  the  fun¬ 

damental  nature  of  the 
yS.”  cycles  has  changed?” 

asks  Cauthorn. 

Carl  Cannon,  pub- 
/authorn,  lisher  of  The  Florida 

jj.  Times-Union  in 

Jacksonville.  Fla.,  says 
lOlogies  newspapers  that  adopt 

Net.  to  market  changes  will 

continue  to  do  well. 


"We  are  aggressively  pursu¬ 
ing  new  avenues  in  e-com- 
merce  tied  directly  to  print  and 
I  am  confident  that  new  rev¬ 
enue  streams  will  be  available. 
Our  news  products  must  con¬ 
tinue  to  improve  as  more  news 
sources  are  made  available  to 
the  reading  public,”  says 
Cannon. 

He  suggests  that  the  Internet 
may  be  a  way  to  attract  young 
readers  to  the  newspaper. 

"We  may  be  reaching  them 
more  in  the  future  with  Internet 
operations  and  cultivating  their 
interests  through  our  print 
products.  The  power  of  the 
local  Internet  and  print  is  very 
strong,”  says  Cannon. 

John  Goossen.  publisher  of 
the  Capital  Journal  in  Topeka, 
Kan.,  says  his  greatest  concern 
is  over  retaining  readers. 

“I  think  that  historically 
newspapers  have  not  done  a 
good  a  Job  as  they  should  at 
working  on  retention.  1  think 
we  need  to  market  better  and  take  care  of 
our  existing  subscribers  better,”  says 
Gtxtssen. 

While  the  conventional  wisdom  has  it 
that  subscriptions  are  dropped  on  the 
basis  of  poor  delivery  and  circulation 
problems,  Goossen  says  that  might  not 
always  be  the  case. 

“1  think  that  a  great  deal  of  it  has  to  do 
with,  the  answer  you  get  a  lot  if  that  they 
(subscribers)  don’t  have  the  time.  But  1 
think  that  relates  to  content  and  that  if  it 
were  truly  compelling,  they’d  find  the 
time.  One  is  we  need  to  make  it  as  easy  as 
possible  for  people  to  maintain  their  sub¬ 
scriptions  and  we  need  to  continually  look 
at  what’s  in  the  paper  and  make  it  a  news 
package  that  they  cannot  afford  to  be 
without.”  says  Goossen, 

Sherman  Frederick,  publisher  of  the 
Las  Vegas  Review- Journal,  says  that  with 
the  Internet  growing  as  a  major  media 
player,  newspaper  publishers  and  owners 
will  begin  to  make  larger  and  smarter 
investments  in  online  products. 

"At  the  end  of  the  day  when  technology 
shakes  out,  the  one  thing  newspapers  do 
best  [local  content]  will  remain  in 
demand.  That,  I  think,  places  newspapers 
on  the  inside  track  for  survival,  if  not 
dominance,  in  the  age  of  the  Internet,” 
says  Frederick. 
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Who’S  where  at  NAA 

Those  attending  the  1 999  Newspaper  Association  of  America’s  Annual 
Convention  are  listed  under  four  categories  —  newspapers:  newspaper 
groups,  vendors,  and  associations:  foundations:  and  educational  groups. 


NEWSPAPERS 

ALABAMA 
Anniston  Star,  The 
Phillip  Sanguinetti 
Hotel  del  Coronado 

Gadsden  Times 
Roger  Hawkins 
Hotel  del  Coronado 

Huntsville  Times,  The 
Robert  Ludwig 
Hotel  del  Coronado 

Mobile  Register 

W.  Howard  Bronson 
Hotel  del  Coronado 

Montgomery  Advertiser 
Thomas  Bookstaver 
Hotel  del  Coronado 

Tuscaloosa  News,  The 

Ronald  Sawyer 
Hotel  del  Coronado 


ALASKA 

Anchorage  Daily  News 

Fuller  Cowell 
Loews  Coronado  Bay 

Fairbanks  Daily  News-Miner 
Paul  Massey 
Hotel  del  Coronado 

ARIZONA 

The  Arizona  Republic 
John  Oppedahl 
Hotel  del  Coronado 

Tribune 

Karen  Wittmer  Jekel 
Hotel  del  Coronado 

ARKANSAS 

Arkansas  Democrat-Gazette 
Walter  Hussman 
Hotel  del  Coronado 


Log  Cabin  Democrat 
Michael  Hengel 
Hotel  del  Coronado 


CALIFORNIA 
Daily  Breeze 
Thomas  Wafer 
Hotel  del  Coronado 

Daily  Pilot 
Thomas  Johnson 
Hotel  del  Coronado 

Fresno  Bee,  The 
J.  Keith  Moyer 
Hotel  del  Coronado 

Imperial  Valley  Press,  The 
E.  Mayer  Maloney 
Hotel  del  Coronado 

La  Dpinion 

Jose  Lozano 

(Long  Beach)  Press-Telegram 
John  Findley 
Hotel  del  Coronado 

Los  Angeles  Times 
Kathryn  Downing 
Hotel  del  Coronado 

Roger  Oglesby 
Loews  Coronado  Bay 

Joseph  Cabral 
Hotel  del  Coronado 

John  McKeon 
Hotel  del  Coronado 

Julie  Wilson 
Hotel  del  Coronado 

Modesto  Bee,  The 

Orage  Quarles 
Hotel  del  Coronado 


Monterey  County  Herald 

Patricia  Keil 
Residence  Inn 

Drange  County  Register,  The 
Ronald  Redfern 
Hotel  del  Coronado 

Drange  County  Register,  The 
N.  Christian  Anderson 
Hotel  del  Coronado 

Press-Enterprise,  The 
Joseph  Frederickson 
Hotel  del  Coronado 

Press-Enterprise,  The 
Marcia  McQuern 
Hotel  del  Coronado 

Record,  The 
Roger  Coover 
Hotel  del  Coronado 

Santa  Barbara  News-Press 
P.  Steven  Ainsley 
Hotel  del  Coronado 

Sacramento  Bee,  The 
Janis  Heaphy 
Hotel  del  Coronado 

San  Diego  Union-Tribune,  The 
R.  Gene  Bell 
Hotel  del  Coronado 

San  Diego  Union-Tribune,  The 
Marilyn  Creson 

San  Diego  Union-Tribune,  The 
Ralph  Imhof 

San  Diego  Union-Tribune,  The 
Richard  Petersen 

San  Diego  Union-Tribune,  The 
Michael  Proebstle 

San  Diego  Union-Tribune,  The 
Karin  Winner 
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I  Bike  Path 
t  Bike  Route 

iBuii  Route 
Shuttle  Route 


Coronado  Visitors  Bureau . 61 W  437-8788 

Coronado  Chamber . _.435-9260 

Coronado  Mainsireci . 437-0254 

Conmado-San  Die{to  Ferry . . . 234-41 1 1 

F.mergency . 9-1-1 

Transit  Information . 233-30(M 

Regkinal  Bike  infotmation . . 23I-B0(E 

City  of  Coronado . . 522-7300 

Coronado  Transpiuiation 
Management  Avsocialion . 522-6575 

www.corooado.ca.us 

Provided  by  Century  21 


GtamfTABmr 


San  Francisco  Chronicle 
Dianne  Levy 
Hotel  del  Coronado 

San  Francisco  Examiner 
Timothy  White 
Hotel  del  Coronado 

USA  Weekend 

Dennis  Bunker 
Hotel  del  Coronado 

Ventura  County  Star 
John  Wilcox 
Loews  Coronado  Bay 


COLORADO 
Daily  Sentinel,  The 
George  Orbanek 
Hotel  del  Coronado 

Denver  Post,  The 

Jim  Wall 

Loews  Coronado  Bay 


Denver  Rocky  Mountain  News  Hartford  Courant,  The 

Larry  Strutton  Marty  Petty 

Hotel  del  Coronado 


Fort  Collins  Coloradoan  DELAWARE 

Dorothy  Bland  News  Journal,  The 

Hotel  del  Coronado  W.  Curtis  Riddle 


Gazette,  The 
Scott  Fischer 
Hotel  del  Coronado 


CONNECTICUT 
Advocate/Greenwich  Time,  The 
William  Rowe 
Hotel  del  Coronado 


DISTRICT  OF  COLUMBIA 
Dallas  Morning  Nem,  The 

Catalina  Camia 
Glorietta  Bay  Inn 

Herald-Sun,  The 
W.  Lawson  Rollins 
Hotel  del  Coronado 


Day,  The 

Reid  MacCluggage 
Glorietta  Bay  Inn 

Hartford  Courant,  The 
Mark  Aldam 
Hotel  del  Coronado 


Washington  Post,  The 
Boisteuillet  Jones 
Hotel  del  Coronado 

Washington  Post,  The 
Donald  Graham 
Hotel  del  Coronado 


www.mediainfo.com 
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FLORIDA 

Diario  Las  Americas 

Alejandro  Jose  Aguirre 

Hotel  del  Coronado 

News-Press 

Fredrick  Jacobi 

Hotel  del  Corona 

GEORGIA 

Athens  Daily  News/Banner-Herald 

Jeffrey  Wilson 

Hotel  del  Coronado 

Florida  Times-Union,  The 

Robert  Martin 

Hotel  del  Coronado 

Orlando  Sentinel,  The 

John  Puerner 

Hotel  del  Coronado 

Atlanta  Journal/Constitution 
Booker  T.  Izell 

Hotel  del  Coronado 

Florida  Times-Union,  The 

Carl  Cannon 

Hotel  del  Coronado 

Pensacola  News  Journal 

Denise  Ivey 

Hotel  del  Coronado 

Atlanta  Journal/Constitution 
Booker  T.  Izell 

Hotel  del  Coronado 

Gannett/Florida  Today 

Michael  Coleman 

Hotel  del  Coronado 

St  Petersburg  Times 

Andrew  Barnes 

Hotel  del  Coronado 

Augusta  Chronicle,  The 

Julian  Miller 

Marriott  Coronado 

Ledger,  The 

Don  Whitworth 

Hotel  del  Coronado 

Stuart  News,  The 

JulieAnne  Burgund 

Hotel  del  Coronado 

Savannah  Morning  News 

Frank  Anderson 

Hotel  del  Coronado 

News  Chief 

Wayne  Ezell 

El  Cordova  Hotel 

Sun-Sentinel 

Robert  Gremillion 

Hotel  del  Coronado 

Savannah  Morning  News 

Michael  Traynor 

Hotel  del  Coronado 

Don't  worry,  they  won't  bite. . .  or  will  they? 


Dogs  are  wonderful  companions. 

But  even  the  cutest,  sweetest  pup  can  bite 
if  provoked. 

State  Farm  Insurance  and  the 
American  Veterinary  Medical  Association 
can  help  you  tell  your  audience  about  the 
problem  of  dog  bites  and  how  to  prevent 
them. 


•  As  many  as  one  million  people  seek 
treatment  for  dog  bites  each  year. 

•  Half  of  children  1 2  and  under  have  been  bitten,  ranking  it  as  the  No.  1  health  risk  for  kids. 

•  Dog  owners  can  face  civil,  and  even  criminal  action  because  of  dog  attacks. 

May  1 6-22  is  Dog  Bite  Prevention  Week. 


Send  me  the  following  dog  bite  prevention  information: 

□  Press  release/general  information  packet 

□  Interview/subject  contacts  (English/Spanish) 

□  Video  b-roll,  report  from  Insurance  Information  Institute 

□  Camera-ready  print  article 


Name _ 

Media  outlet 

Address  _ 

City _ 


Title 


State 


ZIP 


State  Farm  Insurance  Companies 

Home  Offices:  Bloomington,  Illinois 
http://www.statefarm.com 


Ph.#  _ 

Mail  or  fax  to:  Dog  Bite  Prevention/Public  Affairs  Department,  State 
Farm  Insurance  Companies,  One  State  Farm  Plaza,  Bloomington,  IL 
61 710-0001  (fax:  309/766-1 1 81 ).  Or,  you  may  send  your  request  by  e-mail 
to  loe.)ohnson.GLD7@’StateFarm.com 

For  additional  help,  call:  309-766-2086  E 
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ITS  1999 


PULITZER 

PRIZE -WINNING 


INVESTIGATIVE  REPORTING 


THE  MIAMI  HERMIJ 


m 


EDITORIAL  WRITING 

m  ronK  omr  ms 


Every  day,  America’s  best 
writers,  reporters,  photographers 
and  graphic  artists-both 
in  print  and  online-contribute 
to  KRT.  To  put  KRT  to  work 
for  your  newspaper,  contact 
Tribune  Media  Services 
at  800-245-6536. 


CRITICISM 

BLAiH  mm, 

CHICA60  THIBUHE 
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Knight  Ridder 
Tribune 

ymnM.krtdirect.com 


Marketed  worldwide  by: 


ideas  that  work 
g  Ideas  @  work 

WWW. tms. tribune. com 


Morris  to  lead  NAA 

CEO  to  be  confirmed  to  top  spot  at  conference 


this  would  result  in  an  extra  cost  to  readers 
who  place  the  ads,  Morris  says  that  the 
plan  should  give  the  ads  more  national 
exposure. 

Gottlieb,  whom  Morris  will  succeed, 
considers  his  time  as  chairman  “very  satis¬ 


fy  Matt  Vi  llano 

William  S.  Morris  III,  chairman 
and  CEO  of  Morris 
Communications  Corp.,  is 
expected  to  become  chairman  of  the 
Newspaper  Association  of  America  (NAA) 
this  weekend,  replacing  outgoing  chairman 
Dick  Gottlieb,  president  and  CEO  of  Lee 
Enterprises  Inc. 

Delegates  at  the  NAA’s  national  conven¬ 
tion  in  San  Diego  are  expected  to  name 
Morris  as  chairman  on  April  28,  the  last  day 
of  the  event.  Morris  says  he’s  anticipated  this 
move  since  his  election  to  the  NAA’s  execu¬ 
tive  board  at  the  same  convention  four  years 
ago.  His  term  will  begin  immediately  and 
will  end  this  time  next  year. 

From  his  company’s  headquarters  in 
Augusta,  Ga.,  Morris  says  he  views  his 
chairmanship  as  a  chance  to  give  something 
back  to  an  industry  in  which  he  has  worked 
his  entire  life.  He  adds  that  becoming  NAA 
chairman  is  an  honor  he  thinks  would  make 
his  father  and  his  grandfather  proud. 

“My  family  has  been  in  this  business  for 
three  generations  now,  and  I  want  to  do  my 
part  in  giving  something  back,’’  Morris 
says.  “I’m  honored  that  my  peers  have 
vowed  to  elect  me  to  this  position,  and  I 
can  assure  them  that  1  won’t  let  them  down 


once  I’m  there.” 

The  chairman  position  is  one 
of  the  top  leadership  spots  at  the 
NAA,  second  only  to  president 
and  CEO  John  Sturm.  Morris 
will  assume  the  role  of  policy 
maker,  serving  as  the  organiza¬ 
tion’s  day-to-day  liaison  with  its 
1,700  member  publications.  In 
all,  NAA  members  account  for 
87%  of  the  U.S.  daily  circulation  William  S.  Morris  III 
—  a  $54  billion  industry. 


fying,”  and  says  that  Morris 
should  bring  to  the  position 
industry  know-how  and  enthusi¬ 
asm  similar  to  his. 

“[Morris]  is  really  a  leader  in 
the  industry,”  Gottlieb  says.  “He’s 
a  real  enthusiastic  believer  in 
newspapers  and  is  one  of  our 
biggest  cheerleaders.  He’s  dedi¬ 
cated  to  newspapers,  and  he’ll 
have  a  great  time  representing 
them  as  chairman  of  the  NAA.” 

No  new  job  is  easy.  Gottlieb 


Morris  says  that  once  he  becomes  chair¬ 
man,  he  will  uphold  six  strategic  priorities 
the  NAA  has  identified  previously  as 
important  to  the  industry  —  marketing, 
public  policy,  diversity,  industry  develop¬ 
ment,  newspaper  operations,  and  reader- 
ship.  In  particular,  he  adds,  he  hopes  to 
focus  his  attention  on  facilitating  NAA 
business  with  newspapers,  increasing  read¬ 
ership,  and  enhancing  the  role  of  newspa¬ 
pers  in  the  electronic  world. 

For  Morris,  this  means  an  increased  role 
for  the  NAA’s  Newspaper  Information 
Communications  Center,  which  he  helped 
launch  two  years  ago.  The  center  is  a  Web- 
based  way  of  doing  business  with  the 
NAA,  and  Morris  says  he  wants  to  use  it  to 
aggregate  classified  advertising  under  the 
NAA’s  banner.  Although  he  is  not  sure  if 


says  that  when  he  was  first  elected  as 
chairman,  one  of  the  toughest  challenges 
he  faced  was  learning  how  to  balance  the 
work  he  did  for  Lee  with  the  work  he  did 
for  the  NAA.  Many  nights,  he  says,  he 
would  have  to  block  out  hours  of  time  for 
NAA-related  work  so  his  day  job  wouldn’t 
interfere. 

Morris  says  he’s  aware  of  the  challenges 
associated  with  his  new  post,  and  plans  to 
meet  them  as  best  he  can.  He  says  he’s  lucky 
because  his  son,  William  S.  Morris  IV,  has 
been  doing  most  of  the  “heavy  lifting”  at  the 
family  company  for  the  past  few  years.  This, 
he  adds,  should  free  him  up  to  concentrate 
on  the  NAA  whenever  he  must. 

“1  wouldn’t  take  the  job  if  I  didn't  think  I 
could  do  iC  Morris  says.  “It  is  a  responsibili¬ 
ty  I  do  not  and  will  not  ever  take  lightly.” 


HAWAII 

Honolulu  Advertiser,  The 
Michael  Fisch 

Hotel  del  Coronado 

Honolulu  Advertiser,  The 
Thurston  Twigg-Smith 
La  Valenica 


IOWA 

Daily  Tribune,  The 
Gary  Gerlach 
Loews  Coronado  Bay 

Iowa  City  Press-Citizen 
Charles  Wanninger 
Hotel  del  Coronado 


Muscatine  Journal 
Mark  Roby 
Hotel  del  Coronado 

Ottumwa  Courier,  The 
Martha  Wells 
Hotel  del  Coronado 

Sioux  City  Journal 
Cindy  Sease 
Hotel  del  Coronado 


IDAHO 

Idaho  Statesman,  The 
Margaret  Buchanan 
Hotel  del  Coronado 


ILLINOIS 
Chicago  Tribune 
Jane  Migely 
Hotel  del  Coronado 


Chicago  Tribune 
Scott  Smith 
Hotel  del  Coronado 

Daily  Egyptian 
Robert  Jaross 
Glorietta  Bay  Inn 

Edwardsville  Intelligencer 
Bruce  Coury 
Hotel  del  Coronado 

Rockford  Register  Star 
Mary  Parks  Stier 
Hotel  del  Coronado 

State  Journal-Register,  The 
Patrick  Coburn 
Hotel  del  Coronado 
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USA  Weekend 

Alan  Wolfgang 
Hotel  del  Coronado 


INDIANA 
Chronicle-Tribune 
Victor  Hussey 
Hotel  del  Coronado 

Herald-Times 
Scott  Schurz 
Hotel  del  Coronado 

Journal  Gazette,  The 
Julie  Inskeep  Walda 
Hotel  del  Coronado 

Republic,  The 
Howard  Herron 
Hotel  del  Coronado 

South  Bend  Tribune 
Todd  Schurz 
Hotel  del  Coronado 


IOWA 

Quad-City  Times 
Beth  Clark 
Hotel  del  Coronado 


KANSAS 

Journal  Gazette,  The 
Julie  Inskip  Walda 
Hotel  Coronado 

Topeka  Capital-Journal 

John  Goossen 
Torrey  Pines 


KENTUCKY 

Advocate-Messenger,  The 
Mary  Schurz 
Hotel  del  Coronado 

Courier-Journal,  The 
Edward  Manassah 
Hotel  del  Coronado 

Winchester  Sun,  The 
Betty  Berryman 
Hotel  del  Coronado 


LOUISIANA 
Times-Picayune,  The 
Linda  Dennery 
Hotel  del  Coronado 

Times-Picayune,  The 
Ashton  Phelps 
Hotel  del  Coronado 

Town  Talk,  The 

John  Newhouse 
Hotel  del  Coronado 


MASSACHUSEnS 
Boston  Globe,  The 
Mary  Jane  Patrone 
Hotel  del  Coronado 

Boston  Globe,  The 
Benjamin  Taylor 
Hotel  del  Coronado 

Boston  Globe,  The 
Stephen  Taylor 
Hotel  del  Coronado 

Cape  Cod  Times 
John  Wilcox 
Hotel  del  Coronado 

Daily  Hampshire  Gazette 

Peter  DeRose 
Hotel  del  Coronado 

Springfield  Newspapers 

David  Starr 
Hotel  del  Coronado 

Union-News 
Larry  McDermott 
Hotel  del  Coronado 


MARYLAND 
The  Sun 
Michael  Waller 
Hotel  del  Coronado 


MICHIGAN 
Ann  Arbor  News 

The  David  Wierman 
Hotel  del  Coronado 

Battle  Creek  Enquirer 

Ellen  Leifeld 
Hotel  del  Coronado 

Bay  City  Times 
C.  Kevin  Dykema 
Hotel  del  Coronado 


Detroit  News,  The 

Mark  Silverman 
Hotel  del  Coronado 

Flint  Journal,  The 
Roger  Samuel 
Hotel  del  Coronado 

Grand  Rapids  Press,  The 
Dan  Gaydou 
Hotel  del  Coronado 

Jackson  Citizen  Patriot 

Sandra  Petykiewicz 
Hotel  del  Coronado 

Jackson  Citizen  Patriot 
Franklin  Weaver 
Hotel  del  Coronado 

Kalamazoo  Gazette 
George  Arwady 
Hotel  del  Coronado 

Lansing  State  Journal 
Gary  Suisman 
Hotel  del  Coronado 

Muskegon  Chronicle,  The 
Gary  Ostrom 
Hotel  del  Coronado 

Saginaw  News,  The 

Renee  Hampton 
Hotel  del  Coronado 


MINNESOTA 
St  Paul  Pioneer  Press 
Marji  Ranes 
Marriott  Coronado 

St  Paul  Pioneer  Press 
Richard  Sadowski 
Hotel  del  Coronado 

Star  Tribune 
John  Schueler 
Loews  Coronado  Bay 


MISSOURI 
Kansas  City  Star,  The 
Arthur  Brisbane 
Hotel  del  Coronado 

New^-Press  &  Gazette  Co. 

David  Bradley 
Hotel  del  Coronado 
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St  Louis  Post-Dispatch 

Star-Herald 

Jersey  Journal,  The 

Terrance  Egger 

Steven  Hungerford 

David  Ring 

Hotel  del  Coronado 

Hotel  del  Coronado 

Marriott  Coronado 

Springfield  News-Leader 

Press  of  Atlantic  City,  The 

Bernard  Griffin 

NEW  HAMPSHIRE 

Hotel  del  Coronado 

Concord  Monitor 

Robert  McCormick 

MONTANA 

Tom  Brown 

El  Cordova  Hotel 

Hotel  del  Coronado 

Billings  Gazette 

Times  of  Trenton,  The 

Record,  The 

Michael  Gottlieb 

Richard  Bilotti 

Jonathan  Markey 

Hotel  del  Coronado 

Marriott  Coronado 

Glorietta  Bay  Inn 

Independent  Record 

NEW  JERSEY 

Times  of  Trenton 

Doris  Rush 

Hotel  del  Coronado 

Asbury  Park  Press 

Richard  Diamond 

Robert  Collins 

Hotel  del  Coronado 

Montana  Standard.  The 

Hotel  del  Coronado 

Jim  Filiaggi 

Star-Ledger,  The 

Hotel  del  Coronado 

Jersey  Journal,  The 

Mark  Newhouse 

NEBRASKA 

Samuel  Newhouse 

Hotel  del  Coronado 

Hotel  del  Coronado 

Lincoln  Journal  Star 

Jersey  Journal,  The 

Times,  The 

William  Johnston 

Steven  Newhouse 

Michael  Newhouse 

Hotel  del  Coronado 

Hotel  del  Coronado 

Hotel  del  Coronado 

We  ‘ 


your  business 


AdMedia  Partners,  Inc 


We  assist  newspaper 
companies  with  mergers 
&  acquisitions,  strategic 
planning,  valuations, 
succession  planning  for 
families,  shareholder 
relations,  and  new  debt 
and  equity  financings. 


Charles  I.  Wrubel 
Managing  Director 


Stralegic  Advisors  and  Investment 
Bankers  to  Newspaper  Companies 


Robert  Garrett 
President 


444  Madison  Avenue,  Nev/  York,  NY  10022  •  212.759.1870  •  info@admediapartners.com 
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A  Pulitzer  Sweep 


When  terrorists  strike, 

When  leaders  stumble, 

AP  is  there. 

It's  a  photographic  sweep. 

The  Associated  Press  won  a  1999  Pulitzer  Prize  for  spot  news  photography  and  a  1999  Pulitzer  Prize  for  feature  photography. 
No  other  news  organization  has  won  twice  for  photographic  excellence  in  the  same  year  or  won  eight  photo  Pulitzers  in  the 
last  nine  years. 

This  gives  the  AP  a  total  of  45  Pulitzer  Prizes,  27  in  photography  alone. 

Twenty-one  AP  photographers  share  the  awards  for  coverage  of  the  U.S.  embassy  bombings  in  Kenya  and  Tanzania  and  for 
coverage  of  the  Monica  Lewinsky  scandal  and  President  Clinton's  impeachment. 

Congratulations  to  the  photographers  and  to  AP  staff  worldwide.  An  honor  shared  with  our  members. 


For  more  of  AP's  Pulitzer  Prize-winning  photographs,  visit  www.ap.org. 


Associated  Press 


AP  Photo  /  ChurlBS  Kriipa 


NEW  MEXICO 

Carlsbad  Current-Argus 

Sammy  Lopez 

Marriott  Coronado 

Herald-Sun,  The 

Tyler  Rollins 

Hotel  del  Coronado 

Roswell  Daily  Record 

R.  Cory  Beck 

Newsday 

Raymond  Jansen 

Hotel  del  Coronado 

NEW  YORK 

Buffalo  News,  The 

Stanford  Lipsey 

New  York  Times,  The 

Lauren  Flynn 

Marriott  Coronado 

Democrat  and  Chronicle 

David  Hunke 

Hotel  del  Coronado 

New  York  Times,  The 

Janet  Robinson 

Hotel  del  Coronado 

Editor  &  Publisher 

Dennis  O’Neill 

Hotel  del  Coronado 

New  York  Times,  The 

Arthur  Sulzberger 

Hotel  del  Coronado 

Editor  &  Publisher 

David  Colin  Phillips 

Hotel  del  Coronado 

New  York  Times,  The 
Thomas  Carley 

Loews  Coronado  Bay 

Editor  &  Publisher 

Brian  Steffens 

Hotel  del  Coronado 

Dbserver-Dispatch 
Donna  Donovan 

Hotel  del  Coronado 

Editor  &  Publisher 

Marsha  Stoltman 

Hotel  del  Coronado 

Poughkeepsie  Journal 
Richard  Wager 

Hotel  del  Coronado 

®  100%  quality  guarantee 
Many  new  models  and 


accessories 


Competitive  pricing 
Discounted  transport  rates 

Large  inventory,  same  day 
shipping 

Custom  designs  welcome 

Innovative  signage  at 
affordable  prices 

^  MODEL  #CL403NB 

Volume  discounts  40”H  x  17”W  x  15  1/2”D 

“PROVEN  SINGLE  COPY  SALES  INCREASES” 
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Staten  Island  Advance 

Richard  Diamond 
Hotel  del  Coronado 


Times  Herald-Record,  The 
James  Moss 
Hotel  del  Coronado 


r  j. 


Times  Union 
David  White 
Hotel  del  Coronado 


■'4 


USA  Weekend 

Charles  Gabrielson 
Hotel  del  Coronado 


USA  Weekend 

David  Barber 
Hotel  del  Coronado 


USA  Weekend 

Joan  Meisenhelder 
Hotel  del  Coronado 


Watertown  Daily  Times 

Harold  Johnson 
Glorietta  Bay  Inn 


NORTH  CAROLINA 
Asheville  Citizen-Times,  The 
Warren  Dews 
El  Cordova  Hotel 


Daily  Reflector,  The 
D.  Jordan  Whichard 
Hotel  del  Coronado 


Daily  Reflector,  The 
David  Whichard 
Hotel  del  Coronado 


Dispatch,  The 
Joe  Sink 

Hotel  del  Coronado 


Fayetteville  Dbserver-Times 
Anthony  Chavonne 
Hotel  del  Coronado 


Herald-Sun,  The 
David  Hughey 
Hotel  del  Coronado 


Herald-Sun,  The 
Edward  Rollins 
Hotel  del  Coronado 


www.mediainfo.com 


Times-News 

J.  Stephen  Buckley 
Hotel  del  Coronado 

Wilson  Daily  Times,  The 
Morgan  Dickerman 
Hotel  del  Coronado 

Winston-Salem  Journal 

V.C.  Taylor 

Hotel  del  Coronado 

Winston-Salem  Journal 
Jonathan  Witherspoon 
Hotel  del  Coronado 


NORTH  DAKOTA 
Bismarck  Tribune,  The 
Jim  Bridges 
Hotel  del  Coronado 


OHIO 

Akron  Beacon  Journal 

Mitchell  Allen 
El  Cordova  Hotel 

Akron  Beacon  Journal 

John  Dotson 

Cincinnati  Enquirer,  The 
Harry  Whipple 
Loews  Coronado  Bay 


Courier,  The 

Daniel  Heminger 
Marriott  Coronado 

Courier,  The 
Edwin  Heminger 
Marriott  Coronado 

Courier,  The 
C.  George  Shannon 
Hotel  del  Coronado 

Daily  Record,  The 
Victor  Dix 
Hotel  del  Coronado 

Dayton  Daily  News 

J.  Bradford  Tillson 
Loews  Coronado  Bay 

Lima  News,  The 
Thomas  Mullen 
Hotel  del  Coronado 

News- James  Daubei,  The 

Messenger 

Hotel  del  Coronado 

Plain  Dealer,  The 
Alex  Machaskee 
Hotel  del  Coronado 


Pittsburgh  Post-Gazette 

John  Robinson  Block 
Hotel  del  Coronado 


OKLAHOMA 
Daily  Oklahoman,  The 
Edmund  Martin 
Hotel  del  Coronado 


OREGON 

Register-Guard,  The 
Alton  Baker 
Hotel  del  Coronado 

Register-Guard,  The 
R.  Fletcher  Little 
Marriott  Coronado 

Statesman  Journal 
Sara  Bentley 
Hotel  del  Coronado 


PENNSYLVANIA 
Butler  Eagle 

Ronald  Vodenichar 
Hotel  del  Coronado 

Daily/Sunday  Review,  The 
James  Towner 
Hotel  del  Coronado 


TIV 


wortdteadw 


We  don’t  usually 
;  make  the  news,  but 
■;  we  do  make  the 
news  possible. 


Being  one  of  the  best  in  the  industry  at  selling,  rebuilding,  custotnizing  and  iiistalling 
pre-owned  web  presses  isn’t  exactly  front  page  news.  But  for  the  hundreds  of  small 
weekly  and  large  metropolitan  papers  around  the  world  that  have  |)urcha.s(Hl  our  presses, 
we  have  helped  make  mass  communications  a  reality. 

No  one  has  more  experience  than  Inland,  nor  is  anyone  more  qualified 
to  provide  a  press  for  your  specific  production  needs.  So  for  quality, 
reliability  and  expertise,  call  an  Inland  sales  representative  today. 

Inland  Newspaper  Machinery  Corporation 

www.inlandnews.com  Toll  free:  1-800-255-6746  Fax:913-492-6217  Lenexa,  Kansas  USA 


Morning  Call,  The 
Gary  Shorts 
Hotel  del  Coronado 

Patriot-News,  The 
Raymond  Gover 
Hotel  del  Coronado 

Patriot-News,  The 
Caroline  Harrison 
Hotel  del  Coronado 

Patriot-News,  The 
John  Kirkpatrick 
Hotel  del  Coronado 

Pottsville  Republican,  The 

Uzal  Martz 

Hotel  del  Coronado 

Public  Dpinion 
John  Mason 
Hotel  del  Coronado 
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The  NewTbrk  Times  Wins 

Two  Pulitzer  Prizes 


Maureen  Dowd,  for  distinguished  commentary. 

Nobody  had  a  better  grip  on  the  story  of  Bill  Clinton  and  Monica  Lewinsky  than 
Maureen  Dowd.  As  President  Clinton’s  critics  screamed  impeachment  and  his 
defenders  screamed  right-wing  conspiracy,  nobody  got  to  the  heart  of  the  story  more 
quickly  and  more  consistently  than  she  did.  Unlike  many  political  columnists,  she 
played  no  favorites  and  promoted  no  ideology  in  her  columns.  She  wrote  about  the 
year’s  biggest  story  with  radical  independence,  keeping  her  nerve  and  footing  while 
avoiding  propaganda  or  partisanship.  She  dissected  the  scandal,  its  participants  and 
its  meaning  with  style  as  well  as  insight,  with  a  faultless  instinct  for  hypocrisy  in  high 
places,  and  with  a  genius  for  seeing  what  the  political  spin  was  saying  about  the 
spinners  themsekes.  f  ler  work  was  that  of  a  journalistic  original  operating  at  the 
very  top  of  her  game. 


left  ( Jenh,  Iciid  rvjxirtor 


The  New  York  Times,  for  distinguished  reporting  on  national  affairs. 

Last  April,  The  New  York  Times,  with  its  veteran  investigative  reporter  Jeff  Gerth  as 
the  lead  team  member,  broke  one  of  the  most  significant  national  security  stories  of 
the  decade.  The  article,  by  Gerth  and  Raymond  Bonner,  detailed  a  Federal 
investigation  into  whether  two  aerospace  companies  had  improperly  shared  with 
China  crucial  expertise  needed  to  build  better  nuclear  missiles.  The  reporters 
disclosed  that  President  (dinton  had  approved  further  technology  exports  over  the 
objections  of  career  prosecutors  trying  to  build  a  case  against  the  two  companies. 

Gerth,  whose  investigative  career  includes  the  original  coverage  of  Mr.  Clinton’s 
Whitewater  land  dealings,  stayed  with  the  China  story  throughout  the  year,  working 
on  his  own  and  with  other  repcirters  —  including  David  Johnston,  David  E.  Sanger, 
Eric  Schmitt  and  Don  Van  Natta.  In  a  series  of  articles  written  by  Gerth  individually 
and  with  others.  The  Times  documented  how  the  Democratic  Party’s  newest  financial 
backers  —  high-tech  entrepreneurs  —  had  lobbied  the  Administration  to  change  the 
rules,  and  how  the  President  had  brushed  aside  the  objections  of  his  Secretary  of 
State  to  give  the  pro-trade  (Commerce  Department  the  deciding  voice  in  approving 
exports  of  items  like  satellites.  The  articles  had  a  lasting  and  profound  effect  on 
American  foreign  and  trade  policy,  prompting  Congressional  hearings  and  tighter 
controls  on  technolog)'  exports. 


She  JJork  ^imcs 

fxpect  the  world®  |  www.nytimes.com 


Times-Tribune,  The 
Edward  Lynett 
Hotel  del  Coronado 


Providence  Journal-Bulletin 

Joel  Stark 

Hotel  del  Coronado 


Austin  American-Statesman 
Michael  Laosa 
Hotel  del  Coronado 


Times-Tribune,  The 
George  Lynett 
Hotel  del  Coronado 

Times-Tribune,  The 
William  Lynett 
Hotel  del  Coronado 

Times-Tribune,  The 
Harold  Marion 
Hotel  del  Coronado 

RHODE  ISLAND 
Providence  Journal-Bulletin 
Stephen  Hamblett 
Hotel  del  Coronado 

Providence  Journal-Bulletin 

Mark  Ryan 

Hotel  del  Coronado 


Are  you  giving  your 
readers  the  best? 


AccuWeather  presents 
the  most  accurate, 
customized,  pinpointed, 
colorful  weather  pages 
that  stand  above  the  rest. 


Call  for  a  free  evaluation 
and  quote  at  800-566-6606 


A€CU 


_ The  World's  Weather  Authority''^ _ 

nrW  braio km  lodOS- 

,  Cart  SOO-SeC-fiBW.  •  Fiv  814-J3t’.W53  •  E-mail  sa;es6aoci«i'«<c0oi ' 

Internet  www.accuweather.com 


Providence  Journal-Bulletin 
Howard  Sutton 
Hotel  del  Coronado 


SOUTH  CAROLINA 
Herald,  The 
Jayne  Speizer 
Marriott  Coronado 

Herald-Journal 
David  Roberts 
Hotel  del  Coronado 

Post  and  Courier,  The 
Larry  Tarleton 
Hotel  del  Coronado 


SOUTH  DAKOTA 
Rapid  City  Journal 
John  VanStrydonck 
Hotel  del  Coronado 


TENNESSEE 
Citizen  Tribune 
R.  Jack  Fishman 
Hotel  del  Coronado 

Commercial  Appeal,  The 
Richard  Remmert 
Hotel  del  Coronado 

Greeneville  Sun,  The 
Gregg  Jones 
Hotel  del  Coronado 

Greeneville  Sun,  The 
John  Jones 
Hotel  del  Coronado 

Knoxville  News  Sentinel,  The 
Bruce  Hartmann 

Tennessean,  The 
Craig  Moon 
Hotel  del  Coronado 


TEXAS 

Austin  American-Statesman 
Harry  Davis 
Hotel  del  Coronado 


Dallas  Morning  News,  The 
Robert  Mong 
Hotel  del  Coronado 

Dallas  Morning  News,  The 
Burl  Osborne 
Hotel  del  Coronado 

Dallas  Morning  News,  The 
Barry  Peckham 
Hotel  del  Coronado 

Dallas  Morning  News,  The 

Fritzi  Pikes 

Hotel  del  Coronado 

El  Paso  Times 
Mack  Quintana 
Hotel  del  Coronado 

El  Paso  Times 
Dionico  Flores 
Hotel  del  Coronado 

Houston  Chronicle 
Gene  McDavid 
Hotel  del  Coronado 

Houston  Chronicle 
John  Sweeney 
Hotel  del  Coronado 

Houston  Chronicle 
Richard  J.V.  Johnson 
Hotel  del  Coronado 

Lubbock  Avalanche-Journal 
David  Sharp 
Glorietta  Bay  Inn 

Lufkin  Daily  News 
Belinda  Gaudet 
Hotel  del  Coronado 

Fort  Worth  Star-Telegram 
Wesley  Turner 
Glorietta  Bay  Inn 


UTAH 

Deseret  News 

Fred  Temby 
Hotel  del  Coronado 


so 


EDITOR  t  PUBLISHER  /  APRIL  24.  1999 


www.mediainfo.com 


IlUVilll 

I  IWJ  tMW 


Las  Vegas  Convention  Center 


Delivers 

The  Value 

Newspaper 

Decision 

Makers 

Demand 

*  Over  210,000  Sq.  Ft.  Of  Exhibits 

*  More  Than  350  Key  Suppliers 

*  Nine  Value-Packed  Workshops, 

Including  Topics  On  New  Medio, 
Networks,  Digital  Photography, 
Packaging  And  Distribution,  The  50-Inch 
Web,  Strategic  Pagination,  And  More 


Special  Pre-NEXPO  Bonus  Workshop 

"Online,  On  Time,  Under  Budget:  Successful 
Project  Management" 


NEXPO  Information  At:  www.nexpo.coni 
24-hour  Fax-On-Demand:  (800)  229-6141 
International:  (617)  960-9384 

Questions? 

Voicemoii:(703}  902-1880 
E-mail:  nexpo@naa.org 


Featured  Keynote  Speaker! 

Adobe  Systems 

Co-Founder,  President  and  Chairman  of  the  Board 


Dr.  Charles  M.  Geschke 


Ok 
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Newspaper 
Association 
of  America 


i 


Save  time  and  grow  revenue  with  the  all-new  PMC. 


Now  a  subsidiary  of 
New  Media  Ventures  Inc., 
PMC  has  become  more  than 
just  a  TV  book  company. 
Our  full  staff  of  experienced 
newspaper  people  can  help 
you  in  ways  you  never 
thought  possible.  We  can 
assist  with  Web  site 
advertising,  audiotext 
sales,  sales  training  and 
management,  locating 
revenues,  and  much  more  - 
not  to  mention  producing 
your  TV  book.  In  fact, 

PMC  has  helped  many  of  our 
customers  successfully  cover 
the  cost  of  their  TV  books 
and  our  services. 


PMC  OFFERS  THREE  DISTISCT  \ 
LEVELS  OF  TV  BOOK  SERVICE:  \ 

►  O  Full-service  SALES  | 
!  AND  print;  PMC  provides  | 

everything.  The  book  comes  | 
:  to  you  printed  and  ready  for  | 
!  insertion  -  and  we  help  you  I 
fill  it  with  ads.  | 

►  O  Sales  AND  Production:  | 
!  PMC  helps  generate  and  i 

place  all  advertising,  designs  ! 
the  book,  and  provides  j 
I  you  with  completed  pages 
each  week  so  you  can  ( 
print  it  yourself.  j 

►  O  Sales  only:  For  those  ! 
i  who  design  and  publish  their  I 
!  own  books,  PMC  assists  you  | 


in  developing  a  strategy  to 
overcome  problems  reaching 
your  sales  goals.  Smaller 
newspapers  can  also  join  our  ; 
Smart  TV  program  which 
offers  this  ironclad 
guarantee:  “Your  advertising 
sales  will  cover  the  cost  of 
all  PMC  consulting  and 
sales  fees.” 

PMC  can  help  bring  in 
national  revenues,  as  well, 
with  ads  from  cable  I 

channels,  syndicators,  I 

networks,  and  other  sources. 
We  can  even  ensure  that  your 
sales  strategies  are  in  line 
with  the  demographics  of 
your  market  through  st?te-  | 


of-the-art  analysis.  PMC  also  1 

offers  outstanding  reader-  I 

friendly  design,  on-time  I 

delivery,  and  highly 
competitive  printing  prices. 

PMC  works  with  more 

than  135  newspapers  I 

representing  16-million  | 

households  across  the  | 

country.  Start  saving  by  I 

putting  our  experience  to  | 

work  for  you.  Call  (713)  I 

780-7055  today. 

IMflC 

Mit  Maiketing 

Concepts 

* 


»NoW  A  SUBSIDIARY  OF  New  MeDIA  VENTURES 


Salt  Lake  Tribune,  The 
Dominic  Welch 


VERMONT 

Rutland  Herald  &  Times  Argus 
R.  John  Mitchell 
Hotel  del  Coronado 

Seattle  Post-Intelligencer 

J.D.  Alexander 
Hotel  del  Coronado 


VIRGINIA 

Burlington  Free  Press,  The 

James  Carey 
Hotel  del  Coronado 

Presstime 
Terence  Poltrack 
Hotel  del  Coronado 

USA  Today 

Thomas  Curley 
Hotel  del  Coronado 


NEWSPAPER 

FACILITY 

DESIGN 

ARCHITECTURE 
PROGRAMMING 
MASTER  PLANNING 
FEASIBILITY  STUDIES 
OPERATIONAL  COST  STUDIES 
EQUIPMENT  MANNING  STUDIES 


I  believe  if  we  make  our  decisions  based  on 
what  is  in  the  best  interest  of  our  clients,  it  will 
prove  to  be  in  our  best  interest  in  the  long  run. 

Dario  D.  D.  DiMare.  AIA 


€> 


DARIO,  y 
DESIGNS 


116  MIDDLE  ROAD 
SOUTHBORO,  MA  01772 
508  -  624  -  4305 
FAX  303  -  8266 


USA  Weekend 
Marcia  Bullard 
Hotel  del  Coronado 

Richmond  Times-Dispatch 
Albert  August 
Hotel  del  Coronado 

Virginian-Pilot,  The 
R.  Bruce  Bradley 
Hotel  del  Coronado 

Virginian-Pilot,  The 
Delma  Carpenter 
Hotel  del  Coronado 


WASHINGTON 
Columbian,  The 
Scott  Campbell 
Hotel  del  Coronado 

Herald,  The 
Larry  Hanson 
Hotel  del  Coronado 

News  Tribune,  The 
Elizabeth  Brenner 
Hotel  del  Coronado 

Olympian,  The 
Fred  Hamilton 
Hotel  del  Coronado 

Seattle  Times,  The 
Frank  Blethen 
Hotel  del  Coronado 

Seattle  Times,  The 
Carolyn  Kelly 
Hotel  del  Coronado 

Seattle  Times,  The 
J.  Alex  MacLeod 
Hotel  del  Coronado 

Seattle  Times,  The 
H.  Mason  Sizemore 
Hotel  del  Coronado 

Spokesman-Review,  The 

W.  Stacey  Cowles 
Sommerset  Suites 

Spokesman-Review,  The 

Shaun  01.  Higgins 
Hotel  del  Coronado 


Tri-City  Herald 

Ian  Lamont 
Hotel  del  Coronado 

Wisconsin  State  Journal 
Philip  Blake 
Hotel  del  Coronado 


WEST  VIRGINIA 
Charleston  Gazette,  The 
Craig  Selby 
Hotel  del  Coronado 


WISCONSIN 
Capital  Times,  The 
Frederick  Miller 
Hotel  del  Coronado 

Green  Bay  Press-Gazette 

William  Nusbaum 
Hotel  del  Coronado 

Milwaukee  Journal  Sentinel 
Lisa  Haynes 
Hotel  del  Coronado 


FRANCE 
Play  Bac  Presse 
Francois  Dufour 
Hotel  del  Coronado 


PANAMA 
La  Prensa 
Juan  Luis  Correa 
Hotel  del  Coronado 


PUERTO  RICO 
El  Nuevo  Dia 
Adolfo  Comas-Bacardi 
Hotel  del  Coronado 

El  Nuevo  Dia 
Carlos  Nido 
Marriott  Coronado 


NEWSPAPER  GROUPS 

Advance  Publications  Inc. 
Donald  Newhouse 
Hotel  del  Coronado 
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We  Deliver 

Results.. 


mm 


minm 


...for  owners  of  daily  newspapers  and  large 
weekly  newspaper  groups  who  engage  us  to 
explore  sale  of  their  companies.  In  1998 
Dirks,  Van  Essen  &  Associates  closed  or 
announced  35  separate  newspaper  sales 
with  an  aggregate  value  exceeding 
$1.15  billion.  Owners  expect  and  get  results 
from  Dirks, Van  Essen  &  Associates. 


Dirks,  Van  Essen  &  Assc^ciates 


1 1‘)  HAST  MARCV  STRKHT  SL  ITH  100  SANTA  Fh,  NM  S7501  ThI,:  SOS  •  s20  •  2700  HAX:  SOS  •N20  *2900 
E-MAIL:  INFO  @  DIRKSVANFSSFN.COM  HTTP:  //  W  WW.HIRKSV ANFSSFN.LOM 


San  Diego  Union-Tribune  North  County  News  San  Diego  Reader 


www.union-tribune.com www.nctimes.com www.sdreader.com 


350  Camino  dela  Reina  207  E.  Pennsylvania  Ave.  P.O.  Box  85803 

San  Diego,  CA.  92112  Escondido,  CA.  92025  San  Diego,  CA.  92186 

Owner:  Copley  Press  Inc.  Owner:  Howard  Publications  Group  Owner:  Jim  Holman 

Delivery:  Morning  Delivery:  Morning  Delivery:  weekly 

Circulation:  375,000  Circulation:  87,000  Circulation:  158,000 

Headlines:  “Minority  stops  by  police  set  for  Headlines:  “Oceanside  city  investments  draw  Headlines:  “Police  scanners  busted”; 

probe";  “Literacy  campaign  seeks  more  books  fire";  “Juvenile  Hall  construction  opposed"  “U.S.-Mexico  border’s  drug  chaos. " 

for  schools." 


Allied  Daily  Nsprs  of  Washington 
Rowland  Thompson 

Hotel  del  Coronado 

Central  Newspapers  Inc. 

Louis  Weil 

Hotel  del  Coronado 

Contra  Costa  Newspapers 
George  Riggs 

Hotel  del  Coronado 

AND  Newspapers 

P.  Scott  McKibben 

Hotel  del  Coronado 

Community  Newspaper  Co. 

Kirk  Davis 

Hotel  del  Coronado 

Copley  Chicago  Newspapers 
Arthur  Wible 

Hotel  del  Coronado 

Advance  Publications  Inc. 

Donald  Newhouse 

Hotel  del  Coronado 

Community  Newspaper  Holdings  Inc. 
Michael  Reed 

Hotel  del  Coronado 

Copley  Press  Inc.,  The 

David  Copley 

Hotel  del  Coronado 

Blade  Communications  Inc. 

William  Block 

Hotel  del  Coronado 

Community  Newspaper  Holdings  Inc. 
Donna  Barrett 

Hotel  del  Coronado 

Copley  Newspapers 

Charles  Patrick 

Hotel  del  Coronado 

Birmingham  News  Co. 

Victor  Hanson 

Hotel  del  Coronado 

Community  Newspaper  Holdings  Inc. 
Kevin  Kampman 

Hotel  del  Coronado 

Copley  Newspapers 

Harold  Fuson 

Hotel  del  Coronado 

Buckner  News  Alliance 

David  Martens 

Hotel  del  Coronado 

Community  Newspaper  Holdings  Inc. 
Paul  Martin 

Hotel  del  Coronado 

Copley  Newspapers 

James  Vargas 

Hotel  del  Coronado 

Calkins  Newspapers 

Grover  Friend 

Hotel  del  Coronado 

Community  Newspaper  Holdings  Inc. 
Ralph  Martin 

Hotel  del  Coronado 

Cowles  Media  Co. 

David  Cox 

Hotel  del  Coronado 

Central  Newspapers  Inc. 

Thomas  MacGillivray 

Hotel  del  Coronado 

Community  Publishers  Inc. 

Mike  Brown 

Hotel  del  Coronado 

Cowles  Publishing  Co. 
Elizabeth  Cowles 

Sommerset  Suites 
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Heidelberg  Web  Systems 


THE  DAHY  OKLAHOMAN 


Reno  Gazette- Journal 


BUFFALO 


You’re  in  good  company  with  us. 

VVe  help  build  some  of  the 

specific  markets.  It’s  the 

greatest  names  in  American 

finishing  touch  that  makes 

journalism,  with  mailroom 

newspapers  a  media  of  choice. 

systems  that  personalize 

Read  all  about  it  by  calling 

product  to  match  the  needs  of 

800-222-4900. 

Heidelberg  Web  Systems,  Inc. 

121  Broadway 

Dover,  New  Hampshire  03820 

Tel.  603-749-6600  •  Fax  603-749-3301 

-HSIDELBSRG- 

WEB  SYSTEMS 

A  decision  for  quality 


NEWSPAPER 


Cox  Newspapers  Inc. 

Gannett  Co.  Inc. 

Horvitz  Newspapers  Inc. 

Jay  Campbell 

Philip  Currie 

Peter  Horvitz 

Hotel  del  Coronado 

Hotel  del  Coronado 

Hotel  del  Coronado 

Cox  Newspapers  Inc. 

Gannett  Co.  Inc. 

Howard  Publications  Inc. 

Cathy  Coffey 

Mimi  Feller 

Jack  Palmer 

Hotel  del  Coronado 

Hotel  del  Coronado 

Howard  Publications  Inc. 

Cox  Newspapers  Inc. 

Gannett  Co.  Inc. 

Robert  Howard 

Brian  Cooper 

Douglas  McCorkindale 

Hotel  del  Coronado 

Hotel  del  Coronado 

Howard  Publications  Inc. 
Thomas  Howard 

Cox  Newspapers  Inc. 

Gannett  Co.  Inc. 

Mark  Mansfield 

Gary  Watson 

Howard  Publications  Inc. 

Hotel  del  Coronado 

Hotel  del  Coronado 

William  Howard 

Cox  Newspapers  Inc. 

Gannett  Co.  Inc. 

Indianapolis  Newspapers 

Dan  Smith 

John  Williams 

Dale  Duncan 

Hotel  del  Coronado 

Hotel  del  Coronado 

Hotel  del  Coronado 

Detroit  Newspapers 

Gannett  Co.  Inc. 

Independent  Publications  Inc. 

Frank  Vega 

Gary  Sherlock 

William  McLean 

Hotel  del  Coronado 

Hotel  del  Coronado 

Hotel  del  Coronado 

Detroit  Newspapers 

Gazette  Co.  The 

Independent  Publications  Inc. 

William  Humphrey 

Joe  Hladky 

William  McLean 

Hotel  del  Coronado 

Hotel  del  Coronado 

Hotel  del  Coronado 

Dow  Jones  &  Co.  Inc. 

Gray  Communications 

Johnson  Newspaper  Corp. 

Michael  Sheehan 

Thomas  Stultz 

Kenneth  Holloway 

Hotel  del  Coronado 

Hotel  del  Coronado 

Glorietta  Bay  Inn 

Evening  Post  Pubiishing  Co. 

Guy  Gannett  Communications 

Journal  Register  Co. 

Travis  Rockey 

James  Shaffer 

Jean  Clifton 

Hotel  del  Coronado 

Hotel  del  Coronado 

Hotel  del  Coronado 

EWScripps  Co.,  The 

Hawaii  Newspaper  Agency 

Journal  Communications  Inc. 

Craig  Standen 

Dennis  Francis 

Steven  Smith 

Hotel  del  Coronado 

Hotel  del  Coronado 

Hotel  del  Coronado 

EWScripps  Co.,  The 

HearstCorp.,  The 

Journal  Register  Co. 

Edward  Estlow 

Frank  Bennack 

Jean  Clifton 

Hotel  del  Coronado 

Hotel  del  Coronado 

Hotel  del  Coronado 

E  W  Scripps  Co.,  The 

Hearst  Newspapers 

Journal  Register  Co. 

Jeffrey  Hively 

John  Joly 

Thomas  Rice 

Hotel  del  Coronado 

Marriott  Coronado 

Hotel  del  Coronado 

E  W  Scripps  Co.,  The 

Hearst  Newspapers 

Journal  Register  Co. 

Alan  Horton 

Henry  Wurzer 

Robert  Jelenic 

Hotel  del  Coronado 

Hotel  del  Coronado 

Hotel  del  Coronado 

Freedom  Communications  Inc. 

Home  News  Enterprises 

Knight  Ridder 

Tom  Porter 

Jeffrey  Brown 

Ross  Jones 

Hotel  del  Coronado 

Hotel  del  Coronado 

Hotel  del  Coronado 

Freedom  Communications  Inc. 

Home  News  Enterprises 

Knight  Ridder 

Jonathan  Segal 

Donald  Bucknam 

Polk  Laffoon 

Hotel  del  Coronado 

Hotel  del  Coronado 

Hotel  del  Coronado 
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join  An  Award-Winning  City  Guide  Network 

Coe  Angeles  Slimeg 

www.latimes.com 

^ajia;si  Pornuig 

ih(;$anBi(9o 

Bnion#ibttne. 

THE  BALTIMORE  SUN 


►>  Toronto  Star  <4 


THE  AGE 

trhr  %ibnrij  Pomin^  |!]rr.ilb 

^CHIBSTED 
Scandinavia  Online 

citysearch.com 


For  more  information  regarding  city  guide  partnership  opportunities  with  citysearch.com,  please  call  626-405-0050 


Knight  Ridder 
Mary  Jean  Connors 
Glorietta  Bay  Inn 

Knight  Ridder 
P.  Anthony  Ridder 
Hotel  del  Coronado 

Knight  Ridder 
Steven  Rossi 
Hotel  del  Coronado 

Knight  Ridder 
Karen  Stevenson 
Glorietta  Bay  Inn 

Knight  Ridder 
David  Starr 
Hotel  del  Coronado 

Knight  Ridder 

NAA-Conf  NAA-Events  (Off  Use  Only) 
Hotel  del  Coronado 

Lancaster  Newspapers  Inc. 

John  Buckwalter 
Hotel  del  Coronado 

Landmark  Communications  Inc. 
Frank  Batten 
Hotel  del  Coronado 

London  Media  Group  Inc. 

0\A/en  Landon 
Hotel  del  Coronado 

Landon  Media  Group  Inc. 

Wayne  Kuhn 
Hotel  del  Coronado 

Landon  Media  Group  Inc. 

Mark  Landon 
Hotel  del  Coronado 

Landon  Media  Group  Inc. 

Owen  Landon 
Hotel  del  Coronado 

Lee  Enterprises  Inc. 

Dick  Anderson 
Hotel  del  Coronado 

Lee  Enterprises  Inc. 

Larry  Bloom 
Hotel  del  Coronado 

Lee  Enterprises  Inc. 

Richard  Gottlieb 
Hotel  del  Coronado 


Lee  Enterprises  Inc. 

Michael  Kment 
Hotel  del  Coronado 

Lee  Enterprises  Inc. 

Vytenis  Kuraitis 
Hotel  del  Coronado 

Lee  Enterprises  Inc. 

Randy  Miller 
Hotel  del  Coronado 

Lee  Enterprises  Inc. 

Charles  Pittman 
Hotel  del  Coronado 

Lee  Enterprises  Inc. 

Ronald  Rickman 
Hotel  del  Coronado 

Lee  Enterprises  Inc. 

Gregory  Schermer 
Hotel  del  Coronado 

Lee  Enterprises  Inc. 

Wayne  Schile 
Hotel  del  Coronado 

Lee  Enterprises  Inc. 

Greg  Veon 
Hotel  del  Coronado 

Lee  Enterprises  Inc. 

Charles  Wrubel 
Hotel  del  Coronado 

Los  Angeles  Newspaper  Group 
Ike  Massey 
Hotel  del  Coronado 

McClatchy  Co.,  The 
Robert  Weil 
Hotel  del  Coronado 

McClatchy  Co.,  The 
Frank  R.J.  Whittaker 
Hotel  del  Coronado 

McClatchy  Co.,  The 
Peter  CaJacob 
Hotel  del  Coronado 

McClatchy  Co.,  The 
Gary  Pruitt 
Hotel  del  Coronado 

McClatchy  Co.,  The 
C.  Raymond  Steele 
Hotel  del  Coronado 


McClatchy  Co.,  The 
Sara  Johnson  Borton 
Hotel  del  Coronado 

Media  Generai  Inc. 

Marshall  Morton 
Hotel  del  Coronado 

Media  General  Inc. 

J.  Stewart  Bryan 
Hotel  del  Coronado 

MediaNews  Group  Inc. 

William  Dean  Singleton 
Hotel  del  Coronado 

MediaNews  Group  Inc. 

Anthony  Tierno 
Hotel  del  Coronado 

Metropolitan  Sunday  Newspapers 
Michael  Baratoff 
Hotel  del  Coronado 

Morris  Communications  Corp. 
Susie  Baker 
Hotel  del  Coronado 

Morris  Communications  Corp. 

William  Beauchamp 
Hotel  del  Coronado 

Morris  Communications  Corp. 
Robert  Krecklow 
Loews  Coronado  Bay 

Morris  Communications  Corp. 
James  Currow 
Hotel  del  Coronado 

Morris  Communications  Corp. 

M.  Mayons 
Hotel  del  Coronado 

Morris  Communications  Corp. 

Will  Morris 
Hotel  del  Coronado 

Morris  Communications  Corp. 
William  Morris 
Hotel  del  Coronado 

Morris  Communications  Corp. 

Dan  Smith 
Hotel  del  Coronado 

Morris  Communications  Corp. 
Douglas  Sumrell 
Hotel  del  Coronado 
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Investment  Bankers  to  the  Newspaper  Industry 

Brokerage  •  Valuations  •  Financing 


(Community  Newspa|>er  Holdings.  Ine. 

4.)  t.s.  IM-WS|MI|wrs 

Independent  Newspapers  Limited 

(NM*  of  N(^  /ValtuMi'ik  larfirsi  tiHNiid  coiniNuiir?. 

htth  m4i1  ihr  a(k«el»  of 

Houston  Commuiiity  Newspapers,  Ine. 

inm 

pltMiNher  of 

Hollin^er  International  Ine. 

l.S  community  newMfwiM'n  amt  a  laialinK  newspaper 

f«>r 

S  172,000,000 

Westward  Communications,  LLC 

We  initiate!]  the  transaction,  acted  as  financial 

a<lvisor  to,  an<l  assisted  in  the  negotiations  as  the 

Coniniunity  News}>af>er  Holdings,  Inc. 

representative  of  Indejiendent  Newspa^iers  Liiiiite<l. 

Kebnuin  IWO 

Au{tit»i 

Veronis,  Suhler  &  Associates  Inc. 

Veronis,  Suhler  a  Associates  Inc. 

Independent  Newspapers  Limited 

Merklian  Venture  l^rtnern 

one  of  New  ZealamPB  larjceat  nietlia  coniitanien 

haasold 

haa  Mkiil  itie  aMtel*  i4 

Legal  Cumnninieations  Ltd. 

Viest  Coast  Community  Newspapers,  Ine. 

|Nibli»her  of 

The  l-egol  IntelUgeiuer.  /Vn/uv/ivinut  Lau  Keeift.  PhiluiMphta  Ctmrl 

/ttfMtrter.  DiUrici  &  iUnuU^  Repurta.  legui.oaline  \rusleUer 

t2  ciMiimuiiity  new»pa|ienk. 

aiul  the  ofieratttr  of  the  legal  online  itenn'ea 

an  aria  aiwi  enlerlainntenl  weekly  aiwl  a  laialinft  newspa|H‘r 

RilAtl  nrl  ami  Del.A«  net 

"■ 

American  Lawyer  Media  Holdings,  Ine. 

Central  Valiev  Publishing.  LLC 

a  portfolio  <  i»m{HUi>  of 

1  ..s.  tquily  Kirlnert.,  LP 

We  initialetl  the  transiuiion,  at'led  as  finam'ial 

WaMentein  IVrella  Men  liani  Banking  <;niup 

ativi.sor  to,  and  Hssiste<l  in  the  negotiations  as  the 

We  acteii  as  firianc'ial  advistrr  to,  and  assistefl 

representative  of  lnde|)endent  Newspafiers  Limited. 

in  the  negotiations  as  the  repn^sentative  of 

Aiipiiki  l‘Hm 

Veronis,  Suhler  *  Associates  Inc. 

Meritiian  Venture  Birtners. 

.Vpnl  l«H>8 

Veronis,  Suhler  &  Associates  Inc. 

Robert  J.  Broadwater 

Managing  Oirector 
hniadwalerCa’vemnisifuhler.coin 


Thf  (^harlrM  S.  Rowe  Family 

ha.  «il<l  iu  >l»  k  U 

The  Free  Lanee-Star  Publiithin^  Co. 
of  Fretleriekikbiirg,  VA. 

puMtahfr  i>f 

The  Free  Lance-Star 

M  iUil>  mnvBpJiprr  Brning  Fn*(len4'k!>bur|uVii|ciiii<i 
anci  oficnitor  uf  rtMlio 

WFLS-FM  and  WTSK-FM/AM 


The  Josiah  P.  Rowe,  III  Family 

We  acted  as  financial  advisor  to,  and  assisted 
in  the  negotiations  as  the  representative  of 
the  (iharles  S.  Rowe  Family. 

Jdniuirv  1W8 

Veronis,  Suhler  &  Associates  Inc. 


KicviN  M.  Lavalla 

Managing  Director 
lavallak^veronissuhler.com 


Veronis,  Suhler  &  Associates  Inc. 


350  Park  Avenue,  New  York,  NY  10022  •  (212)935-4990  •  FAX:  (212)935-0877  •  www.veronissuhler.com 


NEWSPAPER  aM6iLgA>Rv 


Morris  Commurtications  Corp. 

Robert  Krecklow 

Hotel  del  Coronado 

Pacific  Newspaper  Group/Gannett 

Susan  Clark-Johnson 

Hotel  del  Coronado 

Pulitzer  Inc. 

Robert  Woodworth 

Hotel  del  Coronado 

New  York  Times  Co.,  The 

Michael  Golden 

Loews  Coronado  Bay 

Parade  Publications  Inc. 

Ron  O’Neal 

Hotel  del  Coronado 

Pulitzer  Publishing  Co. 

Mark  Contreras 

Hotel  del  Coronado 

New  York  Times  Co.,  The 

Stephen  Golden 

Hotel  del  Coronado 

Parade  Publications  Inc. 

Walter  Anderson 

Hotel  del  Coronado 

San  Francisco  Newspaper  Agency 
Steve  Falk 

Hotel  del  Coronado 

New  York  Times  Co.,  The 

Joanne  D’Angelo 

Hotel  del  Coronado 

Parade  Publications  Inc. 

Howard  Hoffman 

Hotel  del  Coronado 

San  Gabriel  Valley  Nspr  Group 

Ron  Wood 

Hotel  del  Coronado 

New  York  Times  Co.,  The 

Joanne  D’Angelo 

Hotel  del  Coronado 

Parade  Publications  Inc. 

Frederick  Johnson 

Hotel  del  Coronado 

Sandusky-Norwalk  Newspapers  Inc. 
David  Rau 

Hotel  del  Coronado 

New  York  Times  Co.,  The 

Michael  Golden 

Hotel  del  Coronado 

Parade  Publications  Inc. 

Jack  Kliger 

Hotel  del  Coronado 

Schurz  Communications  Inc. 

Franklin  Schurz 

Hotel  del  Coronado 

New  York  Times  Co.,  The 

Stephen  Golden 

Hotel  del  Coronado 

Parade  Publications  Inc. 

John  Meyer 

Hotel  del  Coronado 

Schurz  Communications  Inc. 

James  Schurz 

Hotel  del  Coronado 

New  York  Times  Co.,  The 

Arthur  Ochs  Sulzberger 

Hotel  del  Coronado 

Parade  Publications  Inc. 

William  Shiver 

Hotel  del  Coronado 

Skagit  Valley  Publishing  Co. 

L.  Stedem  Wood 

Hotel  del  Coronado 

New  York  Times  Reg  Nspr  Grp 

Reginald  Davenport 

Hotel  del  Coronado 

Parade  Publications  Inc. 

Elizabeth  Manigan 

Hotel  del  Coronado 

Skagit  Valley  Publishing  Co. 
Leighton  Wood 

Hotel  del  Coronado 

New  York  Times  Reg  Nspr  Grp 

James  Weeks 

Hotel  del  Coronado 

Parade  Publications  Inc. 

Michael  Perry 

Hotel  del  Coronado 

Springfield  Newspapers 

Robyn  Ann  Newhouse 

Hotel  del  Coronado 

Nutting  Newspapers 

Robert  Nutting 

Hotel  del  Coronado 

Parade  Publications  Inc. 

Carlo  Vittorini 

Hotel  del  Coronado 

Sun  Coast  Media  Group  Inc. 

Derek  Dunn-Rankin 

Hotel  del  Coronado 

Omaha  World-Herald  Co. 

John  Gottschalk 

Hotel  Marriott  Coronado 

Philadelphia  Newspapers  Inc. 

Robert  Hall 

Hotel  del  Coronado 

S.  W.  Papert/Division  of  Landon 

Hotel  del  Coronado 

Omaha  World-Herald  Co. 

Terry  Kroeger 

Hotel  del  Coronado 

Pioneer  Newspapers 

Heather  Wood  Berkley 

Hotel  del  Coronado 

Syracuse  Newspapers,  The 

Stephen  Rogers 

Hotel  del  Coronado 

Ottaway  Newspapers  Inc. 

Peter  Stone 

Hotel  del  Coronado 

Pioneer  Newspapers 

David  Lord 

Hotel  del  Coronado 

Syracuse  Newspapers,  The 

Stephen  Rogers 

Hotel  del  Coronado 

Pacific  Newspaper  Group/Gannett 

Susan  Clark-Johnson 

Hotel  del  Coronado 

Pioneer  Newspapers 

Mamie  Wood  Roozen 

Hotel  del  Coronado 

Tahoe-Carson  Area  Newspapers 
Steven  Braver 

Hotel  del  Coronado 
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WE’RE 

HONORED 


The  1999  Pulitzer  Prize 
for  Breaking  News  Reporting 


The  Courant  is  honored  to  receive  the  1999  Pulitzer  Prize 
for  Breaking  News  Reporting.  It  recognizes  our  in-depth  coverage 
of  the  tragic  events  that  took  place  on  March  6,  1998, 
at  state  lottery  headquarters,  when  a  gunman  killed  4  co-workers 
before  turning  the  gun  on  himself. 

The  award  honors  our  comprehensive  reporting,  the  forcefulness  of  our  writing 
and  the  photography  that  captured  the  drama  and  emotion  of  the  day, 
all  accomplished  under  deadline  pressure. 

The  many  reporters,  photographers  and  editors  responsible  for  our  coverage 
take  great  pride  in  this  award,  the  highest  in  American  journalism. 

It  is  an  honor  for  all  employees  of  The  Courant. 

But  we  accept  it,  ever  mindful  that  the  families,  friends 
and  communities  of  the  victims  still  feel  the  pain  and  great  loss. 


In  honor  of  their  memory. 

The  Hartford  Courant  will  donate 
the  monetary  portion  of  the  prize 
to  the  families  of  the  victims  of  the  lottery  shooting  - 
Otho  R.  Brown 

Linda  Blogoslawski  Mlynarczyk 
Frederick  T.  Rubelmann,  III 
Michael  T.  Logan 


Martfovb^lEourant. 


Since  1764 

A  Pulitzer  Prize  Winning  Newspaper 


^  ^  A  Times  Mirror 
M  Newspaper 


NEWSPAPER  ^ICA.rv 


Telegraph  Publishing 
Terrence  Williams 
Hotel  del  Coronado 

Tennessee  Press  Assn 
Robert  DeBusk 

Thomson  Newspapers 
Julianne  Breunich 

Thomson  Newspapers 
Stuart  Garner 
Hotel  del  Coronado 

Thomson  Newspapers 
Terry  Quinn 
Hotel  del  Coronado 

Thomson  Newspapers 

Eric  Shuman 
Hotel  del  Coronado 

Thomson  Newspapers 

James  Hopson 
Hotel  del  Coronado 

Times  Mirror 
Steven  Douglas 
Hotel  del  Coronado 

Times  Mirror  Co. 
Robert  Erburu 
Hotel  del  Coronado 

Times  Mirror 
Stephen  Meier 
Glorietta  Bay  Inn 

Times  Mirror 

William  Wiegand 
Hotel  del  Coronado 

Times  Printing  Co. 
Ruth  Holmberg 
Hotel  del  Coronado 

Tribune  Publishing  Co. 

Jack  Fuller 

Hotel  del  Coronado 

Tribune  Co. 

John  Madigan 
Hotel  del  Coronado 

Tribune  Publishing  Co. 
Ruby  Scott 
Hotel  del  Coronado 

Tucson  Newspapers 
Lawrence  Aldrich 
Hotel  del  Coronado 


Washington  Post  Co.,  The 
Gerald  Rosberg 
Hotel  del  Coronado 

Washington  Post  Co.,  The 
Alan  Spoon 
Hotel  del  Coronado 


VENDORS 


Abitibi  Consolidated 
J.  Peter  Maier 
Hotel  del  Coronado 

Abitibi  Consolidated 
David  Schirmer 
Hotel  del  Coronado 

Abitibi  Consolidated 
Scot  Dalquist 
Hotel  del  Coronado 

Abitibi  Consolidated 
Sean  Terry 
Hotel  del  Coronado 

Abitibi  Consolidated 
C.  Donald  Martin 
Hotel  del  Coronado 

Abitibi  Consolidated 
William  Coppock 
Hotel  del  Coronado 

Access  Magazine 
Charles  Champion 
Hotel  del  Coronado 

AdOne  LLC 

Brendan  Burns 

Afro-American 

John  Oliver 
Hotel  del  Coronado 

A  H  Belo  Corp. 

Robert  Decherd 
Hotel  del  Coronado 

A  H  Belo  Corp. 

Jim  Moroney  III 
Hotel  del  Coronado 

A  H  Belo  Corp. 

Cox  J.  William 
Hotel  del  Coronado 

America’s  Free  Media  Inc. 

R.  Steve  Morris 

Hotel  Marriott  Coronado 


American  Color  Graphics  Inc. 
David  Peach 
Hotel  del  Coronado 

American  Color  Graphics  Inc. 

James  Taylor 
Hotel  del  Coronado 

ASTech 

Tom  Ratkovich 
Hotel  del  Coronado 

Audit  Bureau  of  Circulations 
Michael  Lavery 
Hotel  del  Coronado 

Austin  Co.,  The 
Michael  McCaleb 
Hotel  del  Coronado 

Austin  Co.,  The 
Steven  Derman 
Hotel  del  Coronado 

Axel  Springer  Group 
Dieter  Bruhno 
Loews  Coronado  Bay 

Baker  &  Hostetler  LLP 
William  Appleton 
Loews  Coronado  Bay 

Baker  &  Hostetler  LLP 

John  Burlingame 
Hotel  del  Coronado 

Baker  &  Hostetler  LLP 
Victor  Strimbu 
Hotel  del  Coronado 

Baker  &  Hostetler  LLP 

Charles  Price 
Hotel  del  Coronado 

Bear  Stearnes  &  Co.  Inc. 

Kevin  Gruneich 
Hotel  del  Coronado 

Beaumont  Enterprise 
Aubrey  Webb 
Hotel  del  Coronado 

Bluefly 

Ken  Seift 

Hotel  del  Coronado 

Boeing  Co.,  The 
Donna  Wildrick 
Hotel  del  Coronado 
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year  book  ^ 

.  v/HOS 


.VI 


VOP"’" 


The  world s  premier  source  book  on  todays  newspapers.  Now 
in  its  79th  annual  edition,  the  Year  Book  is  an  exhaustive  com¬ 
pilation  of  names,  statistics,  data  and  newspaper-by-newspaper 
information  you’ll  find  nowhere  else! 

PAin  1  -  l  .S..  C:.  V\/\DL  VN  /VNU  FORiilCiN  DAILIliS 

Dailies  throughout  the  world  including  contact  names,  addresses, 
phone/ fax  numbers,  local  population,  circuladon,  special  editions, 
mechanical  specs,  equipment,  news  services  and  more!  Also  data  on 
news,  picmre  and  syndicated  services;  equipment/interactive  prod¬ 
ucts  and  services;  and  other  organi7ations  and  industry  services. 

NEWLPAtni^  -  L  .S.  AND  CA.\ADIA.\  COM.Ml  - 
.MT\  .  SPPXIALTY  cllicl  FREE  PL  BLICATIO.NS 

Community  papers,  shoppers/TMCs,  specialty  and  niche  publica¬ 
tions:  alternative,  ethnic,  religious  ...  Contaa  names,  addresses, 
phone/fax  numbers,  circulation,  ad  rates,  mechanical  specs,  equip¬ 
ment  and  more! 

P.\R  1  3  -  "WHO’S  WHERE’ 

Your  separate,  perfectly  portable  and  packable  phone  direaory  of  the 
major  players  in  both  DAILY  and  NON-DAILY  papers. 
Alphabetical  by  name  with  company  name,  dde  and  phone  number. 


ITS  THE  WHO,  WH.\T,  WHERE,  WHEN 
AND  HOW  OF  NEWSPAPERS! 

More  than  16,000  research  hours  have  been  devoted  to  revising, 
adding,  updating  and  enhancing  the  Year  B<x)k.  It  provides  the  most 
up-to^ate  data  available.  Order  your  set  today! 

PRICING 

Full  set.  Parts  1,  2  and  3  -  $179  •  Dailies  (Pan  1)  and 
Who’s  Where  (Pan  3)  -  $129  •  Dailies  (Pan  1)  ONLY  -  $1 15 
Ask  about  discounts  on  jive  or  more  copies! 

Also  available  on  CD-ROM 

Database  and  application  WITH  listing  capabilities  —  $895 

Mail  Your  Order  and  Payment  To:  Editor  &  Publisher  International  Year 
Book,  PO  Box  3000,  DenvilJe,  NJ  07834-3000  Or  charge  vour  order  to 
your  AMEX/Visa/MC  account,  call:  800-783-4903  •  Fax:  973-627-5872 
•  E-mail:  edpub@mediainfb.com  ORDER  ONLINE:  www.mediainfo.com 
•  CD-ROM  inquiries:  (212)  675-4380,  ext.  172 

Payment  must  accompany  all  orders  for  1999  edition.  CA,  CO,  DC,  MA  and 
NY  residents  please  add  appropriate  sales  tax.  Canada  residents  please  add 
GST.  No  shipment  to  PO  Boxes.  All  CD-ROM  sales  are  final. 


The  EorroRiSrTuBLiSHER  company 

Where  You’ll  Find  the  Powers  of  the  Press.™ 


^D-ROM^ 
^  YEAR  2000  ^ 
COMPATIBLE 
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Bowater  Inc. 

Augustus  Rees 
Hotel  del  Coronado 

Bowater  Inc. 

Thomas  Wolfe 
Hotel  del  Coronado 

Bowater  Inc. 

Owen  Garden 
Hotel  del  Coronado 

Bowater  Inc. 

C.  Randy  Ellington 
Hotel  del  Coronado 

Bowater  Inc. 

James  Fischer 
Hotel  del  Coronado 

Bowater  Inc. 

Arthur  Fuller 
Hotel  del  Coronado 

Bowater  Inc. 

Ann  Pickens 
Hotel  del  Coronado 

Bowater  Inc. 

Gregory  Buckardt 
Hotel  del  Coronado 

Bowater  Inc. 

Dan  Haight 
Hotel  del  Coronado 

Bowater  Inc. 

John  Marshall 
Hotel  del  Coronado 

Bowater  Inc. 

Kevin  Craig 
Hotel  del  Coronado 

Buckner  News  Alliance 

Philip  Buckner 
Hotel  del  Coronado 

Cambridge  Group,  The 
Liz  Levy-Navarro 
Hotel  del  Coronado 

Carter  &  Associates 

David  Carter 
Hotel  del  Coronado 


Central  Newspapers  Technology 

Howard  Finberg 
Hotel  del  Coronado 

Classified  Ventures  LLC 

David  Israel 
Hotel  del  Coronado 

Classified  Ventures 
Barbara  Costantino 

Courier  Publications 
David  Morse 

Criner  &  Associates 

Kathleen  Criner 
Marriott  Coronado 

Daily  Press  Inc.,  The 
Kathleen  Waltz 
Hotel  del  Coronado 

Daishowa  Sales  Ltd 

Koichi  Kitagawa 
Hotel  del  Coronado 

Daishowa  Inc. 

Mark  Hollingsworth 
Hotel  del  Coronado 

Daishowa  Inc. 

Roland  Holub 
Hotel  del  Coronado 

Daishowa  Inc. 

John  Parish 
Hotel  del  Coronado 

Dirks  Van  Essen  &  Associates 
Lee  Dirks 

Hotel  del  Coronado 

Dirks  Van  Essen  &  Associates 

Philip  Murray 
Marriott  Coronado 

Dirks  Van  Essen  &  Associates 

Owen  Van  Essen 
Marriott  Coronado 

Donaldson,  Lufkin  &  Jenrette 
William  Drewry 
Hotel  del  Coronado 

Donohue  Inc. 

Edward  Danz 
Marriott  Coronado 


Donohue  Inc. 

Darryl  Wharton 
Hotel  del  Coronado 

Donohue  Inc. 

Raymond  Rosebush 
Marriott  Coronado 

E-Tailing  Group,  The 
Lauren  Freeman 
Hotel  del  Coronado 

Executive  Resource  Group  Inc. 

Sibyl  Masquelier 
Hotel  del  Coronado 

Falkenberg  Capital  Corp. 

Scott  Soden 
Hotel  del  Coronado 

Fallon-McElligott 
Laurel  Cutler 
Hotel  del  Coronado 

Fletcher  Challenge  Canada  Ltd 
James  Armitage 
Marriott  Coronado 

Fletcher  Challenge  Canada 
Joe  Nemeth 
Marriott  Coronado 

Forum,  The 
William  Marcil 
Hotel  del  Coronado 

Forum  Communications  Co. 

Lloyd  Case 

Hotel  del  Coronado 

Forum  Communications  Co. 
William  Marcil 

Fortune  Magazine 
Joel  Dreyfuss 
Hotel  del  Coronado 

Gannett 
John  Curley 
Hotel  del  Coronado 

Gannett  Co.  Inc. 

Carleton  Rosenburgh 
Hotel  del  Coronado 


Carter  &  Associates  Donohue  Inc.  Gannett  News  Service 

Russell  Hunsaker  Gaston  Bouffard  Dinah  Eng 

Hotel  del  Coronado  Hotel  del  Coronado  Hotel  del  Coronado 
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A  true  success  stoiy. 


The  Chicago  Tribune  celebrates  its 

20th  Pulitzer  Prize 

with  Architecture  Critic, 

Blair  Kamin, 

taking  a  1999  Pulitzer  for  criticism — including  articles 
from  his  Reinventing  the  Lakefront  series. 

His  journalistic  integrity  and  in-depth  investigation 
are  a  true  asset  to  the 
Chicago  Tribune  and  its  readers. 


(Thitafloffrihnnc 


chicagotribune.com 


Garden  State  Paper  Co. 

George  Mayer 

Marriott  Coronado 

Goss  Graphic  Systems 

Donald  Gustafson 

Glorietta  Bay  Inn 

Innovation 

Carlos  Soria 

Hotel  del  Coronado 

Garden  State  Paper  Co. 

Richard  Franklin 

Marriott  Coronado 

Goss  Graphic  Systems 

William  Pers 

Glorietta  Bay  Inn 

Innovation 

Marta  Botero 

Hotel  del  Coronado 

Garden  State  Paper  Co. 

Thomas  Hahn 

Hotel  del  Coronado 

Heidrick  and  Struggles 

Marvin  Berenblum 

Hotel  del  Coronado 

Innovation 

Juan  Giner 

Hotel  del  Coronado 

Garden  State  Paper  Co. 

Richard  Franklin 

Marriott  Coronado 

IBM  Corp. 

W.  Terry  Maguire 

Hotel  del  Coronado 

Juneau  Empire 

Albert  John  Winters 

Glorietta  Bay  Inn 

Garden  State  Paper  Co. 

Thomas  Hahn 

Hotel  del  Coronado 

IFRA 

Gunther  Bottcher 

Hotel  del  Coronado 

KBA  North  America  Inc. 

Scott  Smith 

Hotel  del  Coronado 

Garden  State  Paper  Co. 

George  Meyer 

Marriott  Coronado 

IGA  Inc. 

Duane  Martin 

Hotel  del  Coronado 

KBA  North  America  Inc. 

Gary  Owen 

Hotel  del  Coronado 

Gateway  Press  Inc. 

Kevin  Aylmer 

Independent  Media  Group  Inc. 
Anthony  Allegretti 

Hotel  del  Coronado 

KBA  North  America  Inc. 

Heinz  Schmid 

Hotel  del  Coronado 

Giant  Food  Inc. 

Al  Dobbin 

Hotel  del  Coronado 

Independent  Publications  Inc. 

Andrew  Bickford 

Hotel  del  Coronado 

Kendell  Communications  Inc. 
John  Goodreds 

Hotel  del  Coronado 

GMA  Inc. 

Randy  Seidel 

Hotel  del  Coronado 

Independent  Publications  Inc. 

Charles  Catherwood 

Hotel  del  Coronado 

Kendell  Communications  Inc. 
Paul  Zindell 

Hotel  del  Coronado 

At  Tembec  we're 

building  our  FUTURE. 

By  rising  beyond  expectations 

EVERY  DAY, 


RV 


Kendell  Communications  Inc. 
Raymond  Kennedy 
Hotel  del  Coronado 

Kendell  Communications  Inc. 

James  MacArthur 
Hotel  del  Coronado 

King  &  Ballow 
Richard  Lowe 
Hotel  del  Coronado 

King  &  Ballow 
Alan  Marx 
Hotel  del  Coronado 

Knowles  Media  Brokerage  Services 

Gregg  Knowles 
Loews  Coronado  Bay 

KPMG 

Robert  Kurtz 
Kruger  Inc. 

Linc.oln  Simpson 
Hotel  del  Coronado 

Kruger  Inc. 

Robert  Walls 
Hotel  del  Coronado 

Kruger  Inc. 

Waldo  Hart 
Hotel  del  Coronado 

Kruger  Inc. 

Kenneth  Carpenter 
Hotel  del  Coronado 


Lexis-Nexis 
Pamela  Wartner 
Hotel  del  Coronado 

Linda  R.  Fisher  &  Associates 
Linda  Fisher 
Hotel  del  Coronado 

Lionheart  Newspapers  Inc. 
Richard  Connor 
Marriott  Coronado 

MAN  Roland  Inc. 

Keith  Kandrashoff 
El  Cordova  Hotel 

MAN  Roland  Inc. 

Ronald  Sams 
El  Cordova  Hotel 

MAN  Roland  Inc. 

Mark  Handley 
El  Cordova  Hotel 

MAN  Roland  Inc. 

Vinc.ent  Lapinski 
El  Cordova  Hotel 

MAN  Roland  Inc. 

Harry  Newton 
El  Cordova  Hotel 

Maynard  Institute 
A.  Stephen  Montiel 
Hotel  del  Coronado 


Media  Passage  Inc. 

G.  Kingsley  Anthony 
Loews  Coronado  Bay 

MediaNews  Technologies 
Peter  Bernhard 
Hotel  del  Coronado 

Mel  Hodell  Media  Broker  Inc. 

Mel  Hodell 

Loews  Coronado  Bay 

Merrill  Lynch  &  Co. 

Lauren  Rich  Fine 
Hotel  del  Coronado 

Mutual  Insurance  Co.  of  Bermuda 
Jerome  Schaefer 
Glorietta  Bay  Inn 

Mutual  Insurance  Co.  Ltd 
Mark  Swope 
Loews  Coronado  Bay 

Nando  Media 
Christian  Hendricks 
Hotel  del  Coronado 

Nationwide  Advertising  Service 
John  Graham 
Hotel  del  Coronado 

New  York  Times  Syndicate 
Gloria  Anderson 


We  chose  this  symbol  of  a  bird  in  flight  to  represent  the  spirit  of  innovation  and  individual  creativity,  responsibility 
and  participation  on  which  Tembec  is  built.  In  our  operations  across  Canada  and  in  France,  Tembec,  through  our 
/  various  Divisions  and  Business  Unit^  produces  a  wide  variety  of  pulp,  paper  and  wood  products  and  markets 
(  them  in  50  countries  worldwide.  With  recent  acquisitions,  we're  a  $2  billion  a  year  company.  We're  committed 
^  to  long  term  customer  satisfaction  and  stakeholder  benefit  and  to  an  environmental  program  that  stresses 
\  ecological  forest  management  and  sustainable  development.  We'd  like  you  to  get  to  know  us. 

K  Please  visit  our  website  at  www.tembec.ca 


incorporating 
Spruce  Falls  Inc. 
and 

Pine  Falls  Paper  Company 


PUBliSHING  PAPERS  DIVISION 

KAPUSKASING  PINE  FALLS 


'ORON' 


Newspapers  First 
James  Lytle 
Hotel  del  Coronado 


Newsprint  South  tnc. 

Don  Westfall 
Hotel  del  Coronado 


Price  Waterhouse 

David  Gordon 
Loews  Coronado  Bay 


Newspaper  Nationai  Network 

Jack  Grandcolas 
Hotel  del  Coronado 

Newspaper  National  Network 

Gayle  Champagne 
Hotel  del  Coronado 

Newspaper  National  Network 

Buzz!  Cannistraro 
Hotel  del  Coronado 


Nixon,  Hargrave 
John  Stuart  Smith 
Loews  Coronado  Bay 

Office  Depot.com 
Keith  Butler 
Hotel  del  Coronado 

Oregonian  Publishing  Co. 
Fred  Shekel 
Hotel  del  Coronado 


Real  Media 

Charles  Smith 

Rust  Communications 

Gary  Rust 

Hotel  del  Coronado 

Scarborough  Research 
Steven  Seraita 
Marriott  Coronado 

Sergio  Zyman  &  Co. 


Newspaper  National  Network 

Nicholas  Cannistraro 
Hotel  del  Coronado 

Newspaper  National  Network 

Carol  Karasick 
Hotel  del  Coronado 

Newspaper  National  Network 
Al  Dant 

Hotel  del  Coronado 


Oregonian  Publishing  Co. 
Patrick  Stickel 
Hotel  del  Coronado 

PAGE  Co-op 

H.  Charles  Berky 
Hotel  del  Coronado 

Papier  Masson  Ltee 

Jock  Coulson 
Hotel  del  Coronado 


Sergio  Zyman 

Simmons  Market  Research  Bureau 
Tom  Murphy 
Torrey  Pines 

Smurfit  Newsprint  Corp. 

Ronald  Osberg 
Hotel  del  Coronado 

Smurfit  Newsprint  Corp. 

Jay  Lamb 
Hotel  del  Coronado 


Newspaper  National  Network 

Robert  Watson 
Hotel  del  Coronado 


Papier  Masson  Ltee 
John  Doelman 
Hotel  del  Coronado 


Smurfit  Newsprint  Corp. 
Jon  Melkerson 
Hotel  del  Coronado 


Newspaper  Network  Inc.,  The 

Robert  Wellman 

La  Avenida 

Parta  Newspapers  Inc. 

Michael  Parta 

Hotel  del  Coronado 

Smurfit  Newsprint  Corp. 

John  Moler 

Hotel  del  Coronado 

Newspaper  Network  Inc.,  The 

Jeffrey  Deitz 

La  Avenida 

Pentawave  Inc. 

Phil  Smith 

Loews  Coronado  Bay 

Southeast  Paper  Newsprint  Sales 
James  Burke 

Hotel  del  Coronado 

Newspaper  Marketing  Services 

Alfred  Corey 

Hotel  del  Coronado 

Pentawave  Inc. 

David  Frenkel 

Loews  Coronado  Bay 

Southeast  Paper  Newsprint  Sales 

G.  Bart  Delashmet 

Hotel  del  Coronado 

Newspaper  Services  of  America 

S.  Scott  Harding 

Hotel  del  Coronado 

Pentawave  Inc. 

Robert  Holt 

Loews  Coronado  Bay 

Southeast  Paper  Newsprint  Sales 
Michael  Fisher 

Hotel  del  Coronado 

Ernest  Westerhold 

Hotel  del  Coronado 

Pentawave  Inc. 

Bob  Kuhne 

Loews  Coronado  Bay 

Southeast  Paper  Newsprint  Sales 
Mark  Klimko 

Hotel  del  Coronado 

Newsprint  South  Inc. 

John  Bair 

Hotel  del  Coronado 

Phelps  Cutler  and  Associates 

Michael  Phelps 

Hotel  del  Coronado 

StarNet 

Robert  Cauthorn 

Hotel  del  Coronado 

Newsprint  South  Inc. 

Robert  Reynolds 

Hotel  del  Coronado 

PowerAdz 

Lamonte  Rhoades 

Hotel  del  Coronado 

Summit  Bank 

Michael  Thomson 

Hotel  del  Coronado 
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JOURNALISTS 

JAILED 

TORTURED 

MURDERED 

FOR  WHAT  THEY  BELIEVE 


Kveryday  in  clemcKratic  nations,  we  enjoy  freedom 
of  the  press,  and  to  journalists  in  the  United  States 
it  is  an  inalienable  right.  This  is  not  the  case  for  the 
28  journalists  murdered  last  year,  nor  for  the  117 
journalists  currently  impri.soned  in  24  countries 
around  the  globe,  jailed,  tortured,  harrassed  or 
killed  for  imparting  information  or  opinions  their 
governments  found  objectionable. 

World  Press  Freedom  Day.  on  May  3rd,  exists  to 
recogni/.e  the  sacrifices  made  in  the  struggle  for 
freedom  of  the  press  and  to  put  pressure  on  the 
numerous  governments  that  continue  to  deny  their 
citizens  this  basic  human  right. 


The  date  marks  the  anniversary  of  the  Declaration 
of  Windhoek,  a  statement  of  principles  drawn  up  in 
1991,  calling  for  free,  independent  and  pluralistic 
media  and  affirming  that  a  free  press  is  essential  to 
the  existence  of  democracy  and  a  fundamental 
human  goal. 

We  need  to  promote,  protect  and  defend  world  press 
freedom  every  day.  but  we  especially  take  this  day. 
May  3rd.  to  take  our  message  to  governments  and 
the  public  and  remind  them  of  the  importance  of 
freedom  of  the  press  and  of  how  the  globaf  battle  to 
attain  it  continues. 


A  people  can  never  be  truly  free  without  freedom  of  the  press. 

Remember  World  Press  Freedom  Day 

May  3pd 

Promote,  Protect  and  Defend  World  Press  Freedom 

*  E&P 

I 

The  EbiTOR<S’PuBLiSHER  Company 

•5 . 

Where  You'll  Find  the  Powers  of  the  Pressd'^^ 


Summit  Media  Partners 
Carmen  Lamar 
Hotel  del  Coronado 


Tembec 
Richard  Steele 
Hotel  del  Coronado 


Veronis,  Suhler  &  Assoc,  Inc. 
Kevin  Lavalla 
Hotel  del  Coronado 
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Summit  Media  Partners 
Tom  Arnold 
Hotel  del  Coronado 

Summit  Media  Partners 
Kim  Kaddatz 
Hotel  del  Coronado 

Sydsvenska  Dagbladet  AB 

Hakan  Sehlstedt 
Hotel  del  Coronado 

Synectics 

William  Boggs 
Hotel  del  Coronado 

Tahoe-Carson  Area  Newspapers 
Steven  Braver 
Hotel  del  Coronado 

TC  Advertising 
Larry  Santillo 

TC  Advertising 
Robert  Andrews 
Loews  Coronado  Bay 

TC  Advertising 
Paul  Cohen 
Hotel  del  Coronado 

TC  Advertising 
Herbert  Moloney 
Hotel  del  Coronado 

Telegraph  Publishing 
Terrence  Williams 
Hotel  del  Coronado 

Tembec 
Michael  Booth 
Hotel  del  Coronado 

Tembec 
Bradley  Haynes 
Hotel  del  Coronado 

Tembec 

Barry  Richardson 
Hotel  del  Coronado 

Tembec 

Donald  Schalk 
Hotel  del  Coronado 

EDITOR  &  PUBLISHER 


Tembec 
Al  Wingate 
Hotel  del  Coronado 

Thomson  Interactive  Media 

Erin  Coats 

Hotel  del  Coronado 

Thomson  Interactive  Media 

Edward  Manning 
Glorietta  Bay  Inn 

Thomson  Interactive  Media 
Christine  Mathis 
Glorietta  Bay  Inn 

Times  Mirror  Resource  Mgt  Co. 
Ramona  Victalino 
Marriott  Coronado 

Tribune  Interactive  Inc. 

Jack  Davis 
Hotel  del  Coronado 

Tribune  Media  Services 
David  Williams 
Hotel  del  Coronado 

TriStaff  Group,  The 
Richard  Papike 

United  Communications  Corp. 
Howard  Brown 
Hotel  del  Coronado 

Union  Bank  of  California 
Lena  Bryant 
Hotel  del  Coronado 

Universal  Press  Syndicate 
John  McMeel 
Glorietta  Bay  Inn 

US  Bureau  of  the  Census 
Frank  Nagy 

Valassis  Communications  Inc. 
Richard  Anderson 
Hotel  del  Coronado 

Van  Zandt  Newspapers 
John  Buzzetta 
Loews  Coronado  Bay 

Veronis,  Suhler  &  Assoc,  Inc. 
Robert  Broadwater 
Hotel  del  Coronado 
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Western  Colorprint,  Inc. 

Jeff  Reimer 
Hotel  del  Coronado 

Western  Colorprint 

Ryan  McKibben 
Hotel  del  Coronado 

Westminster  Media  Group 

Edward  Harrell 
Hotel  del  Coronado 

WIFAG  Press  Co. 

Joe  Ondras 
Mission  Valley  Hilton 

WIFAG  Press  Co. 

Noel  McEvoy 
Mission  Valley  Hilton 

Wild  Oats  Community  Market 
Jim  Lee 

Hotel  del  Coronado 

World  Co.,  The 
Dolph  Simons 
Hotel  del  Coronado 

World  Co.,  The 
Dolph  Simons 
Hotel  del  Coronado 

Youngs,  Walker  &  Co. 

Michael  Walker 
Hotel  del  Coronado 


ASSOCIATIONS,  FOUNOATIONS, 
EOUCATION  &  OTHERS _ 

American  Press 
Anita  Tinsley 
Loews  Coronado  Bay 

American  Press  Institute 
William  Winter 
Hotel  del  Coronado 

A  Weekly  Newspapers  Assn 
Dennis  Merrell 
Hotel  del  Coronado 

Arizona  Newspapers  Association 
John  Fearing 
Glorietta  Bay  Inn 
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regime  m  North  ivorea  coulc^re  against  the  neig)* 
boring  countries.  Beijing  reacted  angrily  to  reports 
Ae'Pentagon  was  considering  allowing  Taiwan,||^ 
cess  to  upgraded  j^atriot  missiles,  which  would  be^ 
deployed  under"^e  TMD.  The  Beijing  government  ? 
regards  Taiwan  as  a  renegade  province  and  has  threat-^ 
ened  to  recover  it  by  force.  A  Pentagon  report  tl^ 
month  said  “China  is  engaged  in  an  intense  biiiiMlw 
'f  ballistic  and  missile  forces  ->  'yil  giy' 


renegade  \re-ni-gacl\  n:  one  who  has  deserted  a  cause, 
principle  or  allegiance  for  a  hostile  one. 

Thorough  Journalists  Do  Not  Rely  on  Misleading  Characterizations 

What  is  inept  about  explaining  Beijing’s  actions  toward  Taiwan  by  saying,  “Beijing  considers 
Taiwan  a  renegade  province”? 

It  perpetuates  a  historical  fallacy  that  hinders  understanding  of  a  complex  current  issue  instead 
of  clearly  and  accurately  reporting  the  facts  behind  today’s  news: 

•  Fact:  The  Republic  of  China  was  founded  in  1912  after  the  collapse  of  the  Ch’ing 
dynasty,  which  ceded  Taiwan  to  Japan  in  1895.  Japan  then  surrendered  Taiwan  to 
the  ROC  in  1945. 

•  Fact:  The  ROC  government  has  exercised  sole  jurisdiction  over  Taiwan  since  1945. 

Four  years  later,  it  lost  control  of  the  mainland,  and  the  People’s  Republic  of  China 
was  proclaimed. 

•  Fact:  The  ROC  government  relocated  to  the  remaining  territory  under  its 
jurisdiction — the  Taiwan  Area  in  1949.  Beijing  has  threatened  to  take  Taiwan  by 
force  but  has  never  succeeded. 

So  who  should  be  calling  whom  the  “renegade”?  The  authorities  in  Beijing — not  Taipei — divided 
China  in  1949,  and  nothing  has  changed  since. 

Uncritically  quoting  the  use  of  an  incongruous  label  such  as  “renegade  province”  to  describe 
Taiwan  glosses  over  failure  to  articulate  the  crucial  complexities  of  the  issue. 

Clarify  the  story  by  saying,  “Beijing  wants  to  bring  Taiwan  under  its  rule.”  It  is  clear,  succinct 
and  accurate.  Isn’t  that  the  essence  of  balanced  and  objective  coverage? 


For  further  information,  contact: 

Taipei  Economic  and  Cultural  Office  in  New  York 
Tel:  (212)  373-1800  http://www.taipei.org 


Arkansas  Press  Association 

Dennis  Schick 

Hotel  del  Coronado 

Newspaper  Assn  of  America 

Rebecca  Albers 

Hotel  del  Coronado 

Newspaper  Assn  of  America 

Charles  Diederich 

Hotel  del  Coronado 

Ball  State  University 

Marilyn  Weaver 

Hotel  del  Coronado 

Newspaper  Assn  of  America 

Kristen  Andersen-Fleming 

Hotel  del  Coronado 

Newspaper  Assn  of  America 
MiChelle  Duke 

Hotel  del  Coronado 

California  Nspr  Publishers  Assn 

Jack  Bates 

Hotel  del  Coronado 

Newspaper  Assn  of  America 

David  S.J.  Brown 

Hotel  del  Coronado 

Newspaper  Assn  of  America 
Debra  Gersh-Hernandez 

Hotel  del  Coronado 

Canadian  Newspaper  Assn 

Marc-Andre  Charlebois 

Hotel  del  Coronado 

Newspaper  Assn  of  America 

Yvonne  Basil 

Hotel  del  Coronado 

Newspaper  Assn  of  America 

Toni  Gilbert 

Hotel  del  Coronado 

Columbia  University 

Thomas  Goldstein 

Hotel  del  Coronado 

Newspaper  Assn  of  America 

Randy  Bennett 

Hotel  del  Coronado 

Newspaper  Assn  of  America 
Morton  Goldstrom 

Hotel  del  Coronado 

Eisenhower  Exchange  Fellowships 
Pedro  Noleto 

Hotel  del  Coronado 

Newspaper  Assn  of  America 

Andrea  Benson 

Hotel  del  Coronado 

Newspaper  Assn  of  America 

Reggie  Hall 

Hotel  del  Coronado 

Foundation  for  Am  Communication 

John  Cox 

Hotel  del  Coronado 

Newspaper  Assn  of  America 

Marc  Benson 

Hotel  del  Coronado 

Newspaper  Assn  of  America 
Lisa  Holland 

Hotel  del  Coronado 

Freedom  Forum,  The 

Peter  Prichard 

Hotel  del  Coronado 

Newspaper  Assn  of  America 

Anne  Billups 

Hotel  del  Coronado 

Newspaper  Assn  of  America 
Cathy  Kearney 

Hotel  del  Coronado 

Freedom  Forum,  The 

Felix  Gutierrez 

Hotel  del  Coronado 

Newspaper  Assn  of  America 

Gaye  Blodgett 

Hotel  del  Coronado 

Newspaper  Assn  of  America 
John  Kimball 

Hotel  del  Coronado 

Freedom  Forum,  The 

Charles  Overby 

Hotel  del  Coronado 

Newspaper  Assn  of  America 

Sepideh  Boroumand 

Hotel  del  Coronado 

Newspaper  Assn  of  America 
Susan  Lathrop 

Hotel  del  Coronado 

Idaho  Newspaper  Association 

Bob  Hall 

Hotel  del  Coronado 

Newspaper  Assn  of  America 

Judith  Burrell 

Hotel  del  Coronado 

Newspaper  Assn  of  America 

Toni  Laws 

Hotel  del  Coronado 

Inland  Press  Association 

Ray  Carlsen 

Hotel  del  Coronado 

Newspaper  Assn  of  America 

Elise  Burroughs 

Hotel  del  Coronado 

Newspaper  Assn  of  America 
E.  Molly  Leahy 

Hotel  del  Coronado 

Michigan  Press  Association 

Michael  MacLaren 

Hotel  del  Coronado 

Newspaper  Assn  of  America 

Joyce  Clothier 

Hotel  del  Coronado 

Newspaper  Assn  of  America 

Tammy  Linskens 

Hotel  del  Coronado 

Mississippi  Press,  The 

Wanda  Jaco 

Hotel  del  Coronado 

Newspaper  Assn  of  America 

Lisa  Cody-Smith 

Hotel  del  Coronado 

Newspaper  Assn  of  America 

Tony  Marsella 

Hotel  del  Coronado 

New  Jersey  Press  Association 

John  O’Brien 

Hotel  del  Coronado 

Newspaper  Assn  of  America 

Nancy  Davis 

Hotel  del  Coronado 

Newspaper  Assn  of  America 
Kevin  McCourt 

Hotel  del  Coronado 
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Newspaper  Assn  of  America 
Rene  Milam 
Hotel  del  Coronado 

Newspaper  Assn  of  America 
John  Murray 
Hotel  del  Coronado 

Newspaper  Assn  of  America 
Steve  Palmedo 
Hotel  del  Coronado 

Newspaper  Assn  of  America 
Gary  Peifer 
Hotel  del  Coronado 

Newspaper  Assn  of  America 

Maggie  Phillips 
Hotel  del  Coronado 

Newspaper  Assn  of  America 
Ken  Poch 

Hotel  del  Coronado 

Newspaper  Assn  of  America 
Joan  Redfern 
Hotel  del  Coronado 

Newspaper  Assn  of  America 

Daniel  Renero 
Hotel  del  Coronado 

Newspaper  Assn  of  America 

Jim  Richards 
Hotel  del  Coronado 

Newspaper  Assn  of  America 
Clark  Robinson 
Hotel  del  Coronado 

Newspaper  Assn  of  America 
Parks  Rogers 
Hotel  del  Coronado 

Newspaper  Assn  of  America 

Robert  Scaife 
Hotel  del  Coronado 

Newspaper  Assn  of  America 
Jeff  Sparks 
Hotel  del  Coronado 

Newspaper  Assn  of  America 
John  Sturm 
Hotel  del  Coronado 

Newspaper  Assn  of  America 
William  Sutcliffe 
Hotel  del  Coronado 


Newspaper  Assn  of  America 

Carolyn  Terry 
Hotel  del  Coronado 

Newspaper  Assn  of  America 
Paula  Thines 
Hotel  del  Coronado 

Newspaper  Assn  of  America 
Mark  Toner 
Hotel  del  Coronado 

Newspaper  Assn  of  America 
Rosalind  Truitt 
Hotel  del  Coronado 

Newspaper  Assn  of  America 

Margaret  Vassilikos 
Hotel  del  Coronado 

Newspaper  Assn  of  America 
Eric  Wolferman 
Hotel  del  Coronado 

Newspaper  Assn  of  America 
Sharon  Wray 
Hotel  del  Coronado 

NAA  Foundation 
Nancy  Osborn 
Hotel  del  Coronado 

NMC/Northwestern  Univ 

Mary  Jo  Crosby 
Hotel  del  Coronado 

NMC/Northwestern  Univ 

Andrew  Davis 
Hotel  del  Coronado 

NMC/Northwestern  Univ 

Michael  Smith 
Hotel  del  Coronado 

NMC/Northwestern  Univ 

Mary  Nesbitt 
Hotel  del  Coronado 

NMC/Northwestern  Univ 

John  Lavine 
Hotel  del  Coronado 

North  Carolina  Press  Assn 

Teresa  Saylor 
Hotel  del  Coronado 


Ohio  Newspaper  Association 

Frank  Deaner 
Loews  Coronado  Bay 

Pennsylvania  Newspaper  Assoc 

Timothy  Williams 
Hotel  del  Coronado 

The  Poynter  Institute 

William  Boyd 
Hotel  del  Coronado 

San  Diego  State  University 

Diane  Borden 

Southern  Newspapers  Inc. 

Lissa  Walls  Vahidiek 
Hotel  del  Coronado 

University  of  Minnesota 
Joel  Kramer 
Hotel  del  Coronado 

University  of  Houston 

Fred  Schiff 

Hotel  del  Coronado 

University  of  Missouri 
Jean  Gaddy  Wilson 
Hotel  del  Coronado 

University  of  North  Texas 

Richard  Wells 
Hotel  del  Coronado 

Virginia  Press  Association 
Ginger  Stanley 
Hotel  del  Coronado 


OTHER 

Mayor  City  of  San  Diego 

Susan  Golding 
Hotel  del  Coronado 

Leo  Bogart 
Hotel  del  Coronado 

Sherman  Frederick 
Hotel  del  Coronado 

Laura  Schlessinger 
Hotel  del  Coronado 

Michael  Devon 
Hotel  del  Coronado 
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All’s  fair  In  Monicagate 

Poll:  Public  believes  coverage  was  evenhanded 


by  Joe  Strupp 

Most  Americans  believe  that  press 
coverage  of  the  Monica  Lewinsky 
affair  and  the  impeachment  of 
President  Clinton  was  fair,  according  to  a 
poll  released  by  the  Freedom  Forum  last 
week.  But  results  indicate  that  the  public 
believes  the  media  could  have  done  better. 

The  survey  also  showed  that,  as  of  late 
March,  only  four  percent  of  those  polled 
said  they  were  still  “very  interested”  in  the 
story,  while  59%  said  they  were  “not  at  all 
interested.”  This  compares  with  19%  who 
were  very  interested  in  the  Kosovo  situa¬ 
tion  (before  the  recent  airstrikes),  34%  who 
were  still  very  interested  in  the  Y2K  prob¬ 
lem,  and  68%  who  were  still  very  interest¬ 
ed  in  the  future  of  social  security. 

The  poll,  conducted  between  March  8 
and  March  22  by  the  Freedom  Forum’s 
Media  Studies  Center,  included  phone 
interviews  with  1,(X)1  American  adults. 
Results  were  released  last  week  and 
showed  that  63%  of  those  surveyed 
ranked  coverage  of  Clinton  as  fair,  while 
63%  said  Lewinsky  also  received  fair 
treatment  from  the  media.  The  same  poll 
indicated  that  67%  thought  Linda  Tripp 
received  fair  coverage,  while  69% 
believed  that  the  press  gave  balanced 
reporting  to  Hillary  Clinton. 

“The  public  is  not  without  its  criticisms 
of  the  coverage  of  the  Clinton/Lewinsky 
story  but  lack  of  fairness  is  not  among 
them,”  says  Robert  Giles,  executive  direc¬ 
tor  of  the  Media  Studies  Center.  “As  far  as 
the  public  is  concerned,  the  news  media  did 
not  play  favorites  in  its  scrutiny  of  the 
major  players  in  this  story.” 

Other  results  in  the  poll  showed  that  61% 
of  those  surveyed  felt  that  independent  prose¬ 
cutor  Ken  Starr  received  fair  coverage,  while 
59%  felt  that  first  daughter  Chelsea  Clinton 
was  the  subject  of  balanced  reporting. 

But  respondents  also  suggested  ways  that 
coverage  could  have  been  improved,  with  the 
chief  recommendation  being  less  reporting. 

More  than  eight  out  of  10  of  those  polled 
said  they  would  have  reported  on  the 
Clinton/Lewinsky  story  only  if  there  was  a 
new  development  rather  than  providing  a 
daily  story  with  little  new  information, 
according  to  the  survey.  Another  74%  said 
they  would  have  included  fewer  references  to 
sex,  while  60%  said  they  would  have  left  out 
minor  details  about  the  Clinton/Lewinsky 


encounters  and  fewer  salacious  tid  bits. 

Public  approval  of  the  media  coverage 
also  dipped  between  January,  when  the 
impeachment  trial  took  place,  and  March. 
In  January.  55%  of  those  polled  rated  press 
coverage  as  “excellent”  or  “good,”  while 
only  40%  gave  such  marks  last  month. 

“The  decline  in  public  opinion  about  the 
coverage  of  the  Clinton/Lewinsky  story  is 
probably  due  to  a  combination  of  public 
weariness  of  the  story  and  the  not  unreason¬ 
able  expectation  that  the  story  would  reach 
closure  at  the  end  of  the  impeachment  trial,” 
says  Larry  McGill.  Media  Studies  Center 
research  director.  “As  we  know,  it  did  not.” 

Other  related  findings  of  the  survey 
showed  that: 

•  Forty-three  percent  of  Americans 
believed  that  NBC  delayed  its  airing  of  the 
Jaunita  Broaddrick  interview  for  political 
reasons,  while  40%  believed  the  delay 
occurred  in  a  quest  for  accuracy.  Seventeen 
percent  weren’t  sure. 

•  Eighty-four  percent  of  those  polled  say 
they  still  believe  in  the  impeachment  process, 
while  65%  say  that  media  coverage  of  the 
Clinton  impeachment  provided  important 
insights  into  how  government  operates. 

•  Fifty-five  percent  of  respondents  rated 
Clinton  as  “very”  or  “somewhat”  believable. 

•  Among  the  news  media,  journalists  Tom 
Brokaw  and  Sam  Donaldson  were  rated  as 
the  most  believable.  Ninety-six  percent  of 
those  surveyed  said  Brokaw  was  “very”  or 
“somewhat”  believable,  while  92%  gave  the 
same  rating  to  Donaldson.  IH 

Perfil  folds, 
new  pubs  launch, 
Quebecor  buys 

The  publisher  of  the  short-lived  Buenos 
Aires  daily  Perfil  has  sold  its  magazine 
printing  equipment  to  the  commercial 
printing  unit  of  Montreal-based  Quebecor 
Inc.  for  $12.5  million  in  a  deal  that  includes 
a  contract,  valued  at  $4(X)  million,  to  print 
Editorial  Perfil’s  magazines  for  10  years. 

Quebecor  also  publishes  newspapers  in 
Quebec  and  Ontario  and  makes  newsprint 
in  Canada  and  Texas.  The  Perfil  assets, 
including  the  country’s  only  rotogravure 
press,  make  Quebecor  the  biggest  commer¬ 
cial  printer  in  Canada  and  South  America. 
Perfil’s  news  and  other  magazines  have  a 
40%  market  share  in  Argentina. 


Late  last  spring,  Argentine  media  magnate 
and  Maria  Moors  Cabot  prize  winner  Jorge 
Fontevecchia  launched  Perfil's  eponymous 
all-color  competitor  with  the  capital  city's 
two  established  dailies.  A  tabloid  like  its 
rivals,  it  was  produced  with  a  Kause  comput- 
er-to-plate  imager  and  a  KBA  Colora  press 
(E&P,  Aug.  8).  The  Colora.  according  to  a 
spokesman,  is  not  among  assets  bought  by 
Quebecor.  But  by  fall,  Perfil  was  no  more. 

Since  then,  former  competitor  La  Nat  ion 
reported.  Fontevecchia  has  added  a  media 
and  entertainment  magazine,  and  a  group  in 
Rosario  launched  Ciudadano,  a  colorful 
four-section  competitor  to  the  port  city’s  La 
Capital.  —  Jim  Rosenberg 

Hollinger  creates 
ad  group  for 
U.S.  papers 

Using  a  model  that  worked  for  the  chain 
in  Canada.  Hollinger  International  is 
launching  a  national  sales  organization  for 
its  U.S.  newspaper  properties  called  Aditus 
(U.S.A.). 

Like  Aditus  Canada,  the  organization 
that  represents  Hollinger’s  150-plus  daily 
and  weekly  papers  in  Canada,  Aditus 
(U.S. A.)  will  have  satellite  offices  around 
the  country.  It  will  be  initially  ba.sed  in 
Chicago,  the  company  says. 

"This  represents  one  of  the  most  impor¬ 
tant  initiatives  we  have  taken  in  some 
time,”  says  David  Radler,  Hollinger  presi¬ 
dent  and  chief  operating  officer.  “National 
advertising  in  the  U.S.  is  one  of  the  most 
important  sectors  of  our  business  and  one 
that  we  believe  is  underserviced. 

“Aditus  will  give  our  national  advertising 
partners  a  single  source  of  information,  ser¬ 
vice.  and  support  for  every  one  of  our  papers 
from  the  Chicago  Sun-Times  to  the  Mt. 
Vernon  [Ill.]  Register-News”  adds  Radler. 

Ken  DePaola  will  be  president  of  the 
new  venture  while  continuing  in  his  role  as 
president  and  publisher  of  the  Chicago 
Daily  Southtown  and  Star  community 
newspaper  group.  —  Mark  Fitzgerald 


E-mail  us: 

Send  your  calendar  items  to: 
calendar  @  mediainfo.com 
Send  your  letters  to: 
letters  @  mediainfo.com 
Submissions  for  newspeople, 
awards,  and  obituaries  to: 
newspeople  @  mediainfo.com 
Shop  Talk  queries  should  be  sent  to: 
shoptalk  @  mediainfo.com 
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Tabloid  combatants 

Two  top  editors  have  history  of  antagonism  in 
dog-eat-dog  world  of  celebrity  gossip,  miracle  diets 


by  Si  Liberman 

Even  while  they  were  co-workers  at 
the  National  Enquirer  digging  dirt 
on  celebrities  during  the  early  ’90s, 
Enquirer  editor  Steve  Coz  and  Globe  edi¬ 
tor  Tony  Frost  weren’t  exactly  buddies. 

Today,  they  are  tough  adversaries, 
quick  to  trade  barbs,  and  in  a  way, 
celebrities  themselves  as  editors  of  two  of 
the  nation’s  most  widely  circulated  super¬ 
market  tabloids. 

Both  have  been  tabloid  hotshots  for 
nearly  20  years,  work  and  live  a  30- 
minute  drive  apart  in  Palm  Beach  County, 
Fla.,  and  share  reputations  as  demanding 
editors,  frequent  TV  talk  show  guests, 
and  doting  fathers. 

Expect  the  competition  to  get  fiercer 
when  cash-flushed  Evercore  Capital 
Partners  takes  over  American  Media  Inc., 
the  corporate  parent  of  the  Enquirer 
(2,244,213  circulation)  and  Star 
(1,821,209)  next  month  (May  6,  target 
date)  and  unveils  a  promised  promotion 
and  expansion  program.  Evercore,  a 
Manhattan  investment  firm,  in  February 
contracted  to  buy  American  Media,  a 
public  company,  for  $294  million  with 
the  assumption  of  $473  million  in  debt. 

“It’ll  mean  greater  responsibilities,’’ 
says  Coz,  the  trim  4 1  -year-old,  5-foot- 1 1 , 
Harvard-bred  editor,  between  phone  calls 
in  his  dark-paneled  Lantana  office,  over¬ 
looking  the  newsroom.  “I’ll  be  more 
heavily  involved  in  television,  the 
Internet,  and  new  publications.” 

Frost.  48,  the  Globe's  6-foot-2.  battle- 
scarred,  England-born  veteran  of 
London’s  Fleet  Street  wars,  shrugs  off  the 
impending  change.  “Just  say  we’re 
geared  up  to  meet  any  new  challenge  or 
threat,”  he  says. 

Seated  behind  the  cluttered  desk  in  his 
small  second  floor  office  at  the  three-story 
Globe  Communications  building  in  a  Boca 
Raton  industrial  enclave,  he  leans  back  in 
his  chair  and  puts  his  feet  on  the  desk. 

"We  didn’t  like  each  other  when  we 
worked  together,”  Frost  says.  “We  were 
rivals,  very  different,  as  different  as  chalk 
and  cheese.  He  knows  I  can  cut  through 
the  bullshit.” 


Reminded  of  a  1997  Time  magazine 
issue  naming  his  competitor  one  of  the 
year’s  25  most  influential  Americans. 
Frost  reflects  for  a  few  moments,  biting 
his  fingernails,  then  smiles. 

“When  I  saw  that  I  thought  1  was  read¬ 
ing  Mad  magazine  —  not  Time^ 

Coz  was  cited  by  Time  for  his  leadership 
in  his  tabloid’s  breakthrough 
coverage  of  the  O.J.  Simpson 
murder  case  and  its  $1(X),0()0 
reward  olfer  that  helped  lead 
police  to  the  killer  of  Bill 
Cosby’s  son.  Ennis. 

When  asked  about  his 
adversary’s  credentials  as  an 
English  major  Harvard 
graduate.  Frost  has  a  ready 
response. 

“Can’t  think  of  a  better 
advertisement  for  Yale.” 

Coz  laughingly  returns 
the  fire.  “If  I  thought  he 
could  spell  Harvard,  I’d  take 
that  as  an  affront.” 

His  take  on  Frost  as  a 
newsman:  “As  a  producer, 
he  was  tenacious,  but  tena¬ 
cious  to  a  fault.” 

The  Globe  editor  shied 
away  from  talking  about  the 
fallout  from  one  of  his  most 
widely  publicized  exclu¬ 
sives  —  the  report  of  sports- 
caster  Frank  Gifford’s  sexual  liaison  with 
a  former  married  airline  stewardess. 

Neither  would  he  go  on  record  about 
his  publication’s  unsuccessful  suit  earlier 
this  year  to  block  publication  of  an 
Enquirer  interview  of  the  48-year-old 
woman.  In  the  Globe's  $5  million  suit,  it 
claimed  copyright  infringement  and  own¬ 
ership  of  exclusive  rights  to  her  story. 

To  Coz,  the  action  was  a  dart  aimed  at 
the  heart  of  one  of  America’s  most  sacred 
rights,  freedom  of  the  press.  He  compared 
it  with  the  government’s  failed  attempt  to 
prevent  publication  of  the  Pentagon 
papers  in  The  New  York  Times  during  the 
Vietnam  war. 

In  pretrial  proceedings,  the  contract 
entered  as  evidence  showed  the  woman 
agreed  “to  arrange  a  situation  in  which 


she  and  Mr.  Gifford  will  be  photographed 
by  a  representative  of  Globe,  sharing  a 
romantic  moment.” 

"I  was  paid  $250,000  to  help  set  up 
Frank  Gifford.  I  had  sex  with  Frank,  and 
I’d  like  to  tell  Kathie  Lee:  ‘I’m  sorry  it 
ever  happened.’”  The  Jan.  12  Enquirer 
quoted  ex-stewardess  Suzen  Johnson  as 
saying. 

Coz  sheepishly  concedes  he  also  paid 
Johnson  for  the  story.  “Not  nearly  as 
much  as  they  did,  though  ...  Maybe  a  lit¬ 
tle  less  than  a  fifth  as  much.” 

“Hypocrite!”  fumes  Frost,  still  smart¬ 
ing  from  an  op-ed  piece  Coz  wrote  for 
The  New  York  Times,  bla.sting  the  Globe 
for  “creating”  news  by  paying  the  woman 
to  entice  Gifford. 

Coz  could  qualify  as  the 
quintessential,  upscale 
American  yuppie.  He  drives 
a  Jeep  Cherokee  and 
Lincoln  Navigator,  works 
out  at  a  health  club,  favors 
wearing  jeans  and  short- 
sleeve  shirts  at  work,  lives  in 
a  prestigious  community  on 
the  outskirts  of  Delray 
Beach  near  the  ocean,  is 
always  looking  for  a  nice 
wave  on  which  to  ride  his 
boogie  board  and  just  can’t 
shake  off  his  half-pack-a- 
day  cigarette  habit. 

Frost,  who  has  a  green 
card  but  hasn’t  made  up  his 
mind  whether  to  apply  for 
U.S.  citizenship,  fits  that 
pattern  to  a  lesser  extent.  He 
jogs  up  to  30  miles  a  week, 
runs  15-K  marathons  and 
zips  around  in  a  champagne- 
colored  XJ6L  Jaguar,  leav¬ 
ing  a  green  garaged  Lincoln  Navigator  for 
his  wife,  Susan.  He’ll  go  out  of  his  way  to 
see  a  good  soccer  game  or  take  his  10- 
year-old  daughter  to  a  horseback-riding 
lesson,  lives  in  an  expensive  Boca  Raton 
gated  community,  and  boards  a  horse  and 
pony  several  miles  away. 

Frost  has  been  married  for  27  years  to 
a  former  social  worker  and  Coz  for  near¬ 
ly  12  years  to  the  Enquirer's  assistant 
executive  editor,  Valerie  Virga.  Both  mar¬ 
riages  have  produced  three  children. 

Frost  boasts  of  having  held  editor  posi¬ 
tions  on  America’s  three  largest  tabloids  - 
the  Enquirer  (’92-’94),  Star  (’95-’96)  and 
Globe  —  since  being  fired  as  deputy  editor 
of  the  Sunday  Mirror  in  1992  by  Robert 
Maxwell,  the  late  British  press  tycoon. 

What  got  him  in  hot  water  after  14 
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“As  a  producer, 
he  was 
tenacious, 
but  tenacious 
to  a  fault” 

—  Steve  Coz,  editor, 
National  ENQutften 
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years  at  the  Mirror,  he  says,  was  selling 
stories  to  the  Enquirer,  which  was  con¬ 
sidered  a  competitor. 

When  Pete  Hamill  quit  as  editor  in 
chief  of  the  New  York  Daily  News,  the 
scuttlebutt  was  that  the  Enquirer  editor 
was  in  negotiations  and  a  leading  candi¬ 
date  to  replace  him  but  walked  away 
after  his  American  Media  Inc.  bosses 
upped  the  ante. 

“I’m  not  going  to  confirm  or  deny 
that,”  Coz  says  between  phone  calls. 

Despite  the  editors’  high  profiles  and 
the  availability  of  mountains  of  cash  to 
lure  news  sources  in  their  frantic  efforts 
to  feed  readers  a  steady  diet 
of  scandal-driven  celebrity 
reports,  circulation  at  both 
tabloids  continues  to  slip. 

Latest  six-month  figures 
filed  Dec.  31  with  the  Audit 
Bureau  of  Circulations 
show  Enquirer  paid  circula¬ 
tion  had  dropped  3.5%  to 
2.244,213  when  compared 
to  the  same  period  a  year 
ago,  and  the  Globe's  had 
plunged  a  surprising  13.1% 
to  835,175. 

Increased  competition  by 
mainstream  media  and  tele¬ 
vision  for  celebrity  news  is 
blamed.  Also,  a  backlash 
following  the  tragic  deaths 
of  Princess  Diana  and  Dodi 
Fayed,  who  were  being 
chased  by  paparazzi. 

Since  the  tragedy,  Coz 
and  Frost  say  they’ve  tried 
to  avoid  dealing  with  stalk¬ 
ing  paparazzi. 

“And  we’ve  gotten  away  from  using 
alien  and  other  wacko-type  stories,”  Coz 
adds.  Examining  a  recent  copy  of  the 
Enquirer  (April  6)  raises  doubts  about  the 
efficacy  of  that  effort,  however.  A  full 
page  is  devoted  to  a  story  about  an 
African  teen-ager  said  to  have  been  raised 
by  wild  monkeys. 

“Steve’s  good  at  self  promotion  and 
has  sold  himself  to  the  media.  That’s  his 
hook,”  says  Dan  Schwartz,  48,  who 
worked  with  and  supervised  both  men 
while  editor  and  vice  president  of  the 
Enquirer  beivjeen  1988  and  1993. 

“Tony  is  a  slick  Fleet  Street  reporter,  a 
better  reporter  than  Coz,”  says  Schwartz, 
admitting  he’s  partisan.  “What  Tony 
lacks  in  educational  background  [he  has 
no  college  degree],  he  more  than  makes 
up  for  in  experience.  As  editors.  I’d  say 
they’re  equals.  Both  were  rising  stars  at 


the  Enquirer,  gladiators  digging  for  the 
same  dirt. 

“They  share  a  lot  in  common.  They’re 
both  respected  and  well-liked.  ...  Don’t 
get  me  wrong.  Steve’s  an  excellent  jour¬ 
nalist,  one  of  the  best  in  America,  and  I 
give  him  credit  for  that.” 

Schwartz,  who  has  a  master’s  degree 
from  the  Columbia  University  journalism 
graduate  school,  ended  an  1 8-year  relation¬ 
ship  with  the  Enquirer  and  joined  the 
Globe  in  1995  as  editorial  director  and  vice 
president  of  its  corporate  parent.  Globe 
Communications,  a  privately-owned  com¬ 
pany.  The  Globe  masthead  now  lists  him  as 
editorial  consultant. 

“1  really  was  never  one  of 
Danny’s  boys,  and  never 
wanted  to  be,”  says  Coz 
after  hearing  what  Schwartz 
had  to  say. 

A  year  out  of  college  in 
1980  and  doing  .some  free¬ 
lance  feature  writing  in 
Boston.  Coz,  the  son  of  a 
plastics  company  owner, 
accepted  a  tryout  invitation 
from  the  Enquirer. 

“They  flew  me  to  Florida, 
put  me  up  in  a  fancy  hotel  for 
six  weeks.  It  was  a  blast.” 

He  was  hooked.  Sixteen 
years  later  he  was  named 
editor  of  the  tabloid  that 
touts  it.self  as  “the  largest  cir¬ 
culation  paper  in  America.”. 

The  son  of  a  British  Rail 
engineer.  Frost  got  his  first 
real  taste  of  journalism  near¬ 
ly  30  years  ago  as  a  six- 
pounds-a-week  (less  than  $20  U.S.  then) 
cub  reporter.  He  says  he  landed  the  job 
with  his  Cambridgeshire  hometown  paper 
after  finishing  high  school  “and  bumming 
around  France  for  six  months.”  He  later 
covered  IRA  violence,  politics,  and  the 
royals  for  the  Sunday  Telegraph  and 
Sunday  E.\press  before  joining  the  Sunday 
Mirror  in  London  as  its  celebrity  watcher. 

He  came  to  the  Globe  in  1995  as  exec¬ 
utive  editor  and  moved  into  the  editor’s 
slot  two  years  later. 

Brian  Williams.  49,  a  Princeton  alum¬ 
nus  and  former  senior  editor  at  the 
Enquirer  hired  by  Coz,  sees  similarities 
in  both  editors.  “They’re  two  of  the  best, 
worldly,  sophisticated,  and  they  love  to 
go  after  a  good  story. 

“Steve’s  more  casual,  easy  going,  more 
collegial,  yet  very  demanding.  Tony  is  just 
as  demanding  but  more  individualistic, 
intense,  and  concerned  more  about  details. 


“We  were 
rivals, 

very  different, 
as  different 
as  chalk 
and  cheese.” 

—  Tony  Frost, 
EDTTOR,  THE(k.OBE 


Williams,  editor  of  the  National 

E. xaminer,  one  of  the  28  other  publications 
of  Globe  Communications,  a  privately- 
owned  Canadian  company,  remembers 
having  to  deal  with  an  especially  challeng¬ 
ing  assignment  from  Coz,  whom  he  still 
considers  his  guru. 

“Steve  got  a  tip  Roseanne  Barr  had  had 
a  baby  many  years  ago  and  gave  it  up  for 
adoption.  ’Find  that  kid,’  he  said.  We  had 
no  other  information.  Didn’t  know  where 
to  start.  1  thought  he  was  nuts.  We  finally 
did  locate  her  in  Texas.  She  was  17  or  18. 
After  the  story  ran,  Roseanne  got  togeth¬ 
er  with  her.” 

As  an  example  of  Frost’s  determina¬ 
tion,  Williams  goes  back  to  the  day  John 

F.  Kennedy  Jr.  and  Carolyn  Bessette 
were  married. 

“There  was  no  advance  notice  of  the 
ceremony  in  that  small  Georgia  hotel. 
Decoys  and  all  kinds  of  tricks  were  used 
to  keep  it  secret  and  fend  off  the  media. 
When  word  got  out.  the  whole  world  was 
Icxiking  for  them. 

“Tony  wanted  exclusive  honeymoon 
pictures  and  insisted  we  find  the  couple 
and  get  those  photos  no  matter  what. 
Well,  we  found  the  honeymooners  in 
Turkey  and  got  pictures. 

Fat  checkbcxjks  are  their  howitzers  in 
the  battle  for  readers,  most  of  whom  have 
been  women. 

Shortly  before  they  were  killed.  Frost 
says  he  paid  S2 10,()(X)  for  a  long  lens  shot 
of  Princess  Di  and  Dodi  enjoying  them¬ 
selves  on  a  yacht  in  the  Mediterranean. 
And  Michael  Jackson  collected  $2(X).(XX) 
from  the  Enquirer  for  exclusive  use  of 
family  pictures  with  his  newborn  son. 

Key  reporters  and  editors  make  well 
over  $I(X).(XX)  a  year,  according  to  Coz, 
who  oversees  a  full-time  editorial  staff  of 
80  with  a  $13.5  million  budget.  A  number 
of  his  46  staffers  are  paid  as  well,  if  not 
more.  Frost  says,  but  he  avoided  revealing 
his  newsroom  budget. 

Defending  against  libel  suits  has  always 
been  another  big  budget  item.  Right  now, 
each  tabloid  has  one  to  deal  with.  Arnold 
Schwarzenegger,  who  underwent  surgery 
two  years  ago  to  replace  a  heart  valve, 
claims  he  was  libeled  by  the  Globe  when  it 
reported  he  was  suffering  from  heart  dis¬ 
ease.  And  Martha  Stewart  sued  the 
Enquirer  over  a  story  that  quoted  a  medical 
source  saying  she  may  be  suffering  from  a 
borderline  personality  disorder. 


Liberman  is  a  retired  editor  of  the 
Asbury  Park  (N.J.)  Sunday  Press.  His 
e-mail  address:  SiLiberman@aot.com. 
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NCS-AAEC  cartoonists 
invade  Cuba 

Engage  Cuban  counterparts  in  murals  and  meetings 


by  Chip  Beck 

Aground-breaking  invasion  of  Cuba 
by  the  National  Cartoonists  Soci¬ 
ety  (NCS)  and  the  Association  of 
American  Editorial  Cartoonists  (AAEC) 
took  place  from  Feb.  5- 
13,  six  weeks  before 
the  Orioles  got  around 
to  making  the  trip,  and 
the  negotiations  only 
ttx)k  a  third  of  the  time. 

Almost  a  year  in  the 
making,  the  trip  con¬ 
sisted  of  14  cartoonists, 
two  writers,  and  a  tag- 
along  PBS  camera 
crew.  It  was  the  first 
time  an  official  group 
representing  the  two 
premiere  professional 
U.S.  editorial  and  car¬ 
toonists  societies  visit¬ 
ed  the  island  for  a 
series  of  encounters  with  Cuban  cartoon¬ 
ists.  artists,  editors,  publishers,  journalists, 
officials,  and  ordinary  Cubans. 

From  room  505  of  the  Ambos  Mundos 
hotel,  two  doors  down  from  where  “Papa” 
Hemingway  wrote  several  of  his  novels, 
Ted  Rail  (Universal  Press  Syndicate  and 
the  “Ted  Rail  Show”),  Joel  Pett  (AAEC 
president),  Michael  Ramirez  (Los  Angeies 
Times)  and  I  broadcast  the  first  live 
American  radio  talk  show  from  Havana  to 
the  United  States  in  40  years. 

Thanks  to  modem  technology  which 
allowed  us  to  essentially  carry  a  portable  ra¬ 
dio  station  the  size  of  a  lap-top  computer 
through  Cuban  customs,  we  were  able  to 
discuss  and  debate  the  embargo  against 
Cuba  for  three  hours,  to  an  estimated  one 
million  listeners.  (The  show,  beamed  live 
first  to  an  audience  in  Southern  California, 
was  distributed  throughout  the  United  States 
later.) 

At  the  end  of  our  8-day  visit,  we  con¬ 
ducted  another  first,  joining  our  Cuban 
counterparts  in  the  small  barrio  of 
Santiago  de  Las  Vegas,  where  we  created 
a  huge  mural  full  of  cartoons  for  hundreds 
of  children  and  adults. 


The  event  was  broadcast  on  Cuban  TV 
the  next  day,  and  the  mural  is  being 
retained  and  will  be  saved  by  the  Union  of 
Cuban  Journalists  and  Editors  (UPEC)  as  a 
souvenir  of  the  event. 

This  was  my  second  visit  to  Cuba  in  two 
months.  In  November, 
I  attended  a  War 
Correspondents  World 
Meeting  in  Havana,  not 
only  meeting  journal¬ 
ists  from  around  the 
world,  but  Cuban  war 
correspondents  and 
combat  photographers 
who  had  been  on  the 
other  side  of  the  battle 
lines  in  some  of  the 
Cold  War  skirmishes. 
Rather  than  breed  ani¬ 
mosity,  the  mutual  ex¬ 
periences  fostered  an 
excellent  rapport  that 
cemented  the  ar¬ 
rangements  for  the  NCS-AAEC  trip. 

Our  group  included  professionals  with 
political  viewpoints  ranging  from  conserv¬ 
ative  to  ultra-liberal,  but  all  participants 
agreed  that,  from  a  journalistic  and  human¬ 
itarian  viewpoint,  the  trip  was  highly  valu¬ 
able,  informative,  and  worthwhile. 

We  learned  many  things  in  our  visit,  one 
of  which  is  that  the  Cuban  cartoonists  are 
talented  humorists  and  highly  skilled 
artists.  We  joked  at  one  meeting  with  20 
Cuban  journalists  that  we  American  car¬ 
toonists  were  going  to  return  to  Washington 
to  insist  that  the  embargo  never  be  lifted 
against  Cuban  cartoonists. 

“If  the  editors  and  publishers  in  the 
States  see  the  quality  of  your  work,  we 
Americans  are  do<3med!” 

One  of  our  Cuba  guides.  Luis  Pontes,  in 
response,  said  he  would  never  again  vol¬ 
unteer  to  work  with  a  group  of  Norte 
Americano  humoristas  y  caricaturistas. 
The  reason  he  said,  was  that  after  a  week 
on  the  road  with  us.  his  sides  hurt  from 
laughing  so  much. 

In  Santa  Clara,  one  of  our  editorial  car¬ 
toonists  boldly  declared  to  a  round  table  of 
Cuban  journalists  that  “in  the  U.S.  we  have 


We  learned  many 
things  in  our  visit, 
one  of  which  is  that 
Cuban  cartoonists 
are  talented 
humorists  and  highly 
skilled  artists. 

—  Chip  Beck,  group  leader 


a  free  press  because  we  can  criticize 
President  Clinton  any  time  we  want.” 
Without  missing  a  beat,  a  Cuban  journalist 
responded  that  Cuba  must  have  a  free 
press,  because  they  too  can  criticize 
Clinton  any  time  they  want. 

When  one  of  our  group  then  asked  if 
there  was  any  genuine  dissent  in  Cuba,  an 
editor  commented  that  it  is  impossible  to 
put  two  Cubans  in  one  room  and  not  have 
an  argument.  In  Spanish,  he  later  comment¬ 
ed  that  Americans  would  be  surprised  at  the 
level  of  debate  and  dissent  that  does  exist. 
“We  just  conduct  it  differently  than  you  do, 
but  it  does  exist;  in  fact  it  permeates  our 
society  and  who  we  are.” 

We  were  not  impeded  in  our  travels  or 
our  conversations,  and  we  heard  both 
sides  of  the  political  viewpoints  during 
our  travels.  Yet  whatever  the  views 
expressed,  whether  in  support  of  the 
Cuban  government,  or  in  favor  of  some 
changes,  all  the  Cubans  we  talked  to 
agreed  that  bilateral  relations,  the  standard 
of  living,  the  political  and  economic  land¬ 
scape,  and  both  of  our  countries  would  be 
better  off  if  the  embargo  were  lifted  with¬ 
out  preconditions. 

“We  are  willing  to  discuss  the  topic  of 
repayments  for  nationalized  property,”  one 
official  told  me,  “and  negotiate  a  settle¬ 
ment  as  we  did  with  Canada  and  Spain,  but 
we  need  your  side  to  sit  down  at  the  table 
and  talk  to  us.” 

In  addition  to  Rail,  Pett.  Ramirez,  and 
myself,  the  other  “Cuba  Trippers”  includ¬ 
ed  Washington,  D.C.,  cartoonist  Anne 
Ganz,  NCS  president  George  Breisacher, 
NCS  vice  president  Daryl  Cagle,  Jeff 
Parker  {Florida  Today),  Jimmy  Johnson 
(“Arlo  and  Janis”),  Bill  Lee  (General 
Media),  Jack  Higgins  {Chicago  Sun- 
Times),  Missy  Higgins,  Jerry  and  Gro 
Robinson,  Paul  Fell  {Lincoln  Star),  Arlene 
Fell,  and  PBS  cameramen  Bill  Shebar  and 
Justin  Schein. 

Our  schedule  was  chock-full  of  journal¬ 
istic.  official,  and  cartoonists  meetings, 
places  to  visit,  people  to  talk  with,  and 
things  to  do.  both  in  an  organized  fashion 
and  on  our  own  time.  It  was  a  trip  well 
worth  the  effort,  and  one  which  several  of 
us  hope  to  repeat  again.  In  fact,  I  am  help¬ 
ing  Allen  Beerman  of  Nebraska  organize  a 
November  1999  trip  to  Havana  for  the 
National  Newspaper  Association.  (More  on 
this  in  subsequent  E&P  issues.) 

For  editors  and  publishers  who  might 
wish  to  go  on  the  November  trip,  Allen 
Beerman  and  I  will  publish  a  notice  follow¬ 
ing  a  March  meeting  with  the  Cuban 
Interests  Section  in  Washington,  D.C. 
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and  banners  throughout  the  AOL  site.  While 
AOL  and  CompuServe  members  and 
AOL.com  visitors  will  be  able  to  list  their 
used  cars  and  trucks  for  free.  AutoConnect's 
business  model  is  selling  interactive  adver¬ 
tising  to  car  dealerships,  financial  services, 
insurance  companies,  and  the  like.  The  com¬ 
pany  also  builds  Web  sites  for  dealers. 

AutoConnect  also  will  be  the  main  spon¬ 
sor  of  AOL’s  U.sed  Car  “Decision  Guides.” 
which  help  site  visitors  research  used  cars 
to  make  informed  buying  decisions.  The 
guide  employs  PersonaLogic  technology, 
which  returns  a  list  of  cars  that 
match  each  individual's  needs. 


Some  Cox  newspapers  to  join  AutoConnect 


by  Martha  L.  Stone  members  is  not  going  to  hurt  anybody.” 

Nail  also  looks  at  the  big  picture  of 

Cox  Enterprises'  AutoConnect  last  classifieds  and  sees  the  newspaper  indus- 

week  signed  a  26-month  deal  with  . . . . _ _ 

America  Online  to  be  its  main  — - ,  ^~~~7 

provider  of  used  car  and  truck  classifieds.  y-r»M 

Atlanta-based  AutoConnect  will  pro-  j 

vide  listings  of  approximately  750.000  j 

used  cars  and  trucks  through  more  than  pj  •• 

31,000  participating  dealers  nationwide  to  ^  3  Si” 

the  17  million  AOL  users.  2  million  ^ 

CompuServe  users,  and  millions  of  Web  I  -ESSS. 

users  who  visit  AOL.com.  And  in  the  1  teey  ^St£T  a 

^  EMKU  trnumUL  W 

coming  months.  AutoConnect  will  tor  the  1  _ 

first  time  integrate  automobile  classifieds  ^ _ _ Sj  —5“ 

from  some  Cox  newspapers.  ■.£ - 1  ® 

The  partnership  marks  the  second  time  - 

in  as  many  months  that  Cox  has  partnered  ‘ 

with  non-traditional  media  powerhouses  to 
extend  its  brands  and  market.  A  few  weeks 
ago.  another  Cox  company,  Cox  Interactive 
Media,  partnered  with  Realtor.com.  by  far 
the  most  trafficked  and  listings-rich  real 
estate  classifieds  site  on  the  Web.  to  add 
local  real  estate  content  and  listings  to 
some  of  Cl  M’s  local  Web  sites. 

“We’re  making  this  major  investment 
with  AOL  because  to  really  reach  massive 
online  consumers,  you  need  the  help  of 
AOL  to  thoroughly  touch  their  massive 
membership  base,”  says  Chip  Perry,  pres¬ 
ident  and  CEO  of  AutoConnect.  “The 
combination  of  AOL,  CompuServe,  and 
AOL.com  provides  unparalleled  reach 
into  the  online  audience.” 

Jim  Nail,  advertising  analyst  at 
Forrester  Research  in  Cambridge,  Mass., 
applauds  the  partnerships,  saying  newspa¬ 
per  companies  need  to  act  fast  and  start 
partnering  with  Web  sites  that  draw  sig¬ 
nificant  traffic  to  gain  a  greater  audience. 

Newspapers  need  to  evaluate  each  oppor¬ 
tunity  rather  than  focus  on  the  fact  that 
major  Web  players  are  competitors. 

“It  seems  like  Cox  had  been  more  on  the 
periphery  of  the  Web,  and  now  seems  to  be 
moving  toward  the  mainstream.”  Nail  says. 

“Definitely  exposure  to  AOL’s  millions  of 


AutoConnect  will  provide  automobile  listings  for  AOL.com  on  the  Web,  as  well  as 
America  Online’s  proprietary  service  and  AOL  subsidiary  CompuServe. 


try  not  grabbing  the  marketshare  they  are 
used  to  in  the  print  world.  “None  of  the 
newspaper-run  Web  properties  have 
gained  any  traction  at  all.  They  can’t  seem 
to  migrate  eyeballs  in  the  new  world.  AOL 
and  Yahoo!  can  do  that.” 

Nail  encourages  newspapers  to  re-evalu¬ 
ate  their  strategy  for  classifieds  and  plan 
some  innovations  like  Cox’s  that  make 
more  sense  for  Web  publishing.  “1  think 
there’s  a  couple  of  steps  they’re  going  to 
have  to  go  through.”  he  says.  “The  first  step 
is  the  hardest  ...  realizing  that  a  strong  off¬ 
line  property  doesn’t  translate  to  a  strong 
online  property.  Until  they  relinquish  that 
fantasy,  they’re  never  going  to  go  anywhere. 

"Step  2  is  to  understand  that  classifieds 
on  the  Web  is  more  than  simply  taking  it  out 
of  the  newspaper  and  putting  it  in  HTML.  It 
has  to  be  wrapped  with  more  features,  more 
functionality,  and  more  services.” 

AutoConnect  is  owned  by  Manheim 
Auctions  Inc.,  a  subsidiary  of  Cox 
Enterprises,  and  the  Dealer  Services 
Group  of  Automatic  Data  PrcKessing  Inc. 

The  pact  will  integrate  AuUiConnect  into 
AOL  ClassifiedPlus  with  text  links,  buttons. 


and  has  the  ability  to  do  side-by-side  com¬ 
parisons  with  different  mcxlels. 

At  the  moment,  listings  come  from 
Manheim  Auto  Auctions.  ADP,  individual 
dealers,  and  Web  site  users.  In  the  next 
few  months.  Cox’s  four  main  newspapers 
and  several  smaller  papers  will  integrate 
their  listings  to  the  database. 

“We’re  delighted  to  work  with  Cox 
Newspapers  because  together  we  can  offer 
a  strong  product  to  IcKal  dealers  and  con¬ 
sumers.”  Perry  says.  The  newspapers  will 
sell  combo  advertising  for  AutoConnect 
along  with  their  print  advertising  to  car 
dealers,  also  starting  in  a  few  months. 

Used  cars  outsell  new  cars  by  a  margin  of 
four-to-one  and  represent  nearly  809f  of  the 
retail  automotive  market.  Some  41  million 
used  cars  worth  a  collective  $370  billion 
were  sold  in  the  U.S.  in  1998,  compared 
with  10.5  million  new  cars  worth  a  total  of 
$303  billion,  according  to  the  National 
Automotive  Dealers  Association.  Hi 


Stone  (martstone@aol.com)  is  a 
new  media  professor  at  Roosevelt 
University  in  Chicago. 
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Web  site  get  today?  What  about 


tomorrow?  Traffic  means  online 


shopping,  advertisers,  and  revenue 


Rnd  Zip2’s  brand  new  local  portal 


platform,  Homebase,  gives  you  just 


what  you  need  to  truly  compete 


e-commerce 


personalization.  But  then  it  offers 


something  truly  unique:  your  local 


content.  With  Zip2  technology  and 


create  the  leoding  Web  site  in 


Wont  to  steer  more 


customers  your  direction?  Then  go 


to  www.zip2.com,  get  Homebase 


and  get  ready  to  shift  your  site 
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Miami  Heraid  goes 
back  to  ‘print’  took 


by  Mark  Fitzgerald 

When  The  Miami  Herald  first 
launched  its  Web  site, 
http://www.herald.com.  it  fol¬ 
lowed  the  then-prevailing  wisdom  that 
online  newspapers  should  look  and  feel 
different  from  the  print  product.  So  the 
site  had  its  own  name,  HeraldLink.  with 
its  own  logo  and  system  of  organizing 
news  and  entertainment. 

Now,  in  its  first  significant  redesign  in 
three  years,  the  site  is  following  a  differ¬ 
ent  model:  The  Miami  Herald  newspa¬ 
per.  Out  is  HeraldLink,  in  is  the  Old 
English-style  typeface  of  the  daily  news¬ 
paper’s  flag. 

“What  we  found  was  that  no  matter 
how  hard  we  tried,  people  expected  [the 
Web  site]  to  be  The  Miami  Herald.  They 
wanted  it  to  look  like  the  newspaper  and 
be  organized  like  the  newspaper,”  says 
Rich  Gordon,  the  Herald's  director  of 
new  media. 


The  Miami  Herald  Internet  Edition,  as 
the  new  site  is  called,  debuted  April  1 1 
with  far  more  text  links  and  story  content 
than  HeraldLink,  which  featured  many 
bold  graphic  elements.  “We  wanted  to 
get  more  text-intensive  as  a  way  of 
speeding  downloads,”  Gordon  says.  “We 
were  following  the  studies  that  show  text 
links  are  followed  more  frequently  than 
graphic  links.” 

Speed  within  the  site  is  one  reason  the 
redesign  incorporates  a  frame  space 
design.  Gordon  says  the  Herald  also  want¬ 
ed  to  show  a  uniform  look  throughout  its 
mini-site  offerings. 

While  the  link  and  story  count  of  the 
Internet  Edition’s  front  page  is  way  up,  the 
number  of  advertisements  is  down  consid¬ 
erably.  The  redesign  eliminates  five  small¬ 
er  banner  ads  that  ran  on  the  right  side  of 
the  page  while  slightly  increasing  the  hor¬ 
izontal  banner  at  the  top.  “This  is  a  signif¬ 
icant  reduction  in  our  banner  inventory 
but  we  think  it  will  give  better  results  to 
advertisers.”  Gordon  says. 


NIEW*'IVIEDIA  WEIEtCLY 


Introduced  in  the  redesign  is  a  library 
of  editions  for  the  past  seven  days  that 
can  be  accessed  for  free.  “In  some  ways 
that  runs  counter  to  our  interest  in  wanti¬ 
ng  people  to  use  our  paid  archive,” 
Gordon  explains.  “But  all  of  us  have 
received  the  e-mails  of  people  saying  they 
mis.sed  the  site  the  day  before.  We  know 
everybody  doesn’t  visit  every  day.” 

To  encourage  registrations,  the 
redesign  gives  prominent  play  on  the 
front  page  to  the  Passport  news  by  e-mail 
feature  offered  by  Knight  Bidder’s  Real 
Cities.  Users  can  also  sign  up  for  news 
via  PointCast  or  PalmPilots. 

The  redesign  also  features  a  home- 
page  link  to  Outlook,  a  mini-site  devel¬ 
oped  by  the  Herald  for  news  of  interest  to 
gay,  lesbian,  and  transgendered  people. 
The  site,  believed  to  be  the  only  one  of  its 
kind  offered  by  a  mainstream  newspaper, 
evolved  from  a  weekly  column  that  runs 
in  the  print  paper’s  Neighbors  section. 
Gordon  says. 

“It  has  its  own  URL.  and  its  own 
design,  and  it  seems  to  be  getting  some 
good  buzz  in  the  local  gay,  lesbian,  and 
transgendered  community,”  Gordon  says. 
“We  think  it  has  some  advertising  possi¬ 
bilities  as  well.” 

Links  are  also  provided  to  Yellow 
Pages,  arts  &  entertainment  listings,  a 
special  teen  section,  and  archives.  Bi 


New  York  Times  changes  AOL  format 


by  Martha  L.  Stone 

The  New  York  Times’  presence  on 
America  Online  has  undergone 
some  significant  changes.  The  Times, 
which  has  been  accessible  to  AOL  users 
through  AOL  keywords  for  almost  five 
years,  has  switched  to  an  HTML  format 
from  AOL’s  proprietary  non-browser 
format.  While  most  content  will  still  be 
available  for  free  to  AOL  members, 
some  content  will  require  them  to  regis¬ 
ter  just  like  non-AOL  members  who 
must  register  to  gain  access  to  the  news¬ 
paper’s  Web  site. 

The  Times’  vast  database  now  counts 
seven  million  non-AOL  registrants.  The 
paper  estimates  more  than  one  million 
additional  readers  access  Times  content 
on  AOL  every  month.  Rich  Meislin,  edi¬ 
tor  in  chief  of  the  Times  on  the  Web, 
notes  that  as  technology  and  AOL  users’ 


ability  to  navigate  the  Web  have 
matured,  it  makes  sense  to  create  the 
Times  on  the  Web  in  only  one  format. 

“The  AOL  audience  when  we  started 
several  years  ago  was  more  of  a  beginner 
experience,”  he  says.  “It’s  more  than  that 
now.”  Meislin  says  the  process  of  for¬ 
matting  Times  copy  for  its  Web  site  and 
for  AOL  was  largely  automated,  but  still 
“required  a  significant  amount  of  human 
involvement.” 

The  ability  to  add  a  million  or  more 
new  registrants  to  its  database  also  is  a 
significant  motivation  for  the  change. 
“Registration  will  certainly  allow  adver¬ 
tisers  to  reach  a  New  York  Times  audi¬ 
ence  on  AOL  using  the  same  unique  tar¬ 
geting  techniques  available  through  The 
New  York  Times  on  the  Web,”  says  Lisa 
Carparelli,  a  Times  spokesperson. 
Neither  the  Times  nor  AOL  would  give 
terms  of  the  new  contract. 


The  Times  has  appeared  on  AOL  since 
1994.  Meislin  says  that  while  most  con¬ 
tent  will  be  available  to  AOL  users  as 
before,  he  predicts  many  users  will  be 
disappointed  that  breaking  stories  only 
are  active  for  one  day  on  the 
NYTimes.com,  while  on  the  AOL  ver¬ 
sion.  breaking  stories  survived  for  sever¬ 
al  days.  Meislin  says  AOL  users  will 
enter  the  NYTimes.com  site  through  a 
special  AOL  front  page,  and  will  have 
access  to  the  news  front  and  section 
fronts  without  having  to  register.  But  as 
users  click  one  level  beneath  the  section 
fronts,  they  will  be  required  to  register. 

“It’s  a  mutual  decision  between  AOL 
and  the  NYT,”  says  an  AOL  spokesper¬ 
son.  “It  does  not  change  our  relationship 
with  the  Times  at  all.  In  fact,  we  just 
announced  a  new  partnership  with  them 
with  the  NYT  Learning  Channel,”  a  Web 
site  with  student  features. 
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Look  up  Iho  law  onlino 


by  Charles  Bowen 

In  the  pre-Web  days,  finding  relevant 
legal  cases  and  legislative  statutes  to 
cite  in  your  news  stories  usually 
required  girding  your  loins  for  a  hum¬ 
bling  visit  to  the  high  priests  of  the  law 
library.  The  filing  system  of  the  books 
and  the  organization  of  the  material  with¬ 
in  their  pages  seemed  designed  to  be 
daunting  to  outsiders. 

And  the  library  staff,  perhaps  accus¬ 
tomed  to  dealing  with  a  higher  level  of 
query,  often  had  little  patience  with  a 
reporter's  how-does-this-thing-work-any- 
way  variety  of  question.  For  that  reason, 
we  all  greeted  the  Web  with  open  arms.  At 
last,  we'd  be  able  to  search  law  books  and 
databases  of  court  decisions  from  the 
comfort  of  our  newsrooms. 

While  cyberspace  has  lived  up  to  that 
promise,  the  haphazard,  non-linear  nature 
of  the  Net  has  been  particularly  nettlesome 
when  providing  legal  data.  Sometimes  the 
search  has  been  just  too  time-consuming, 
especially  when  a  writer  is  on  deadline. 
And  unlike  debtors,  politicians,  educators, 
and  other  pri>fessionals.  Net-savvy  lawyers 
have  been  slow  to  create  a  generally 
accepted  Web  gateway  to  all  things  legal. 

Until  now.  Could  law.com  be  the  portal 
to  the  legal  world  that  we  have  been  wait¬ 
ing  for?  It  is  the  best  candidate  I  have  seen 
so  far,  featuring  material  for  lawyers  and 
laymen,  from  court  decisions  to  facilities 
for  locating  attorneys.  First  announced  in 
the  online  press  in  mid- 1998,  the  site  has 
rolled  out  after  months  of  beta  testing. 

Visit  the  site  (http://www.law.com)  and 
from  the  introductory  page,  click  on  an 
icon  in  the  left  column  to  reach: 

•  Meet  the  Experts:  Read  updates  on  top¬ 
ics  such  as  intellectual  property,  Y2K 
problems,  patent  law,  employment,  securi¬ 
ties,  product  liability,  and  the  like. 

•  Find  a  Lawyer:  Find  quick,  free  access 
to  the  Martindale-Hubbell  Law  Directory, 
which  you  can  search  by  firm  or  lawyer, 
name,  city,  county,  state,  country,  area  of 
practice,  even  language. 

•  Law  &  Cases:  From  here  you  can  link  to 
legislation,  codes,  statutes,  and  regula¬ 
tions,  court  rulings  from  the  U.S.  Supreme 
Court,  the  federal  court  of  appeals,  U.S. 
district  courts,  bankruptcy  courts,  and  spe¬ 
cialty  courts  like  those  for  veterans  affairs. 


international  trade,  territorial  disputes, 
and  tax  court.  Also  don't  miss  the  link 
from  here  to  state  laws,  including  consti¬ 
tutions,  codes,  court  decisions,  and  more. 

•  Government  &  Legislation:  Focuses  on 
politics  and  government,  from  the  federal 
level  to  state  and  local  governments. 

•  Legal  Research:  Find  a  treasure  trove  of 
free  research  sites,  including  individual 
law  reviews,  schools,  and  libraries,  as  well 
as  paying  sites.  Check  out  the  Lois  Law 
site,  which  offers  a  free  10-day  trial  of  its 
intuitive  search  facilities. 

•  Courts:  Here  are  Web  links  to  federal 
courts  as  well  as  assorted  state  and  munic¬ 
ipal  courts  across  the  nation. 

•  For  Judges:  Find  a  collection  of  address¬ 
es  and  Web  links  for  organizations  of 
interest  to  Judges,  as  well  as  computer 
tools  like  forms  and  publications,  govern¬ 
ment  resources,  and  legal  research. 

•  For  Professors:  Law  school  sites  are 
provided  here,  along  with  bar  association 
sites,  attorneys,  and  law  firms,  publica¬ 
tions.  and  course  resources. 

•  Law  Enforcement:  Here  are  links  to  fed¬ 
eral,  state,  and  local  criminal  Justice  agen¬ 
cies,  general  police  sites,  fingerprinting 
information,  law  enforcement  training 
information,  prisons,  expert  witnesses, 
gun  violence  information,  and  internation¬ 
al  law  enforcement  data. 

•  U.S.  Founding:  Historical  legal  docu¬ 
ments  abound  here,  from  the  Mayflower 
Compact  to  constitutional  amendments 
and  biographies  of  the  founders. 

•  International  Law:  Here  you  can  find 
legal  data  about  specific  countries,  human 
rights,  treaties,  alliances  and  conventions, 
foreign  affairs,  the  United  Nations,  inter¬ 
national  trade,  maritime  law,  global  tax 
issues,  and  related  matters. 

Other  considerations  for  using  law.com 
in  your  research  and  reporting: 

IThe  site  is  privately  held,  with  major 
investment  by  Kaibab  Industries,  a 
$  ISO-million  holding  company. 

2  The  site  launched  with  some  powerful 
partners  already  in  place,  including 
Harcourt-Brace,  Corporate  Legal  Times, 
Amber  Sun  Productions,  Gilbert  Legal 
Guides,  CommTouch  Software,  Nolo 
Press  and  LegalSpan. 

3  The  introductory  page  also  routinely 
features  legal  news  of  the  day,  provid¬ 
ed  by  another  partner,  CourtTV.  Hi 
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KOZ.com  signs 
three  media  groups 

KOZ.com  announced  April  20  it  will 
provide  community  publishing  systems 
to  Donrey  Media  Group,  Knight 
Ridder's  Real  Cities  network,  and 
MediaNews  Group.  The  Research 
Triangle,  N.C.-based  company  now 
claims  to  be  the  largest  network  of  local 
media  affiliates. 

The  addition  of  Donrey  and 
MediaNews  will  mean  that  an  additional 
175  newspapers  will  be  using  KOZ's 
Community  Publishing  System  (CPS), 
which  includes  online  chat,  newsletters, 
discussions  groups,  interactive  calendars, 
and  free  Web  pages  for  community  orga¬ 
nizations. 

KOZ  will  provide  the  same  tools  to  the 
45  city  sites  in  Knight  Ridder's  Real 
Cities  network.  One  site,  the  newly 
named  philly.com  will  use  CPS  to  unite 
little  league  teams.  Scout  troops,  and 
church  groups  online. 


Merc  News  wants 
BayArea.com 

The  San  Jose  Mercury  News  is  report¬ 
edly  vying  for  a  new  domain  name, 
BayArea.com.  which  would  be  used  to 
build  a  local  portal.  A  company  that  cur¬ 
rently  owns  the  name  says  the  newspaper 
recently  made  a  bid  for  the  name,  report¬ 
edly  offering  hundreds  of  thousands  of 
dollars  for  the  URL. 

The  newspaper  already  runs 
SiliconValley.com,  which  covers  technol¬ 
ogy,  and  SJMercury.com,  which  covers 
all  facets  of  the  local  community. 

Salon  files  for  IPO 

The  Internet  magazine  Salon  filed  for 
an  initial  public  offering  April  19.  Salon 
plans  to  offer  2.5  million  shares,  accord¬ 
ing  to  a  filing  with  the  Securities  and 
Exchange  Commission  in  Washington. 
The  expected  price  per  share  will  be 
between  $10  and  $13.50. 

Salon  Joins  Marketwatch.com  and 
TheStreet.com,  Web  news  organizations 
that  have  gone  public  or  will  do  so  soon. 
Like  most  Web  companies.  Salon  has  yet 
to  turn  a  profit. 
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B&W  and  read  all  over 

Passion  builds  as  E.W.  Scripps  Co.  releases  an  attention-grabbing  annual  report 


by  Steve  Yahn  and  Joe  Nicholson 

Somelxxly  at  E.W.  Scripps  Co.  has  a 
playwright’s  passion  for  using  the 
company’s  annual  report  as  a  pro¬ 
motional  tool. 

In  four  fiery  acts,  this  year’s  annual 
report  uses  scorching,  searing,  sensual 
black  and  white  and  red  all  over  to  drama¬ 
tize  increased  revenues  and  profits.  Act  1 
asks,  “What’s  your  passion?”  Act  2  fea¬ 
tures  a  photograph  of  chairman  Lawrence 
A.  Leser  and  president  and  CEO  William 
R.  Burleigh  seated  together,  Leser  on  a  red 
sofa,  and  all  of  this  against  a  red  back¬ 
ground.  “Passion  builds”  in  Act  3;  builds 
on  tradition,  builds  in  new  markets,  builds 
new  brands  and  franchises. 

Act  4?  By  now  the  passionate  swirls  of 
red  and  black  have  formed  a  large  heart, 
within  which  is  written:  “act  4/financial 
results/for  love  and  money.” 

Whew.  Luckily  the  shareholder’s  land¬ 
ing  is  in  familiar  fields  of  black  and 
white  financial  data  presented  in  a  clear, 
straightforward  manner. 

“We’re  a  media  company,  and  I  think  a 
lot  of  people  see  us  just  as  a  newspaper 
company,”  complained  Mark  Kroeger, 
manager  of  corporate  communications 
and  investor  relations,  at  Cincinnati-based 
E.W.  Scripps  Co. 


“We’re  definitely  trying  to  get  people’s 
attention.  We’re  trying  to  say,  ‘Look  here. 
This  is  Scripps.  This  is  a  120-year-old 
company,  but  we’re  a  diverse  media  com¬ 
pany.  We  have  two  cable  networks  and  an 
nine  local  broadcast  television  stations 
around  the  country.  We  want  our  annual 
report  to  reflect  the  fact  we’re  a  forward- 
looking.  vibrant  company  that  is  grow¬ 
ing,”  says  Kroeger. 

The  annual  report  was  designed  by 


New  York-based  ad  agency  Belk 
Mignogna  Associates. 

E.W.  Scripps.  a  $1.4  billion  corpora¬ 
tion,  owns  19  dailies  and  is  the  country’s 
oldest  newspaper  group. 

"Senior  management  here  is  very  sup¬ 
portive”  of  efforts  to  make  the  annual 
report  “edgy,”  says  Kroeger,  who  sees  no 
risk  of  getting  too  far  out  on  a  ledge.  “I 
don’t  think  so,”  he  says.  “I  haven’t  seen 
any  downside.” 
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utilitarian  is  in  as  papers  use 
more  syndicated  info  products 


www.tmstv.com 


New  York  Times 
Werner  Brothers 
&  America  Onbne 
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TV  Listings 


TMS  TV  Listings  has  over  450  clients,  including 
70  of  America’s  top  100  dailies. 


TV  listing  and  weather 
firms  find  many  clients 
for  their  wide  array  of 
print  and  online  offerings 

by  David  Astor 

When  people  think  syndication. 

they  often  think  cartoons  and 
columns.  But  there’s  another  cat¬ 
egory  that  has  become  an  increasingly  im¬ 
portant  part  of  the  business:  information 
products  such  as  television  and  weather  data. 

It’s  a  growing,  evolving,  complex  cate¬ 
gory  that  includes  forecasts,  graphics, 
maps,  daily  TV  listings,  weekly  TV  books, 
feature  packages,  online  services  branded 
to  look  like  part  of  a  client’s  site,  personal¬ 
ized  e-mail  alerts,  ad  networks,  and  on¬ 
screen  TV  listings  that  newspapers  can  co¬ 
sponsor  with  cable  systems. 

Companies  offering  these  products  say 
they’re  helping  newspapers  compete  against 
other  media  for  readers  and  ads. 

“They  keep  people  coming  to  newspapers 
for  information  rather  than  going  to  the  TV 
Guides  and  Microsofts  of  the  world.”  says 
Barbara  Needleman,  vice  president/databa.se 
and  advertising  products  at  Tribune  Media 
Services  (TMS),  which  offers  TV,  movie, 
and  weather  prixiucts. 

“Newspapers  are  the  primary  source 
for  TV  information,”  she  continues. 

“But  in  order  to  maintain  that  fran¬ 
chise.  they  have  to  carry  their  brand 
online  and  on-screen.”  Needleman  and 
TVData  president/CEO  Arthur  Bassin 
say  syndicated  services  can  help 
papers  keep  this  franchise,  extend  it, 
and  make  more  money  from  it. 

These  services  also  help  papers  save 
staff  time  and  costs.  Assembling  TV 
listings  locally  would  be  a  daunting 
task  in  an  age  of  mushrooming  view¬ 
ing  options  —  and  it  would  be  hard  for 
individual  papers  to  do  the  job  better. 

“There’s  no  reason  to  do  your  own 
TV  listings.”  says  San  Francisco 
Chronicle  director  of  news  operations 
David  Hyams.  “You’re  not  going  to 


find  out  anymore  about  what’s  on 
20/20  than  TVData  does.  We 
view  TV  listings  as  a  commodity 
like  the  stock  market  report.  You 
just  want  it  presented  clearly  and 
accurately.” 

The  Chronicle  is  also  a  TMS 
Weather  Service  client,  and 
Hyams  notes  that  a  single  paper 
couldn’t  improve  upon  the  nation¬ 
al  and  international  weather  infor¬ 
mation  an  outside  company  offers. 

AccuWeather  is  the  largest 
provider  of  weather  information 
to  newspapers,  with  TMS  and 
WeatherData  also  in  the  mix. 

TMS  and  TVData  are  the  big 
two  in  the  TV  listings  business. 

TVData  has  over  2,500  clients,  including 
2.300  newspapers  and  200  others  such  as 
cable  systems.  Of  the  2.300  papers.  2(X)  also 
use  the  company’s  ClickTV  online  service. 

TMS  TV  Listings  has  over  450  clients, 
of  which  80%  are  newspapers  —  includ¬ 
ing  70  of  the  top  100  U.S.  dailies.  (Bassin 
says  TVData  has  half  of  the  top-2(X) 
papers.)  About  375  clients  use  TMS’s 
online  TV  offerings,  which  are  under  the 
TVQuest  umbrella. 

TMS  paginates  weekly  TV  books  for 
over  250  papers.  It  did  its  first  one.  for  the 
New  York  Daily  News,  in  1992.  TVData, 
which  started  paginating  TV  books  in 


1994,  has  300  clients.  And  Bassin  notes 
that  the  books  are  getting  better. 

“They’re  more  colorful,  local,  sophisti¬ 
cated.  accurate,  and  timely  —  and  they’re 
free,”  he  says.  “Good  newspaper  TV  books 
are  TV  Guide's  worst  nightmare.  They’re 
eating  into  its  circulation.”  This  circulation 
decreased  from  over  13  million  in  1996  to 
1 1.8  million  today. 

“We’re  still  far  and  away  the  highest-cir- 
culation  weekly  magazine  in  the  country,” 
responds  TV  Guide  editor  in  chief  Steven 
Reddicliffe.  He  says  the  circulation  drop  at 
various  magazines  —  and  at  various  news¬ 
papers,  for  that  matter  —  is  more  attribut¬ 
able  to  the  increasing  number  of  media 
options  available  to  people. 

TV  Guide  publicity  director  Ari  Kar- 
pel  adds  that  newspaper  TV  books  aren’t 
really  free  because  people  have  to  buy  a 
Sunday  paper  to  get  them,  although 
other  interviewees  say  people  purchase 
Sunday  papers  for  the  total  package  and 
get  the  TV  book  at  no  additional  charge. 

Karpel  reports  that  TV  Guide  now 
has  200  regional  editions.  But  Needle¬ 
man  says  the  magazine  is  still  not  as 
local  as  newspaper  TV  books.  For 
instance,  the  Chronicle  has  five  zoned 
editions  in  the  Bay  area  alone. 

The  Chronicle’s  Hyams  acknowl¬ 
edges  that  TV  Guide  has  better  descrip¬ 
tions  of  shows,  more  features,  and  a 
slicker  look  than  the  typical  newspaper 


www.tvdata.com/home.htm 


TVData  distributes  its  products  to  over  2,500 
clients,  including  2,300  newspapers. 
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Print  Marketing  Concepts  has  produced  weekly 
TV  books  since  1984. 


TV  btx)k.  But  he  says  his  book,  in  addition 
to  being  more  localized,  has  larger  pages 
than  TV  Guide  —  which  makes  it  easier  to 
see  listings  at  a  glance. 

At  the  end  of  May,  Reddicliffe  says  TV 
Guide  will  start  rolling  out  the  larger-for- 
mat  TV  Guide  Ultimate  Cable  magazine 
featuring  listings  for  up  to  1 50  channels. 
The  digest-size  TV  Guide,  founded  in  1 953, 
will  continue. 

Another  major  player  in  the  customized 
TV  b<K)k  area  is  the  Houston-headquartered 
Print  Marketing  Concepts  (www.printmkt 
.com),  which  started  in  1 984  and  now  has 
over  1 30  newspaper  clients,  according  to 
president/coo  Charles  Dye.  The  books  it 
produces  and  prints  include  TMS  or 
TVData  listings  and  national  and  local  ads 
that  PMC  helps  generate. 

“Many  surveys  show  that  TV  magazines 
are  the  best-read  thing  in  the  newspaper,” 
says  Dye.  “They’re  kept  in  the  home  for 
seven  days.” 

“People  come  back  to  them  time  and 
time  again,”  agrees  Needleman. 

Then  there’s  the  online  side  of  the  TV 
listings  business  (which  was  the  subject  of 
a  recent  E&P  Interactive  article  at 
www.mediainfo.eom/ephome/new.s/new 
shtm/stories/03 1 899nl.htm).  TMS  and 
TVData  both  entered  this  arena  in  1 996. 

TMS  first  launched  TV  Week  Interactive 
(now  called  Local  Market  Affiliate  Program), 
which  offers  customized  Web  site  services 
for  various  clients.  La.st  year,  TMS  added  the 
more  standardized,  lower-cost  TVQuest 
product  —  available  at  www.tvquest.com, 
through  newspaper  partner  sites,  and 
America  Online.  Users  can  access  local  list¬ 
ings  and  more  by  entering  their  ZIP  code. 

The  online  offerings  from  TMS  and 
TVData  (www.clicktv.com)  can  be  locally 


branded.  “ClickTV  looks  like  an 
integral  part  of  the  newspaper’s 
Web  site,”  says  Bassin.  “it’s  basi¬ 
cally  an  invisible  relationship.  It 
helps  Internet  customers  feel  an 
allegiance  to  that  newspaper.” 

Also  competing  for  the  eyes 
of  computer  users  seeking  tube 
information  is  TV  Guide  Online 
(www.tvguide.com). 

Searchability,  of  course,  is 
one  of  the  draws  of  online  TV 
products.  And  without  an  elec¬ 
tronic  option,  the  explosion  in 
TV  viewing  options  would  force 
papers  to  publish  TV  books  the 
size  of  phone  directories.  Online, 
there’s  rcxim  to  list  every  pro¬ 
gram  and  channel. 

For  personalized  TV  information,  about 
3(X),(X)0  people  subscribe  to  TMS’s  TV 
Tonight  daily  e-mail  alert. 

Advertising,  whether  it  runs 
online  or  in  print,  is  also  a  big 
part  of  the  TV  listings  business. 

TMS  has  a  huge  national  ad 
network  that  enables  broadcast¬ 
ers,  cable  programmers,  TV  syn¬ 
dicators.  producers,  and  others  to 
place  national  ads  in  newspa¬ 
pers.  Needleman  says  advertis¬ 
ers  might  buy  anywhere  from  the 
top  1 0  to  the  top  1 50  papers. 

And  papers  don’t  have  to  be 
TMS  TV  Listings  clients  to  run 
the  ads.  For  instance,  Hyams  says 
that  the  Clmmicle  is  a  TVData 
client  for  its  listings,  but  gets 
national  ads  via  the  TMS  network. 

Needleman  declines  to  reveal 
how  much  in  billings  TMS’s  ad 
network  earns.  Industry  sources  say  it 
might  gross  over  S60  million  a  year,  with 
possibly  85%-909f  of  this  going  into  news¬ 
paper  coffers.  TMS  competes  with  TV 
Guide,  among  others,  for  national  ads. 

TVData  also  began  building  a  national 
ad  network  this  year.  “Tribune  is  doing  a 
great  job  with  the  top  newspapers.  We  want 
to  bring  national  advertising  to  2,()(X) 
papers.”  says  Bassin,  who  notes  that  certain 
advertisers  want  their  messages  to  reach 
viewers  in  smaller  markets. 

Bassin  adds  that  TVData.  since  1 995, 
has  also  sent  consultants  to  newspapers  to 
help  them  find  local  ads,  mostly  for  their 
TV  books.  Bassin  says  this  program,  used 
by  l(X)  papers  in  1 998  and  a  projected  1 30 
in  1 999,  brings  in  over  $  1 5  million  a  year  in 
new  ad  revenues  —  including  $100,(XX)  to 
$500,(X)0  per  paper.  TVData  gets  a  guaran¬ 


teed  minimum  or  1 5%  of  what  it  helps  sell, 
whichever  is  greater. 

Both  Bassin  and  Needleman  decline  to 
give  their  companies’  overall  TV  revenues 
but  say  they  show  strong  growth.  Bassin, 
for  instance,  reports  that  TVData’s  rev¬ 
enues  are  rising  1 2- 1 5%  a  year. 

TV  listing  firms  charge  anywhere  from 
$25  a  week  for  a  simple  grid  to  around 
$2,500  a  week  for  a  full  package  that  might 
include  daily  listings,  a  weekly  TV  brx)k, 
and  a  locally  branded  Web  site.  Rates  tend 
to  be  based  on  how  much  a  client  buys,  not 
its  circulation  —  which  differs  from  the  tra¬ 
ditional  syndication  model.  Subscribers  get 
TV  info  in  various  ways,  including  the  fast¬ 
growing  methcxl  of  Internet  delivery. 

Both  TVData  and  TMS  TV  Listings  are 
based  in  Glens  Falls,  N.  Y.  —  “the  TV  infor¬ 
mation  capital  of  the  Western  world,” 
chuckles  Bassin.  TVData  was  founded  in 


1 965  and  became  part  of  United  Media 
from  1 974  to  1 992.  The  3(X)-employee  firm 
(www.tvdata.com)  is  now  owned  by 
Stamford.  Conn.-based  Triad,  a  private 
investment  company  with  interests  in 
media  such  as  cable  and  radio. 

United  isn’t  totally  out  of  the  TV  busi¬ 
ness.  It  still  markets  VCR  Plus+  “instant 
taping”  codes  to  1, 1 37  North  American 
newspapers  and  cable  books  —  including 
92  of  the  top  l(X)  U.S.  papers  and  all  2(X) 
editions  of  TV  Guide,  according  to  David 
Kishiyama,  director  of  publications  for 
Gemstar  Development  Corp.  Pasadena, 
Calif.-based  Gemstar  started  the  9-year-old 
VCR  PIus+,  which  enables  people  to  input 
a  code  number  printed  in  TV  listings  rather 
than  program  their  VCRs. 

TMS  came  to  TV  listings  in  the  early 
1 980s.  when  it  entered  into  a  joint  venture 


www.accuweather.com 


AceuWeather  has  over  15,000  clients  worldwide, 
including  565  newspapers. 
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with  the  1974-founded  Torrington  firm.  It 
later  bought  Torrington,  and  now  employs 
about  1 80  people  in  Glens  Falls,  N.Y.  Also, 
some  executives  and  staffers  in  TMS’s 
Chicago  headquarters  deal  with  TV  listings 
part  of  the  time. 

TMS  (www.tmstv.com)  expanded  its 
stake  in  the  business  with  the  February 
1999  purchase  of  Milwaukee-based  JDTV, 
which  distributes  programming  informa¬ 
tion  to  cable  and  satellite  system  operators, 
and  the  JDTV-owned  UltimateTV  Web  site. 
Needleman  says  the  Los  Angeles-based  site 
gives  TMS  a  better  pulse  on  what’s  happen¬ 
ing  in  Hollywood. 

Just  before  the  JDTV  buy,  TMS  also 
acquired  the  Golden,  Colo.-based  Premier 
DataVision,  which,  among  other  things, 
produces  and  distributes  more  than  2,0(X) 
movie-time  newspaper  ads  a  day. 

At  the  same  time,  TMS  announced  the 
launch  of  the  MovieQuest  online  guide 
(www.moviequest.com)  that  provides 
access  to  show-time  listings  and  film 
descriptions  for  more  than  24,000  screens 
nationwide.  One  way  customers  can  access 
this  guide  is  via  links  from  their  newspa¬ 
per’s  Web  site.  They  then  reach  MovieQuest 
pages  branded  with  their  newspaper’s  logo. 

There’s  also  the  recently  launched 
MovieQuest  Mail  personalized  e-mail  alert 
with  film  times,  and  the  new  MovieQuest 
Advertising  Network  that  offers  online 
advertising  to  film  distributors  and  other 
companies.  And  all  TMS  Quest  sites  pro¬ 
vide  access  to  the  FanStand  online  gift  shop 
featuring  film-  and  TV-related  merchandise. 

TMS  and  TVData  take  different  approach¬ 
es  to  the  syndicated  information  product 
business.  "This  is  such  a  complex  and  fast- 
moving  arena  that  it’s  essential  we  stay  total¬ 
ly  ftx’used  on  TV  information,”  says  Bassin. 
“We’re  an  inch  wide  and  a  mile  deep.”  But 
Needleman  says  movie  and  weather  informa¬ 
tion  are  also  highly  desired  by  readers  and 
clients,  .so  TMS  wants  to  be  in  that  mix.  too. 

Weather  companies  offer  each  of  their 
clients  customized  packages  —  including 
local,  regional,  national,  and  international 
forecasts;  storm  warnings;  color  maps  and 
graphics;  radar  images;  satellite  pictures; 
air-quality  indexes;  historical  data;  24-hour 
consulting  services;  and  much  more. 

AccuWeather  is  the  biggest  player  in  the 
business.  Its  15,0(X)-plus  worldwide  clien¬ 
tele  includes  Fortune  500  companies,  utili¬ 
ties,  construction  firms,  golf  courses,  theme 
parks,  ski  areas.  TV  and  radio  stations,  Web 
sites  —  and  about  565  newspapers.  The 
1962-founded  company  also  supplies  mate¬ 
rial  to  The  Associated  Press  that’s  accessed 
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by  hundreds  of  papers. 

Among  Accu Weather’s  on¬ 
line  clients  are  about  500 
newspaper  Web  sites,  which 
get  material  directly  from  the 
company,  or  link  to 
www.accuweather.com,  or 
access  AccuWeather  informa¬ 
tion  via  AP. 

AccuWeather  founder/ 
president  Joel  Myers  notes 
that  so  many  people  want 
weather  information  that  it 
can  increase  a  paper’s  online 
traffic.  And.  .say  interviewees, 
frequently  updated  informa¬ 
tion  from  AccuWeather,  TMS,  or 
WeatherData  can  help  newspaper  sites 
scoop  other  media  on  weather  news. 

State  College,  Pa.-based  AccuWeather 
employs  about  350  people,  including  93 
meteorologists,  60  computer  people,  45 
graphic  artists,  and  eight  staffers  with  jour¬ 
nalism  degrees.  AccuWeather  does  all  its 
forecasting  in-house,  as  does  WeatherData. 
which  has  18  meteorologists  among  its 
staff  of  38. 

TMS  Weather  Service,  which  has  about 
85  print  newspaper  clients,  features  infor¬ 
mation  from  Weather  Central  —  a 
Madison,  Wis.-ba.sed  company  with  22 
meteorologists.  TMS  WeatherPoint 
(www.weatherpoint.com),  which  has 
approximately  100  online  clients,  includes 
material  from  Weather  Central  and  The 
Weather  Channel  —  the  Atlanta-based  TV 
entity  that  reaches  99%  of  U.S.  cable 
households.  Many  of  the  WeatherPoint 
pages  include  animation,  and  each  can 
accommodate  two  local  ad  banners. 

Indeed,  many  newspapers  sell  online  and 
print  ads  against  the  weather  material  pro¬ 
vided  by  various  companies. 

Wichita.  Kan.-based  WeatherData  has 
over  2(X)  clients,  including  about  35  news¬ 
papers,  several  TV  and  radio  stations,  rail¬ 
roads.  utilities,  corporations,  universities, 
and  others.  The  18-year-old  company  also 
has  a  half-dozen  online  customers,  al¬ 
though  it  doesn’t  put  forecast  information 
on  its  own  site  (www.weatherdata.com). 
“We  believe  that  would  be  competing 
against  our  own  clients.”  explains  founder/ 
president  Michael  Smith. 

Myers  disagrees.  He  says  people  can  get 
weather  information  from  various  sources, 
but  a  newspaper  can  still  “dominate”  if  it 
has  a  strong  weather  package  featuring  a  lot 
of  local  information  that  weather  syndica¬ 
tors  can  help  provide. 

This  information,  of  course,  can  build 


WeatherData’s  operations  center  in  Wichita,  Kan. 
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readership.  “Weather  is  one  of  the  most 
looked-at  pages  in  the  paper,”  says  Smith, 
who  notes  that  there’s  even  more  interest 
during  times  of  breaking  weather  news. 

He  and  Myers  add  that  it’s  crucial  for 
content  to  be  correct.  “Weather  is  the  only 
forecast  in  the  paper,”  Myers  says.  “If  it’s 
inaccurate,  it  may  give  the  impression  that 
other  things  in  the  newspaper  are  inaccu¬ 
rate.  By  providing  accurate  forecasts,  we 
help  papers  build  credibility.”  Hi 
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More  packaging  choices 
exhibited  at  America  East 


European  strappers, 

U.S.  stackers;  vendor 
deveiops  industriai  park 
and  its  own  airport 

by  Jim  Rosenberg 

Strappers  from  Europe  and  stackers 
from  U.S.  manufacturers  were 
among  the  mailroom  machines  that 
debuted  at  the  America  East  newspaper 
trade  show  and  conference,  which  conclud¬ 
ed  earlier  this  month  in  Hershey,  Pa. 

The  equipment  joins  other  recently 
introduced  equipment:  a  strapper  from 
EAM-Mosca,  W.  Hazelton,  Pa.,  and  a 
Heidelberg-distributed  stacker  from  Rima 
System,  Huntington  Beach,  Calif.  (E&P, 
Feb.  27,  p.  38). 

While  speedy  assembly  of  secure  news¬ 
paper  bundles  remains  an  operating  priority 
for  vendors,  many  also  feature  simpler 
mechanisms,  such  as  EAM-Mosca’s  TRZ-3 
strapper  and  Ovalstrapping’s  servo-motor- 
driven,  dual-coil  Strapmasters,  with  40% 
fewer  parts  than  earlier  machines. 

Bethlehem,  Pa.-based  GMA  hopes  to 
show  The  Bundler,  now  in  testing  at  The 
Morning  Call,  in  nearby  Allentown,  at 
Nexpo  (Las  Vegas,  June  14- 1 7).  The  machine 
is  designed  to  simplify  operations  by  com¬ 
bining  counting,  bundling  without  needing  to 
compensate,  strapping,  and  bottom-  and  top- 
sheet  application  (E&P,  Jan.  23). 

STRAPPING  WITHOUT  HEATING 

Another  such  machine,  Ferag’s  EasyStrap, 
is  really  a  variation  of  a  model  used  overseas 
for  the  past  25  years.  Of  the  35-  and  45-bun- 
dle-per-minute  versions  (throughput  is  half  for 
parallel  or  cross  strapping),  Ferag  put  the 
EasyStrap-45  on  the  America  East  show  floor. 

Though  the  EasyStrap-35  (about  7(X)  of 
which  the  company  says  it  has  sold  outside 
the  U.S.  in  the  past  18  months)  was  shown 
last  June  at  Nexpo  ‘98,  Ferag  Americas  is 
just  now  “starting  our  marketing  efforts 
here.”  says  a  company  representative. 

“What’s  unique  about  it  is  we’ve  elimi¬ 
nated  the  hot  knife  for  sealing,  and  the  cam 


shaft  assembly,  and  replaced  it  with  ultra¬ 
sonic  cold-weld  technology,”  says  David  W. 
Homik.  machine  technology  sales  manager 
for  the  Hinwil,  Switzerland,  firm’s  opera¬ 
tions  in  Bristol,  Pa. 

Benefits  accrue  from  how  much  less 
comes  with  the  technology:  no  heat,  smoke, 
fumes,  or  residue;  an  oil-free  seal  head;  less 
maintenance;  less  downtime. 

"This  is  actually  a  very  common  technolo¬ 
gy  used  in  the  plastics  industry,”  says  Homik. 
“It’s  stronger  and  faster  than  traditional  heat 
sealing  and  requires  no  cleaning  or  (hot  knife] 
replacement.”  Ultrasonic  vibrations  excite  the 
plastic  strapping’s  molecules,  creating  a  sort 
of  internal  friction  that  produces  the  heat  that 
welds  together  overlapping  sections  of  strap 
—  which  may  be  any  type  of  strap  on  the 
market,  according  to  Homik.  Ferag  says  the 
welding  head  will  join  straps  of  different 
thicknesses  and  widths. 

EasyStrap  can  be  configured,  in  various 
single,  tandem,  twin  and  triple  operations, 
with  Ferag  turntables  and  underwrappers. 

While  Homik  showed  off  his  Swiss- 
made  ultrasonic  strapper,  his  former 
employer,  Samuel  Strapping  Systems, 
brought  its  German-made  NT4()  automatic 
strapper  to  Hershey. 

Intrcxluced  to  the  market  last  fall,  the  unit 
is  promoted  for  its  parts’  interchangeability 
with  other  already-installed  equipment  and 
for  its  “superior  design  . . .  with  regard  to  wear 
items,”  says  Mike  Helton,  regional  manager 
for  newspaper  sales  at  the  Hodgkins,  III., 
company,  a  division  of  Samuel  Manu-Tech, 
which  also  produces  the  plastic  strapping. 

The  parts  interchangeability  refers  to  the 
unit’s  marketing  as  a  substitute  for  the  Dynaric 
NP2.  which  was  discontinued  last  year.  Helton 
also  points  to  free  training  in  Samuel’s 
Chicago-area  shop,  free  service  calls,  afford¬ 
able  parts  and  “absolute  minimal  downtime.” 

The  40-bundle-per-minute.  caster-mounted 
strapper’s  features  include  a  variable-speed 
conveyor  drive  and  a  data-input  device  for 
both  diagnostics  and  changing  timer  values. 

While  the  Albany,  N.Y.,  Times  Union 
bought  one  NT40  and  reportedly  has  a  bud¬ 
get  request  for  four  more,  the  unit  is  still  in 
testing  at  other  dailies,  notably  in  Atlanta. 
San  Jose,  and  Contra  Costa,  Calif. 


Samuel  also  offers  the  somewhat  smaller, 
similarly  equipped  30-bundle-per-minute 
NT30  and  the  also-smaller  P940,  a  model 
with  fewer  advanced  features,  rollers  rather 
than  belts,  and  button-,  pedal-,  or  sensor- 
switched  strapping  control. 

Like  Samuel.  Sterling  Packaging  Sys¬ 
tems  is  owned  by  a  strap  manufacturer, 
Polychem.  Just  relocated  to  larger  quarters 
in  Mentor,  Ohio,  the  company  now  offers  a 
range  of  five  strappers,  including  lower-cost 
GP  models,  for  smaller  operations,  and  MR 
models.  The  MR50CH  handles  up  to  46 
bundles  per  minute,  or  30  per  minute  in 
double  strapping,  and  can  be  equipped  with 
two  auto-switching  strap  reels  and  touch¬ 
screen  diagnostics  and  communications. 

STACKING  UP  PROFITS 

At  the  larger  annual  Nexpo  show,  Miami- 
based  Quipp  Systems  could  put  a  Sterling 
strapper  in  its  booth.  At  America  East,  the 
companies’  booths  were  just  across  the  aisle 
form  each  other. 

Noting  that  his  company’s  latest  Series 


I 


An  ultrasonic  head  welds  the  strap  on 
Ferag’s  Easy-Strap-35 
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Today?  Six  months  from  now?  On  yo 


Will  there  be  a  time  when  traditional  newspaper 
print  classifieds  will  be  replaced  entirely  by 
online  classifieds? 

What’s  your  take  on  what’s  happening  to  our  classifieds 
industry?  This  "sacred  cow"  which  is  "sacrosanct"  to 
thousands  of  newspaper  professionals  passionate 
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•  What  are  the  big  issues  facing  your  classifieds 
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400  stackers  work  with  Sterling  strappers, 
Quipp’s  Tim  Dudley  also  says  an  inserter 
can  pass  information  to  a  400  regarding  the 
identification,  size,  and  speed  of  products 
on  the  way.  Quipp,  he  says,  works  with 
inserter  manufacturers  to  ensure  machine- 
to-machine  communication. 

By  no  means  alone  in  using  electronic  con¬ 
trols.  the  400  has  touch-screen  input,  message 
display,  diagnostics  and  error  log.  Other  fea¬ 
tures  include  accumulation  control  relative  to 
press  speed,  side-wall  pusher  for  stack  dis¬ 
charge,  ejector  turntable,  and  laser  counter. 

Last  year,  strapper-maker  Sterling  arrived 
in  Hershey  having  announced  several  large 
orders  from  Dow  Jones.  E.W.  Scripps  and 
McClatchy.  La,st  month,  it  was  stacker-maker 
Quipp’s  turn,  having  Just  posted  record  net 
income  of  over  $3.34  million  on  record  net 
sales  of  $27.1  million  in  1998,  which  ended 
with  almost  twice  the  backlog  of  1997. 

The  company  plans  to  introduce  a  pal- 
letizer  and  automatic  cart  loader  for  the 
bundles  it  creates  and  a  single-gripper  con¬ 
veyor  for  moving  newspaper  copies  or  sec¬ 
tions  from  a  press  folder. 

Quipp  also  is  expanding  its  international 
presence.  Under  newly  promoted  sales  vice 
president  Angel  Arrabal.  Cesar  A.  Mazzotta. 
formerly  with  Knight  Bidder,  directs  sales  in 
Central  and  South  America,  the  Caribbean. 
Spain,  and  Portugal.  Marketing  vice  president 
John  Green  heads  efforts  in  other  regions. 

Also  enjoying  burgeoning  business, 
Rock-Built  added  products,  added  cus¬ 
tomers,  bought  an  airport  and.  thanks  to  a 
new  state  program,  is  developing  an  indus¬ 
trial  park. 

The  Pittsburgh  company  brought  to 
America  East  its  new  Uni-Stack  5(X).  The 
model  on  display  was  next  headed  for 
Advance  Publication’s  Syracuse,  N.Y.,  Post- 
Standard,  which  last  year  also  ordered  a  big, 
28-into-2  SLS2(XX)  inserter  from  GMA. 

Vice  president  Bruce  A.  Bama  says  the 
new  Uni-Stack  was  taken  from  concept  to 
product  in  only  four  months.  The  first  one 
shipped  several  months  ago  to  Lyle  Printing 
&  Publishing,  in  nearby  Salem.  Ohio. 
Another  went  to  The  Times  News,  in 
Lehighton,  Pa.  After  its  second  day  in 
Hershey,  Rock-Built  was  already  working 
on  14  proposals,  according  to  Bama. 

Calling  the  compensating  counter  stacker 
the  mailroom’s  “last  real  bottleneck,”  Bama 
says  the  machine  displayed  in  Hershey  is  but 
a  counter  stacking  module,  with  the  compen¬ 
sating  section  due  for  unveiling  at  Nexpo. 

So  while  the  Uni-Stack,  counts,  stacks, 
and  ejects  papers,  it  doesn’t  compensate, 
which  is  where  problems  usually  occur, 
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says  Bama.  An  outboard  module  to  the  right 
and/or  left  of  the  stacker  handles  compen¬ 
sating.  The  stacker  can  continue  mnning  if 
the  compensator  jams,  relying  briefly  on 
manual  compensation  until  the  jam  is 
cleared. 

The  Uni-Stack  with  compensating  mod¬ 
ule  will  shortly  become  a  part  of  a  complete 
Rock-Built  system  functioning  with  a  new 
Goss  Universal  press  at  The  Star  Phoenix, 
Saskatoon.  The  Hollinger  daily  in 
Saskatchewan  also  will  use  an  electronical¬ 
ly  controlled  gluer  and  a  Uni-Trim 
1650HDE-CR  with  integrated  cmsh  roller, 
support  for  18-inch-wide  prixiucts.  and  a 
trim-removal  system.  (The  same  trimmer 
will  go  to  Hollinger’s  about-to-be-complet- 
ed  Chicago  Sun-Times  plant  in  summer.) 

“We  believe  the  simplicity  of  the  prcxiuct 
design  will  enhance  productivity  of  these 
plants.”  says  Barna. 

Rock-Built  entered  the  stacker  market 
only  two  years  ago.  Its  latest  straight-line 
model  was  designed  for  affordability, 
reduced  belt  marking,  and  on-the-fly  infeed 
and  stacking  chamber  adjustment  to  avoid 
slowing  production.  Other  features  include 
electronic  controls  (with  optional  touch¬ 
screen  console),  jogger,  misalignment  sen¬ 
sor,  and  infrared  product  counter. 

MOVING  INTO  THE  ZONE 

Taking  advantage  of  an  initiative  Gov. 
Tom  Ridge  adapted  from  his  Michigan 
counterpart’s  Renaissance  Zone  program. 
Rock-Built  is  developing  one  of  several 
Keystone  Opportunity  Zones  (KOZ) 
designed  to  create  jobs  in  Pennsylvania.  A 
state-designated  KOZ  permits  relocating 
companies  to  set  up  shop  free  of  local  and 
state  taxes  for  1 2  years  and  gives  them  prior¬ 
ity  status  for  government  grants  and  loans. 

About  a  15-minute  drive  from  its  current 
location.  Rock-Built  bought  over  200  acres 
where  it  is  developing  an  industrial  park, 
with  air,  rail,  and  highway  access,  that  will 
create  about  4  ,000  new  jobs  and  establish 
student  internships  and  apprenticeships.  It  is 
inviting  its  own  suppliers  and  bank  to  join  it 
in  relocating  to  the  KOZ. 

Rock-Built  president  Rock  Ferrone  says 
his  company  will  break  ground  for  its 
200,000-square-foot,  $12  million  facility  in 
six  to  12  months. 

The  idea,  according  to  Rock-Built 
regional  sales  director  Frank  Pelaia.  is  to 
put  the  firm’s  manufacturing  and  service 
operations  at  the  same  location  —  where  it 
also  acquired  the  former  West  Penn 
Airport  in  order  to  use  its  own  jet  “to 
expedite  service  calls.”  H 
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Newstec  teams 
with  Miracom 

Remanufactures  inserters 
for  two  Community  chains 

by  Jim  Rosenberg 

After  installing  two  lines  of  remanufac¬ 
tured  GMA  SLS-IOOO  inserters  for  a 
mid-sized  Midwest  daily,  Newstec  has  two 
more  equipment  customers.  At  least  one 
will  upgrade  its  rebuilt  inserters’  controls  as 
a  result  of  Newstec’s  work  with  Miracom 
Computer  Corp. 

The  Walpole.  Mass.,  company’s  owner, 
John  Connors,  founded  GMA  in  1 976  and 
sold  it  to  Muller  Martini  almost  seven  years 
ago.  With  his  sons,  he  started  Newstec  last 
year  to  provide  post-press  management 
training,  installation  services,  remanufac¬ 
turing  and  parts  (E&P,  Sept.  26).  Today  it 
counts  40-50  parts  and  service  customers. 

Last  month.  Newstec  announced  it  was 
working  with  Miracom.  White  Plains.  N.Y., 
to  modernize  controls  and  communications 
on  the  machines  that  it  remanufactures. 

Community  Newspaper  Co.,  the  Need¬ 
ham.  Mass.,  subsidiary  of  Fidelity  Invest¬ 
ments.  is  the  first  to  benefit  from  the  part¬ 
nership  with  Miracom  (which  worked  on 
production-tracking  systems  now  used  at 
The  New  York  Times'  and  New  York  Daily 
News'  new  plants).  The  group  of  more  than 
130  local  papers  will  extend  the  life  of  two 
SLS- 1000s  and  upgrade  their  controls,  in 
what  amounts  to  “a  showcase  site  because 
it  is  so  close  to  our . . .  plant,”  says  Newstec 
executive  vice  president  Skip  Connors. 

New  browser-based  controls,  says 
Connors,  allow  a  manger  at  any  location 
and  at  any  time  to  call  up  on  a  laptop  the 
operating  information  from  any  plant.  The 
capability  is  promoted  as  especially  con¬ 
venient  where  clustered  newspapers  are 
centrally  printed  and  packaged  —  for 
example,  during  hours  when  a  production 
director  is  at  home  or  happens  to  be  at  a 
newspaper  that  is  not  the  production  site 
for  its  cluster. 

The  new  controls  also  will  upgrade  all 
equipment  at  Connors’  other  company. 
National  Inserting  Systems.  Allentown.  Pa. 

Newstec  also  recently  remanufactured  a 
Harris  48P  inserter  for  the  Niagara 
Gazette,  Niagara  Falls,  N.Y.  The  work  is 
part  of  a  folder-to-truck  mailroom  upgrade 
at  the  Community  Newspaper  Holdings 
Inc.  daily,  which  also  ordered  Quipp  distri¬ 
bution  equipment.  ■§ 

www.medjainfo.com 


E6?P  BRIEFS 


GMA  inserter, 
software  sales 

GMA.  Bethlehem.  Pa.,  finished  the  sec¬ 
ond  half  of  1998  with  sales  of  nine  new 
inserting  systems,  eight  remanufactured 
units,  and  15  new  production  control  soft¬ 
ware  packages. 

Advance  Publications’  Syracuse  Post- 
Stamlcird  installed  the  largest  machine  —  a 
28-into-2  SLS2(XX)  inserting  system.  Other 
SLS2(XX)  inserters  are  operating  in  The 
Dispatch,  Moline.  III.  (16-into-2),  The 
News-Times,  Danbury,  Conn.,  (14-into-2), 
and  the  Tribune-Review,  Greensburg.  Pa.  (6- 
into-2)  to  prcxiuce  USA  TODAY. 

Alphaliner  inserters  were  ordered  by  The 
Chnmicai-Joumul,  Thunder  Bay,  Ont.,  the 
Winchester  (Na.)Star  and  Design  Mail,  the 
contract  TMC  packager  for  The  Dallas 
Morning  News  (aW  lO-into-l  machines)  and 
by  the  Stevens  Point  (Wis.)  Journal  and  The 
Sun-Journal,  New  Bern.  N.C.  (both 6-into-l). 

Thomson  production  sites  in  Valdosta, 


Ga.,  Fond  du  Lac,  Wis.,  and  Florence.  S.C., 
installed  five  remanufactured  SLS-IOOO 
inserters;  three  more  went  to  the  Visalia 
(Calif.)  Times  Delta,  Burlington  County 
(N.J.)  Times  and  The  News-Herald, 
Willoughby,  Ohio. 

New  orders  for  production-planning  and 
equipment-management  software  came  from 
big  dailies  in  five  states,  as  well  as  California 
Community  News.  Also,  a  GMA  software 
upgrade  to  non-GMA  inserters  at  the  The 
New  York  Times  Edi.son  plant  brought  the 
equipment  under  control  of  the  site’s  SAM 
production  management  system.  Packaging 
line  control  system  upgrades  went  into  14 
sites  across  the  U.S.  and  in  Canada. 

Dailies  paiietize 
with  Windab 

The  Minneapolis  Star  Tribune  and 
Buffalo  News  each  bought  two  automatic 
palletizing  systems  from  Denmark’s  Schur 
Packaging  Systems  through  its  North 


American  distributor,  Craftsman  News¬ 
paper  Production  Systems,  Dayton.  Ohio. 

The  Minneapolis  installation,  which 
begins  next  month  and  is  to  commence 
operation  in  summer,  will  palletize  740,(X)0 
weekly  comic  packages  produced  by  the 
paper  on  two  Heidelberg  NP630  inserters. 
Completed  pallets  will  be  shipped  to  41  dis¬ 
tribution  centers. 

Capable  of  palletizing  and  wrapping  up 
to  45  bundles  per  minute,  each  system  con¬ 
sists  of  a  PC-controlled  Windab  AP2(X)1 
palletizer,  automatic  slipsheet  and  empty- 
pallet  dispenser,  PLC-controlled  full-pallet 
conveyor,  Windab  PSW2001  stretchfilm 
wrapper  and  Windab  pallet  labeler  for  print¬ 
ing  product  identification  online  from  the 
palletizer’s  PC  controls. 

Last  year,  Buffalo  completed  the  first 
phase  of  its  total  product  palletization  sys¬ 
tem.  which  palletizes  bundles  from  two 
press  lines  and  two  inserting  lines.  Its  latest 
order,  to  be  installed  in  fall,  will  bring  pal¬ 
letization  to  bundles  from  the  remaining 
three  press  lines. 


■  Ready  for  automated  newspaper  production? 
We  can  help. We’ve  been  training  in  Europe. 


Pape  +  Partner  Media  is  the  world  leader 
in  newspaper  production  planning  and 
control  software.  In  Europe,  more  than  45 
papers  rely  on  Pape  +  Partner  software  to 
plan  and  control  every  step  from  prepress 
to  postpress.  They’ve  lowered  their  cost- 
per-page  while  improving  product  quality 
and  customer  satisfaction. 

Pape  is  now  in  the  US  with  solutions 
you  can  start  with  today.  No  matter  what 
mix  of  systems  you  have  in  place  or  in 
planning,  Pape  can  help  you  keep  your 
production  processes  under  control. 

Give  us  a  call.  We’ve  been  training  for  the 
opportunity. 


Pape  +  Partner  Media 


Tel.:  800.769.4057 

Internet:  http://www.ppi.de 

E-mail:  media@ppi.de 


See  US  at  Nexpo’99 
Booth  #2270 
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FEATURES 

AVAILABLE 

ADVICE/HUMOR 


"The  Ann  Landers  for  people 
who  don't  wear  Depends"  I 

“Ask  The  Advice  Goddess,"  by  Amy 
Alkon,  is  a  hilarious  but  practical  new 
syndicated  column  picked  up  by  60 
papers  in  just  over  a  year.  In 
alternotive  weeklies  and  weekend  j 
enter-tainment  sections  of  doilies. 

(310)  306-6160  /  flame777@ool.com  I 


_ ASTROLCXSY _ 

Weekly  -  ASTROLOGY  -  Monthly 
Free  www  link  to  'Fortune  Ccxjkies' 
http:/ /vww.time-dato.com/fc.html 
Time  Data  Syndicate  (800)  322-5 101 


Cali  us  about  our  low 
contract  rates! 
(212)  675-4380  ext.  174 


AUTOMOTIVE 

FEATURES  AVAILABLE 

WHEELS  101:  A  weekly  Q&A  on  the 
basics  of  buying,  leasing,  driving  and 
maintaining  new  and  used  cars, 
SUV's,  and  light  trucks.  Crain  News 
Service,  New  York:  Joe  Hanley,  (212) 

COLUMNS:  “Math  for  the  Masses”,  i 
i.e.:  “Shylock...A  Modern  Version”,  j 
And  also  Humorous,  satirical,  current. 
(615)  356-6774.  Leo(djd@ciol.com 

HUMOR 

254-0890,  Fax  (212)  254-7646.  Chi¬ 
cago:  Melanie  Glover  (312)  649- 
5464,  Fax  (3 12)  397-5500. 

HUMOR  SELLS!  60s  author's  hilarious 
take  on  GenX,  life,  the  universe!  Call/ 

(ax  (914)  855-3646  bimbooks@aol  .com 

CARTOONS 

INTERNET  &  TECHNOLOGY 

BIG  AL  CARTOONS:  Samples 
vrww.bigalcartoons.com  E-mail 
bigalcartoons@mindspring.com 

Fax  (770)  937-9079 

TechnologyFair.Com  1 

See  the  Tech  News  Center  for 

Tech  Editors  and  Journalists 
www.technologyfair.com 

UFESTYLES 

ENTERTAINMENT 

STORY  TIME  STORIES  THAT  RHYME 
Stories  that  educate,  entertain,  rhyme. 
P.O.  Box  41 6,  Denver,  CO  80201 

1  Lo  1  iV^^rvi  1  1  cijul  IS  ui  1  1 

smoll  town  America,  where  the  roads 
are  bad,  the  air  and  water  good  and 
the  neighbors  friendly.  For  samples 
and  pricing  information,  call: 

Pat  Carlson  (914)  227-3734 

“Hollywood  Behind  the  Scenes” 

Hook  readers  with  insider's  view  of 
what  stars  are  really  doing. 

Rates  and  samples 
(800)  959-9977 

Some  like  to  understand  what  they 
believe  in.  Others  like  to  believe  in  what 
they  understand 

Stanislaus  Lee 

MOVIE  REVIEWS 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  1 094 1 ; 

(914)  692-4572  Fax  (9 1 4)  692-83 1 1 


NEWSMAKERS  PHOTO  SERVICE 
Online  photo  resource  for  news, 
feature,  sports  and  travel  pictures. 
www.newsmakers.net 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  766-7617 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 

Wordles  cartoon  puzzles.  Educational. 
Fun.  Daily.  Weekly.  Samples:  Wordles, 
265  3rd  Ave,  Winder,  GA  30680. 


ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

HIGHLY  SUCCESSFUL  Home  Remodeling 
Publication  now  syndicating  nationwide. 
Opportunity  to  become  an  independent 
publisher  available  in  all  markets. 
We  provide  articles,  you  sell 
ads,  produce  and  distribute. 

(281)807-1818 


INVESTORS  WANTED 


19  YEAR  OLD  WEEKLY  and  a  niche 
publication.  Support  of  mainland  pub¬ 
lisher  sought  to  help  realize  poten¬ 
tialities.  Up  to  50%  available. 

Fax  WARTI:  01 1  (689)  423-356. 


TABLOID  SIZED,  nationally  distributed 
monthly  niche  newspaper,  based  in  the 
New  York  metropolitan  area,  seeks 
investors  to  facilitate  and  accelerate 
growth.  Interested  in  joining  forces  with 
a  major  news  organization.  Box 
08817,  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISERS 
'99  MARKET  VALUATIONS 
KAMEN  &  CO  GROUP  SERVICES 
Specializing  in  weekly/monthly  pub- 
Ikotions.  NY  (516)  379-2797, 

Tempo  (727)  786-5930 
Fox  (516)  379-3812 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


NEWSPAPER  BROKERS 


750Sold-Esf.  1959 
W.B.  GRIMES  &  COMPANY 
242 1 2  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  698-0021 
Stephen  Klinger,  SWest/West 
(505)524-0122 
Phillip  Ferguson,  SW/Midwest/ 
Internet  M&A  (409)  234-251 1 
Michael  Bradley,  Northeast 
(508)  563-2835 


NEWSPAPER  BROKERS 


Thousands^of  Papers'Sold.... 

We  have  sold  thouMnds  of  pubHshing  companies  since  1923 
g/ease  caU  to  diacusi  your  options  In  a  sale. 

i  Conttclentisl  Appraisal  for  i  Bolitho-Cribb 

i  Ilia  '  &  Associates 

I  Assets  ^  ,|r^|  pubii„,io„  Brokerage 

fir s*Hs7i^ of  .  * 

publications  for  aotr,  go  to'Htajfl  ■  406-586-6621 
'  ^  :  www.crlbb.com  :■  Fax  40e-$8S-6774  ! 

John  T.  Cribb’  104  E.  Main,  SuHa  402,  Bozeman,  MX 69715  err.fl!t;jiiiw>@imtn*t  | 
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NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Roymonci,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Medio  Brokerage  Services 
Nationwide  Sales  &  Appraisals 
(909)  626-6440  Fax  (909)  624-8852 


JMPC,  Est  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers  in  90-120  days.  Phone  (614) 
889-9747.  hltp://www. jmpc.net 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  t  wll 
Newspapers 

Check  our  References 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
6731  IJesco  Dr,  Dalla.s,  TX  75225 
WWW .  rickenbachennedia  .com 


NEWSPAPER  BROKERS 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito.  #1 1,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CH,  Mesa,  AZ  852 1 5 
(602)807-7791  FAX  (602)  807-7795 


PHILUPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.BOUTHO 
Newspaper  broker/appraiser 
“A  tradition  of  service 
to  the  newspaper  industry” 
BOUTHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 
E-mail:  bolilho@bolitho.com 
http:/ / www.bolitho.com 


NEWSPAPERS  FOR  SALE 


ARTS  NEWSPAPER.  Seasonal  free 
weekly.  Zone  1  resort.  14  years  old. 
260,000  copies  annually.  Serious 
inquiries  only.  Box  08812,  Editor  & 
Publisher. 


CURRENT  USTINGS 
GOTO 
cribb.com 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NEWSPAPERS  FOR  SALE 


MICHIGAN:  Established  shopper 
$350,000;  SOUTH  CAROLINA: 
Shopper  must  sell  $75,000;  FLORIDA: 
Gulf  society  and  arts  magazine 
$175,000,  Island  resort  magazine 
$150,000.  Mayo  Communications 
(813)971-2061. _ 


MIDWEST  SHOPPER/NEWSPAPER. 
$608M  gross.  $134M  cash  flow  to 
owner.  Jim  Hicks  (Bolitho-Cribb  & 
Associates)  (307)  684-9407. 


EQUIPMENT  & 
SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)372-0372 


EQUIPMENT  FOR  SALE 


SIX  USED  AGFA  9800s 
Resolution  of  3600  dpi. 

Use  1 3.3“  wide  IR  film  or  paper. 
Use  Hypen  RIPs  running  on 
50Mhz  486DX  processors. 


Buddy  King 
Phone  (903)  794-3311 
Fax  (903)  792-7183 


MAILROOM 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


!  IBEST  QUAUTY  AWARDS!  I 
Circulation  Development,  Inc. 
Teleservices  For  Newspapers 
(800)  247-2338 
www.circulation.net 


•1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEAAARKETING 
Horace  Southward 
(800)  950-8475 
E-mail:  mnsl@metro-news.com 
www.metro-news.com 


1  ABIUTY  OTHERS  CAN'T  OFFER 
WE  SEU  MORE  PREPAID  ORDERS 
CIRCULATION  SERVICES,  INC. 
Andy  Orr  (888)  343-0470 


BLENKARN  TELEMARKETING 

•  Auto  pay  experts 

•  Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)  2 18-6731 


Desperation  is  a  feather  in  your  cap 


MAILROOM 


BUY -SELL -TRADE 
•(3)  Model  #338  Mueller  Stacker 
•  1 W3  Model  480  -6-1  Kansa  Inserter 
•Power  Strappers  ‘Signode  Strappers 
•KR  /  Cheshire  Labelers  &  1  /4  Folders 
Contact  Dick  Swaney 
Pioneer  Equipment 
Phone  (21 7)  431 -0275 
Fax  (21 7)  431 -0273 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355/(256)  997-9656  Fax 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7  Fax  (770)  590-7267 


CIRCULATION  SERVICES 

HEADUNE  PROMOTIONS,  INC. 


TELEMARKETING  SERVICES 


NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALUNG 


Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 


RATES  BASED  ON  RESULTS 


Dennis  McQuillan 
(800)  260-9823 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUa  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


RETENTION  TRAINING  SEMINARS 
STOPBUSTERS  •  STOP6USTERS  PLUS 
BREAK  THRU  SERVICE 
Circulation  experts  since  1 983 
Alice  Kemper,  Michelle  Barton 
Jocqui  Tezyk,  Denise  Zognoli 
(800)  671  -1 230  mpbarton@aol.com 


NEWSPAPERS  FOR  SALE 


MOVE  TO  TEXAS;  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  far  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950 


j  N.  CENTRAL  CALIFORNIA.  Suburban 
i  Newspaper  Group.  '98  sales  $800K-i-. 
j  Tremendous  growth  potential.  M. 

Hodell,  braker.  Gregg  K.  Knowles, 
j  exclusive  agent.  (909)  626-6440,  fax 
I  (909)624-8852. 


RURAL  NEW  ENGLAND  award  win¬ 
ning  weekly  grossing  $300,000.  Long 
established,  paid  circulation,  unop¬ 
posed,  growing  area.  Owner  financing 
available.  Family  and  health  needs 
prompt  search  for  buyer.  Reply  with  let¬ 
ter  explaining  interest  to  Box  08820, 
Editor  &  Publisher. 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 
Web  Press  Sale 


“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini  and 
Fleidelberg  Inserting  Systems 

Spare  Parts  Training  Installation 
Mailroom  Systems 
Buy/ Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 
Phone:  (508)850-7945 
Fax:  (508)850-7951 
www.newstec.com 


Tel:  (91 3)  648-2000 
Fax:  (913)648-7750 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


CIRCULATION  SERVICES 


SPEQRUM  MARKETING  SERVICES 
A  teleservices  solution  for 
•Cold-call  projects 
•Stop-saver  projects 
•Up-grade  projects 
Call  Doug  Reese  at  (800)  972-6778 


TELE  DIREQ  AAARKETING,  INC. 
(912)  226-6 1 00  Fax  (9 1 2)  226-54 1 4 
“newspaper  telemarketing  experts” 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791 -3301 
http://www.fakebrains.com 


LASSIFitD 


NEWSPAPERS  WANTED 


LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  ocquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  240  publications,  incluaing  60 
daily  newspapers.  All  correspondence 


and  discussions  are  confidential.  Can- 
tact: 


No  one  reaches  a  high  position  without 
daring 

Syrus 


KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  64850 
Phone;  (417)451-1520 


SELUNG,  REBUILDING, 
CUSTOMIZING  and  INSTALUNG 
newspaper  presses  since  1910. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
For  a  complete  list  of  presses. 
(800)  255-6746  or  (91 3)  492-9050 
www.inlandnews.com 


PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 


USED  PRESS  EQUIPMENT 
ON  THE  INTERNET  AT 
www.webpresses.com 


WANTED  TO  BUY 


'  GOSS  COMMUNITY  PRESS  10  floor 
I  units  I  stack  (7  units  rebuilt).  1  SS/C 
folder  with  1  / 4  folder  and  upper  for- 
,  mer,  1  S/C  falder  with  1/4  (older,  2 
'  drives  parallel  system  with  7  clutches, 
i  Other  auxiliary  equipment  including 
!  two  1-Dab  stackers  available.  Call  Tom 
Bugbee  (or  details  (520)  775-3804. 


GOING  DIGITAL?  Will  pay  cash  (or 
photo  archives,  any  quantity,  any¬ 
where.  Call  Jim  1  (800)  872-9990. 


WANTED  DEAD  OR  AUVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  IrK. 

(256)  997-9355/(256)  997-9656  Fox 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-581 7  Fax  (770)  590-7267 


PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 


MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  (or  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

AAASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  871 03 


The  weapon  of  the  brave  is  in  his  heart 

Unknown 


NEWSPAPER  EXECUTIVE  SEARCH  NEWSPAPER  EXECUTIVE  SEARCH 


Executive  Search  Consultants 

“Our  Associates  are  former  newspaper  execs  with  over  70  years 

experience,  call  me  for  a  confidential  discussion  of  your  needs." 

Ron  Haas  &  Associates 

713-977-8955  Fax  713-977-9656 

1 

e-mail:  rhaas@rhaas.com 

Ron  Hans  | 
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INDUSTRY 

SERVICES 


WEB  PUBUSHING 


Diishing  TownSourcc 
-  .  Interactiveim 

V  Guides _ 

www'.wchpublishinitlools.com 


I  PRESSROOM  SERVICES 

I  PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
!  Unsafe  floors,  catwalks  and  lod- 
I  derways?  Dirty  air  handling  systems, 
'  ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
I  CALLTOLLFREE  (800)  657-21 10 


_ TRAINING _ 

ADVERTISING  SALES  TRAINING 
Proven  results  in  increasing  ad  volume, 
new  contracts,  ad  count,  reductions  in 
errors  and  customer  retention.  We 
build  teams  that  get  results! 

Call  ProAAax  Training 
&  Consulting,  Inc,  (800)  898-0444 

FINALLY!  AN  OFF-THE-SHELF 
CLASSIFIED  TELEPHONE 
SALES  TRAINING  PROGRAM. 

Call  AAocDonald  Classified  Services 
(800)  237-9075;  (765)  742-901 2 
mcs@macdonaldclassified.com 


NEWSPAPER  SALES  MAGIC 
Training  tapes  for  new  subscription 
sales.  Upbeat  series  of  4  tapes  shows 
sales  and  money  happening,  and 
how  to  do  it.  $195.95.  We  can  also 
manage  in-store  contracts.  American 
Reading  Association,  (888)  747-2949 

Call  us  about  our 
low  contract  rates! 

(212)  675-4380  ext.  174 


Did  you  know...  9?? 

• 

28.31%  of  all  new  start  orders 
written  are  either  never  started, 
started  with  a  delivery  problem,  or 
no  good. 

Source:  Ver-A-Fast  Corporation,  1998  data 
1-800-327-8463 


DIRECTORY 


AND 


For  Business  Card  advertising, 
call  (212)675-4380,6x1171,174 
Contract  rates  available 


HELP  WANTED 


_ ACCOUNTING _ 

BUSINESS  OFFICE  MANAGER 
An  accounting  degree  and  a  minimum 
of  four  yeors  experience  are  required 
for  this  key  role  at  a  progressive  news¬ 
paper  company.  Your  skills  should 
translate  smoothly  onto  spreadsheets 
and  computerized  accounting  systems. 
We  are  in  a  growing  area  in  the 
Washington,  D.C.  metro  area,  yet  the 
cost  of  living  is  reasonable.  Yau'll 
supervise  5  people.  Billing  a/r  and 
a/ p  general  ledger  reconciliation,  operat¬ 
ing  statements,  are  part  of  the  position. 
Reply  promptly  with  resume,  references 
and  salary  requirements  to  Tom  Lee, 
publisher.  The  Journal,  P.O.  Box  807, 
Mortinsburg,  WV  25402 

ADMINISTRATIVE 

PUBLISHER/GENERAL  MANAGER 
We're  looking  for  an  aggressive  leader 
to  execute  the  start  up  of  a  weekly 
shopper  in  Wisconsin.  Candidate  must 
have  a  strong  Ad  Sales  background  as 
well  as  a  warking  knowledge  of 
classified,  composition  and  circulation. 
Desirable  market  with  strong  retail 
bose.  Reply  promptly  with  resume  and 
salary  history  to  Box  08819,  Editor  & 
Publisher. 


FAX  your  od  to 

212  #929  ♦1259 


_ ADMINISTRATIVE _ 

GENERAL  MANAGEMENT 

'  A  leading,  independent  nonprofit  ser¬ 
vice  organization,  committed  to 
1  addressing  human  development  needs 
i  in  the  United  States  and  throughout  the 
world,  is  soliciting  resumes  for  poten- 
j  tial  Project  Director  positions  in 
Albania,  Bulgaria,  Bosnia,  Croatia, 
Serbia,  Ukraine,  Belarus,  Georgia,  and 
Azerbaijan.  Resumes  will  be  reviewed 
;  for  inclusion  in  a  new  RFP  for  project 
i  work  supporting  independent  media. 

I  Required  skills  include  editorial  and 
j  managerial  experience  in  print  media 
I  and/or  TV  broadcasting,  as  well  as 
‘  experience  strengthening,  developing 
I  and  bolstering  independent  media  and 
!  journalists  in  the  above  referenced 
I  countries.  Experience  in  marketing  and 
J  advertising  and  regional  language 
!  skills  highly  desirable.  Please  fax 
resumes  to  Wendy  Pobanz,  employ- 
I  ment  officer  at  (202)  884-8709  or  mail 
I  to  AED,  1825  Connecticut  Avenue, 

I  NW,  Washington,  DC  20009-5721 . 

j  ADVERTISING 

!  12,000  CIRCULATION  daily  newspa- 
j  per  with  weekly  ancillary  products 
I  seeks  creative,  energetic,  imoginative 
I  and  organized  Advertising  Director. 

'  Very  attractive  and  livable  region  in 
j  Zone  2.  Excellent  opportunity  for 
personal  and  professional  growth. 

I  Resume  to  Box  08816,  Editor  &  Pub- 
1  lisher. 

j  AD  DIRECTOR/SALES  MANAGERS  - 
I  Visitwww.marks-ferber.com  for  current 
!  list  of  top  career  opportunities. 


_ ADVERTISING _ 

ADVERTISING  CATEGORY  SALES 
MANAGER 

The  Chicago  Sun-Times,  one  of  the 
nation's  most  authoritative  newspaper 
voices,  seeks  enthusiastic,  progressive, 
and  dedicated  team  leaders  to  develop 
strong  sales  teams  and  maintain 
revenue  by  developing  category  and 
segmenting  strategic  plans,  product 
development  and  budget  management. 

Successful  sales  candidates  will  be 
extremely  skilled  in  the  areas  of  sales 
management  practices,  business  and 
account  planning  and  business  devel¬ 
opment.  Effective  niche  expertise  in 
categories,  sales  and  new  business 
development  would  be  an  asset. 

Qualified  candidates  must  possess 
bachelors'  degree--business,  market¬ 
ing,  and  advertising  preferred,  pre¬ 
vious  successful  sales  track  record, 
excellent  communication  and  pres¬ 
entation  skills,  and  the  ability  to  turn 
vision  into  successful  sales  campaigns. 
A  minimum  of  five  years  sales  experi¬ 
ence  is  a  prerequisite. 

We  offer  competitive  salaries  and 
bonuses,  excellent  benefits  and  an 
environment  that  encourages  and 
rewards  vision  and  initiative.  If  you  ore 
interested  in  joining  the  Chicago  Sun- 
Times,  send  your  cover  letter,  resume 
and  salary  requirements  to: 

Eve  Minogue 
Chicago  Sun-Times 
401  N.  Wabash  Avenue,  Suite  315 
Chicogo,  IL6061 1 
Fox  (3 12)  32 1-2920 

No  phone  colls,  pleose 
An  Equal  Opportunity  Employer 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 

>  Family  owned  Ohio  daily  and  Sunday 
,  newspaper  (23-24M)  seeks  an  outstan¬ 
ding  candidate  for  the  position  of 
Advertising  Director.  Applicant  should 
have  o  college  degree  in  marketing  or 
related  field.  Candidate  must  have 
demonstrated  exceptional  experience 
in  sales  and  managerial  ability  and  in 
I  growing  advertising  revenue  at  a  daily 
{  newspaper.  Applicant  should  be  an 
I  excellent  trainer,  motivator  and  leader. 

'  Capable  of  rebuilding  and  developing 
I  a  newspaper  market  and  in  leading 
through  example.  Excellent  people 
skills,  creativity  and  ability  to  lead  in 
I  each  area  of  advertising. 

:  This  is  a  challenging  opportunity  in  a 
I  very  nice  community.  Salary  and  incen- 
;  tive  package  based  on  experience  and 
I  ability.  Competitive  benefits  package 
;  includes  health  care,  insurance, 
i  pension  and  401  (k)  plan.  Reply  to  Box 
'  08797,  Editors. Publisher. 

I  ADVERTISING  MANAGER 

'  Direct  6-person  sales  team  of  fast¬ 
growing  Boulder-based  business  pub- 
I  lisher  in  one  of  Colorado's  leading 
high-tech  economies.  Boulder  ranked 
'  one  of  nation's  highest  quality  of  life. 

!  Business  or  trode  newspaper  ad  man- 
I  agement  required.  Resume  to  Jeff 
'  Schott,  sales  director,  Boulder  County 
Business  Report,  3180  Sterling  Circle, 
Suite  201 .  Boulder,  CO  80301 . 
FAX  (303)  440-4950,  E-mail 

jwlewis@bcbr.com 
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CLASSIFIED 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  SALES  DIRECTOR 
High  demographic  VYestchester  (NY) 
weekly  newspaper  group  seeks 
aggressive,  results-orienteid  pro¬ 
fessional  to  develop  and  enhance  new 
and  existing  advertising  products/ 
opportunities  as  well  as  manage  and 
motivate  seasoned  sales  staff.  Excellent 
people  skills,  creativity,  marketing 
savvy  and  proven  management  expe¬ 
rience  required.  Fax  resume  and  salary 
history  to  Ms.  White  (91 4)  725-1552. 

ADVERTISING  SALES  MANAGER 
Independent  group  of  paid  community 
weeklies  in  upscale  New  York  suburbs 
seeks  enthusiastic  leader  to  energize 
our  sales  team.  Hire,  train,  motivate 
and  SELL.  We  are  the  class  of  a 
crowded  field.  You  must  have  proven 
ability  to  make  us  stand  out  from  the 
crowd!  Top  salary,  401  (k)  and  MBOs. 
Send  resume,  salary  history  to  Box 
08808,  Editor  &  Publisher,  or  FAX 
(212)  367-9546. 

ADVERTISING  SALES  MANAGER 

Are  you  the  right  person  to  lead  aur 
sales  to  super  new  heights?  South 
Dakota  Newspaper  Association  seeks 
person  to  be  advertising  sales  man¬ 
ager.  This  person  will  represent  state's 
141  weekly  and  daily  newspapers  in 
leading  association's  ad  sales  effort.  If 
chosen,  you  will  be  responsible  for 
three  areas:  representing  South  Dako¬ 
ta's  newspapers  to  major  advertising 
clients  and  ad  agencies;  working 
closely  with  member  newspapers  and 
their  staffs  to  cultivate  new  business; 
and  managing  association's  sales 
department.  Idral  candidate  will  be 
sales-drivon,  possess  excellent  organi¬ 
zation  and  management  skills  and 
have  5-plus  years  advertising  experi¬ 
ence.  Excellent  compensation  and 
benefits.  Send  your  letter  and  resume, 
along  with  salary  expectations  to. 
General  Manager,  SDNA,  Box  2230, 
Brookings,  SD  57007. 


NATIONAL  SALES  DIREaOR 

The  Chicago  Sun-Times,  the  nation's 
eighth  largest  newspaper's  advertising 
department  is  growing  and  requires 
your  extraordinary  leadership  skills  as 
we  expand  our  marketshare  into  the 
21  St  Century. 

Your  dynamic,  goal-oriented  lead¬ 
ership  will  be  responsible  for  staff  men¬ 
toring  and  development,  increasing 
sales/ market  share  and  strategic  plan¬ 
ning  and  execution  at  the  home  office 
in  Chicago  and  regional  office  in  New 
York,  Dallas,  Miami,  and  Los  Angeles. 
Further  opportunities  await  to  motivate 
staff  and  recognize  opportunities  that 
will  grow  revenue  and  market  share. 

In  return,  we  offer  a  competitive  salary, 
bonus  and  excellent  benefits  in  an 
environment  that  encourages  and 
rewards  vision  and  initiative.  Please 
send  your  resume  and  cover  letter  to: 

Eve  Minogue 
Chicago  Sun-Times 
401  N.  Wabash  Avenue,  Suite  315 
Chicago,  IL  60611 
Fax:  (312)  321-2920 

No  phone  calls,  please 

An  Equal  Opportunity  Employer 


_ ADVERTISING _ 

CLASSIFIED  MANAGER 
Experienced  classified  manager  sought 
for  19,000  daily  in  high  growth 
market.  Salary,  MBO,  plus  full  benefit 
package  included.  Submit  resume, 
including  salary  history  to  Donna 
McNichol,  The  Island  Packet,  P.O.  Box 
5727,  Hilton  Head  Island,  SC  29938. 


I _ ART/GRAPHICS _ j 

i  GRAPHIC  ARTIST 

I 

j  The  Fayetteville  Observer-Times,  a  j 
I  75,000  morning  daily  in  North  Caro-  ! 
I  lino,  needs  a  graphic  artist  with  2  j 
j  years  experience.  Would  consider  | 
j  talented  newcomers.  Must  know  QuarkX-  j 
;  Press,  Photoshop  and  Freehand.  Illus-  < 
I  tration  skills  a  plus.  Send  resume  and  I 
I  tearsheets  to:  Suzanne  Schubert,  The  , 
i  Fayetteville  Observer-Times,  P.O.  Box  | 
849,  Fayetteville,  NC  28302. 


SAN  FRANCISCO  EXAMINER 
Art  Department  Openings  i 

I  ART  DIRECTOR:  An  excellent  opportu- 
j  nity  at  one  of  the  Society  of  News 
I  Design's  most  recognized  daily  news- 
j  papers  for  a  creative,  organized,  self- 
j  directed  manager  to  lead  our  team  of  | 
I  talented  designers  and  artists.  We  are  j 
;  seeking  a  team-builder  who  can  com-  | 
municate  in  a  positive  manner  about  | 
{  vision  and  direction  as  well  as  the  ' 

;  gritty  specifics  of  daily  design  in  a  fast- 
'  paced  editorial  environment.  Strong  com-  [ 
!  mand  of  typography  is  mandatory,  as  | 
I  is  expertise  with  QuarkXPress,  i 
j  Illustrator  and  Photoshop.  Newspaper  | 
;  design  and  management  experience  I 
.  preferred.  Mac  skills  necessary.  j 

DESIGNER:  We  need  Innovative,  risk-  j 
i  taking  page  designer  to  join  our  I 
I  award-winning  Art  Department.  We  | 
!  are  seeking  someone  with  a  passion 
!  for  creativity  who  enjoys  working  in  a  i 
I  team  situation  and  understands  the 
,  demands  of  daily  newspapering. 

;  Design  samples  must  display  a  strong 
I  sense  of  typography.  QuarkXPress,  ! 
I  Illustrator,  and  Photoshop  mastery  a  I 
;  must.  Mac  skills  required.  Newspaper  i 
[  experience  helpful. 

i  INFOGRAPHICS  ARTIST:  This  is  the 
'  right  position  for  someone  who  can  ' 
I  organize  data  and  visualize  an  out- 
;  come,  whether  for  small  deadline 
;  graphics  or  complex  special-project 
!  presentations.  We  are  seeking 
.  someone  who  is  quick,  organized  and  ' 
^  solution  oriented.  Strong  QuarkXPress.  | 
Illustrator  and  Photoshop  skills  man-  | 
I  datory.  Newspaper  or  other  editorial  j 
I  deadline  experience  preferred.  j 

i  ,  i 

;  Apply  to:  I 

Pam  Scott  j 

Managing  Editor/Operations  i 
San  Francisco  Examiner 
1 1 0  Fifth  Street 

San  Francisco,  CA  94103  j 

pams@examiner.com 


j  Vfaur  wealth  is  where  your  friends  are 

I  Plautus 


_ CIRCULATION _ i 

CIRCULATION  DIREaOR  | 

News  Publishing  Company,  publisher  of  j 
the  20,0(X)  Same  Georgia  News- 
Tribune  and  six  community  weekly  and 
twice  weekly  newspapers,  seeks  an 
experienced  Circulation  Director  of  all 
our  newspapers  and  shoppers.  Experi¬ 
ence  with  PBS  computer  systems  and 
knowledge  of  building  routers  very 
helpful. 

Experience  in  managing  multiple  pub¬ 
lications  through  home  delivery  and 
U.S.  mail.  Demonstrate  ability  to  grow 
home  delivery  and  single  copy  sales. 
Also  must  be  able  to  convert  weeklies 
from  mail  to  home  delivery  with  Daily.  | 

News  Publishing  Company  is  located  | 
in  Rome,  GA.  Voted  one  of  the  10  most 
liveable  small  cities  in  America.  Grow¬ 
ing  market  in  a  great  community  about 
90  miles  from  Atlanta  and  60  miles 
from  Chattanooga,  TN.  Resume  and 
salary  requirements  to: 

Otis  Raybon 
V.P.  Ororations 
News  Publishing  Company 
305  E.  6th  Avenue 
Rome,  GA  301 61 


ADMINISTRATIVE 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 
A  growing  Zone  5  seven  day  a  week 
1 5,(X)0-t  circulatian  daily  is  looking  for 
a  Circulation  Director  with  strengths  in 
the  areas  of  distribution  and  promo¬ 
tion.  Live  within  an  hour  of  a  small 
metro  and  still  enjay  rural/suburbia. 
Experience  as  a  #2  at  a  larger  paper 
or  #1  at  a  smaller  paper  is  required.  If 
interested,  please  send  a  resume  listing 
j  your  current  annual  compensation.  All 
resumes  will  be  kept  confidential. 
Please  send  to: 

GOOD NEWS 

Suite  245  North  Alpine  Centre 
Bettendorf,  lA  52722 
Fox:  (31 9)  359-8539 
E-mail: 

greene@goodnews-searchfirm.com 


ZONE  4  CHAIN-OWNED  DAILY  seeks 
I  a  City  Zone  regional  manager. 

Supervise  district  managers  and  part- 
I  timers  in  a  fast-paced  7  day  environ¬ 
ment.  MBO  package  and  benefits.  Let- 
1  ter,  resume  and  income  requirements 
I  to  Box  088 10,  Editor  &  Publisher. 


ADMINISTRATIVE 


^Gannett 

/  Print  Group 


GENERAL  MANAGER 

Gannett  Offset,  a  subsidiary  of  Gannett,  Inc.  is  seeking 
General  Managers  for  two  of  its  cold  web  plants  located 
in  the  southeast  and  the  mid-west.  Both  facilities  print 
USA  TODAY  and  other  commercial  work.  The  qualified 
candidate  should  have  a  degree  in  business, 
management,  or  related  field  and  at  least  5  years  in  a 
similar  management  position,  or  a  comparable 
combination  of  education  and  experience;  proven 
success  in  operating  an  Urbanite  or  comparable  press; 
will  have  managed  a  staff  of  1 00  plus  crafts  persons  and 
support  personnel;  will  have  a  strong  marketing  and 
sales  background;  and  be  able  to  develop  and  effectively 
manage  a  budget.  If  you  want  an  excellent  benefit 
package,  including  401  (k)  matching  program,  health  and 
life  insurance,  vacation  from  date  of  hire,  and  a  salary 
commensurate  with  education  and  experience,  fax,  mail 
or  e-mail  your  resume'  to: 

Gannett  Offset  Springfield 
6883  Commercial  Drive 
Springfield,  VA  22159 
Fax:  (703)  642-7392 
E-mail:  scompito@offsetva.gannett.com 

Eqcal  Opportunity  Employer 


www.mediajnfo.com 
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HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  HOME  DEUVERY 
.MANAGER 

An  esfablished  Eastern  Connecticut 
newspaper  is  seeking  an  experienced 
home  delivery  circulation  professional. 
This  Home  Delivery  Manager  position 
is  a  tremendous  opportunity  for  o  team 
oriented  manager  with  a  strong  com¬ 
mitment  to  service  excellence.  The  suc¬ 
cessful  candidate  must  have  a  positive 
attitude  and  a  demonstrated  ability  to 
ochieve  results  in  circulation  growth, 
service  ond  DSM  training. 

This  is  a  7  day  newspaper  with  a  total 
home  delivery  circulation  of  about  ; 
26,000.  There  are  currently  seven  (7)  | 
districts  and  two  (2)  distribution  offices  ^ 
in  the  market. 

Please  respond  by  sending  o  cover  let-  | 
ter  and  resume  to 

Norwich  Bulletin 
66  Franklin  Street 
Norwich,  CT  06360 
Attn:  Janine  Dunn 
Or  fax  to:  1  (800)885-1312 


CIRCULATION  MANAGER:  Midwest 
AM  daily  seeks  pro  in  sales,  service 
and  management.  Five-day  daily,  no 
weekend  deliveries.  Salary  $27,000  to 
$32,000  plus  soles  bonuses.  Paid 
vacation,  health  insurance,  profit  shar¬ 
ing,  holidays  off.  Send  resume  and 
salary  requirements  to  Gary  Blackburn, 
Princeton  Doily  Clarion,  P.O.  Box  30, 
Princeton,  IN  47670,  (812)  385-2525, 
E-mail:  gblock@pdclorion.com 


HOME  DEUVERY  MANAGER 

The  Lubbock  Avalanche-Journal,  a  i 
family  owned  newspaper,  located  in  j 
West  Texas  is  seeking  a  city  home  1 
delivery  manoger.  The  ideal  candidate  ^ 
will  be  a  take  charge,  full-speed  ahead  j 
individual  who  is  dedicated  to  solid 
circulation  growth  while  always 
focused  on  stellar  customer  service.  I 
Our  choice  will  be  on  experienced 
circulator  who  has  strong  PC  skills, 
good  promotional  abilities  and  solid 
interpersonal  skills.  We  seek  a  leader 
who  can  take  our  city  organization  to 
the  next  level. 

We  offer  a  competitive  salary,  an 
MBO  program,  a  major  medical  care 
program  and  a  company  profit  sharing 
program. 

Send  your  resume  to:  Glenda  Mills 
Human  Resources  Manager 
Lubbock  Avalanche-Journal 
P.O.  Box  491 ,  Lubbock,  TX  79408 


_ CIRCULATION _ 

i  CIRCULATION  MANAGER 
I  The  Rhinelander  Daily  News,  in  the 
beautiful  northwoods  of  Wisconsin, 

I  seeks  a  Circulation  Manager.  Position 
’  reports  to  the  publisher.  Duties  include 
j  managing  a  six-day  paid  and 
j  weekend  TMC  product.  Solid  carrier 
I  and  motor  route  staffs  in  place.  Good 
communication,  soles  and  supervisory 
1  skills  necessary.  As  a  Pulitzer  com- 
j  munity  newspaper,  we  offer  an 
I  excellent  salary  and  benefit  package. 

I  Send  resume  and  salary  requirements 
to  Rodd  Hale,  publisher.  Daily  News, 
P.O.  Box  778,  Rhinelander,  Wl 
54501. 


LOOKING  FOR  A  NEW  CHALLENGE? 
Anderson,  Randles  &  Associates  is 
asked  by  clients  to  fill  top-level  circula¬ 
tion  positions  across  the  country.  For 
consideration  for  current  or  future 
employment  opportunities,  send  your 
resume  to: 

Anderson,  Randles  &  Associates 
:  48  Bayo  Vista 

Larkspur,  CA.94939 
(4 15)  46 1-4979  (fax)  or 
'  Rrandles@ool.com 

All  Resumes  held  in  strict  confidence 
!  We  ore  currently  conducting  two 
searches  for  Circulation  Managers  for 
smaller,  daily  properties.  Both  would 
be  ideal  for  a  sales-minded,  mid-level 
manager  ready  to  toke  the  next  coreer 
step.  One  position  is  at  a  daily  news¬ 
paper  in  Central  California  with  a 
salary  pockage  at  $50K.  The  second 
position  is  at  a  5-day  and  weekly 
newspaper  group  in  Indiana  with  a 
salary  package  at  $30K-t-.  Both  posi¬ 
tions  offer  excellent  benefits  and  oppor¬ 
tunities  for  growth. 


TELEMARKETING  MANAGER 
Dominant  Zone  2  newspaper  has  out¬ 
standing  opportunity  for  seasoned 
telemarketer  to  manage  our  oggressive 
outbound  telemarketing  department. 
Responsible  for  vendor  contracting  and 
management,  database  management, 
cost-efficient  production,  customer 
satisfaction  and  all  elements  of  weekly 
telemarketing  campaigns  in  a  highly  com¬ 
petitive  market. 

Requires  solid  experience  and  knowl¬ 
edge  of  the  industry  including 
I  technology,  compensation  and  market 
I  analysis. 

We  offer  a  highly  competitive  salary, 
;  plus  medical,  dental,  vision,  401  (k) 
I  and  more.  Send  resume,  including 
salory  history  to  Box  08809,  Editor  & 
I  Publisher. 


E&P*s  Classified 


The  newspaper  industry’s 
meeting  place.  (212)  675^4380 


_ CIRCULATION _ 

THE  ATHENS  DAILY  NEWS/BANNER- 
HERALD  located  in  Athens,  Georgia 
(home  of  the  University  of  Georgia 
Bulldogs)  is  seeking  an  energetic, 
motivated  circulation  manager  to  take 
a  lead  role  in  restructuring  our  home 
delivery  operation.  We  are  looking  for 
someone  with  a  strong  background  in 
customer  satisfaction  through  superior 
service.  The  position  is  responsible  for 
six  district  managers  and  three  assis¬ 
tant  district  managers.  We  offer  an 
excellent  compensation  plan  including 
salary,  bonus  and  benefit  package. 
Please  send  resume  and  compensation 
history  to  Circulation  Director,  One 
Press  Ploce,  Athens,  GA  30601  or  Fax 
10(706)208-2251. 


THE  CHAHANOOGA  TIMES  -  FREE 
PRESS  has  an  opening  (or  an  experi¬ 
enced  Single  Copy  Manager.  We  are 
a  75,000  daily  and  105,000  Sunday 
located  in  Chattanooga,  Tennessee 
with  a  single  copy  circulation  of 
18,000  daily  and  28,000  on  Sunday. 
The  selected  candidate  will  have  at 
least  3  years  management  experience 
in  single  copy,  have  a  solid  track 
record  of  growth,  strong  leadership 
ability,  and  the  ability  to  perform  anal¬ 
ysis  on  sales  and  our  market.  Send 
resume  to  Circulation  Director,  Chat¬ 
tanooga  Publishing,  400  E.  11th 
Street,  Chattanooga,  TN  37403. 


SALES/MARKETING  MANAGER  -  for 
a  dynamic,  experienced  sales  leader 
able  to  manage  phone  room,  carrier 
sales  campaigns,  direct  mail  and  apart¬ 
ment  programs  and  boost  NIE.  Plus, 
handle  retention  and  single-copy 
dealer  acquisition  and  promotion. 
Great  pay,  bonus  program  and  bene¬ 
fits  await  you.  Columbia,  MO  is  one  of 
America's  best  small  university  towns. 
We're  small,  25,000,  but  growing. 
This  isn't  o  sleepy  post  but,  it's  fun! 
We're  a  new  team  with  supportive 
owners  and  a  modern  facility.  Contact: 
Shane  Fox,  CD  as(ox@tribmail.com  or 
Fax:  (573)815-1601. 

EDITORIAL 


ASSISTANT  DIREaOR 
ALUMNI  COMMUNICATIONS 

The  Society  of  the  Alumni  of  the  Col¬ 
lege  of  William  and  Mary  is  accepting 
applications  (or  assistant  director  of 
alumni  communications.  The  successful 
candidate  will  have  a  college  degree  in 
journalism,  communications,  public 
relations  or  English:  excellent  writing, 
proofreading,  layout  and  copyediting 
abilities;  proficiency  with  Macintosh, 
QuarkXPress,  Adobe  Photoshop, 
Microsoft  Word  and  WordPerfect 
Experience  with  photography,  Internet 
publishing  and  HTML  is  strongly  pre¬ 
ferred.  The  ideal  candidate  will  be  a 
self-starter  with  strong  organizational 
skills.  Excellent  benefits  package. 
Please  send  a  cover  letter,  resume  and 
three  writing  and  design/layout  sam¬ 
ples  by  May  14  to  Jacqueline 
Genovese,  director,  communications. 
Society  of  the  Alumni,  College  of 
W&M,  P.O.  Box  2100,  Williamsburg, 
VA  23187.  This  is  nota  state  position. 


_ EDITORIAL _ 

I  ASSISTANT  CITY  EDITOR  needed  for 
[  aggressive  afternoon  paper  in  south 
I  Louisiana.  The  Courier,  o  New  York 
j  Times-owned  daily  in  Houma,  LA,  is 
I  looking  for  a  talented,  energetic  editor 
1  who  works  well  with  reporters  and 
I  their  copy.  Responsibilities  include 
j  leadership  roles  on  special  sections 
!  and  weekend  shifts.  Send  resume  to 
^  Mike  Slaughter,  executive  editor,  P.O. 

Box  271 7,  Houma,  LA  70361 .  EOE 


;  BUREAU  CHIEF 

The  Syracuse  Newspapers  in  Syracuse, 
j  NY,  is  looking  for  on  experienced 
assigning  editor  to  run  one  of  our  sub- 
!  urban  news  bureaus.  Our  new  bureau 
chief  must  be  able  to  balance  daily, 
weekly,  and  Sunday  coverage  with 
enterprise  reporting,  and  must  possess 
strong  coaching  and  people  skills.  If 
this  describes  you,  send  a  resume  and 
some  tearsheets  to  Richard  A.  Sullivan, 
The  Syracuse  Newspapers,  P.O.  Box 
I  4915,  Syrocuse,  NY  1 3221 . 

rsullivan@syracuse  com 


BUSINESS  JOURNAUSTS 
'  Globally  respected  publisher  in  the 
I  energy  industry  seeks  creative  and 
;  energetic  business  news  journalists  to 
j  work  in  Houston  office.  This  is  an  excit¬ 
ing  opportunity  to  get  out  of  the  local 
scene  and  write  about  world  trade, 
politics,  finance  and  corporate  news, 
i  Our  high  cost  newsletters  span  the 
I  markets  for  oil  and  gas,  including  Latin 
,  America,  Europe,  FSU,  and  Asia.  Our 
coverage  is  investigative  and  intelligent 
and  our  company  is  fast-paced  and 
i  growing.  Position  open  for  journalist  to 
work  with  international  team  of  over 
I  50  bright  and  highly  skilled  journalists, 
j  Looking  for  journalists  with  two  or 
I  more  years  experience  in  business 
news.  Mme  travel  possible.  Ability  to 
analyze  corporate  financials  a  plus. 

I  May  consider  entry-level  candidates 
;  with  high  GPA's.  Great  benefits.  Learn 
I  moreatwww.petroleumargus.com 
‘  Send  resume,  writing  clips  and  cover 
j  letter  to  Petroleum  Argus,  4801 
Woodway  270W,  Houston,  TX  77056. 

:  Fax  (71 3)  968-001 5.  E-mail: 

paijobs@petroleumargus.com 


BUSINESS  NEWS  ENTREPRENEURS 
Dream  opportunity  (or  skilled 
journalists.  Well-financed  Internet  start¬ 
up  seeks  domain  experts  to  build  real¬ 
time  news  and  research  services.  If  you 
crave  independence  and  want  to  cover 
business  news  in-depth,  this  is  your 
chance.  Send  a  one-page  summary  tell¬ 
ing  us  about  yourself  and  describing 
the  services  you  are  ready  to  buila 
We're  looking  for  partners,  not 
employees.  Compensation  includes 
cash  and  stock.  Work  at  our  location 
or  yours.  E-mailvnews@ibm.net 


j  COPY  CHIEF 

1  The  Albany  Herald,  a  daily  morning 
newspaper  in  Southwest  Georgia,  has 
j  an  opportunity  (or  an  enthusiastic, 
'  energetic  leader  to  help  supervise  our 
j  10-member  news  copy  desk  with  our 
;  news  editor.  Accuracy,  pro- 
I  (essionalism,  team  play,  coaching,  find¬ 
ing  solutions  and  maintaining  high 
{  standards  are  important  to  the  person 
I  we  seek.  Apply  to  Jim  Hendricks, 
managing  editor,  P.O.  Box  48, 
;  Albany,  GA  31 702. 
j  E-mail  albanyh@surfsouth.com 
I  Pre-employment  drug  test  required 
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HELP  WANTED 


_ EDITORIAL _ 

COPY  EDITOR  -  Immediate  copy  editor 
opening  in  the  furniture  capital  of  the 
world  for  candidates  who  prefer  to 
work  at  their  own  pace.  A  flair  for 
design  and  creativity  a  plus.  Duties 
include  writing  catchy  headlines,  edit¬ 
ing  wire  copy  and  using  a  keen  eye  for 
detail.  Pagination  and  daily  desk  skills 
are  preferred,  but  will  consider  excep¬ 
tional  recent  or  spring  graduates.  Send 
resume  to  Ken  Irons,  managing  editor. 
High  Point  Enterprise,  P.O.  Box  1009, 
High  Point,  NC  27261 . 


COPY  EDITOR  -  Mid-Michigan  daily 
seeks  an  energetic  addition  to  its  six- 
member  copy/design  desk.  Knowledge 
of  QuarkXPress  a  must.  Qualified  can¬ 
didate  must  have  a  college  degree  and 
some  newsroom  experience.  Competitive 
salary  and  benefits.  Equal  Opportunity 
Employer.  Send  a  resume  with  names 
and  phone  numbers  of  three 
references,  and  samples  of  your  best 
copy-desk  work,  to  Tom  Limmer,  news 
editor,  Jackson  Citizen  Patriot,  214  S. 
Jockson  Street,  Jackson,  Ml  49201- 
2282.  No  phone  calls,  please. 


COPY  EDITOR,  REPORTER  and  chief 
photographer  needed  at  14,500  Cox 
daily  in  eastern  NC.  New  office, 
redesign  and  new  press  coming.  Full 
benefits,  401  (k)  and  only  two  hours  to 
beach.  Resume  and  clips  to  Jeff  Herrin, 
Rocky  Mount  Telegram,  P.O.  Box 
1 080,  Rocky  Mount,  NC  27802. 


COPY  EDITOR:  The  Press-Enterprise  is 
a  strong  and  growing  1 67,000  circula¬ 
tion  daily  in  Inland  Southern  Califor¬ 
nia,  where  housing  is  affordable  and 
most  of  the  region's  major  attractions 
are  within  an  hour's  drive.  We're  look¬ 
ing  for  experienced  copy  editor  candi¬ 
dates  for  openings  on  our  25-editor 
news  copy  desk.  Send  cover  letter, 
resume  and  clips  to  John  Gryka,  news 
editor.  The  Press-Enterprise,  P.O.  Box 
792,  Riverside,  CA  92502. 

An  Equal  Opportunity  Employer 


COPY  EDITOR:  Aggressive  copy  editor 
sought  for  Capital  city  daily.  Benefits 
include  great  location  near  Delaware 
beaches,  health  and  dental  coverage, 
401  (k),  generous  time  off  policy.  Send 
resume,  work  samples  to  Andrew 
West,  managing  editor,  Delaware 
State  News,  P.O.  Box  737,  Dover,  DE 
1 9903;  or  E-mail  to: 

awestOnewszap.com 


COPYEDITOR 

Ability  to  deal  with  both  local  and  wire 
copy  essential.  Opportunity  for  advan¬ 
cement  at  high-tech  16,500  7-day 
daily  newspaper.  Send  resume  and  non- 
returnable  clips  to  Carol  Talley,  editor. 
The  Sentinel,  P.O.  Box  130,  Carlisle, 
PA  17013.  Learn  more  about  Carlisle 
at  our  site: 

www.cumbeHink.com 


Failh  is  God  felt  by  heart,  not  by  reason 

Blaise  Pascal 


_ EDITORIAL _ 

COPYEDITORS 

The  Boston  Herald  is  looking  for  an 
aggressive  copy  editor  with  sound 
news  judgment,  exceptional  word¬ 
editing  skills  and  a  knack  for  writing 
strong,  accurate  headlines.  Layout  and 
design  experierKe  a  must.  Atex,  QuarkX¬ 
Press  and  pagination  skills  a  plus. 
Candidates  should  have  at  least  four 
years  experience  on  the  desk  of  a  mid¬ 
sized  newspaper. 

Send  resume  and  samples  to: 

Andrew  Tomolonis 
Deputy  Managing  Editor 
Boston  Herald 
P.O.  Box  2096 
Eloston,  MA  02 1 06-2096 

COPYEDITOR 

The  Ann  Arbor  News,  one  of 
Michigan's  fastest  grawing  dailies,  has 
an  opening  for  on  experienced  copy 
editor  on  its  news  desk.  The  successful 
I  candidate  will  join  our  desk  rotation 
handling  a  variety  of  news  and  feature 
pages  for  our  three  zoned  editions. 
We  are  looking  for  someone  who  can 
write  crisp  headlines  and  package  late- 
breaking  stories  on  deadline.  Pagina¬ 
tion  experience  with  QuarkXPress  and 
excellent  layout  and  design  skills  are 
required.  Applicants  should  send  a 
cover  letter,  resume  and  samples  of 
their  work  to  News  Editor  Andy 
Chapelle,  340  E.  Huron  Street,  Ann 
Arbor,  Ml  48106-1147.  The  Ann 
Arbor  News  is  an  Equal  Opportunity 
Employer. 


EDITOR,  Commercial  Real  Estate 
News  Internet  start-up  of  experienced 
news  professionals  seeks  managing 
editor  to  create  news  service  covering 
all  aspects  of  commercial  real  estate. 
Requirements:  strong  commercial  real 
estate  news  experience;  commitment  to 
highest  journalistic  and  ethical  stan¬ 
dards;  management  ability;  and  the 
I  courage  to  take  a  calculated  risk  by 
leaving  the  beaten  path.  We  offer 
excellent  salary  and  health  benefits, 
along  with  stock  options.  NY/NJ  loca¬ 
tion.  E-mail  resume  ASAP  to: 

vnews@ibm.net 


EDITOR,  STUCK  IN  A  RUT? 

Here's  an  opportunity  to  manage  Fayet¬ 
teville,  North  Carolina's  fastest  grow¬ 
ing  Arts,  Entertainment,  and  Business 
publication.  Up  &  Coming  Magazine. 
We  are  entering  our  fourth  year  in  busi¬ 
ness  and  currently  boast  a  30,000 
circulation.  Seeking  an  enthusiastic, 
talented  editor  with  vision  to  motivate 
and  lead  a  talented  staff  to  the  next 
level.  High  visibility  position  with  lots  of 
opportunity.  Must  have  3  years  experi¬ 
ence  in  printing  and  production  with 
superb  editing  and  journalistic  skills. 
Must  know  Macintosh  computers, 
Pagemaker  and  QuarkXPress  with  a 
degree  in  journalism,  English,  mass 
media  or  related  areas.  If  you  have 
motivation,  enthusiasm,  talent  and 
desire.  Up  &  Coming  Magazine  has 
your  future.  Resume  with  cover  letter  to 
Bill  Bowman,  publisher.  Up  &  Coming 
Magazine,  P.O.  Box  53461,  Fayet¬ 
teville,  NC  28305. 

Fox  (91 0)484-921 8 
upcomingmog@mindspring.com 


_ EDfTORIAL _ 

EDITOR.  Knoxville,  TN,  free,  1 6,000 
suburban  weekly  paper  seeks  a  hands 
on,  motivated  editor.  Requires  strong 
news  and  opinion  writing,  teaching 
skills  and  pagination  on  QuarkXPress. 
Should  enjoy  working  with  early- 
career  journalists.  Competitive  salary 
and  good  benefits  including  401  |k) 
plan.  Fax  resume  (with  salary  history) 
to:  Press  Enterprise,  (423)  675-0675 
or  E-mail  rnijw@aol.com 

EDITORIAL  DIREaOR 
Join  our  expanding,  award-winning, 
Sausalito-based  newsletter  publishing 
company.  If  you  have  extensive  writ¬ 
ing,  editing  and  publishing  experience 
in  topics  related  to  employment  law, 
we  want  to  talk  to  you.  You'll  generate 
story  ideas,  write  and  edit  articles, 
sujaervise  freelancers,  help  develop 
new  products  and  more.  This  senior 
level  position  offers  excellent  com¬ 
pensation  and  enormous  growth  poten¬ 
tial.  Reply  to  ERI,  Box  378,  Tiburon, 
CA  94920.  Fax  (41 5)  332-2999,  or 
E-mail:  publisher@employeradvice.com 

EDITORIAL/PRODUCTION 
ASSISTANT:  BUSINESS  NEWS 

Business  journalist  located  in  NYC 
seeks  full-time  assistant  for  dally 
national  electronic  media  reports. 

!  Strong  research,  writing,  math  and  com¬ 
puter  skills  required.  Journalism, 
English,  communications  or  economics 
degree  preferred,  with  1  -4  years  expe¬ 
rience  in  a  related  field.  Knowledge  of 
ond/or  desire  to  learn  Internet  and  TV 
production  a  plus.  Resumes  and  writ¬ 
ing  samples  (optional)  attention  Marcus 
Schwartz,  1 1 0  East  59th  Street,  6th 
floor.  New  York,  NY  1 0022. 


_ EDITORIAL _ 

EDITOR 

Large  weekly  in  the  Rocky  Mountains 
seeks  an  experienced  editor  to  lead  a 
talented  staff  of  seven.  We  want  a 
coach  and  leader  with  good  judgment 
and  fine  editing  and  writing  skills. 
References  count.  Good  career  oppor¬ 
tunity  with  excellent  company.  Box 
08813,  Editor  &  Publisher. 


EDITORS/REPORTERS 
Investor's  Business  Daily  continues  to 
I  expand  its  staff  as  its  national  audience 
grows.  Paper  seeks  experienced 
journalists  to  cover  areas  including 
business,  the  economy,  national  issues, 
computing  and  the  markets,  from  IBD 
headquarters  in  Los  Angeles  and 
bureaus  in  New  York,  Silicon  Valley 
and  Washington.  News  editing  and 
copy  editing  positions  also  available  in 
Los  Angeles.  Fax  resume  and  clips  to 
Susan  Warfel,  managing  editor,  at 
(310)577-7350. 


EDUCATION  REPORTER 
The  Ypsilanti  Press  edition  of  The  Ann 
Arbor  News  has  an  opening  for  an 
education  reporter.  Education  is  a  high 
priority  in  our  community,  and  we  are 
looking  for  an  aggressive,  enterprising 
reporter  who's  up  to  the  challenge. 
Ideal  candidate  will  hove  1  -3  years  of 
reporting  experience,  preferably  cover¬ 
ing  urban  schools.  We  are  looking  for 
someone  with  the  ability  to  take  our 
school  coverage  beyond  meetings  and 
press  releases  and  show  readers 
what's  really  happening  in  public  edu¬ 
cation.  Send  cover  letter,  resume  and 
clips  to  Managing  Editor  Tony  Dear- 
ing,  340  E.  Huron  Street,  Ann  Arbor,  Ml 
48106-1 147.  The  Ann  Arbor  News  is 
an  Equal  Opportunity  Employer. 

ADMINISTRATIVE 
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HELP  WANTED 


_ EDITORIAL _ 

GENERAL  ASSIGNMENT  REPORTER 
The  Columbian,  a  55,CXX)-circulation 
dail)^  in  Vancouver,  WA,  seeks  an 
experienced  General  Assignment 
Reparter.  Candidate  must  be  a  auick 
study  who  can  craft  compelling, 
informative  and  authoritative  stories  on 
any  beat.  Some  night  and  weekend 
assignments  likely.  At  least  two  years 
reparting  experience  with  a  daily 
newspaper  required.  The  Columbian 
offers  o  competitive  salary  com¬ 
mensurate  with  experience  and  an 
excellent  benefit  package  that  includes 
a  generous  company  matching  401  (k) 
and  22  paid  days  off  annually.  Send 
resume,  cover  letter  with  salary  expecta- 
tians,  and  clips  that  demanstrate  that 
you  have  what  it  takes  to  The  Colum- 
oian.  Human  Resources,  General 
Assignment  Reporter  Position,  P.O.  Box 
180,  Vancouver,  WA  98666,  E-mail: 
jobs@calumbian.com.  EOE. 


_ EDITORIAL _ 

INVESTIGATIVE  REPORTER 
The  Columbian,  a  55,(XK)-circulation 
daily  in  Vancouver,  WA,  seeks  an 
experienced  reporter  who  will  special¬ 
ize  in  in-depth  enterprise,  perspective, 
and  investigative  reporting.  Candidate 
must  not  only  be  able  to  oreak  major 
stories  that  matter  to  readers  but  tell 
readers  why  they  matter  in  a  clear,  com¬ 
pelling  style.  We  also  are  looking  for 
someone  who  can  team  up  with  other 
reporters  to  help  them  do  the  same.  At 
least  three  years  news-side  experience 
on  a  daily  newspaper  required.  Dota- 
base  reporting  experience  and  an 
excellent  benefit  package  that  includes 
a  generous  company  matching  401  (k) 
and  22  paid  days  off  annually.  Send 
resume,  cover  letter  with  salary  expecta¬ 
tions  and  clips  that  demonstrate  that 
you  have  what  it  takes  to  The  Colum¬ 
bian,  Human  Resources,  Investigative 
Reporter  Position,  P.O.  Box  180,  Van¬ 
couver,  WA  98666,  E-mail: 
jobs@columbian.com.  EOE. 


I  _ EDITORIAL _ 

EXECUTIVE  EDITOR 

Connect  Savannah,  a  new  65,000  dis¬ 
tribution  weekly  newspaper  in  Savan- 
1  nah,  Georgia,  is  seeking  an  Executive 
I  Editor.  Individual  must  be  able  to 
I  manage  a  highly  skilled  news  staff, 
write  and  edit  in-depth  magazine  style 
\  pieces  about  issues  affecting  this  com- 
I  munity.  This  newspaper  in  not  about 
!  old  traditional-style  news,  it  is  new, 

I  fresh  and  bold.  If  you  are  creative, 

I  robid  about  accuracy,  willing  to  go 
behind  the  headlines,  enjoy  competi¬ 
tion,  and  capable  of  interacting  closely 
with  the  community,  send  your  resume 
to  Editor,  Morris  Newspaper  Corpora¬ 
tion,  P.O.  Box  8167,  Savannah,  GA 
31412. 


[  FROM  MIKE  DITKA'S  latest  brawl  with 
'  Saints  fans  to  Friday  night  football  in 
i  Cajun  country...  NOLA  Live 

j  www.nola.com  in  affiliation  with  The 
Times-Picayune  of  New  Orleans,  is 
I  seeking  an  energetic  online  sports 
I  editor  to  create  an  exciting  fan- 
'  oriented  web  package.  Requirements 
include  experience  in  traditional  sports 
journalism  as  well  as  in  web  produc¬ 
tion.  E-mail  query  or  resume  to  Jon 
Donley:  jdonley@nola.com 


JAMBALYA,  HURRICANES,  MARDI 
GRAS...  NOLA  LivevAvw.nola.com 
affiliated  with  The  Times-Picayune,  is 
seeking  a  veteron  web  prooucer  to 
help  capture  the  New  Orleans  experi¬ 
ence  -  news,  festivity  and  community  - 
for  both  local  and  international 
readers.  Requirements  include  daily 
deadline  experience  in  both  traditional 
journalism  and  web  production.  E-mail 
query  or  resume  to:  jdonley@nola.com 


LAST  YEAR,  THE  NEW  YORK  STATE 
ASSOCIATED  PRESS  HONORED  the 
Times  Union  os  the  state's  “Newspaper 
of  Distinction."  That  is  an  award  we 
would  like  to  win  again  for  our 
readers.  To  do  so,  we  need  to  replace 
the  states  top  editorial  cartoonist  who 
has  just  headed  to  other  endeavors. 

If  your  portfolio  shows  strong  visual  com¬ 
mentary,  a  strong  individual  drawing 
style,  and  broad  knowledge  of  how  to 
comment  on  news  at  all  levels,  we 
would  like  to  see  it. 

We  want  a  colleague  who  can  create 
daily  editorial  cartoons  and  occasional 
caricatures  and  other  illustrations  for 
editorial  and  opinion  pages.  You  will 
be  involved  in  a  highly  competitive, 
high-visibility  market  mot  is  often  in  the 
national  spotlight,  but  has  a  decided 
local  flavor. 

Applicants  should  send  portfolios  and 
cover  letter  to  Joann  Crupi,  editor,^ 
opinion  pages.  Times  Union,  P.O.  Box 
15(XX),  Albany,  NY  12212. 


MANAQNG  EDITOR 

Adventurous  pro  needed  to  help  write 
and  edit  the  Adirondack  Explorer.  This 
fast-growing  regional  newspaper  cov¬ 
ers  tne  people,  politics  and  natural 
glories  of  the  East's  great  wilderness 
park.  Wonderful  place  to  live.  Rare 
opportunity  for  rapid  advancement, 
vi/rite  Dick  Beamish,  publisher,  36 
Church  Street,  Saranac  Lake,  NY 
12983. 


EDITORIAL  _ _ EDITORIAL 


NewTimes 

iS  GROWING  AND  IN  SEARCH  OF  EDITORS. 

New  Times  publishes  magazine-style  weekly  newspapers  -  covering  local 
news  and  features,  restaurants  and  sports,  film  and  music  -  in  Phoenix, 
Denver,  Miami.  Dallas,  Houston.  San  Francisco.  Los  Angeles. 
Cleveland  and  St.  Louis.  Our  stories  inform  and  entertain  readers, 
provoke  strong  reactions,  and  win  national  awards.  We  are  accepting 
applications  now  for  the  following  fulltime  editing  positions 
(the  interview  process  will  include  a  test): 

NUNAQING  EDTTOR 

PHOENIX.  HOUSTON.  CLEVEUMD  AND  ST.  LOUIS 

This  position  requires  fine  writing  and  editing  skills  and  the  ability  to 
help  staffers  produce  superior  stories.  The  managing  editor  also 
supervises  the  day-to-day  operations  of  the  editorial  department 
Houston  candidates  should  have  a  strong  feature/arts  background: 
Phoenix  and  St.  Louis  candidates  should  be  well  grounded  in  news; 
Cleveland  applicants  must  have  experience  in  both  features  and  news. 

ASSOCIXTE  EDITOR 
R.  LAUDERDALE 

We  are  looking  for  an  editor  with  a  strong  news  background  who  can 
craft  a  compelling  narrative  and  work  well  with  writers. 

MUSIC  EDITOR 
DENVER 

This  job  entails  planning/editing  a  music  section,  hiring  freelancers 
and  writing  a  local  music  column  as  well  as  non-music  features. 

CALENDAR  EDITOR 
DALUS 

We  need  a  writer  with  a  distinctive  voice  and  broad  cultural 
interests  to  organize  and  write  a  weekly  entertainment  calendar 
and  report  on  the  arts. 

New  Times  offers  competitive  salaries  and  benefits.  Interested 
candidates  should  send  cover  letter,  rBsum6  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
P.O.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at 

wwwjiewUmes.com. 


I _ EDITORIAL _ 

MANAGING  EDITOR  •  The  Enterprise 
Mountaineer,  a  Western  North  Caro¬ 
lina  tri-weekly  newspaper  is  looking  for 
an  experienced  leader  for  its  award 
winning  1 0-person  news  staff.  Position 
requires  strong  writing,  editing  and 
community  oriented  leadership  skills. 
Photography,  layout/design  skills  a 
plus.  Excellent  work  environment  with 
good  salary  and  benefit  package. 
Send  resume  and  references  to:  Editor 
Position,  The  Enterprise  Mountaineer, 

!  P.O.  Box  1 29,  Waynesville,  NC 
28786. 

MANAGING  EDITOR:  Zone  3  daily 
seeks  Number  2  person  committed  to 
local  news.  Successful  candidate  will 
help  guide  19-person  news  staff  and 
even  cover  stories  when  needed,  do 
pagination  and  editing  daily.  We  need 
a  leader  who  can  work  well  alone,  and 
also  as  a  team  with  the  editor  and 
management.  Send  resume  to  Box 
I  0881 1 ,  Editor  &  Publisher. 

NEWS  EDITOR  -  Monterey  County's 
I  alternative  weekly,  seeks  sharp,  detail- 
j  oriented  person.  Must  be  strong  writer 
I  who  con  assign  and  edit  news  stories, 

I  news  features  and  cover  stories.  Expe¬ 
rience  with  investigative  reporting  and 
FOI  searches  a  plus.  Resume,  clips,  let¬ 
ter  to  Bradley  Zeve,  668  Williams 
Avenue,  Seaside,  CA  93955  or  E-mail 
I  lobradley@coaslweekly.com 

1  NIGHT  CITY  EDITOR.  Gannett  news- 
j  paper  (6-day,  18,000  AM)  seeks  an 
j  editor  with  strong  planning  and  copy 
I  editing  skills  and  solid  judgment  in 
!  directing  reporters.  Will  consider  a 
j  season^  reporter  ready  to  move  up. 

;  Great  location  near  Philadelphia,  New 
I  York  City  and  the  Jersey  Shore.  Send  a 
letter,  resume  and  samples  of  best 
work  to  Sam  Fosdick,  local  news 
editor.  The  Daily  Journal,  891  E.  Oak 
Road,  Vineland,  NJ  08360.  Or  call 
(609)  563-5249  for  more  information. 

Equal  Opportunity  Employer 

PAGE  DESIGNER  to  join  nine-member 
design  desk.  Design  experierKe,  QuarkX¬ 
Press  and/or  Baseview  pagination 
;  system  experience  a  plus,  but  not 
!  required.  Northeastern  7-day  PM  Ohio 
I  newspaper  (Sunday  AM)  between 
Cleveland  and  Pittsburgh.  Successful 
candidate  will  design  and  paginate 
inside  pages,  some  outside  and  inside 
section  fronts  (Sports,  Local,  Pulse,  Busi¬ 
ness,  etc.)  and  inside  pages.  Mail 
resume,  work  samples  and  r^rence  to 
;  Mike  Braun,  design  desk.  The  Vin- 
1  dicator,  P.O.  Box  780,  Youngstown, 
OH  44503.  For  questions, 

I  E-mail  bronzer@aol.com 

I  PAGE  DESIGNER  SOUGHT  by  The 
Denver  Post  features/entertainment 
department.  Experience  with  informa¬ 
tion  graphics  important.  We  don't 
want  an  artist;  we  want  someone  who 
knows  that  design  and  content  are 
forever  linked,  who  knows  that 
readability  counts  more  than  making 
pages  look  good,  who  knows  that 
information  graphics  exist  to  provide 
information.  Send  samples  with  resume 
to:  P.O.  Box  4857-P,  c/o  The  Denver 
Post,  1 560  Broadway,  Denver,  CO 
80202. 
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NCAA 


For  acklitional  information 
visit  our  web  site  at 
wwwLncaa.org 
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HELP  WANTED 


PLAY  AT  THE  BEACH, 

WORK  AT  THE  PILOT 
The  Virginian-Pilot,  a  200,000  doily 
and  235,000  Sunday  in  the  Norfolk- 
Virginia  Beach  area,  is  looking  For  a 
copy  editor  for  its  night  news  desk.  We 
need  an  editor  who  shows  a  mastery  of 
the  language  and  knows  how  to  make 
art  and  text  work  together  to  engage 
readers.  We  offer  a  newsroom  in 
which  the  desk  is  respected  and  copy 
editors  are  expected  to  voice  their 
views  on  story  content,  play  and  pres¬ 
entation.  This  growing  region  offers  an 
oceanfront  resort,  the  Chesapeake  Boy, 
vast  Navy  bases,  a  diverse  culture, 
museums,  the  Outer  Banks,  Colonial 
Williamsburg,  Jamestown,  the  Great  Dis¬ 
mal  Swamp  and  a  close  proximity  to 
Washington,  D.C.,  3  hours  away.  Con¬ 
tact  Leslie-Jean  Thornton,  copy  desk 
chief.  The  Virginian-Pilot,  150  West 
Brambleton  Avenue,  Norfolk,  VA 
23510,(757)446-2290. 


REPORTER  -  Growing  60K  daily 
anticipates  the  need  for  two  enterpris¬ 
ing  regional  reporter  to  cover  high- 
growth  areas  on  the  edge  of  a  thriving 
midwestern  college  community.  We 
need  reporters  who  can  develop 
sources  in  all  the  right  places  and  hate 
to  get  beat  by  the  competition.  Send 
resume,  references  and  your  four  best 
clips  to  Box  0881 5,  Editor  &  Publisher. 

Equal  Opportunity  Employer 


REPORTER  POSITION  OPEN  immedi¬ 
ately  at  Texas  Gulf  Coast  semi -weekly 
in  Houston  area.  Prefer  Journalism 
degree,  Macintosh  experience  (QuarkX¬ 
Press,  Photoshop).  Moil  letter  of 
application,  clips,  resume,  references 
to:  El  Campo  Leader-News,  P.O.  Box 
1180,  El  Campo,  TX  77437,  fax  ta 
(409)  543-0097.  Call  Chris  at  (409) 
543-3363  for  more  information. 


REPORTER  SOUGHT  FOR  Northern 
Virginia  Daily,  a  regional  AM  daily  in 
Shenandoah  Valley.  Beat's  focus  is  on 
county  government,  but  also  includes 
courts,  education.  Features  and  break¬ 
ing  news.  Excellent  opportunity  for 
person  seeking  entry-level  position  or 
wanting  to  join  the  reporting  team  of 
the  most  honored  small  daily  in  Vir¬ 
ginia.  Highly  competitive  salary  and 
benefits.  Send  resume  and  samples  of 
work  to  Joe  Strohmeyer,  managing 
editor.  Northern  Virginia  Daily,  P.O. 
Box  69,  Strasburg,  VA  22657;  or  fax 
to  (540)  465-9388. 


Looking  to  work  in  a  place  where 
there's  more  to  competition  than  TV 
news?  The  York  Dispatch/Sunday 
News,  in  affordable,  scenic  two- 
newspaper  York,  PA,  is  seeking  two 
reporters.  One  would  cover  night  cops 
-  a  beat  from  which  we  want 
enterprise,  not  blotter.  The  other  would 
work  in  our  Hanover  bureau,  reporting 
enterprise,  news  and  features  from  the 
Gettysburg  area  for  our  Sunday  edi¬ 
tions.  Send  letter,  resume,  and  clips  to 
Managing  Editor  Deena  Gross,  The 
York  Dispatch/Sunday  News,  P.O.  Box 
2807,  York,  PA  17405. 

www.mediainfo.com 


_ EDITORIAL _ 

REPORTER 

The  Free  Press,  top  award  winner  in  its 
class,  seeks  general  assignment 
reporter.  Send  resume,  5  clips, 
references  to  Richard  Wagner,  editor. 
The  Free  Press,  2103  N.  Queen  Street, 
Kinston,  NC  28501 . 


REPORTER 

The  Vindicator,  a  90,000  PM  daily,  is 
looking  for  an  experienced,  self- 
motivated  reporter  to  tackle  the  highly 
energized  news  environment  of  north¬ 
east  Ohio.  If  you've  got  solid  reporting 
and  writing  skills,  an  interest  in  data- 
based  reporting  and  a  knack  for  meld¬ 
ing  words  with  graphics  and  pictures, 
send  cover  letter,  resume  and  clips  to 
Anthony  G.  Paglia,  senior  regional 
editor.  The  Vindicator,  P.O.  Box  780, 
Youngstown,  OH  44501  -0780. 

No  phone  calls,  please. 


GRAPHICS 


At  Automotive  News,  we  have  tremen¬ 
dous  growth  opportunities.  That's  not 
surprising  because  we  are  the  leading 
trade  newspaper  of  the  worldwide 
automotive  industry.  We  are  looking 
for  talented  and  highly  motivated  busi¬ 
ness  reporters  who  will  be  based  in 
Detroit.  Successful  candidates  will  hove 
several  years  of  experience  covering 
business  at  a  daily  newspaper  or  trade 
publication,  knowledge  of  the 
automotive  industry  preferred,  but  not 
essentiol.  We  offer  an  attractive  salary 
and  excellent  benefits  including  proht 
sharing,  pension  and  on-site  parking. 
Send  your  resume  and  salary 
guidelines  in  confidence  to: 

Human  Resources/  Attn:  EL 
1 400  Woodbridge 
Detroit,  Ml  48207-31 87 
Fax:  (313)446-1543 
EOE/M/F/D/V 

Visit  our  web  site  at  www.crain.com 


_ EDITORIAL _ 

REPORTER  needed  at  20,000  Virginia 
PM.  Covers  news.  Features  for  paper 
that  thrives  on  local  news.  Send  clips, 
resume  to  Ginny  Wray,  editor, 
Martinsville  Bulletin,  P.O.  Box  3711, 
Martinsville,  VA  241 1 5. 


SPORTS  EDITOR 

The  Odessa  American,  a  28,000  morn¬ 
ing  daily  in  West  Texas,  is  looking  for 
a  sports  editor  to  manage  five-person 
staff.  Duties  include  supervising  cov¬ 
erage  of  two  local  high  schools,  two  col¬ 
leges  and  two  professional  sports 
teams,  as  well  as  extended  coverage  of 
1 8-county  area.  Candidate  must  have 
daily  newspaper  experience  as  a 
sports  editor  or  assistant  sports  editor. 
Pagination  skills  and  knowledge  of 
Microsoft  Word  and  QuarkXPress  are 
desirable.  Send  resume,  work  samples 
to  Gary  Newsom,  editor,  222  E.  4th 
Street,  Odessa,  TX  79761 . 


GRAPHICS 


ream  Up  Mth  The  ncOQ  & 

Team  Up  Mth  Success 

The  Netionat  Collegiate  Athletic  Aaaociatlon  (NCAA)  is  dedicated  to  maintaining 
the  highest  standards  of  quaiity  and  professionalism  by  working  together  in  an 
environment  that  promotes  respect,  communication  and  teamwork.  Exciting  opportu¬ 
nities  now  exist  for  talented  Graphics  professionals  to  join  our  national  office 
team  which  is  relocating  to  Indianapolis  in  the  Summer  of  1999  These  positions 
are  responsible  lor  the  visual  image  of  the  Association  through  the  design  and  production 
in  the  various  medias  of  print,  event  graphics  and  multimedia. 

GRAPHIC  DESIGHER  - - 

Capitalize  on  your  strong  communication  and  presentation  skills  as  you  direct  varied, 
complex  projects  from  inception  through  completion  with  minimal  supervision.  Acting  as  the 
conceptuai/technical  resource  to  fellow  staff,  the  membership  and  vendors,  you  will  be 
expe^ed  to  collaborate  the  work  of  others  as  well  as  keep  abreast  and  trained  on  new 
graphics  technology.  Requirements  incluos  a  Bachelor's  degree  in  Graphic  Design  coupled 
with  2-5  years  experience  in  design,  prepress  and  print  production.  Advanced  proficiency 
with  the  Macintosh-based  platform  as  well  as  Quark,  Illustrator,  Photoshop  and  Agfa:  scan¬ 
ning  software  essential.  Illustration,  photography  and  multimedia  training  skills  are  desirable 

- -  GRAPHIC  TECHHICIAn  - - 

working  under  minimal  supervision,  the  selected  candidate  will  create/revise  publications,  forms  and 
other  documents  from  unformatted  text  following  rough  layout  or  predetermined  specifications: 
create/utilize  page  elements,  including  scanned  images,  charts.  Illustrations  and  diagrams;  act  as 
the  typography,  computer  and  software  resource;  and  keep  abreast  and  trained  on  new  graphics 
technology.  Requirements  include  5  years  practical  prepress  experience  along  with  proficiency  with 
Macintosh  and  Agfa  hardware  as  well  as  Quark,  Illustrator,  Photoshop,  Presswise  and  Trapwise 
software.  Layout/lyping  skills  and  knowledge  of  fonts/typography  are  essential.  Prepress  manage¬ 
ment  experience  and  a  college  degree  are  desirable. 

Please  send  resume  and  cover  letter,  indicating  position  of  interest,  to:  NCAA  Human  Resources, 

6201  College  Blvd.,  Overland  Park,  KS  66211. 

FAX:  913-339-0029  The  NCAA  is  an  equal  opportunity 
employer  and  encourages  women,  minorities  and 
disabled  persons  to  apply. 
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HELP  WANTED 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  In  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles,  Ft.  Lauderdale, 
Cleveland  and  St.  Louis.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  ond 
the  hurried  foct-finding  of  daily 
papers,  if  your  copy  is  os  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Miami,  Phoenix,  Ft. 
Lauderdale,  Cleveland,  St.  Louis, 
Denver  and  Dallas.  New  Times  is  com¬ 
mitted  to  building  a  diverse  workforce 
and  acknowledges  the  needs  of 
employees  with  young  families.  We 
offer  competitive  salories  and  bene¬ 
fits... and  all  the  space  you  need  to  put 
the  news  in  perspective  and  tell  a  good 
story. 


Sefxf  all  applications 
(no  phone  calls  or  E-mail,  please)  to: 
Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three,  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  hod  the 
time  and  the  space. 

SPORTS  COPY  EDITOR 

The  award-winning  Sports  Department 
of  the  The  La  Crosse  Tribune  is  seeking 
an  energetic  copy  editor  with 
demonstrated  design,  headline  and 
editing  skills  who  enjoys  working  with 
a  strong  team  of  reporters  under 
deadline  pressure. 

The  job  will  include  both  slot  and  rim 
duties  using  QuarkXPress  pagination 
ond  o  new  CText  system . 

The  La  Crosse  Tribune  is  a  35,000 
daily,  42,000  Sunday,  located  in  a 
beautiful  community  on  the  Mississippi 
River.  Local  sports  coverage  includes  a 
CBA  basketball  team,  a  nationally 
prominent  Division  III  college  and  50- 
plus  High  schools. 

Please  send  a  resume,  references  and 
non-returnable  samples  to: 

Meribeth  Catania 
La  Crosse  Tribune 
401  N.  Third  Street 
La  Crosse,  Wl  54601 

Often  the  lest  of  courage  is  not  to  die, 
but  to  live 

Conte  Vittorio  Atfieri 


_ EDITORIAL _ 

SPORTS  EDITOR  I 

I 

The  Newport  Daily  News  seeks  a 
sports  editor  to  lead  a  talented  3- 
person  staff  in  covering  one  of  the 
nation's  most  exciting  sports  com¬ 
munities.  In  addition  to  local  high 
school,  college  and  youth  sports,  which  | 
we  consider  essential,  we  cover  world  i 
class  sailing,  professional  tennis  at  the  | 
international  Tennis  Hall  of  Fame,  polo, 
tournament  croquet,  beach  volleyball  | 
and  much  more.  Our  sports  editor  runs  | 
the  desk,  makes  assignments,  designs 
and  paginates  pages,  writes  an  j 
occasional  column,  and  is  a  key  | 
member  of  our  management  team. 
Knowledge  of  QuarkXPress  essential,  i 
Send  writing  and  design  samples  and 
a  letter  about  yourself  to  Dovid  B. 
Offer,  editor.  The  Newport  Daily 
News,  101  Malbone  Road,  Newport,  ! 
Rl  02840.  I 

No  phone  calls,  please  j 


SPORTS  WRITER 

The  Cats'  Pause,  a  weekly  magazine  i 
covering  University  of  Kentucky  sports,  ' 
is  seeking  a  beat  reporter.  Versatility  > 
required.  Must  be  able  to  write  news,  | 
features  and  game  stories.  Must  be 
flexible,  computer  literate  and  able  to 
write  on  deadline.  College  beat  expe-  I 
rience  is  a  plus.  Essential  functions:  i 
Cover  UK  games  and  press  confer¬ 
ences,  football  and  basketball  recruit¬ 
ing.  Write  imaginative  profiles,  notes 
column  ond  breaking  news  stories  for  ! 
web  site.  Salary:  $25,(XX}-$28,000  | 
depending  on  experience.  Full  benefits.  j 

Send  resumes  to  2691  Regency  Road,  ; 
Lexington,  KY  40503. 


THE  BUSINESS  JOURNAL  OF 
CHARLOTTE  is  looking  for  a  monoging  | 
editor.  This  is  an  award-winning 
weekly  business  newspaper,  which  is  | 
part  of  American  City  Business 
Journals  Inc.,  and  is  headed  by  a  i 
Pulitzer-prize  winning  publisher.  The 
Business  Journal  is  based  in  the  new 
ACBJ  headquarters  building  in 
Charlotte,  one  of  the  fastest-growing 
business  cities.  A  veteran  news  staff, 
that  routinely  scoops  the  daily,  has 
won  numerous  state,  regional  and  , 
national  awards.  We  pay  competitive  j 
salaries,  have  above-average  benefits  j 
and  advancement  opportunities.  If  you 
want  to  work  and  play  hard  in  a  pub¬ 
lishing  niche  that  is  the  media  of  the 
future,  let  us  know. 

Here's  what  you  need:  At  least  three 
years  of  newspaper  editing  experience 
and  a  proven  track  record  of  innova¬ 
tion,  teambuilding  and  leadership. 
Send  examples  of  your  work  and 
references  to  Joanne  Skoog,  editor, 
120  W.  Morehead  Street,  Suite  200, 
Charlotte,  NC  28202 

1 

fox  (704)  973-1 103;  or  via  E-mail  to:  j 
|skoog@amcity.com  j 

To  accept  whatever  comes,  regardless  of  1 
the  consequence,  is  to  be  unafraid  \ 

John  Cage 


_ EDITORIAL _ 

THE  DENVER  POST 

Colorado's  only  statewide  newspaper, 
with  more  than  half  a  million  circula¬ 
tion  on  Sunday,  is  seeking  a  Business 
News  reporter  for  a  generol  assign¬ 
ment  business  beat.  The  successful 
applicant  will  have  a  business¬ 
reporting  background  and  skill  in 
explaining  complex  issues  to  the  over- 
oge  reader. 

Send  clips  that  show  both  reporting 
and  writing  ability,  and  resume,  to: 
Business  Editor  Dan  Meyers 
The  Denver  Post 

1 560  Brcxjdwoy,  Denver,  CO  80202 
E-mail:  business@clenverpost.com 


THE  FLINT  (Ml)  JOURNAL,  a  98,000- 
circulation  PM  daily  about  an  hour 
north  of  Detroit,  is  seeking  experienced 
reporters  who  volue  enterprise  report¬ 
ing.  If  you  have  clips  that  demonstrate 
you  consistently  con  dig  up  news  on 
your  beat  and  spot  and  analyze 
trends,  we  want  to  see  them.  We  have 
one  opening  on  our  government/ 
politics  team  and  a  second  for  an 
enterprise  cops  reporter.  Send  applica¬ 
tions  and  samples  of  your  work  to 
Brooke  Rausch,  metro  editor.  The  Flint 
Journal,  200  E.  First  Street,  Flint,  Ml 
48502.  No  phone  colls,  please. 


THE  NORTH  JERSEY  HERALD  & 
NEWS,  o  50,000  daily  just  1 5  minutes 
from  the  George  Woshington  Bridge, 
seek  a  sports  editor  to  lead  a  staff  of 
1 2  in  telling  the  story  of  sports  in  our 
communities.  For  us,  the  state  high 
school  football  championship  held  just 
down  the  rood  in  Giants  Stadium  is 
every  bit  as  important  as  the  pro 
games  played  there.  We  want  an 
innovative  pro  with  substantial  experi¬ 
ence,  including  at  least  three  years  os 
a  supervisor.  Send  your  resume, 
references,  salary  history  and  work 
samples  to  Scott  West,  managing 
editor.  North  Jersey  Herold  &  News, 
988  Main  Avenue,  Passaic,  NJ  07055. 


_ EDITORIAL _ 

j  THE  NEW  REPUBLIC,  a  weekly  journal 
I  of  opinion,  is  looking  for  on  experi- 
I  enced  copy  editor/proofreader.  Send 
I  a  resume  and  a  cover  letter  to  The 
j  New  Republic,  Attn:  Copy-editor  posi¬ 
tion,  1220  19th  Street,  NW,  Suite 
I  600,  Washington,  DC  2(X)36. 


i  VERSATILE  COPY  EDITOR  needed  for 
I  suburban  Philadelphia  daily.  Some  edit- 
I  ing  experience  a  plus,  good  grammar, 
j  language  skills  vital.  Contact  Jackie 
,  Massott,  night  editor,  8400  Route  1 3, 
Levittown,  PA  1 9057. 

:  THE  POTOMAC  NEWS,  a  medium 
size  doily  in  Northern  Virginia,  seeks 
to  fill  the  positions  of  Sports  and  News 
!  Copy  Editor.  Candidates  must  have 
'  good  news  sense,  extensive  sports 
knowledge  and  strong  editing  skills 
QuarkXPress  experience  essential, 
j  Please  send  cover  letter,  resume, 
j  references  and  pages  to  David 
j  Fawcett,  editor,  Potomac  News,  P.O. 
'  Box  2470,  Woodbridge,  VA  22193. 


j  THE  ROBESONIAN,  a  15,000  doily  in 
i  southeastern  North  Carolina,  is  looking 
for  a  city  editor.  A  reporter  who  is  a 
strong  writer  with  o  desire  to  get  into 
management  would  be  o  gooa  candi¬ 
date.  Some  layout  work  will  be 
j  required,  but  the  job  is  mostly  editing 
;  and  helping  develop  stories  with  a 
;  young  staff.  Applicants  should  be  self- 
!  starters  who  can  motivote.  Wages  and 
benefits  are  competitive.  Send  resume 
I  to  Donnie  Douglos,  editor,  P.O.  Box 
j  1 028,  Lumberton,  NC  28359. 

I  THE  VALLEY  NEWS  DISPATCH,  a  7- 
i  day  newspaper  in  the  suburban  Pit¬ 
tsburgh  market,  is  seeking  an  experi- 
'  enced,  self-starter  with  a  minimum  of 
two  years  experience.  If  you're  good  at 
I  turning  over  rocks  and  then  turning  it 
into  a  good  story,  this  job  is  for  you. 
Send  resume  and  work  samples  to: 

!  Richard  A.  Monti 

Valley  News  Dispatch 
2 1 0  Fourth  Avenue 
Torentum,  PA  1 5084 


Newspapers  Take  You  Places... 

A  new,  help  wanted  publication  for  entry-level  &  early  experience 
job  seekers. 

In  print  &  on  our  website 


•Tips  •  Help  Wanted  Ads  •  Inspiration  •  Internships  •  How-To  Info, 
•Training  Opportunities. 


May  1  &Nqv6,  1999 

Excellent  advertising  value  for  newspapers 
Tremendous  resource  for  starting  a  newspaper  career 

Advertising  deadlines; 

April  27  and  Oct  26 

Contact  Michele  Appello 
(212)675-4380  Ext  173 
micheleaigmediainfo.com 

An  Editor  &  Publisher  Guide; 

Best  Jobs  To  Start  Your  Career 


100 
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HELP  WANTED 


_ EDITORIAL _ 

WASHINGTONPOSLNEWSWEEK 
INTERACTIVE,  publisher  of  woshing- 
fonposf,com  seeks  a  full-time  senior 
producer  for  its  Metro  Section.  The 
producer  will  assign  and  edit  breaking 
news  stories,  create  special  reports, 
book  and  host  live  discussions.  Will 
also  help  create  a  cammunity- 
publishing  product  and  local  Web 
portals.  At  least  five  years  journalism 
experience  required,  some  as  a  break¬ 
ing-news  reporter  or  editor,  and 
ideally  some  on  the  Web.  Strong  edit¬ 
ing  skills  and  proven  news  judgment. 
Ability  to  learn  new  software  very 
quickly.  Knowledge  of  the  D.C.  area 
and  knowledge  of  Web-publishing 
technologies  are  plusses,  but  not 
required.  Please  send  your  resume  and 
salary  requirement  to:  Human 
Resources/Metra  Producer,  WPNI, 
1560  Wilson  Blvd.,  Suite  800,  Arl¬ 
ington,  VA  22209  or  E-mail: 
jobsedit©wpni.com  We  are  cammitted 
to  diversity  in  the  workplace  and  pro¬ 
mote  a  drug  free  work  environment. 

WE  NEED  REPORTERS,  EDITORS  with 
proven  research,  writing  flair  for  new 
global  report  probing  energy  market 
issues  at  political  and  business  levels. 
E-mail  your  detailed  resume  please,  jobs 
in  USA,  Europe,  or  Asia  to: 

personnel@petrodata  CO .  uk 


INFORMATION  SYSTEMS 


PREPRESS  SYSTEMS 
PROGRAMMER/ANALYST 

The  Washington  Post  is  seeking  expe¬ 
rienced  IS  professionals  to  join  their  Pre¬ 
press  Systems  Group. 

We  are  looking  for  someone  with 
strong  analysis  and  communication 
skills,  and  who  enjoys  working  with 
others,  who  will  help  us  develop  and 
support  Prepress  opplications  for 
odvertising,  newsroom  and  other  pre¬ 
press  client  departments.  Candidates 
should  be  proficient  working  with  UNIX 
and/or  NT  servers,  and  have  previous 
systems  development  ond  support 
experience;  Oracle,  VB  or  C  pro¬ 
gramming  preferred.  Experience  with 
LANs,  Macintosh,  Windows  95/98/ 
NT  workstations.  Postscript,  and  RIPs  a 
plus.  Prior  Prepress/publishing  systems 
experience  desired.  Day  shift  and  eve¬ 
ning/night  shift  (4  day  work  week) 
positions  are  available. 

The  Washington  Post  is  a  dynamic  and 
rewarding  piece  to  work.  We  offer  com¬ 
petitive  salaries  and  an  excellent  bene¬ 
fits  package.  For  consideration,  please 
mail  your  resume,  with  salary  require¬ 
ments,  to: 


The  Washington  Post 
ATTN:  SEPRE 
1 1 50  1 5th  Street,  NW 
Woshington,  DC  20071 
E-mail:  seresumes@washpost.com 

We  are  committed  to  diversity  in  the 
workploce  and  promote  a  drug-free 
work  environment. 


INFORMATION  SYSTEMS 

I  WEB  SITE  TECHNICAL  I 

I  ADMINISTRATOR  j 

I  I 

I  One  of  today's  most  respected  news  j 
organizations  is  looking  for  a  creative  j 
thinker  with  strong  web  engineering 
skills  to  join  our  publishing  team  in 
Boston.  I 

The  Christian  Science  Monitor  was  , 
j  nominated  for  the  best  overall  US  j 
j  newspaper  on-line  service  (circulation  ' 

I  under  1(X),000)  at  the  1999  Interna-  j 
j  tional  Awards  sponsored  by  Editor  &  j 
{  Publisher  Magazine. 

The  Monitor's  award  winning  Web  site 
is  looking  for  a  Web  Site  Technical 
Administrator  to  develop,  maintain  and 
support  all  digital  data,  software, 
scripts,  servers  and  systems  for  the 
Web  site,  csmonitor.com,  and  other  | 
electronic  products.  I 

This  person  recommends  and  imple-  | 
ments  new  strategies,  tools  and  i 
technologies  to  support  the  editorial 
and  business  aspects  of  the  site,  and 
determine  and  implement  solutions  to 
j  operating  problems.  They  will  operate 
as  a  full  member  of  the  team  responsi¬ 
ble  for  the  ongoing  quality,  func¬ 
tionality,  and  advancement  of  the  j 
electronic  products.  An  enthusiastic,  i 
supportive  ond  flexible  approach  to  \ 
working  under  pressure  and  support-  j 
ing  staff  on  technical  matters  is  a  must.  j 
I  i 

KEY  SKiaS  REQUIRED:  ! 

Solaris,  SQL,  Perl,  C,  HTML,  JAVA,  i 
CGI  languages,  Oracle,  Netscape  j 

Enterprise  Server,  Various  large  data  j 
archives.  Excellent  communication  and  ^ 
project  management  skills.  ! 

PLUS:  j 

•Accrue  and  NelGravity  software  sup-  | 
port  j 

•Experience  with  Sun  Microsystems  | 

servers  j 

;  •Netscape  Server  plugins 
j  •Familiarity  with  electronic  publishing  I 

If  you  have  the  above,  in  addition  to  a 
college  degree  in  computer  science  or 
equivalent,  6-8  years  of  professional 
systems  experience,  and  1  -2  years  of 
hands-on  experience  with  pro- 
I  gramming  in  current  Web  site  and 
system  languages,  we  would  love  to 
hear  from  you!  | 

Please  forward  your  resume  to: 

I  The  Christion  Science  Monitor 
i  Attn:  Personnel  Department,  A- 120  I 

I  1 75  Huntington  Avenue  ! 

I  Boston,  A4A  021 15  1 

j  Or  E-mail  it  to  jobs@csps.com  j 


MASTERCARDMSA/ 
AMERICAN  EXPRESS 
CHECKS  FOR  ClASSIFIED  ADS 


NEW  MEDIA 


NEW  MEDIA 


IF  FINDING  A  JOB  that  combines  working  on  cutting  edge  web  technology  in  a 
people  friendly  environment  sounds  like  an  oxymoron,  take  another  look  at  The 
Seattle  Times.  Our  web-site  is  a  leader  in  its  field  and  we'  re  looking  for  the  right 
people  to  make  us  even  better.  Consider  moving  to  a  company  that  lead  in 
technology  and  in  taking  care  of  its  people.  All  positions  are  regular  full-time 
with  competitive  salary  ranges. 

NEW  MEDIA  SENIOR  PRODUCER 

Creates,  plans,  develops  and  manages  multiple  web  sites  that  synergize  with 
our  existing  media  products  and  services;  collaborate  with  a  creative  team  of 
web  designers,  developers  and  editors  to  invent  solutions  that  redefine  the 
industry;  define  concepts,  develop  specifications,  initiate  content  and  projects 
plans,  and  launch  products  that  generate  results.  Requires  3-f  years  of  web  site 
and  online  channel  creation,  development  (concepting,  storyboarding, 
prototyping,  user  testing,  user  requirements,  functional  specifications,  project 
planning);  excellent  project  leadership  from  concept  to  delivery;  and  strong 
organizational,  documentation,  writing  and  editing  and  team  leadership  skills. 
A  related  college  degree  and  newsroom,  magazine,  broadcast  or  advertising 
experience  is  preferred.  Job  HR-01 2/JK. 

ONLINE  CONTENT  DESIGN  DIRECTOR 

Leads  a  high  performing  team  of  dynamic,  creative  designers  to  bring  new  web- 
based  products  to  market;  shapes  the  creative  direction  for  emerging  and 
existing  online  sites  and  products;  establishes  the  look  and  feel,  content 
presentation,  consistency  and  navigation  and  human  factors  aspects  of 
customer-focused  web  sites;  also  includes  the  daily  graphics  production  of  the 
news  site.  Requires  related  B.A./B.F.A .  with  3-f  years  leading  creative  teams,  2+ 
years  creating  new  interactive  products  from  concept  through  design,  launch 
and  operations,  5-f  years  graphic  design  in  print  and  online  media.  Advanced 
HTML,  Web  construction  methods,  site  architecture,  interface  usability  issues, 
color  palettes,  image  formats,  site  functionality,  constraints  and  browser 
considerations  in  design  or  related  discipline.  Newsroom,  magazine,  broadcast 
or  advertising  experience  preferred.  Job  HR-1 08/JK. 

USER  INTERFACE  DESIGNER 

Design,  prototype,  document,  and  evaluate  user  interfaces  of  online  sites, 
maintenance  interfaces,  and  products  and  services  across  multiple  platforms; 
develop  and  maintain  user  interface  guidelines  that  establish  and  maintain  easy 
to  use,  creative  web  sites.  Requires  related  B.S./B.F.A.  and  training  in  user 
interface  design  or  human  factors,  HTML;  3-f  years  user  interface  design  for 
software  or  online  media;  two  years  graphic  design  for  online/print/software 
and  experience  in  usability  evaluation,  and  task  analysis  required.  Job  HR- 
109/JK. 

ONLINE  PRODUCER 

Develop,  plan,  execute  and  manage  individual  web  sites,  balancing  end-user 
and  customer  needs  with  revenue  and  strategic  business  priorities,  ensure 
current  news  integrity  and  advertising  and  content  standards  are  met  and  help 
guide  the  development  of  new  standards,  manage  web  projects  including  new 
product  development,  customer  input,  secure  and  manage  third  party  services 
and  products.  Requires  related  B.A.  with  2-f  years  of  commercial  web  site 
development  and  maintenance  experience,  HTML,  excellent  communications, 
writing  and  editing  skills;  new  product  development  cycle  management 
experience;  ability  to  organize  and  balance  multiple  priorities  on  a  regular  basis. 
HR-115/JK. 

Send  your  resume  to  The  Seattle  Times,  P.O.  Box  70,  Seattle,  WA  98111;  or 
E-mail  to  jknapp@seatimes.com,  or  fax  to  (206)  515-5560. 
Equal  Opportunity  Employer 


CLASSIFIED  ADVERTISING  DEADLINES 

In-Column  Advertisements:  Tuesday  noon  (EST)  (or  (oilowing  Saturday  issue 
Classified  Display:  Friday  5piTT  (EST)  8  days  prior  to  publication 
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HELP  WANTED 


_ INTERNSHIPS _ 

LOOKING  F(DR  COLLEGE 
GRADUATES  WHO  WANT  TO  FIND 
AX)B 

So  you've  studied  yourself  to  the 
ground  for  4-t-  years  in  College,  and 
now  you  ore  ready  to  start  working? 
Moyoe  those  college  loon  payments 
are  creeping  up  on  you  faster  than  you 
ever  imagine? 

EDITOR  &  PUBUSHER  WANTS  to  help 
YOU. 

In  May,  we  will  be  releasing  a  new 
publication,  geared  towards  college  stu¬ 
dents,  graduates  and  entry- level  job 
seekers. 

“Newspapers  Take  You  Places,"  will 
have  an  editorial  section  with  job  tips, 
inspiration  and  how-to's. 

The  Help  Wanted  section  will  feature 
entry-level  job  opportunities,  intern¬ 
ships  and  job  training  programs, 
nationwide. 

Their  will  also  be  a  Position's  Wanted 
section  where  job  seekers  can 
showcase  there  skills  for  $2.00  o  line. 

Best  of  all? 

This  publication  is  FREE! 

If  you  would  like  a  copy,  simply  E-mail 
your  mailing  address  [where  you  will 
oe  after  May  1  st)  to: 

hazelpOmediainfo.com 
Or  call  (212)  675-4380  ext.  171 
Check  out  the  publication  online  at: 
wvirtv.mediainto.com  (after  May  1  st) 

NEW  MEDIA 

ONUNE  PRODUCER/DESIGNER 
Fayetteville  Online,  the  Internet  division 
of  the  Fayetteville  |NC)  Observer- 
Times,  is  hiring  an  online  producer/ 
designer.  The  successful  applicant  will 
work  with  the  New  Media  director  and 
a  staff  of  seven  other  programmers/ 
producers,  assisting  in  all  facets  of 
Web  site  production.  He  or  she  will 
work  with  clients,  assessing  needs  and 
developing  effective  Web  sites. 
Qualifications  must  include  in-depth 
knowledge  of  HTML  and  FTP; 
proficiency  in  Windows  9x/NT,  Adobe 
Photoshop  and  HTML  editing  software; 
excellent  design,  writing,  and  organi¬ 
zational  skills  and  ability  to  learn  and 
utilize  developing  technologies.  Famil¬ 
iarity  with  Homesite,  Dreamweaver, 
Javascript  and  animation  a  plus.  For 
more  information,  contact  Ed  Scott, 
Director  of  New  Media,  (910)  323- 
4848,  escottl  @fayettevillerK.com 


NEWS 


IClfO  Makes  The  Difference 

♦  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review. 

♦  Editor  &  Publisher  is  NOT  a 
monthly  association  house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering  the 
newspaper  industry. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


_ PRESSROOM _ 

ASSISTANT  PRESSROOM  MANAGER 

Join  an  energetic  team  of  managers 
who  supervise  day-to-day  operations 
of  the  pressroom  at  The  Miami  Herald 
and  El  Nuevo  Herald  in  Miami,  Flor¬ 
ida.  This  position  provides  direction 
and  leadership  to  supervisors  and 
employees  producing  three  separate 
newspapers.  We  are  in  the  final  stages 
of  commissioning  five  new  Goss 
Newsliners  presses.  Proven  ability  to 
achieve  quality  and  meet  customer  ser¬ 
vice  and  department  goals  in  a  high- 
pressure  metro  daily  pressroom 
environment  is  required.  The  ideal 
candidate  will  hove: 

•Strong  organizatiorKil  skills 
•Excellent  communication  and 
supervisory  skills 

•Ability  to  troubleshoot,  exercise  good 
judgment,  and  make  sound  decisions 
under  strict  deadlines 
•Commitment  to  producing  high  quol- 
ily  products  for  our  customers 

Interested  candidates  should  fax  or  E- 
mail  a  summary  of  qualifications  and 
references  to: 

John  Donnelly 
Printing  Manager 

I  Miami  Herald  Publishing  Company 
I  One  Miami  Herald  Plaza 

i  Miami,  FL  33 132- 1693 

j  Fox  (305)  376-8224 

I  E-mail:  jdonnell@herald.com 


LEAD  PRESSMAN 

The  Doily  Sun  (Knight  Ridder)  in 
Warner  Robins,  GA  is  looking  for  a 
lead  pressman.  Our  facility  has  a  Goss 
Community  press. 

This  “working"  position  oversees  two 
I  full-time  pressmen.  We  are  looking  for 
an  individual  who  can  print  o  clean 
sheet  and  can  lead  our  team  to  a  high 
level  of  quality.  We  offer  a  competitive 
compensation  and  benefits  plan,  which 
includes  medical,  dental,  life  and 
401  (k). 

The  Daily  Sun  is  an  EOE  M/F/D/V 

Apply  to  John  Hall,  general  manager. 
The  Daily  Sun,  P.O.  Box  6129, 
Warner  Robins,  GA  31095-6129 

FAX  (91 2)  922-4082 


PRESSMEN  WANTED 

Growing  family  owned  newspaper 
group  in  New  York  State  is  seeking 
experienced  Goss  Community  press¬ 
men.  To  apply,  send  resume,  salary 
history  and  requirements  to  Michael 
Valentine,  4367  Walden  Avenue,  Lan¬ 
caster,  NY  14086  or  fax  (716)  684- 
3659  or  E-mail  cgweb@pcom.net 


Courage  is  the  ladder  on  which  all  other 
virtues  mount 

Clare  Booth  Luce 


PUBUC  RELATIONS 

PUBLIC  AFFAIRS  OFFICERS  FOR 
TEMPORARY  DISASTER 
j  ASSIGNMENTS 

I  The  Federal  Emergency  Management 
I  Agency  (FEMA)  seeks  Public  Affairs 
i  Officers  to  join  its  cadre  of  highly 
I  skilled  disaster  reservists.  Must  be  free 
I  to  travel  intermittently  for  assignments 
!  averaging  2-6  weeks.  Journalist,  public 
I  rebtions,  and  other  communication  pro¬ 
fessionals  ore  encouraged  to  apply. 
Send  resume  or  Federal  application  to 
The  Federal  Emergency  Management 
Agency,  DPOD,  Building  409,  Room  P, 
!  P.O.  Box  129,  Berryville,  VA  2261 1  or 
I  bx  to  (540)  542-2484.  Applications/ 
I  resumes  must  contain  the  following: 

SOCIAL  SECURITY  NUMBER, 
!  CITIZENSHIP,  current  or  former  job 
j  information.  MUST  BE  A  U.S.  CITIZEN. 

EOE 


PUBUC  RELATIONS 

PUBLICIST,  Flamingo  Hilton  Las  Vegas. 
Position  available  May  1 .  Looking  for 
strong  writer,  good  organizer,  good 
humored.  Fox  resume  to  Terry  Lindberg 
at  (702)  733-3440. 


BEAUTIFUL  BOULDER,  CO 
Soles  Director  for  104  years  old  doily 
newspaper.  Manage  all  aspects  of  2 
million  dollar  annual  revenue  stream. 
Must  have  success  stories  within  highly 
competitive  markets.  Must  be  an 
excellent  trainer  and  motivator.  Great 
pay  and  benefits. 

Send  resume  to: 

Publisher 
P.O.Box  1719 
Boulder,  CO  80306 


OR  JUST  LOOKING'^  OR  JUST  LOO 
If  -  -  __  ING7.  BUYING?  BUYING 

Job  Hunting?  selling^  s- 
riN  7  hiring.  ^IRI'G'?  firing? 

ING?  OR  JURllVIlI^?'  0^ 
NG?  BUYING'7  *-UYING: 

SELLI  ^p]lina9  ^  SELLING'?’  SE 
IRING.*^*^^^^^^S*  HIRING'?  HIRING'? 
ING'?  OR  Jl  OR 

NG'?  BUYING?  B  •NG'?  HIR 

m-'  ORJUSTLOOKING?^^ 

HIRING'?  HIRING'?  HIRING'?  OR  JUSl 
LOOKING? OR  BUYING?  BUYING'?  BU 

Use  the  best  read  Classified  Ad 
Pages  in  the  industry 

E&P's  Classified  Section  is  where  you'll  find  the  used  equip¬ 
ment  you  need,  discover  new  employment  opportunities,  get  a 
feel  for  who's  hiring  where,  find  the  key  professionals  to  make 
your  newspaper  run,  sell  your  used  equipment,  locate  industry 
service  providers,  even  buy  or  sell  your  newspaper  business. 

New  ads  every  week! 

Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259  Phone:  (212)  675-4380  ext.  173 
E-mail:  hazelp@mediainfo.com 

Mail:  E&P  Classified  Ads,  11  West  19th  Street,  New  York,  10011 
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CLASSIFIED  ADVERTISING 
INFORMATION 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


I'  •  It 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.75 

2  weeks  . $10.35 

3  weeks  . $9.05 

4  weeks  . $7.85 


POSITIONS  WANTED 

(includes  online  posting) 

1  week . $5.50 

2  weeks  . $4.60 

3  weeks  . $3.80 

4  weeks  . $3.40 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $10.10 

2  weeks  . $8.90 

3  weeks  . $7.80 

4  weeks  . $6.75 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 5.00  per  insertion 
Positions  Wanted  -  /\dd  $7.50  per  insertion  USA 
All  international  box  reply  -  $30.00 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 


Make  ctieck  payable  to  Editor&  Publisher 
^HH]  rSSQ  Of  Charge  to  your  American  Express, 

VISA  MasterCard  or  Visa.  Please  supply  name 

ISSSm  on  card,  account  number,  expiration  date 
and  card  holder's  signature. 

Please  note:  International  ads.  new  accounts  and  positions  wanted  ads  must  pie-pay. 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information;  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  contract  rates,  display  ad  copy  specifications  and 
procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX;  (212)929-1259 
E-Mail;  hazelp@mediainfo.com 
michelea@mediainfo.com 
lisad@mediainfo.com 


VOICE;  (212)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Michele  Appello  /  Extension  173 
Lisa  Dixon  /  Extension  174 

FAX;  (212)  929-1259  or  E-mail;  eileenl@mediainfo.com  anytime. 


POSITIONS 

WANTED 


_ ADMINISTRATIVE _ 

PUBLISHER  WITH  FOLLOWING 
TRAITS:  bottom  line  oriented,  revenue 
driven,  leads  by  example,  embraces 
change,  thrives  on  competition, 
excellent  people  skills,  active  in  com¬ 
munity  and  currently  producing  37% 
EBITDA.  If  this  is  what  you're  seeking 
let's  talk.  Very  confident  with  20+ 
years.  Reply  to  Box  08814,  Editor  & 
Publisher. 

PUBLISHER'S  CONSULTANT:  Able  to 
develop  or  simply  implement  new 
policies  to  solve  advertising,  circula¬ 
tion,  editorial  and  production  prob¬ 
lems.  Experienced  in  attaining  long- 
range  goals;  also  skilled  in  qui» 
turnaround  techniques  and  cold  starts. 
Available  far  short  or  long-term  pro¬ 
jects,  or  for  problem  review  and  analy¬ 
sis.  I  work  as  the  publisher's  right 
hand.  Thirty  years  experience  in  daily, 
weekly  and  TMC  publications.  All  ser¬ 
vices  confidential.  Call  Michael  Bradley 
at  (508)  563-2835  or  E-mail: 

mbradley@capecod .  net 

CIRCULATION 

AWARD  WINNING  CIRCULATION 
with  20+  years  of  circulation  manage¬ 
ment  experience  looking  for  manage¬ 
ment/promotion  position  within  a 
newspaper  committed  to  the  future.  If 
you  are  looking  for  an  optimistic, 
energetic  team  player  coll  Bob  (330) 
545-1537. 

CIRCULATION  CONSULTANT, 
weeklies,  dailies,  small  to  metros.  Over 
35  years  competitive  experience.  Dis¬ 
tribution,  Home  Delivery,  Single  Copy, 
Mailrooms,  Circulation  Computer 
Systems,  Promotions,  Sales,  Service, 
Trucking  and  Office  Pay  Systems.  Long 
or  Short  Term.  Call  Vince  Fusco  at: 

(21 0)661 -571 2  or 
E-mail  vincefusco6yahoo.com 


SEEKING  POSITION  os  a  sports  writer 
for  daily  paper  in  Midwest.  Have  5 
years  experience  as  a  correspondent, 
covering  high  school  ond  college 
sports.  Kirk  (765)  497-3268. 

SOLIDLY  EXPERIENCED  DESKMAN- 
REPORTER  available,  would  welcome 
mix  of  inside-outside  duties.  Now  in 
Kentucky  area.  Phone  at  (606)  546- 
5446  or  write  Box  08818,  Editor  & 
Publisher. 

SOUTH  JERSEY  LOCATION  wanted  by 
experienced  editor.  Solid  page  design, 
headline  writing,  copy  editing  ond 
story  assignment  skills.  Mac  and  QuarkX¬ 
Press  experience.  Reply  to  Box  08800, 
Editor  &  Publisher. 


ATTENTION: 

EXECUTIVE  SEARCH  FIRMS, 
RECRUITERS  &  CHAINS 

FORMER  GANNEn  CONTROLLER, 
victim  of  an  acquisition  by  cnhi,  seeks 
opportunity.  Ten  years  experience  as 
controller  and  eighteen  years  in  the 
industry  including  all  focets  of  account¬ 
ing.  Experience:  supervising  ten  full 
timers  and  two  part  timers  (including 
IS),  Veteran  of  two  successful  computer 
conversions,  and  total  responsibility  for 
A/P,  A/R,  GL,  payroll,  F/A,  EOM  clos¬ 
ing,  capital  and  annual  operating 
budget  submissions. 

Telephone:  (217)442-6813 
E-mail:  rmoore50@worldnet.att.net 

TRAVEL  WRITERS  WANTED 

Successful  photographer  seeks  writers  I 
Targets  newspaper  travel  sectionsi 
Jeff  (973)  575- 1005 


Classified  Advertisers;  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380  ext.  170 


I 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 
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by  John  Palen 


Raising  a  reporter 

Recruiting  talented  young  newspaper  people  takes 
patience  and  long-ternn  planning 


At  a  recent  press  association  meeting 
I  was  like  honey  to  flies.  Nothing 
personal,  of  course  — just  the  uni¬ 
versity  affiliation  on  my  nametag.  “I  need  a 
reporter,”  breathless  editors  told  me.  “Do 
you  have  any?” 

At  my  school  we’ll  graduate  some  very 
good  .students  in  May  —  but  not  enough  to 
go  around.  Other  journalism  teachers  can 
tell  similar  tales.  Moreover,  research  con¬ 
firms  the  anecdotes. 

A  1996  Ohio  State  University  study 
found  a  shortage  of  highly  qualified  journal¬ 
ism  school  grads.  This  year,  57%  of  editors 
and  news  directors  surveyed  by  Columbia 
Journalism  Review  said 
it  is  “harder  than  ever”  to 
find  talented  new  hires.  ROCrui' 

Salaries  are  a  big  prob¬ 
lem.  Entry-level  pay  is  pGOp 

gaining  but  still  abysmal. 

1  know  well-u-ained  grads  nCWSpsp 

taking  jobs  at  less  than 

$19,000  a  year.  But  tell  an  a  tOUgh,  C 

editor  she  needs  to  raise 

salaries  tomorrow,  and  problem. 

she’ll  look  at  you  funny. 

Just  giving  scholar-  magiC 

ships  isn’t  enough.  When 
the  Kentucky  Press 
Association  tracked  58  scholarship  winners, 
it  found  ju.st  four  working  in  newspapers. 
“The  others  went  to  law  school,  radio,  TV, 
ad  agencies  . . ,”  says  the  association’s  exec¬ 
utive  director,  David  Thompson. 

Recruitment  of  people  into  newspaper 
work  is  a  tough,  complicated  problem. 
There’s  no  magic  answer.  Long-term 
efforts  on  a  variety  of  fronts  are  needed. 

One  promising  angle  is  putting  young 
people  in  touch  with  the  actual  work  of  jour¬ 
nalism  at  an  earlier  age.  After  all,  reporting  is 
exciting  if  done  right.  The  excitement  might 
get  youngsters  into  the  newsroom  long 
enough  for  salaries  to  catch  up  with  other 
fields,  as  ultimately  they  will  have  to  do. 

In  Michigan,  The  Saginaw  News  editor, 
Paul  Chaffee,  seeks  out  young  people  who 
are  “bright,  curious,  polite,  like  to  write,  and 
are  interested  in  public  affairs.”  When  he 
finds  one,  even  in  upper  elementary  grades, 
he  invites  the  student  to  the  morning  news 
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meeting  and  a  day  shadowing  a  reporter. 

If  the  student  shows  interest,  Chaffee 
keeps  in  touch.  He  talks  to  the  parents.  He 
encourages  the  student  to  read  journalists’ 
biographies,  read  the  paper,  write  for  the 
school  paper.  Eventually,  he  may  put  the 
student  in  touch  with  a  college  journalism 
department  —  then  hire  them  as  an  intern. 

Years  after  the  initial  contact,  the  student 
may  have  turned  into  a  full-fledged 
Saginaw  News  reporter,  one  who  knows  the 
town  because  it’s  home.  Others  may  wind 
up  in  newspapers  elsewhere.  Chaffee  hopes 
that  one  of  his  early  contacts  will  come 
back  to  Saginaw  someday  —  to  raise  a  fam¬ 
ily  and  replace  Chaffee. 

The  cost  is  “nothing 

nont  of 

est,”  he  says  of  his  per- 
>  into  sonal  effort  to  attract 

young  people  into  jour- 
r  work  is  nalism  careers.  “But  if  we 
don’t  light  the  match,  it 
mplicated  isn’t  going  to  happen.” 

In  Kentucky,  where 
bore’s  no  journalism  scholarships 

were  producing  lawyers 
nswer.  instead,  money  has  been 

redirected  from  scholar¬ 
ships  to  internships.  The 
Kentucky  Press  Association  and  an  affiliat¬ 
ed  foundation  now  award  20  grants  a  year, 
$3,000  each,  for  10- week  internships. 
Participating  newspapers  range  from  small 
weeklies  to  The  Courier-Journal  in 
Louisville,  press  association  executive 
director  Thompson  says. 

The  program  helps  young  journalists 
pay  for  college  education,  but  its  main  aim 
is  to  get  them  into  newsrooms  so  they  can 
decide  for  themselves  if  journalism  is  for 
them.  Five  years  into  the  program,  95% 
have  said  yes.  The  idea,  spawned  in 
Kentucky,  has  spread  to  several  other 
states,  Thompson  says. 

A  variation  on  the  theme  was  launched 
this  year  in  Michigan,  where  the  Michigan 
Press  Association  Foundation  raises  money 
through  annual  golf  outings  and  “ugly  tie” 
auctions,  where  conventioning  editors  and 
publishers  bid  for  hideous  neckties. 

With  the  money,  the  foundation  set  up  a 


matching  fund  to  encourage  newspapers  to 
identify  likely  journalists  in  high  school 
and  nurture  them  into  newspaper  jobs. 
Papers  will  work  with  school  officials  to 
identify  interested  graduating  seniors.  The 
papers  will  award  students  at  least  $2,000 
toward  the  first  year  of  college  —  with  the 
foundation  kicking  in  an  additional 
$1,000.  Paid  summer  internships  at  the 
sponsoring  paper  are  a  keystone  of  the 
program.  The  arrangement  could  be 
extended  to  a  second  year,  assuming  the 
student  progresses  satisfactorily. 

The  idea  belongs  to  Dick  Milliman,  chair¬ 
man  of  Milliman  Communications,  whose 
55-year  career  in  Michigan  journalism  has 
included  covering  the  cops,  owning  and  edit¬ 
ing  newspapers,  covering  politics,  and  serv¬ 
ing  as  press  secretary  to  Geoige  Romney  in 
the  late  1960s. 

Milliman  remembers  the  importance  to 
his  own  career  of  tasting  real  journalism  as 
a  young  man.  In  high  school  he  worked  on 
the  student  page  for  the  Coldwater  Daily 
Reporter.  Freshly  graduated,  he  “knocked 
on  the  door,  and  they  hired  me.  I  sold  ads 
and  wrote  sports.  It  was  the  finest  experi¬ 
ence  1  ever  had.  It  was  the  spark.” 

I  know  just  what  he  means.  In  the 
Missouri  town  where  I  grew  up.  3,200  souls 
huddled  in  the  tall  grass  prairie,  the  local 
paper  was  the  Lamar  Daily  Demm  rat.  I  cov¬ 
ered  my  high  school  in  a  weekly  column,  and 
I  was  .senior  class  president. 

When  my  classmates  gave  the  senior  play, 
I  reviewed  it.  It  never  occurred  to  me  that  the 
DemtK-rat  would  tolerate  anything  but  an 
honest  opinion.  After  I  panned  the  play,  my 
classmates  erupted.  Impeachment  was  begun. 
I  graduated  before  1  could  be  removed,  saved 
by  the  bell  and  backed  up  by  my  editor. 

Her  assumption,  which  I  learned  from 
her,  was  that  the  newspaper  was  a  place 
where  you  could  print  what  you  know  and 
say  what  you  think.  Later,  when  1  chose  a 
career,  that  bracing  assumption  had  stuck. 
It  was  a  spark.  ■} 

John  Palen  worked  for  daily  newspa¬ 
pers  in  the  Midwest  for  20  years.  He  is 
an  associate  professor  of  journalism  at 
Central  Michigan  University. 
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When  Southam  Inc.  was  planning  the  daily  it  recently  introduced 
across  Canada,  the  puhiishing  chain  wanted  a  newsprint  that  wouid 
distinguish  the  National  Post  from  its  competition. 

Southam  presented  this  challenge  to  newsprint  suppliers 
just  three  months  before  the  launch.  Atlantic  Newsprint 
quickly  responded,  developing  a  high-density,  super-bright 
sheet  especially  for  the  new  daily  in  Toronto. 

Known  as  ‘‘National  Bright”,  the  newsprint  is  a  premium- 
grade,  standard-weight  paper  that  gives  the  National  Post  a 
cleaner  look  and  sharpens  its  colour  reproduction. 

For  a  superior  response,  follow  Southam’s  lead  and  look 
to  Atlantic.  We  specialize  in  fast,  innovative  solutions, 
backed  up  by  dependable  performance. 


“National  Bright  has 
exceeded  our  expec¬ 
tations.  its  benefits 
with  regard  to  quality, 
runnability  and  yield 
clearly  outweigh  the 
premium.” 

Patrick  Brennan 

Vice  President,  Manufacturing 

National  Post 


Brighter  Newsprint  Sets 
New  National  Daily  Apart 


FIRST  IN  100%  RECYCLED  NEWSPRINT 
Tel  905  686-5952  /  Fax  905  686-5900 


'•1999  Thomson  Tarqet 
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"Since  1993,  we  have  used  Cot>erstory  to  create 
a  localized  weekend  guide  to  help  more  than 
175,000  readers  in  the  Washington  D.C.  area 
decide  how  to  spend  their  weekend  free  time. 
The  product  delivers  overwhelming  reader 
response  from  our  audience  of  suburban 
families  and  committed  ad  support  from  movie 
studios,  restaurants  and  enteilainment  venues." 
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